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Wide World Photos 
“Collar of Nekehevet’”” Found Among the Treasures in the Tomb of the Egyptian Boy King Tutankhamen 
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THESE NUMBERS 
your customers will ask for 


Advertised in full pages 


in December 
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An exquisite gift is Gorham’s 


A titsecting for the finest portrait ( a children’s sets or in- 


Sterling silver in many designs 
and sizes. This one 814 x 10% 
$85.00. 





They drink the last drop when 
milk is served in a Gorham 
Animal Cup. Sterling $14.00 





dividual pieces are always appre- 
ciated. Sterling Bunny spoon. 
$3.50. 
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Every man and every woman 
wants a knife. This one in ster- 
ling has two blades, cleaner, 
scissors. $14.50. 


new Queen Louise toilet set. In 
Sterling Silver. 





Miélad)—the season's smartest 
compact. Powder, rouge and two 
generous mirrors. Sterling silver. 


$9.50. 





Handsome, practical, this gift 


A gift for the smoker in sterling 
will last a man a lifetime. Ster- 


and gold. Very thin—holds 20. 
$50.00. ling silver. $25.00 the pair. 


THE GORHAM COMPANY 


SALES AGENT 
GORHAM MANUFACTURING COMPANY 


GORHAM-WHITING DIVISION, Providence, R. I. KERR DIVISION, Newark, N. J. 
DURGIN DIVISION, Concord, N. H. 
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The Tale of a 


Priceless Pearl 





By Lefebvre Saint Ogan in Le Grand Negoce 

















The Emperor Nicolas I of Russia and 
hi? wife Charlotte of Prussia greatly ap- 
preciated pearls. They were sought for by 
the Emperor over the entire world, but he 
insisted upon two conditions, that the pearls 
should be perfectly round and that they 
should never have been worn. 

Nicolas, however, had been unable to ob- 
tain one marvelous pearl which was in his 
empire. It was in the possession of a rich 
and well known merchant living in St. 
Petersburg. 

This incomparable pearl had been found 
on the shores of the Indian Ocean by a poor 
pariah who sold it to an Arab for a gold 
piece. 

In his turn the Arab sold the pearl to a 
Russian traveler for gunpowder and bullets. 
The new purchaser did not perhaps know 
what a pearl was, or may have believed that 
so large a one could not exist, it being as 
big as a pigeon’s egg, for on his return to 
St. Petersburg he gave it to his children for 
a plaything who rolled it about like a ball. 

The great merchant found it being used 
in this way when visiting his colleague on 
matters of business, and offered to buy it as 
a trifle for which he had a fancy, but as any 
suggestion of a price for such a small ob- 
ject was refused to him, he bestowed a few 
roubles on the children to buy themselves 
playthings and carried off the pearl. 

This Croesus, of Gastinoi Dvor, inhabited 
a house whose modest exterior accorded 
well, in a country so rigorously hierarchical, 
with his rank as merchant, but the rooms 
were magnificently decorated, filled with fur- 
niture and other objects of great value. 

After passing through a range of salons 
paneled in gilt and ornamented with tapestry, 
statues and pictures the visitors, led by the 
merchant, found themselves in front of 
doors of which he alone had the key and 
then entered a chamber still more astonish- 
ing in splendor than all the riches they had 
been privileged to see; the floor was of 
marble and of malachite, the ungilded walls 
were covered with hangings of antique em- 
broidered silk. 

The only piece of furniture in this Holy 
of Holies was a round table of black Egyp- 
tian basalt. 

On this table was a strong-box furnished 
with several locks working a very compli- 
cated system of bolts, and at the bottom 
of this coffer and solidly padlocked to it lay 
a little square case of Russian leather. 

The merchant took this with an air full 
of respect, pressed it one moment against 
his heart, then, crossing himself and mur- 


muring a prayer to his patron saint intro- 
duced a tiny golden key, which hung from 
his neck, into the lock, and the pearl ap- 
peared, illuminated by rays of daylight 
which entered through a barred opening ar- 
ranged in the ceiling. 

Its fire was marvelous. It was perfectly 
round, the polish without blemish, the play 
of colors when rolled on the black’ basalt 
surpassing the iridescence of an opal; there 
was there the delicate glow of a shielded 
flame. The happy proprietor drew attention 
to the fire and the sparkle. 

But in spite of hés love for the pearl the 
merchant interested himself in politics, and, 
justly or unjustly, was accused of having 
taken part in a plot discovered by the police. 

He took to flight carrying his pearl with 
him and arrived in Paris where the fame of 
the gem he possessed induced jewelers and 
French and foreign connoisseurs to visit 
him. Refusing at first to show it to anyone, 
he finished by yielding to the entreaties of 
the two greatest connoisseurs of the period, 
the Duke of Brunswick and Hope, the 
banker. owner of a pearl two inches long 
and four in girth, weighing eighteen grains. 

The merchant took the key, which hung 
always round his neck, and opened the box; 
then his face became livid, his frightened 
eyes starting from their sockets, and, trem- 
bling in every limb, the case fell from his 
nerveless hands. 

A bluish tint had overspread the pearl; its 
fire was extinguished. The pearl was dead. 
(Translated by E. Gardner.) 








Jewelry of the Later Franks 





HE Franks, of Teutonic stock, invaded 

France (Gaul) in the fifth century and 
soon took on refinements. Herbert Norris, 
in “Costume and Fashion,” gives the fol- 
lowing account of their goldsmithing: 

“At the time of their migration, the 
Franks, like most of the tribes of Teutonic 
stock, were well acquainted with the metal- 
workers’ craft. In their early days the 
Teutons had come under the influence of 
the Sarmatians, an ancient nomadic and war- 
like people possessing many characteristics 
of the Scythians, an older race from whom 
they are supposed to have descended. From 
these sources the Teutons acquired a taste 
for articles of adornment of original 
character, and a technique in craftsmanship 
unlike all Classic practice. 

“When the Franks were established in 
France, they maintained their national 





traditions, and their metalwork ornaments 
were of solid, indeed clumsy, construction. 
In their design, natural objects were dis- 
carded, and high-relief avoided. They 
covered the whole surface with a diffuse 
pattern very much akin to Eastern types of 
work. By the sixth century the work of 
l‘rankish goldsmiths compared very favorably 
with that of Byzantine artificers, and much 
of it was fashioned on Byzantine lines. 

“Frankish jewelry owed a great deal to 
the energy, taste, and practical knowledge 
of S. Eloi, and it is due to him that the 
native work of the Merovingian Epoch 
equalled and often excelled the goldsmiths’ 
work of any other nation. Mosaic work in 
stones, glass, and paste was used freely by 
them for deccration, in a style corresponding 
with the Byzantine—both came -from the 
same source, Persia.” 








French Government’s Interministerial 
Diamond Commission 





WE read in La Perle the following inter- 

vention of the French government to 
aid in resuscitation of the nation’s diamond 
industry : 

“In order to remedy the present situation 
in the lapidary industry in France, M. Daniel 
Vincent, Minister of Commerce and Indus- 
try, is about to constitute within his depart- 
ment, by an order dated April 21, 1926, a 
commission, charged with the study of, and 
starting in operation, the means destined to 
assure the development of the lapidary in- 
dustry in France. The creation of this com- 
mission has just taken place. It is the happy 
result of the brilliant action carried on for 
a long while in the public interests by M. 
Hugues Citroen, president of the Chambre 
Syndicale of the merchants in diamonds, 
pearls, precious stones and lapidaries.” 

M. Citroén, on June 5 last year, made a 
special appeal to M. Chaumet, then Minister 
of Commerce, at the inauguration ceremo- 
nies of the Diamond Palace at the Exposi- 
tion. “If the diamond industry,” said M. 
Citroén, “is unable to develop further, if the 
number of workers, while 20,000 in Antwerp 
and Amsterdam, has fallen, with us, within 
two years, from 2,500 to 1,200, this is be- 
cause we work under fiscal and customs con- 
ditions which do not permit of competition 
with Belgium and Holland.” 

Since then the number of diamond workers 
in Paris has been reduced to between 250-300. 
Renewed appeals to the authorities since that 
time have brought about the above promise 
in a letter dated April 20, 1926, from Min- 
ister Daniel Vincent and mentioning the 
membership of this commission which he has 
appointed. 








Robert E. Jones, Washington, D. C., has 
moved to Atlantic City, N. J. 
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Interesting Exhibit of Watches, Jewelry, Gems and Kindred 
Lines to Be Found at the Sesqui-Centennial Exposition 














(Continued from the issue of Sept. 29) 


PHILADELPHIA, Pa., Oct. 8.—An increas- 
ing interest among Philadelphia and Penn- 
sylvania jewelers is being shown in the 
jewelry and kindred exhibits at the Sesqui- 
Centennial Exposition, and many of the 
visitors are finding pleasure in the showing 
of rare silver, jewelry and art objects suit- 
able for jewelry stores that are on display. 
Unfortunately, the jewelry exhibits are 
scattered in a number of buildings and hence 
do not have the mass effect as if collected 
under one roof or in one particular section. 

One exhibit in which much interest is 
shown is that of A. Schorr, who specializes 
in finding rare silverware and jewelry 
throughout Europe. One of the star pieces 
of his collection on view is the Pilgrim Bot- 
tle, a huge vessel of solid silver fully 30 
inches high, which was used at State ban- 
quets in London during the reign of King 
Charles I. It is of noble breadth with chains 
depending from its neck, and must have held 
a good quantity of wine. According to its 
history, it was carried around the table and 
wine from it poured into the cups of guests, 
hence its name of “Pilgrim.” 

Another notable collection of old silver 
comes from Germany and Italy, one espe- 
cially fine piece being an old Italian casket 
in filigree work with top and side panels 
of fine crystal. An embossed jug and tray 
from Germany, a massive dining table or 
sideboard piece, is dated 1750, while of about 
the same period are a number of incense 
hoats. 





Two unusual pieces in silver are Turkish 
towers, holding a small golden alarm bell. 
These were made in 1680. A novelty is an 
ostrich egg cup, the real ostrich egg shell 
being mounted in silver. The shell is 
carved in fantastic patterns, and from its 
top protrudes the silver head of an ostrich. 
They must have breakfasted well in those 
days, for the cup will hold more than a half 
dozen three-minute eggs of the ordinary hen. 

An attractive piece is an old English tea 
urn in solid silver, being made in one piece. 
It was no weak woman’s job to serve tea 
from this in the 18th century for it weighs 
16414 ounces. 

There are some rare and striking pieces 
of jewelry in the exhibit, one that attracts 
great attention being an emerald necklace, 
said to have been a gift to Catherine the 
Great of Russia. This consists of 15 large 
stones, separated by silver ornaments elabo- 
rately carved. The stones also are chased 
and as a result look almost as if they were 
in the rough. 

Princesses wore gloves of gold in the 
good old days, as is proven by a pair in 
the Schorr collection. They are made of 
gold mesh and studded with small rubies, 
diamonds and pearls, the ends of the fingers 
being left open presumably for the royal 
wearer to handle her spoon or knife when 
dazzling guests at the royal dining table. 
Another thing that has impressed many 
Jewelers is an old cross of gold, studded 
with pearls and rubies, the crucifixion being 


represented in enamel in the center. This 
is said to be a piece of Italian workmanship 
and the craftsman must have spent many 
months in the work. 

Jewelers also are interested in the Czecho- 
Slovakian exhibit, quite an extensive one, 
especially in the line of articles suitable for 
their gift departments and gift shop owners 
also are visitors. There are many fine lines 
of glass and other gift articles. The jewelry 
line also contains much suitable for the gift 
shop, although some of the articles are also 
available for the jewelry counter. One 
handsome thing is a necklace of fire agate 
which is calculated to arouse the interest 
of almost any woman, while the same can 
be said of the beaded bags, made in Cob- 
lenz. One attractive line of these is the 
steel cut bags. with small synthetic rubies, 
crreralds and amethysts cunningly woven in. 
The bag frame is of silver, and the whole 
effect is striking. There are marry crystal 
and other necklaces, odd brooches and the 
like. One interesting bit which is attracting 
much attention is a line of tiny golden 
baskets, studded with synthetic gems and 
holding artificial flowers. 

One of the most attractive features of the 
exhibit is a collection valued at $150,000 of 
crystal and cut glass, including a number of 
old masterpieces. Among the pieces are 
many specimens of the fine ruby glass popu- 
lar in the 17th and 18th centuries. 








The Aging of Amber 


THE following information comes to us 
in the columns of a recerit issue of Revue 
de lHorlogerie-Bijouterie. The writer, 
whose name does not appear in the context, 
says that the darker the color tone of amber 
the greater its value, and that the newly 
excavated amber is mostly light in color, 
while the ancient pieces found in collections 
have a brownish tone. 

With this fact in view, a young Vienna 
chemist named E. Sax has made an impor- 
tant discovery in finding a method of arti- 
licially aging amber, that is to say a means 
of giving to modern amber necklaces the 
highest possible value. He says: 

“Of all qualities of amber, found at 
present, light yellow is incontestably, as com- 
ing freshly to light, of least value; often, it 
is true, this amber presents a greenish color 
obtained by boiling the material in oil, 
especially when there is a coloration 
present which is at first unpleasant. In 
spite of this treatment, amber is not slow 
in losing its iridescent brightness which is 
displaced with a dirty yellow which detracts 
from its value as a gem. Of much greater 
value are the varieties of dull tone passing 
from golden vellew to black through that 
of brown honey. Of this last color none is 
found in a natural state except in very old 
chains. All of these stones had, at first, the 
light yellow color characteristic and acquired 
the warm tone which does not ,come to it 
till after several generations, in the form of 
family jewels and valuable souvenirs. These 
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are evidently the ones most sought after.” 

Mons. Sax kas succeeded in giving ob- 
jects of amber this b:sownish coloration in 
several days and this patina, which, till the 
present, had taken several centuries. His 
product cannot be distinguished from that 
caused by age; it has the same fire, the same 
tonality as the very aged. 








The Jewels of Byzantium 
CURSORY enumeration of the jewels 
of the periods usually revives the 

memory of those interested in the subject. 
The foilowing list and descriptions are from 
the pen of Herbert Norris in his “Costume 
and Fashion”: “Earrings of large size were 
worn by the noble ladies of Byzantium. The 
illustration is of one four inches in length 
it is a pendant]. Other kinds of earrings 
were circular, square, triangular and 
crescent-shaped plaques of gold, pierced 
with various designs; and some were solid, 
being engraved, or decorated with jewels 
and niello work. * * * Waist belts were 
eitner of leather covered with gold and 
jewels, or entirely made of gold plates, 
hinged together. These were chiefly worn 
by emperors and empresses in full State. 
Bracelets took the form of ornamental 
bands, many set with jewels or large plain 
gold rings, strings of pearls or other gems. 
They were usually worn outside the tight 
sleeve of the stola and above the orna- 
mental band at the wrist. Bracelets were 
frequently made to open with a_ hinge. 
Fibule of Byzantine workmanship did not 
differ from those of the Roman period. 
They were made of gold and gilt bronze of 
various forms, from the ordinary safety-pin 
type to the T-shape, but with more ornament 
and details added to them. 

“Circular-topped fibulze or brooches were 
used for fastening the paludamentum and 
cloaks of the nobility. These had_ strings 
of pearls attached to them—at first two and 
Jater three. Fibule of all shapes were 
decorated with mosaic work and set with 
gems and jewels. Plain rings in bronze, 
silver or gold were engraved with inscrip- 
tions, monograms, and the favorite sign of 
the cross. The commonest form of mono- 
gram used between the eighth and tenth 
centuries had a cross with the letters of the 
name distributed on or between its members. 
They were used for betrothal, marriage and 
gift rings. 

“Some were worn as amulets for protec- 
tion against disease or misfortune.  In- 
taglios and cameos, either portraits or 
otherwise, were much used as bezels of 
rings. A new item of jewelry came into 
fashion during the first part of this period, 
and remained in corstant use among. all 
classes of religious persons for many cen- 
turies. This was the ‘reliquary,’ a receptacle 
for holding some sacred relic. These 
reliquaries took varicus forms, chiefly that 
of the cross.”—C. 








The body of Sidney Terpstra, 45 years 
old, Hospers, Ia., jeweler, who, with his son, 
Eugene, seven years of age, was drowned 
in the flood on the night of Sept. 17 near 
Sioux Center, as reported in THE JEWELERS’ 
CircuLAR, has been recovered about twe 
miles north of Maurice, Ia. 
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Watch Out for These Worthless Money Orders 








Post Office Department Issues List of Numbers of Blank Forms of About 
Forty Local Post Offices That Have Been Stolen and Will Not Be Honored 

















Wasuincton, D. C., Oct. 8&—In_ the 
rush of the holiday trade jewelers are apt 
to be swindled by people who offer to pay 
with bogus or worthless money orders un- 
less great care is used. Therefore there is 
considerable interest in the trade in the 
announcement last week by the Post Office 
Department of a list of blank domestic 
money-order forms which have been re- 
ported stolen. They were issued for the 
use of approximately 40 post offices, includ- 
ing some postal stations. The full text of 
the announcement follows: 

Blank domestic money-order forms 
printed for the use of the offices named 
below have been reported stolen: 

Center, Ala., Nos. 51,739 to 51,800, in- 
clusive, April 6, 1926. 

Hampden, Ala., Nos. 4,282 to 4,400, in- 
clusive, June 30, 1926. 

Palomas, Ariz., Nos. 5,990 to 6,000, in- 
clusive, date unknown. 

Fallsville, Ark., Nos. 
inclusive, June 3, 1926. 

Solvang, Calif., Nos. 
inclusive, August 6, 1926. 

Whittier, West Whittier rural station, 
Calif. Nos. 59 to 200, inclusive, August 
28, 1926. 

Chicago, Station 149, Ill, Nos. 74,549 
to 74,600, inclusive, August 24, 1926. 

Chicago, Station 155, Ill, Nos. 178,877 
to 179,000, inclusive, July 6, 1926. 

Chicago, Station 237, Ill., Nos. 43,088 to 
43,200, inclusive, April 16, 1926. 

Chicago, Station 317, Ill., Nos. 10,766 to 
10,800, inclusive, July 21, 1926. 

La Salle, Station 2, Ill., Nos. 87,546 to 
87,600, inclusive, September 8, 1926. 

Park Ridge, Ill., Nos. 89,801 to 90,000, 
inclusive, April 23, 192. 

Estherville, Iowa, Nos. 211,401 to 211,800; 
213,601 to 214,200; 217,001 to 218,000, in- 
clusive, September 5, 1926. 

Esbon, Kans., Nos. 69,601 to 69,800, in- 
clusive, September 15, 1926. 

Sycamore, Kans., Nos. 30,657 to 30,800, 
inclusive, June 28, 1926. 

Barcreek, Ky., Nos. 1,194 to 1,200, in- 
clusive, April 20, 1926. 

Crittenden, Ky., Nos. 32,506 to 32,600, 
inclusive, September 3, 1926. 

Elihu, Ky., Nos. 7,177 to 7,200, inclusive, 
September 1, 1926. 

Hardyville, Ky., Nos. 21,401 to 22,200 and 
22,401 to 22,800, inclusive, July 6, 1926. 

Aimwell, La., Nos. 4,756 to 5,000, inclu- 
sive, August 28, 1926, 


10,201 to 11,000, 
12,468 to 12,600, 


Detroit, Station 58, Mich., Nos. 69,148 to” 


69,200, inclusive, May 24, 1926. © 

Jackson, Vandercook Lake .Rural Station, 
Mich., Nos. 974 to 1,000, inclusive, July 7, 
1926. 

Joplin, Mo., Station 4, Nos. 71,737 to 
71,800, inclusive, September 19, 1926. 

Dodson, Mont., Nos. 48,001 to 48,400, in- 
clusive, July 5, 1926. ; 

Winnett, Mont., Nos. 66,001 to 66,600, 
inclusive, May 23, 1926. 
_ Kearney, Nebr., Nos. 269,923 to 270,000, 
inclusive, September 23, 1926. 


Gibson, N. Mex., Nos. 59,377 to 59,400, 
inclusive, June 10, 1926. 

Flushing Station 19, N. Y., Nos. 2,665 
to 2,800, inclusive, April 2, 1926. 

New York, Station 16, N. Y., Nos. 70,118 
to 70,800, inclusive, June 11, 1926. 

Cleveland, Station 108, Ohio, Nos. 4,280 
to 4,400, inclusive, August 20, 1926. 

Fernwood, Ohio, Nos. 15,849 to 16,000, 
inclusive, January 15, 1926. 

Antioch, Okla., Nos. 8,360 to 8,400, inclu- 
sive, April 13, 1926. 

Talala, Okla., Nos. 41,139 to 41,200, in- 
clusive, June 10, 1926. 

Almont, Pa., Nos. 10,421 to 10,600, in- 
clusive, May 21, 1926. 

New Castle, Station 2, Pa., Nos. 69,079, 
69,080, 69,081, May 28, 1926. 

Philadelphia, Station 54, Pa., Nos. 23,340 
to 23,400, inclusive, July 9, 1926. 

Amarillo, North Side Station, Tex., Nos. 
1,939 to 2,000, inclusive, July 10, 1926. 

Rolapp, Utah, Nos. 8,975 to 9,000, inclu- 
sive, May 15, 1926. 

Sigurd, Utah, Nos. 10,790 to 10,800, in- 
clusive, July 9, 1926. 

Skykomish, Wash., Nos. 63,538 to 63,600, 
inclusive, June 9, 1926. 

Fall Creek, Wis., Nos. 85,526 to 85,600, 
inclusive, September 16, 1926. 

Hillsdale, Wis., Nos. 16,001 to 
inclusive, June 16, 1926. 


On receipt of this notice the postmaster 
at every money-order office will carefully 
examine his records to ascertain whether 
any of the forms in question have already 
been paid at his office; and if the coupon of 
any such order is found in the paid files, 
that fact should be reported immediately 
by letter to the Third Assistant Postmaster 
General, Division of Money Orders. 

If any of the forms are presented, the 
postmaster should refuse payment, wire the 
post office inspector in charge of his divi- 
sion, and also the Third Assistant Post- 
master General. Similar action must be 
taken by him in case of the theft of forms 
from his office. 

To provide against payment of stolen 
orders each postmaster should conspicuously 
post warning notices where they can be 
readily consulted by the paying clerks. 
Failure to comply with these instructions 
is likely to result in personal loss to post- 
masters. R. S. REGAR, 

Third Assistant Postmaster General. 


17,000, 








Inquiry Is Reopened on Standard Time Zone 


WasHINGTON, Oct. 6.—The Interstate 
Commerce Commission, has just announced 
the reopening of its Standard Time Zone 
investigation for further hearing on the 
question of whether the orders of the Com- 
mission defining the boundary line between 
the United States Standard Eastern time 
zone and the United States Standard Central 
time zone should be so modified as to in- 
clude Middleton and Cincinnati, Ohio, and 
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other portions of the States of Ohio and 
Kentucky in the Eastern zone. 

The Chamber of Commerce of Cincin- 
nati had petitioned for such a change. The 
proceeding has been assigned for hearing 
at Cincinnati on October 20 before Com- 
missioner Clyde B. Aitchison and Attor- 
ney-Examiner John T. Money. 








Paris Notes 





A dealer in antiques, has an apartment on 
the sixth story of a great house in Paris. 
As there is a concierge in the house, he and 
his wife often go away to spend the week 
end in the country. When they came back 
from a week’s holiday, they were astonished 
to find the lock of the apartment broken. 
Inside the flat, they found that thieves had 
plundered carpets and jewelry, as well as 
art objects, all of which the dealer kept on 
the premises, his flat serving as a kind of 
storehouse for valuables. The concierge 
says that she noticed nothing unusual, and 
it is surmised that the thieves wrapped their 
booty in the carpets and threw them from 
the windows on the sixth story, to be taken 
in by a waiting car. 

The number of robberies being effected 
by means of a ladder placed against the 
wall and enabling the thief to climb in at 
an open window, is increasing greatly. 

* * x 


Jewelers are carefully studying all kinds 
of appliances for giving warning of the in- 
trusion of thieves. Those with shops in 
lonely districts on the outskirts of towns, 
whose stock is necessarily less valuable than 
that of up-town jewelers are none the less 
anxious to avoid robbery and loss. Some 
are buying the great German wolf-hounds, 
so fashionable just now. More wolf than 
hound, these dogs were used to assist sen- 
tinels during the war and were retained to 
accompany policemen and watchmen of a 
night, in dangerous or lonely beats. They 
have been most useful for instance, in put- 
ting an end to thefts of all kinds from 
goods trains, as the thief does not like be- 
ing taken by the throat by one of these 
dogs. Another useful kind of guardian, 
found in all seaports is a parrot, trained to 
give warning of coming of customers in 
dockyard quarters. 

* * * 

News of a new and very ingenious man- 
ner of robbing a jeweler’s shop comes from 
Germany. One Saturday afternoon, just 
after two o'clock, thieves placed several 
petards in fronts of a well known shop in 
the Tauenzienstrasse, in Berlin. Two of 
the robbers held the proprietor, his assist- 
ants and a friend at bay with loaded re- 
volvers, while they looted the shop com- 
pletely, protected by the confusion, which 
followed the explosion. Their movements 
were completely cloaked by the thick smoke. 








A daring attempt was made to loot the 
Milade jewelry store at 415 S. Salina St. 
Syracuse, N. Y., on the morning of Sept. 
21. Making sure no patrolman was in 
sight, the burglars attempted to force the 
lock. Early morning workers were attract- 
ed by the suspicious actions of the men 
and informed the police. The burglars were 
frightened away before the police arrived. 
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Vol. I 


Let Your Window Tell Your Story 











National Distribution 


That [s National 

In the one mail last week we re- 
ceived orders for Deltah Anniversary 
Assortments from wholesalers in the 
following cities: New York, Chicago, 
Cincinnati, St. Louis, Kansas City, 
Dallas, Philadelphia, Albany, Milwau- 
kee, Indianapolis, Los Angeles, Cleve- 
land, Denver. This is national dis- 
tribution that is national. Each order 
represents sales of assortments which 
in turn radiate to many other cities. 
We consider this the true test of a 
national reputation. 








Honor Koll 


It is with considerable pleasure 
that we report the names of the 
five wholesalers’ travellers who 
lead in the sale of Deltah Pearl 
Anniversary Assortments. 


F. H. SWENSON 


C. L. Norswortiiy, Dallas 


B. H. SHEPARD 


Scribner & Loehr, Cleveland 


JULIAN HESSE 


Wallenstein Mayer, Cincinnati 


R. F. WECKERLE 


Boszhardt-Possin, Milwaukee 


T. L. HOLY 


Baldwin-Miller, Indianapolis 


What about our friends in the 
big cities—New York, Chicago, 
Philadelphia, St. Louis, Los Ange- 
les. We will report again in a 
few weeks. Let us hear more 
from you. 




















Queen Marie Wears Pearls 

The newspapers are giving consider- 
able space to the forthcoming visit of 
the Queen of Roumania, who is sailing 
for America on October 12th. 

In this connection it is interesting 
to recall that as early as four years 
ago, by arrangement with a New York 
Press Syndicate, we were permitted to 
use the photograph of this celebrated 
woman showing her adorned with her 
many valuable pearls. 


Choose Necklacz to fit Wearer 


Short choker necklaces, particularly 
those made of round pearls, increase 
roundness and width of the face, shorten 
and thicken the neck and make the 
figure seem somewhat shorter. With 
graduated pearls of small size, taper- 
ing to a fine line at the back, the effect 
created is oval, serving to offset the 
roundness of face. 








Personal But Not Confidential 


UR representative, Jake Levin, 

landed at St. Louis the first day of 
the World Series. Everybody was glad 
to see him to talk baseball, but nobody 
would talk business. So Jake decided 
he would try to buy a ticket. 


* OK UK Ok 
THE only one who admitted he had 
tickets was Mr. Al Frecht of Eisen- 
stadt Mfg. Co. No sum »f money could 
tempt Mr. Frecht to part with the 
valuable pasteboards. 
* -* * 


LD MAN DONALDSON”—none 
other than Col. C. T. Davis, 


looking as hearty as ever, was in to . 


see us the other day. He just returned 
from an extended trip, but is not yet 
ready to go back to work. 


xk *k K x 
Confidential But Impersonal 


THE first step in the process of manu- 
facturing a pearl is making the 
hole. Doughnut manufacturers, please 


note! 
* * *K 


UR _ Statistical Department, in 

charge of the famous mathema- 
tician who invented the term “Sesqui- 
centennial,” has just finished a Her- 
culean task. It has discovered that, 
if all the Deltah Pearls sold during 
1925 were laid from end to end they 
would reach from New York to Balti- 
more. What they would do in Balti- 
more we do not know. Now that this 
important question is settled, St. Louis 
jewelers may rest back easy to discuss 
the more simple events of the day such 
as the World Series results. 


Mlle. Lenglen Rings In 
New Style 


A handsome pearl ring to match her 
equally handsome pearl necklace was 
the item of chief interest about the 
dress of Mile. Lenglen, woman tennis 
champion, on her arrival here. News- 
paper reports made much of the new 
vogue. 

Just at this time the pearl ring is 
becoming exceedingly popular. It will 





_ 








Picture shows new Deltah Peari Ring 
of 14K white gold, set with two Deltah 
emeralds or sapphires, to retail at $7.00 


be interesting to watch the effect which 
this publicity will have on its growing 
prominence. Incidentally this is a good 
advance tip to act on. 





The editor wishes to express his 
thanks to Mr. M. S. Goldnainer of 
Washington, D. C., for his emphatic 
advice against wagering on _ the 
Yankees in the last series game. Civic 
— may be civic pride, but bets are 
ets. 














Why You Should Buy 
Meltah 


PEARLS 


OT just because they are advertised—nor just 
because they have the finest reputation—nor 

just because they are better merchandised. 
But because they give the greatest value obtainable 
in fine pearls and are most easily sold by you. 


L. Heller & Son, Inc. 
358 Fifth Ave., New York 
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The News from England 








Square Shaped Wedding Ring a Fall Novelty—Birmingham Jewelry Trade 
Improving—Platinum on the Gold Coast—Finger Rings Conceal Tiny 
Powder Puffs—Ivory and Tortoiseshell Toilet Sets—Famous Madame 
Tussaud’s Exhibition to Reopen in London 

















Lonpon, Oct. 1—Among the new fashions 
in jewelry that the Fall is ushering in is 
the novelty wedding ring of square shape 
instead of the orthodox round design. The 
principal asset of this ring must be con- 
sidered its novelty. It has nothing else 
much to commend it. It is not even of 
platinum, being the much cheaper white 
gold, or gold alloy. Some little while back 
the platinum ring began to eclipse the ordi- 
nary gold wedding ring. The platinum ring 
became the vogue and married women who 
owned the old style gold ring took their 
rings to the jeweler to be “platinated.” A 
lot of old-fashioned rings were made to look 
up-to-date by this use of the platinum bath. 
The new platinum wedding ring has never 
been taken to kindly by the elderly folk 
who consider the proper symbol of marriage 
is a fairly heavy, gold ring, absolutely 
plain. And they probably will think less 
of the new square type ring which is sup- 
posed to replace the platinum ring vogue. 
Jewelers do not think the new ring will 
be popular very long. It does not “ride” 
well under a glove. Apropos of rings many 
jewelers are getting a demand for the 
“eternity” ring. These usually are of small 
medium quality diamonds, and range in 
price from about $100 upwards. The jewel- 
ers say that despite the changing tastes in 
wedding rings the majority of their sales 
in this line are in the plain gold ring of 
narrow, rather than wide, band. Novelty 
wedding rings are not in general demand. 


* * *€ ’ 


Despite the continued coal strike such 
seasonal trade as jewelry and electro-plate 
are evincing signs of a decided improve- 
ment according to manufacturers of Bir- 
mingham where the majority of the jewelry 
marketed here is made. Some of the 
jewelry and electro-plate houses are now 
working overtime—a very welcome change 
from the usual state of affairs associated 
with coal strikes here. Retail stocks of 
jewelry and plate have become rather de- 
pleted and the seasonal stocking of Winter 
goods which usually commences in October 
has opened a little earlier this year. This 
accounts for the increasing activity of the 
Birmingham manufacturers. An improving 
demand for electro-plate ware in connec- 
tion with greater activity in the shipbuild- 
ing industry is anticipated. Although the 
home trade in cutlery is below the average, 
retail jewelers not doing a lot in this side- 
line, export business is much better than 
a month ago and the Sheffield manufac- 
turers 
position. 

* *k * 

According to Director A. E. Kitson of the 
Gold Coast Geological Survey, during a lec- 
ture at Winchester, House, London, plati- 
num, long suspected, has at last been dis- 
covered in the Gold Coast. Eight assays 





are gradually strengthening their 


of rock found by Kitson, he says, showed 
platinum from 3.6 to 6 grains per ton, with 
traces of gold and silver. These assays 
indicate that the rock is not commercially 


valuable, but it is thought it may lead to- 


the discovery of richer material elsewhere. 
x * x 


While on the subject of platinum it is 
interesting to note that Transvaal Platinum, 
Ltd., the first company to devélop a plati- 
num mine in the Transvaal and the second 
company to become a producer, announces 
its intention of closing down its ore-treat- 
ment plant. Disappointing values are dis- 
closed, milling results have not justified 
estimates, and funds are running low. Dur- 
ing the 1925 platinum boom the shares of 
this company touched 87s. 6d. They are 
now around 7s. 

*x* * * 

Gold watches trimmed with enamels sus- 
pended from strings of crystal rings or 
gold chains now are being worn as original 
pendants while gold coins from private 
museums are being used as short pendants 
on gold bangles. 

Kk * * 

A new use for finger rings is the fashion 
of concealing a tiny powder puff behind the 
diamond or other gem used in the setting. 
The little puffs are of the very finest down 
and can be compressed into the smallest of 
spaces. Gold bangles specially adapted for 
holding the tiny colored handkerchief used 
by the modern woman are now worn on the 
bicep in conjunction with the sleeveless 
gown vogue. The bangle is worn on the 
left arm, the handkerchief thus being easily 
available to the right hand. It really is’ 
an extended form of the handkerchief wrist- 
let of gold or platinum used considerably 
by tennis players who have frequent re- 
source to a handkerchief while on the 
courts. 

x ok * 

An increased dividend on the ordinary 
shares of Consolidated Gold Fields of South 
Africa is anticipated for the year ended 
last June and has resulted in the value of 
the shares going from 15-32 to 127-32. 
“Gold Fields” were out of the dividend 
paying list for two years. In the year 
1922-23 the company resumed with a six 
per cent dividend, and followed the next 
two years with 10 and 12% per cent. The 
company will hold its annual meeting in 
November when, it is anticipated, the divi- 
dend will reach 15 per cent. 

* * * 


Some of the new toilet sets in ivory and 
tortoise shell are quite attractive and, 
although expensive, are proving good sell- 
ing lines for the high class jewelers. Hair 
brushes, combs and mirrors in ivory have 
a narrow border of tortoise shell, with gold 
initials in the center of each. Where the 
backs of brushes are of tortoise shell they 
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are of a light shade—almost the color oi 
amber. Some of these brushes have a graded 
tint—amber pale at the top darkened down 
to deep brown at the handle end. 

* * * 


Quite a number of new ideas in utility 
goods are now on the market from per- 
fume boxes to cut-glass bottles with ivory 
stoppers. Most of the articles are for the 
boudoir. The cut-glass bottles fit into small 
stands of ivory. Other accessories of the 
dressing table include little upright stands 
that hold manicure tools made of ivory, flat 
little ivory boxes in different sizes (some 
partitioned to hold pins), and little stands 
to hold scissors, thimble or small safety 
razor. With these ivory outfits are tiny 
ivory clocks of the boudoir type. 

, *x* * x 


The new pencil bracelets are a decided 
novelty. A gold case held by a heavy silk 
ribbon strap, either plain or in fancy color- 
ings, forms the bracelet ornament. A tiny 
pencil fits into this case. These pencil 
bracelets are designed for use while shop- 
ping, at the races, or at golf. 

x Kk * 


The famous Madame Tussaud’s exhibition 
will re-open next year when visitors to 
London will once again be able to see the 
wonderful waxwork show that was one of 
the “sights” of the metropolis for half a 
century and which was destroyed by fire 
some time ago. John Tussaud says that the 
historical “ladies” who in ruffle and padded 
skirt depict the various fashions from the 
time of the Saxon queens to the crinolines 
of the Victorian era will be correct in every 
detail of dress, but he anticipates difficulty 
in replacing the jewelry. The gems that 
graced the wax figures in the original show 
were of best French paste. What, a few 
years ago, cost a matter of a few thousand 
dollars in paste jewelry, today will cost 
upwards of ten times this amount. About 
100 female and 200 men’s costumes are be- 
ing remade to replace those lost in the fire. 
The train on one of the gowns worn by 
the wax replica of the Empress Eugenie of 
France cost $2,500 alone. Mr. Tussaud 
says that most of the molds used for mak- 
ing the old historical ornaments which were 
sewn onto the costumes were saved, and 
these will be available in making the new 
jeweled ornaments on the new gowns. 

x * x 


The Transvaal gold output during last 
month was 843,854 fine ounces, valued at 
around $17,922,000. This is a decrease on 
the July output, accounted for by the 
shorter working month. The daily average 
rose from 31,856 ounces to 32,454 ounces. 
Employed natives increased in number by 
1,770 to 184,032. Diamonds exported dur- 
ing August, excluding Premier and South 
West Africa mines, totaled 129,955 carats, 
valued at $3,365,000. 








John Gow Evans, a well-known jeweler 
at Cambridge, Md., has recently had in- 
stalled in his store on Poplar St., one of the 
largest safes to be found on the entire 
Eastern Shore peninsula. The safe is seven 
feet in height, about five feet wide and is 
equipped with a large number of drawers in 
which to put the various kinds of jewelry 
and other valuables. 
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Artificial Pearl Necklaces 


a superior reproduction 


direct from France 


Made and Sold in Europe for 15 Years 





Worthy of a place among gems 





ALSO 


Earrings, Sautoirs, Scarf Pins and Bracelets 
Hand Made 18 K White Gold Mountings with our artificial pearls 





GATTLE & HUNTER 


576 Fifth Avenue, New York 


IMPORTERS OF 


Pearls, Diamonds and Other Precious Stones 
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Paris Jewelry and Gown Styles 











Designers Worried About Effect of Money Scarcity on Trade—Gold and Silver 
Spangles Popular with Evening Gowns—Ostrich Feather Boas Will Con- 
ceal Pearl and Diamond Necklaces and Make Them Safer to Wear 














ARIS designers are very troubled about 

two points just now, that will affect the 
demand for jewelry this Winter. Scarcity 
of money, very much increased by the steady 
fall in the purchasing power of the franc, 
is felt slightly but increasingly in the jewelry 
trade in France. For gold, silver and above 
all, platinum, are raw materials that must 
be purchased at world prices. Gems, too, 
must be bought at the same rates. This 
is affecting the trade in two separate ways. 
First of all a scarcity of money stops sales. 
Secondly, it is very difficult to manufacture 
jewelry in advance, in times of a rocky 
exchange. For the patriotic Frenchman 
always dreams of a franc at par, and will 
not be induced to sink his available capital 
in raw materials that would only be worth 
a seventh of their present value, should 
the franc be stabilized and then unexpectedly 
rise to par. He is thus at a great disad- 
vantage in competing with jewelers on in- 
ternational market, who look at the thing 
much more coldly and see no reason for 
sudden rise in the world value of the franc, 
but on the contrary now fear another 
slump. They thus stock raw materials, 
feeling their money is safer in platinum, 
gold and silver than in paper francs and 
get ahead of the more conservative dealer, 
who fears disaster as a punishment for 
speculation. Designers are hard struck, 
especially when they work to order for old 
customers. They fix a price in the morning 
and perhaps the price of raw materials has 
risen considerably before the end of the 
afternoon. The small man buys as he 
goes on, taking no chances. But the big 
capitalist is able to supply the goods 
cheaper for this very reason: he can afford 
to buy and to hold until it suits him to sell. 

es 


Besides the question of buying power, the 
demand for jewelry to be worn with eve- 
ning gowns will certainly be affected by the 
introduction of dresses sewn with metallic 
spangles. For the Rue de la Paix has 
definitely decided that no jewels whatever 
will be worn with much be-spangled gowns. 
Plain gowns worn among the brilliant mas- 
terpieces of embroidery and decorative art, 
will need to be relieved by jewels, but no 
one knows whether artificial jewelry will 
be preferred to fine jewelry, for it is quite 
certain that large quantities will be re- 
quired, otherwise the wearers will be un- 
able to vie with the brilliant compeers. 

* * * 

As regards the employment of gold and 
silver in evening and even in afternoon 
toilettes, it transpires that metal will be 
worn, to make a sound, a clinking as the 
wearer moves about. Spangles in gilt will 


be sewn on black net for instance. Pail- 
lettes will also be used. A model, one of 
the most successful yet seen, was in black 
net, with roughened gold disks sewn in a 
deep band, that reached from the hips to 
within a few inches of the knees, looking 


as if a golden-vain shawl had been wrapped 
around the lower part of the body of the 
wearer. Gold lace will relieve “all-black” 
gowns. Gold thread is being used for em- 
broidery on silk, satin and velvet. Bands 
of gold ribbon will be mingled with velvet 
and satin. Dresses all in lamé are seen, 
also the shawl effect described above in 
lamé. 
x ok * 

As the best French women do not bring 
out their jewels at this season of the year, 
there is no saying whether they will finally 
decide to wear all gold or: all silver orna- 
ments with these gowns or not in defiance 
of the Rue de la Paix. The mode in this 
respect can only be ascertained really after 
the advent is over. 

The same problem will arise in regard 
to the fashionable Nile green or. deep blue 
pailletted gowns. The former would take 
deep emeralds, the latter sapphires if 
jewelry is to be combined with paillettes. 
These gowns may be worn plain in Autumn, 
in jewels to match later on. 

*x* * x 


Very short and thick Ostrich feather 
boas are to be worn for evening as well 
as for the daytime this Winter and they 
will be made just large enough to cover 
the neck and to tie behind the head. On 
one hand they will serve to conceal any 
pearl or diamond necklace and gems of 
great value, and greatly lessen the risk of 
loss. On the other hand they will enable 
the wearer to dispense with necklaces if so 
desired, substituting a sautoir that can be 
seen in spite of the new neck ornament. 

* * * 

A most extravagant and wasteful habit 
has crept in. Evening gowns have belts 
of the same material of which the gown 
is made, when chiffon or tulle is used, 
which are tied each time that the gown 
is put on. This fashion is superseding 
belts of metal, or bands with buckles for 
a certain class of goods. It seems unlikely, 
however, that this mode will continue to 
be accepted. After several careless tyings 
of the bows, these sashes or belts will be 
too crumpled to permit further use and 
metal belts will probably be substituted as 
more “solid.” 








Paris Dressmakers to Employ Specialists to 
Study Relation of Jewelry to Dress 

Paris, Oct. 1—While the Paris trade is 
uncertain about the prospects for the 
Winter season, it has been generally de- 
cided to add a new hand to the dress- 
maker’s establishment, in the really large 
houses. This employee will have nothing 
to do but study jewelry, in its relation to 
dress. She will have a large selection of 
good imitation stuff and will try the various 
combinations of colors and gems, of gowns 
and their appropriate ornaments. 

For it has been discovered that the busi- 
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ness of combining the right dress ma- 
terials and the right gems cannot be left 
to the ordinary dresser of mannequins, The 
question of ornaments has become too inti- 
mate a part of the art of dressing, to be 
left to something very like chance. Similar 
offices will probably be created at the 
theatres where large choruses and ballets 
are employed. 

Neither mannequins nor minor actresses 
are to be allowed to pile on unnecessary 
ornaments, to wear them as they please, 
they must conform to the prevailing fashion 


_in this as in other things affecting the 


trades so closely. 








HELD UP AND ROBBED 





Detroit Pawnbroker and Jewelry Salesman 
Compelled to Give Up Bracelety 
and Rings 


Detroir, Mich, Oct. 8—A_ theft of 
jewelry said to be valued around $15,000 
took place on a recent afternoon, it is re- 
ported, as Lawrence Adelstein, a pawn- 
broker, and Irwin Swaab, a jewelry sales- 
man, were driving a possible client from 
the Eastern Market in Detroit to the lat- 
ter’s home so that his wife might choose be- 
tween 10 diamond bracelets and two dia- 
mond rings which the jewelry men’ were 
carrying. 

As their car reached Hendriks Ave., near 
McDougall Ave., it is stated, a second car 
containing the two bandits forced them to 
the curb. Revolvers were leveled, and while 
the salesmen and their prospective customer 
sat with arms in the air, the jewelry was. 
seized and the bandits fled. 

Half a block away their car was stalled. 
After frantic efforts to start it, they took 
to their heels and escaped through Elmwood 


. Cemetery. 


No trace of them or the merchandise ‘taken 
has been found, it is stated. 








LOOT STEEL VAULT 


Cracksmen Get Valuable Gems from the 
Diamond Shop, Detroit, Mich., After 
Drilling Strong Box 


Detroit, Mich., Oct. .8—The Detroit 
police are seeking expert cracksmen, who 
drilled and burned their way through the 
rear of a steel vault at the Diamond Shop, 
512 Woodward Ave., to diamonds said to be 
valued at $15,000, loss of which was not dis- 
covered until the store was opened on a 
recent morning. 

Working from the rear of the store after 
entering the place by way of a back door, 
the robbers cut through eight inches of. con- 
crete, using an acetylene torch to work 
through the steel of the safe and then drilled 
another eight inches of concrete. 

The only clue the police have found is a 
blanket which was used to smother smoke 
caused by the torch. Hundreds of persons 
must have passed the store while the robbers 
were working, the police believe. 











It is reported that H. R. Cox, Hollywood, 
Fla., sustained a loss in destroyed and dam- 
aged property of about $40,000 in the recent 
hurricane. 
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Genta” the Aristocrat of Artificial Pearls 


Side by side with the natural gems that command princely 
prices, Orienta (artificial) pearls cannot be distinguished except 


by the closest scrutiny. C2 
What a great delight and satisfaction it is for the jeweler, as Lyd Chusee g O- 


well as the wearer, to use Orienta Pearls. — 
be ere 
Ask for cur rew Art Booklet “A Big Sales Help” G52 | on Sheet oN ¢ Yr fe, 
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INDEFINITELY POSTPONED 





Second Annual New England Jewelry Ex- 
position Indefinitely Postponed—Sched- 
uled for Nov. 3-6 at Boston, Will 


Not Be Held As_ Exhibitors 
Showed Little Interest 
Boston, Mass., Oct. 8&—It has _ been 


finally decided to indefinitely postpone the 
second annual New England Jewelry Ex- 
position, scheduled to be held in Symphony 
Hall, Boston, Nov. 3, 4, 5 and 6, 1926, under 
the auspices of the Massachusetts and 
Rhode Island Retail Jewelers’ Association. 

This decision comes from General Man- 
ager, Chester I. Campbell, who has been 
bending every effort to get co-operation 
from manufacturers, wholesalers and job- 
bers, for the past two months, in order to 
build up a creditable show for the industry. 
In spite of splendid publicity and adver- 
tising in the trade press, a repeated direct 
mail campaign and persistent personal calls 
by salesmen, the firms who were expected 
to exhibit remained indifferent, and as a 
result, Mr. Campbell feels that one of the 
best merchandising opportunities in the past 
decade has been lost. 

Elaborate plans had been made for the 
exposition. They included a bigger and 
better style show, a beautiful setting for 
the exhibits and several new features to 
draw attendance. These plans have all 
been abandoned because of lack of support 
and co-operation from the firms who could 
have made the exposition possible, and who 
would have materially benefited by it. 

The following letter, sent out from the 
executive offices, 329 Park Square Build- 
ing, is self-explanatory: 


“It is with regret that I am obliged 
to inform you of the indefinite post- 
ponement of the New England Jewelry 
Exposition, scheduled for November 3, 
4, 5 and 6, 1926, in Symphony Hall, 
Boston. 

“Our best efforts to put this exposi- 
tion across to benefit the entire industry 
have been unavailing because of a 
peculiar condition existing in the trade. 
Manufacturers have been almost indif- 
ferent to the merchandising assistance 
the exposition could give them; whole- 
salers and jobbers only slightly warmer 
towards it. 


“T personally feel that a great oppor- 
tunity to arouse public interest in 
“Gifts that Last” is being thoughtlessly 
cast aside. Even the enthusiastic de- 
mand from the retail trade does not 
make me feel that I can or should be 
expected to personally bear the burden 
of putting the story across. 

“We have found that to many large 
manufacturers, the future of the jewelry 
industry is still a problem, and they 
hesitate to participate in a movement 
to arouse interest among jobbers, 
wholesalers, as well as individual users. 
On the other hand the attitude of cer- 
tain large wholesalers and jobbers is 
that the entire burden should be carried 
by the manufacturers. 

“The customer of both these branches 
of the trade—the retailer—who was 


greatly benefited by the first show, will 
be bitterly disappointed by this enforced 
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postponement. His loss is the trade’s 
loss.” 
Very truly yours, 
(Signed) CHEstTER I. CAMPBELL. 


“P: S—The management wishes to 
take the opportunity to publicly thank 
the. firms who realized this wonderful 
opportunity that the show gave, them, 
and reserved space.” 








LETTERS TO THE EDITOR 


Why 





the Jeweler Should Do Jury Duty 


SEATTLE, Wash., Oct. 7, 1926. 
Editor of the JEWELERS’ CIRCULAR: 

No larger service may be imposed upon 
the jeweler than that of jury duty. In 
view of the peculiar nature of his calling, 
and the fact that today that calling is 
menaced and threatened on every hand by 
the thug, desperate criminal, and the eff- 
cient criminal element organized into 
groups that seem to be centering attacks 
upon some jewelry stores, no stone should 
be left unturned to thwart the growth of 
this menacing influence. 

Jury service, therefore, offers to the 
jeweler great opportunity in his localized 
community not only for higher public serv- 
ice, but the occasion as well to protect his 
own property—an inalienable right by com- 
mon law afforded to every individual 
possessirig property, and a right usually up- 
held and recognized. 

In the larger aspects of his service he 
may be instrumental in assisting to check 
the present tendency to be too lenient with 
our law breakers, which we always have 
with us. He may reverse the frequent find- 
ings of “not guilty’ and hand in verdicts 
that are conscientious and just, as well as 
beneficial to the public weal, serving to 
safeguard and protect life and property 
rather than grant worthless individuals free- 
dom and liberty from restraint for further 
evil endeavor. 

Evasion of jury duty by the jeweler may 
permit the crime wave to gain greater head- 
way and momentum. Such evasion makes 
the average jeweler all the more vulnerable, 
as it does not check or diminish the per- 
sonal problem which confronts him in the 
attacks now being made upon the trade. 

Because he has his business to attend to, 
and feels that he will lose money unless he 
sticks to his last and shirks his obligation. 
a situation is often created where those 
out of employment and others perhaps less 
fitted than himself are left to cone with the 
criminals whom it is his duty to confront 
and down. 

Everyone realizes that jury duty is not 
always pleasant. It is rather the reverse of 
being at all agreeable. It means an inter- 
ruption to business, takes time and energy 
away from the store for some purpose seem- 
ingly extraneous. But let the jeweler think 
for a moment that the law-breaker is part 
and parcel of the crime wave, that the men 
brought before the jury box are of the 
criminal class who are doing so much dam- 
age to the jewelry business at present, and 
he may view in a different light this phase 
of his .citizenship. 

There is too much shirking of the unpleas- 
ant task and too many persons are letting 
“George” serve on the jury, as they beg to 
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be excused. The jeweler should ignore 
George for a while. He should exert every 
effort to stop the crime wave, and yeoman 
service on the jury may prevent many crim- 
inals who do not need it from getting the 
air. Yours very truly, CMI 





The Future Business 
PittsBurGH, Pa., Sept. 30, 1926. 
i:ditor of THE JEWELERS’ CIRCULAR: 

Appropos of the various articles published 
pro and con of the “deferred payment” plan 
as a business, so many writers seem to lose 
sight of the fact that without such a plan 
the whole fabric of merchandising would be 
nil—whether in the purchase of a home, 
automobile, diamond or anything else that 
makes for the comfort of the human family. 
While there is such a state as credit satura- 
tion, the same condition prevailed prior to 
the widespread method of the small payment 
plan. Every live commercial institution to- 
day has imbibed the new popular method. 

It has been and will always be, that a 
large percentage of the public must be in 
debt; then why net have them in debt scien- 
tifically. The jewelry business is in itself 
one of personality and confidence. When 
the storekeeper is properly equipped with a 
loyal, efficient force it should be turned into 
account to produce the greatest result. The 
credit plan enables the purveyor to sell the 
best class of merchandise and do the largest 
volume of business. “Why not give the 
public what it wants when the people 
want it.” 

The time is not far distant when every 
city, large enough to support a jeweler, will 
find that jeweler doing an installment busi- 
ness. In the first place his turnover is 
greater, his profits proportionately larger 
and the losses very little. It, however, re- 
quires an understanding of how to do and 
accomplish this. It requires knowledge ma- 
terially different than ordinary retailing on 
a cash basis. 

The credit jeweler finds the trend of busi- 
ness so diametrically opposite from that of 
the cash dealer that he would not return 
to the old method. The credit jeweler’s 
business is not confined to nor bundled into 
one month, it is an affair of the year. The 
credit jeweler develops into a merchant; 
his output becomes sufficiently large to make 
him become a buying factor: therefore he 
is sought instead of seeking. 

When the credit business is properly sys- 
tematized and the volume established, the 
cash payments so far outweighs the regular 
cash basis of selling that it is incomparable. 

Yours truly, 
S. A. Sampson. 








Business Troubles 

Max Reiter & Co., Harrisburg, Pa., is 
offering creditors 30 cents on the dollar. 

Carson & Banks, Inc., Omaha, Nebr., 
have filed a voluntary petition in bankruptcy. 

August Tuomi, Willoughby, O., is re- 
ported to be in the receiver’s hands and the 
stock is to be sold at auction. 

An assignment has been made by the 
Chas. H. Clark Co., Los Angeles, Cal. The 
normal assets are placed at $72,000 and the 
liabilities at $58,3°0. 
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The Production of Precious Stones for the Year 1925* 








By George Frederick Kunz, ScD. PhD. A.M. 














HERE has never been a greater demand 

for large, choice gems than at the 
present time, especially for ring stones and 
single stones, whether a diamond, sapphire, 
ruby, or emerald, in counter-distinction to 
clusters and other ornaments. The emerald- 
cut and square-cut diamonds are especially 
desired and stones up to more than twenty 
carats are worn. This would not have been 
the case a dozen years ago. 

In 1925 the tendency to wear large single- 
stone diamonds in preference to groups has 
been more than counterbalanced by the sale 
of the small stones in jewel bracelets. Never 
have so many bracelets been worn and so 
many worn at one time, exceeding even a 
dozen on one arm, and these in turn vary- 
ing from a single row of stones to bracelets 
of more than 1% in. in width. These are 
worn in connection with ruby, sapphire, and 
emerald bracelets, all colors on one arm, 
making a space of from 4 to 6 in. of solid 
jewelling. 

Whether it is due to the improvement of 
the conditions or the steadying of the dia- 
mond market by the new Syndicate, the 
sales for 1925 exceeded the output by a 
fair amount, more than absorbing the excess 


_yield of the year before. 


In regard to the desire of South African 
officials that the diamonds produced within 
the Union should be cut at the Cape, those 
who have had a_ world-wide experience 
realize that this would be a serious mistake, 
as the supply of material would be so far 
distant from the markets of the world that 
the demand could frequently not be met 
and the total demand for diamonds would 
be less than if the diamond-cutters continue 
their present method of buying and com- 
peting among themselves in centers more 
accessible to the market. 


The ruby mines of Burma, which were 
capitalized in 1889 and which have passed 
through many vicissitudes, and which for 
many years have been running at a _ loss, 
were closed in December, 1925. As yet 
there is not any immediate prospect of their 
being reopened. There is no doubt but that 
the natives will work some of the smaller 
mines in the district and there will be some 
output. However, there is some possibility 
that for a few years the rubies sold will 
be cut from rough material previously sold 
by the mines or recut from old stones. 

The sapphire mines of Montana yield more 

in value than all the other mines of semi- 
precious and precious stones in the United 
States. 
- The yield of aquamarines in Brazil is as 
great as in former years, and the stone is 
unusually popular, being used in almost every 
form of jewelry. 

Imports——The imports of precious stones 
in 1925 amounted to $75,270,956, an increase 
of $1,659,360 over 1924. The value of uncut 
diamonds imported in 1925 decreased over 
two million dollars, or nearly 19 per cent., 


_—_ 


*Reprinted from “Mineral Industry,” Vol. xxxiv, 
z= courtesy of the publishers, the McGraw-Hill 
ook Co, 


while the value of cut diamonds imported 
increased by a slightly greater amount. 
This, with a 78-per cent. increase in glaziers’ 
diamonds, gives a total net increase of about 
one million dollars for diamond imports in 
1925. There was a similar increase in the 
pearl imports, but, due to the smaller amount 
involved, this accounted for a 15-per cent. 
increase in pearls, as against a 2-per cent. 
increase in diamonds. There was a marked 
decrease, about 11 per cent., in the value 
of imitation precious stones imported. 

For several years past the value of cut 
diamonds imported from Belgium has been 
declining, while Netherlands has been in- 
creasing. Since 1923 Belgium has suffered 
a decline of over 26 per cent., and in the 
same time Netherlands has increased 23 
per cent. 
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such skill, in a pure Chinese fashion, that 
they almost seem to lose their original char- 
acteristics. This increased production has 
also been a factor in the reduced sales of 
the Idar Valley cutters. 

Agitation still continues for the establish- 
ment of a diamond-cutting industry in South 
Africa. Under the provisions of the Dia- 
mond Cutting Act, such an industry can be 
started by private interests under the direc- 
tion of and with the assistance of the 
Government. Considerable competition has 
arisen among the leading cities for consid- 
eration in this connection, but Kimberley 
seems to be looked on with most favor by 
the Government. It must necessarily be 
some time yet before such an industry can 
develop to a sufficient scale to disturb the 
older centers of cutting in Antwerp and 
Amsterdam. And until such a_ condition 
arrives, these two older centers will continue 
in active competition. Before the war Ant- 
werp equaled Amsterdam in production; the 
war disturbed the industry in Antwerp, but 
after the war there was a great increase. 
The competition between these two centers 











IMPORTS OF DIAMONDS AND OTHER PRECIOUS STONES INTO THE UNITED STATES 


Diamonds, glaziers’ and engravers’, unset and miners’, 

MIE 51 ceareteeh ae aie b hid Fic IAG cs Panos I haee wee mee 
Dramionds, uncut, dutiable. ..og.iie cce cick. ve crccvicws 
Diamonds, cut but not set, dutiable................ 
Pearls and parts of, not strung or set, dutiable...... 
Other precious stones and bort, dutiable............. 


1922 1923 1924 1925 
$839,882 $1,065,834 $1,116,862 $1,976,640 
8,296,020 7,401,698 11,660,802 9,492,326 

43,312,364 52,020,098 47,268,188 49,620,668 
8,580,520 7,961,215 5,893,512 6,804,657 
1,064,361 943,789 214,639 241,982 


Other precious and semi-precious stones, cut, but not 


SOE CUTIE 5 Sugia eared sides @ tiga Sobre bins be aweneas oes 
Tmitation precious stones, dutiable.................. 


3,562,708 5,492,445 5,000,722 4,951,462 
2,221,617 2,743,436 2,451,823 2,183,221 





$67,877,472 $77,528,515 $73,611,596 $75,270,956 


IMPORTS OF CUT DIAMONDS AND PEARLS ACCORDING TO THE SOURCE 


Diamonds, Cut, but Not Set. 


Pearls, and Parts of, Not Strung, 

















Dutiable Not Set, Dutiable 
ie ae _ as = 
Imported from: 1923 1924 1925 1923 1924 1925 

MN ooo arace a aecdara aia’ $29,017,358 $24,007,491 $21,336,208 ....... nee 
PURO Sees ikea dower anss 1,100,225 914,208 1,497,219 $5,307,370 $4,071,277 $5,020,676 
PNGENOTIGNOS  o65 555.6 bc cesrean 20,518,443 21,216,549 25,264,131 attain aetarere anand 
United Kingdom .......... 976,543 764,279 1,173,456 2,367,443 1,616,739 1,391,431 
British Wdta 45.5... 006365 ae eaweee sore 45,628 1,735 29,149 
Other countries ..........55 407,529 365,661 349,052 240,774 203,761 363,401 
MROUERS od sets. cal ie ats $52,020,098 $47,268,188 $49,620,668 $7,961,215 $5,893,512 $6,804,657 








Gem Cutting—There is depression in the 
gem-cutting industry of Idar-Oberstein, in 
Germany. The majority of the product of 
this district is exported to the United States. 
During the past two years there has been 
a decline of importations into the United 
States, amounting to 10 per cent. for semi- 
precious stones and 20 per cent. for imita- 
tion precious stones, and this decline is 
reflected in the condition of the industry at 
the sources of importation. In addition to 
the reduced demand, there has been enlarged 
competition from other producing centers, 
particularly China, scarcity of money, high 
interest rates, and scarcity of rough material. 
Aquamarines, topazes, and amethysts are 
still being sent to the United States in nor- 
mal quantities, but the market for agate. 
onyx, and some of the stone crystals is not 
more than half the pre-war basis. 

The Chinese more than ever have become 
interested in cutting and engraving, not only 
of jadeite in all of its choice qualities, but 
of materials which are imported—including 
blue chalcedony from Montana, red and blue 
tourmaline from California, moss agate from 
Wyoming, rock crystal from Brazil, and 
every known stone that can be bought in 
the rough. These materials are worked with 


is shown by the following table, which shows 
the imports of cut diamonds into the United 
States during recent years from Belgium 
and from Netherlands. Previous to 1921 
figures were not recorded for Belgium sepa- 
rately, but were included in “Other Coun- 
tries.” Inspection of the table indicates 
that most of the “Other Countries” material 
in 1919 and 1920 was contributed by the 
newly established Belgian cutting industry. 
The growth here was so rapid that in 1921, 
1922, and 1923 Antwerp supplied more stones 
to the United States market than did Am- 
sterdam. During the past three years, how- 
ever, the Belgian industry has materially 
declined, while Netherlands has continued to 
develop, and in 1925, for the first time since 
1920, Amsterdam again leads over Antwerp: 


VatvE oF Cut Dramonps IMPORTED FROM 
NETITERLANDS AND BELGIUM 


Other 

Netherlands Belgium Countries 
1919 ...... $53,561,019 $1,963,749 
7. ae 31,024,241 eee 8,911,134 
O20 2.2: 11,497,228 $12,024,417 305,328 
oe 17,096,666 22,985,298 436,825 
1 re 20,518,443 29,017,358 407,529 
re 21,216,549 24,007,491 365,661 
1 25,264,131 21,336,808 349,052 


Beginning in 1917 diamond cutting was 
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established on a limited scale in Great Brit- 
ain, chiefly as a measure for furnishing 
employment to Belgian refugees and disabled 


THE JEWELERS’ CIRCULAR 
will cover the production, trade, cutting, and 
working; while the fourth volume will give 
a historical sketch of the use of precious 
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The accompanying table gives a resumé 
of the diamond production of the world since 
1911, so far as figures are available: 








soldiers. The trend of development of this 
industry may also be followed by the im- 
ports of stones into the United States, the 


DIAMOND PRODUCTION OF THE WORLD 
(In metric carats) 








leading buyers of the product. The opinion Uniee Seat taiainliin tii 
is held in Some quarters that an attempt to of South —_west Gold British Rho- South 
transplant a branch of the industry into — Africa Congo Angola Coast Brazil#+ Guiana Borneo India desia Wales 
r 1 Cer #7 > ** cg 
South Africa will prove equally unsuccessful. ae cau nati Wo wees ppm “ = ne bo 587 pp 
Cutting is already done in South Africa on 1913... 5,300,484 ** 15.515 eee *E 119 + 116 998 5.573 
a small scale, principally on large or ex- oa 2,875,300 “> 6993897 11,803  +3,678 in S60 839 
sonal stones. This type of work is of a 1925---- _ 106,128 - QER lk css cctcws “SRING ** . 55 1,005 1,580 
cept fly diff r ° at ~~ “i j 1916... 2,408,555 ** 53,940 1,300 84,004 16.409 ** 20 1,021 1,901 
radically different character trom the general 1917.... 2,979,389 ** 99,907 4,190 «sees *% 17,908 aa 29 619 2991 
run of work on small stones. Mr. Henri  1918.... 2,604,651 **# 164,188 14,070 ...... ¥ 14,196 7 73 450 «(1,784 
Polak, organizer of the Dutch Diamond vial pipiens pore pong = ea ig 16,706 966 312 386 1,774 
: :- , : Pi 20.... 2,612,5 4 45 93,529 $ ** 39,362 410 85 243 1,706 
Workers’ Federation, is of the opinion that 1991"'"" “’go8'035 171,321 172,936 106,719 ‘1,789 “* 102,603 1,770 126 177 11563 
this type of work could be established and — 1922.... 669,559 144,156 250,292 98,683 6,535 ** 163,640 1,840 171 256 1,000 
carried on only with the assistance of a  1923.... 2,053,095 $495,675 414,954 94,478 23,342 ** 214,744 1,077, 115. $42)—Ss«*178 
substantial subsidy. Since the Government al 2,440,398 $350,950 548,274 118,016 $63,000 14,612 185,585 ** 67 595 284 1 
. : ss ey ar a ae 2,430, : A 5: A $100, p $22 *% ** * q 
imposes on the diamond-mining industry un- 9 430,128 $515,000 $885,000 §125,000 $100,000 21,008 $220,000 * ** 
usually heavy penalties in taxation, it is *Fiscal year, April to March of the following year. April to December. tSales. §Estimated. 


possible that it might be willing to divert 
some of this tax into a subsidy for the 
benefit of the industry as a whole, and pre- 
sumably the country as well. 


VaLut oF Cut Dramonps Importep INTO THE 
Unitep STATES FROM GREAT BRITAIN 


1916 ....4.- $2,167,222 7 Ge $1,873,039 
TG aasenee 2,229.259 EIZS sss evie~ 1,852,580 
ISIS 2. cees 1.308.941 GReO “aanwis se 976,543 
ee 6,694,911 ier 764,279 
1920 ....4-. 3,003,534 Ties “paste ysis 1,173,456 


Taxation—A number of factors in the 
tax situation with respect to precious stones 
have changed during the past year. The 
5-per cent. tax imposed on jewelry sales 
in the United States was repealed in Febru- 
ary, 1926. In South Africa the former divi- 
dend tax of 1s. 6d. paid by the gold and 
diamond mining companies has been abol- 
ished and has been replaced by an income 
tax of 3s. per pound. Although the act 
authorizing this change was not passed until 
late in 1925, the provisions were to take 
effect as of July 1, 1924, a fact which caused 
no little inconvenience to the mining com- 
panies involved. The plan proposed late in 
1925 by Premier Painleve to bolster up the 
French financial situation involved taxes on 
precious stones, and many other luxuries, 
and was accordingly opposed by the owners 
of such property. 

Since most of the world’s output of rough 
diamonds is shipped to London for disposal 
by the Syndicate, an import tax on the stones 
has frequently been proposed, but has so far 
been avoided. It is pointed out that a tax 
on rough stones would merely result in their 
diversion to some continental center for dis- 
tribution, and that the amount of cut stones 
imported into Great Britain is too small to 
be worth while bothering with, as the ma- 
chinery for the collection of such a tax 
would probably cost more than the proceeds 
of the tax. 

Russian Precious Stones—An exhaustive 
report on the precious and colored stones 
of Russia is being prepared under the direc- 
tion of Dr. A. E. Fersman, Vice-President 
of the Academy of Sciences of Russia, and 
published by the Commission for the Knowl- 
edge of the Natural Productive Forces of 
Russia. The first volume, treating of the 


characters of the stones and their distribution 
in Russia, has already been published, in col- 
laboration with a number of other scientists. 
The second volume will treat of the different 
occurrences and deposits; the third volume 


**Figures not avilable. ffExports. 











stones in Russia, descriptions of stones, etc. 
A detailed report of the Soviet State Trust 
covering the Russian gem industry outlines 
plans for. the year 1925-26, covering an 
anticipated 230-per cent. increase in produc- 
tion, and a still larger increase in profits. 
DIAMONDS 


In spite of the fact that several new dis- 
coveries have been reported in various local- 
ities in recent years, the Union of South 
Africa still continues to be the leading pro- 
ducer of diamonds. The mine production 
alone overshadows the combined production 
of all the rest of the world, both alluvial 
and mine, and the alluvial production com- 
pares favorably with that of other alluvial 
producers. During 1925 the Union produced 
about 70 per cent. of the value of the world’s 
production of diamonds, and if the mandated 
territory of Southwest Africa be included, 
the proportion is raised to over 81 per cent. 

Production began in 1867, and since that 
time the total production has amounted to 
approximately 40 tons, valued at over £260,- 
000,000. And without any addition from 
new discoveries (which is almost incon- 
ceivable), the present known reserves are 
sufficient to keep up the supply for a hun- 
dred years or more. 

The following tables give the best in- 
formation so far available on the world’s 
production of diamonds in 1925:* 


TotaL Wortp PropuctTION AND VALUE OF 
Diamonps In 1925 





Weight Value 

(Carats) (Sterling) 
Union of South Africa 

PRR SS ee betna ke teccias 2,190,871 £6,291,510 
MEE | wcicciacéwatewe ces 239,257 1,906,618 
Protectorate of S. W. Africa 515,000 1,400,000 
Belgian Congo : 
B. C. K. Concession (a).. 580,000 300,000 
Other Belgian Congo..... 305,000 600,000 
PRIMI 95285 Sac Gra cis Bia cco dances 125,000 360,000 
Gold Coast and West Africa. 100,000 100,000 
"tel RE ike caiencies 4,055,128 £10,958,128 
Britisa “GUiaha 2.2 ...6.se< 220,000 700,000 
Brazil, Borneo, Rhodesia.... 23,000 200,000 





4,298,128 £11,858,128 
1Private communication from Dr. Percy A. Wag- 
ner, Geological Survey of the Union of South 
Africa. Most of the figures were supplied by Sir 
Ernest Oppenheimer. 
(a) Bas Congo-Katanga Railway Co. 
duction is chiefly industrial stones of 
quality. 


This pro- 
inferior 


Colored Diamonds.—Considerable attention 
has been attracted lately by the finding near 
Kimberley of a red diamond that is expected, 
when cut, to weigh 6 carats. Two other 
red diamonds have also been found near 
Pretoria; one, a brownish red, weighed ly 
carats in the rough, and 34 carat cut; the 
other is a reddish amber and weighed 1 carat 
rough, and ¥% carat cut. Red diamonds are 
exceedingly rare; there is a fine red stone 
of 3& carat in the Field Museum of Natural 
History in Chicago, one of two carats in 
the Museum at Vienna, and the red diamond 
of the Emperor Paul, weighing 8 carats, 
among the Russian crown jewels. 

A prospector working on an old gold 
claim at Klerksdorp has reported the find- 
ing of 20 diamonds, ranging from %4 to 2 
carats each, of varying shades of green. It 
is of interest to note that another green 
stone from a different locality was changed 
by the cutting to an amber color, with only 
a hint of the original green color. The 
green color evidently was only an outer 
coating; in other words, it was a yellow 
interior covered by a green outer layer. 


STABILIZATION OF THE DrAMonpD INDUSTRY 


The leading South African diamond pro- 
ducers have retiewed the interproducers’ 
agreement which has governed their quotas 
of sales to the London Diamond Syndicate 
for a number of years. A discussion of the 
agreement and its probable effect on the 
industry has been published by the U. S. 
Department of Commerce, as follows :* 


The quotas in the new agreement are unchanged 
from those previously ruling, giving 51 per cent. 
of the sales to the De Beers, 18 per cent. to the 
Premier; 10 per cent. to Jagersfontein, and 21 per 
cent. to the Consolidated Diamond Mines of South- 
west Africa. This agreement, accompanied by the 
new contract with the London Diamond Syndicate, 
was submitted to the South African Government for 
approval. 

This reorganization of the selling arrangements 
of the principal producers appears to have put an 
end for at least 5 years to the disagreements which 
have threatened since 1923 to disrupt the organiza- 
tion of the industry. It appears also to have re- 
moved for a similar period the possibility of the 
South African Government’s taking over the direct 
control of the output and sales of diamonds under 
the so-called Diamond Control Act, which became 
law during the Summer session of the Union par- 
liament. The arrangement, which has now been 
completed, is the culmination of long-continued 


1D). C. Poole, Comin. Rept., Jan. 11, 1926. 
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efforts, and is of great importance to both pro- 
ducers and consumers of diamonds in all parts of 
the world. 

The diamond-control bill was intended to protect 
South African interests from the suspected manipu- 
lations of the diamond market by London _in- 
vestors. Official interference in the production and 
marketing of diamonds was not made mandatory, 
but the Government was given the power to inter- 
fere whenever this seemed desirable in the public 
interest. 

The new syndicate is the strongest which the 
diamond industry has known, both in extent of 
productive areas whose output it will control and 
the financial resources of its members. It will 
have the disposal of the output of all the important 
mines in the Union of South Africa proper and of 
the Consolidated Diamond Mines of South West 
Africa, Ltd., in the mandated territory. It will 
also control the output of the alluvial diggings of 
Angola and the Belgian Congo. 

The sources of supply not under its control will 
include the alluvial diggings of South Africa, cer- 
tain small mines in Southwest Africa, and the 
production of British Guiana, Brazil and other 
regions. Estimates indicate that the world’s annual 
consumption of diamonds now approaches £13,000,- 
000, of which the syndicate may control as much 
as £10,000,000. 

The contract which has been made between the 
syndicate and the producers is similar in principle 
to the arrangements heretofore existing, but em- 
bodies a scale of prices more favorable to the pro- 
ducer. The diamonds will be sold to the syndicate 
at a figure based upon the market price of diamonds 
during the preceding six months, a readjustment 
taking place at the end of each such period. The 
syndicate will bear any losses and take the whole 
of any profit realized up to a certain figure. When 
the profit exceeds this it will be divided between 
the syndicate and the producers in a fixed pro- 
portion. 

This contract will run for five years from Jan. 
1, 1926, and it is hoped that it can be indefinitely 
extended. The obvious effect will be to stabilize 
the werld price of diamonds and possibly to in- 
crease it. 

The new Syndicate came actively into 
operation in October, 1925, when it took 
over the stock of the old Syndicate. The 
first sale was made Oct. 27 to a New York 
firm, 

In the past, the Syndicate has been turn- 
ing over its low-grade material to a similar 
organization known as the Common Goods 
Combination. Early in 1926 this combina- 
tion was dissolved, and it was reported that 
the new Syndicate had entered into an agree- 
ment with L. M. van Moppes & Zonen, of 
London, making them sole buyers of common 
stones, at a fixed figure.* 


THE INDUSTRIAL DIAMOND MARKET 


The following notes are abstracted from 
a yearly diamond-market report :? 


Carbons.—During the whole year of 1925 there 
was a good demand for these stones, especially 
for the extra and medium qualities, and the prices 
have risen considerably. Although the production 
of carbons has decreased from about 30,000 carats 
per annum to about 25,000 carats per annum, 
there is no reason for the 80 per cent. increase 
in prices. This increase is chiefly due to the fact 
that American dealers went right into the interior 
of the carbon districts and explained the differences 
in qualities to the miners, and then paid high prices 
(even £25 per carat) for the better qualities. 
Finally it is the consumer who has to pay for this 
knowledge. America buys the largest quantity of 
the carbon production, and there being no restric- 
tion in this case, as in rubber from other countries, 
it is the American dealers who make their nation 
pay for what is, in our opinion, a wrong business 
system. Owing to the high prices of carbons, more 
and more borts are being used on the continent 
for trueing emery wheels, and the demand for 
carbons has certainly decreased, although they are 
for boring purposes by far the better stone to 
use, as they are not so apt to break as white 
diamonds. 

Borts—As the consumers generally wait until 
after their balances of the previous year are made 

10, Africa, March 5, 1926. 

*7J. K. Smit & Zonen, Amsterdam. 
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up before buying fresh supplies, the demand was 
very good at the beginning of the year. After 
these first purchases were made the market became 
very quiet, and prices went down by about 15 
per cent., the principal reason for this decrease 
being the invention of the “Wheel Dresser,’’ which 
reduced the consumption of diamonds by about 50 
per cent. The consumers bought only just the 
amount needed, and the dealers being afriad prices 
would go down still more sold from their stocks 
at low prices, with the result that smaller turnover 
and smailer profits have not made this a successful 
year for them. However, .towards the end of the 
year several buyers were again in our market, and 
owing to the prosperous automobile industry in 
the United States the demand from this country 
was particularly good. Then, owing to the fact 
that the emery-wheel dresser was found not to be 
the success which was anticipated, as the wheels 
were not finished accurately and caused many fin- 
ished auto cars to be rejected, several manufacturers 
again bought industrial diamonds, which are known 
to save labor and also guarantee good finish. 
Towards the end of the year the prices for large 
industrial borts from 2 to 10 carats rose again 10 
per cent. The demand for smaller borts (round and 
octahedron), which are chiefly used in Europe, re- 
mained stable during the whole year, and prices 
were maintained. There is always a steady demand 
for Brazilian borts, which are the hardest and most 
compact kind of diamonds, and prices remained the 
same. Buyers of flat borts, which are used for 
wire-drawing, were very particular as regards qual- 
ity, and generally would only buy the stones which 
were quite clear in the center; but there was a 
scarcity in these, as.they naturally fetch much 
higher prices when sold for polishing purposes. 
Buyers who do not understand diamonds thoroughly 
are not aware of the fact that a stone which has 
grown together in many different directions is 
much harder and kas more resistance against split- 
ting than a stone which is regularly formed and 
consists of flat layers. The prices for flats, except 
clear centers, went down about 15 per cent.. Stones 
of 2% to 10 carats were chiefly in demand, but 
smaller borts from ™% to 1 carat were also asked 
for. New substitutes for the industrial diamonds 
were announced and offered, their hardness stated 
to be 9.80 against a hardness of 10.0 on the hard- 
ness scale of minerals. However, it was proved 
that the difference in hardness between diamonds 
and their substitutes is so great that these substi- 
tutes have very little value. Every consumer of 
carbons knows that even between carbons there 
are some stcnes which do 100 times the work 
which a softer carbon does. 

Crushing-bort.—During the whole year the market 
for crushing-bort was very bad. The world pro- 
duction being approximately 1,000,000 carats per 
annum and the consumption not half that quantity, 
the prices would, therefore, have been much lower 
if the market had not been regulated by the London 
Diamond Syndicate, who handle nearly 90 per cent. 
of the world production of diamonds. The Common 
Goods Combination, who have the privilege of buy- 
ing all the common goods and bort from the 
syndicate, were compelled to buy such large quanti- 
ties of crushing-bort that they had about 600,000- 
700,000 carats of bort and similar goods on their 
hands. The syndicate held a quantity of over a 
million carats, and the dealers and consumers know- 
ing this bought only just the quantity needed, as 
the price (which was about 17s. per carat at the 
beginning of the year and 12s. 6d. at the end) 
is still three times the pre-war price. A lower 
price in crushing-bort will certainly increase the 
consumption, and the common industrials particu- 
larly will be sold more. The crushing-bort price is 
the weak spot in the syndicate’s diamond price 
policy, and as this price affects the, value of both 
the lower-quality industrials and the cheaper pol- 
ished diamond, the syndicate will, therefore, have 
to choose between a lower price-level, stimulating 
consumption, or decreasing the production, especially 
from the B.C.K. alluvial fields in Portuguese South 
Africa, which produced about half a million carats 
of mostly bort, and wherefrom we received in- 
formation that the production can be easily raised 
to a million carats. The general anticipation for 
1926 is that there will be a better demand for good 
industrials at higher prices, but for common quali- 
ties prices will have a tendency to decrease, owing 
to heavy stocks and the education of the buyer, 
who with knowledge will more and more appreciate 
the value of gocd stones. 

(To be continued) 








Guide: Shhh! Don’t wake them. This 
is a classroom!—Notre Dame Juggler. 
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TRY TO EXTRADITE BURKE 


Man Identified as One of Bandits Who 
Robbed New York Gem Dealer Wanted 
in Metropolis for Trial 


E. Sidney Hyman, wholesale jeweler, 15 
Maiden Lane, New York, returned to his 
office last Thursday after spending eight 
days in Chicago where he went to aid the 
Empire State in its fight to have Robert 
Burke extradited to the metropolis on a 
charge of taking part in the hold-up and 
robbery of Abraham W. Faigin. Burke was 
positively identified by Mr. Hyman, who 
picked him out of a group of prisoners 
brought before him in the State Attorney’s 
building a few minutes after he alighted 
from the 20th Century Limited on Thursday, 
Sept. 30. 

After several postponements, Mr. Hyman 
was able to take the witness stand last Wed- 
nesday, at which time he told Judge O’Sulli- 
van, who was presiding, that Burke was the 
same man who pushed a gun into his face 
on the afternoon of July 19 last, while one 
of his companions relieved Faigin of $75,000 
worth of gems. After Mr. Hyman gave 
his testimony, the hearing was postponed 
until Monday, Oct. 11, after THe JEWELERS’ 
CircuLar had gone to press. 

Mr. Hyman was in Chicago in an effort 
to co-operate with the authorities and to aid 
the jewelry trade of ridding it of hold-up 
men and other members of the underworld 
who prey on the jewelers. Governor Smith 
of New York has already signed extradition 
papers which are now awaiting the signature 
of the Governor of Illinois. 

Burke claims that he was not in New 
York on the day of the robbery and is mak- 
ing his fight on this ground. The New York 
authorities, it is understood, have another 
“trump card” with which they expect to sur- 
prise the defense at the hearing on Monday. 
Detectives McKeever and MacGann of the 
Old Slip Station are in Chicago waiting to 
bring Burke back to New York. The arrest 
of Burke was made by Detectives Roach and 
Burke of the Chicago detective force. The 
Jewelers National Crime Committee and 
the Pinkerton National Detective Agency, as 
well as the other organizations in and out 
of the trade, are interesting themselves in 
the proceedings to bring Burke to the 
metropolis. The Crime Committee has re- 
tained Goldman, Allshouse & Healy, attor- 
neys of Chicago, to represent both the com- 
mittee and the State of New York. The 
Pinkerton Agency is working in the interest 
of other organizations in the trade. Burke is 
said to be a brother of “C. A. Burg,” one 
of the men caught near Champaign, IIl., after 
the sensational hold-up and robbery of three 
diamond salesmen who were traveling on a 
west-bound train, 











Jones & Baumrucker, a long established 
institution of Cicero, Ill., announced a cele- 
bration following 25 years of successful ser- 
vice in the downtown store at 31 N. State 
St., and also one year of progress of the 
West Side store at 26th St. and Crawford 
Ave. The men behind the Jones & Baum- 
rucker organization are: John E. Baum- 
rucker, president; Valentine T. Jones, vice- 
president and general manager, and Charles 
E. Baumrucker, secretary and treasurer. 
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BOSTON JEWELER ARRESTED 





President of Eagle Investment Association 
Held in $100,000 Bail to Answer Charges 
of Embezzling Funds of That Body 


Boston, Mass., Oct. 8—Samuel J. Gordon, 
jeweler and president of the Eagle Invest- 
ment Association, formerly at 62 Chambers 
St. West End., and now at 27 School St., 
was arrested today at his home in Roxbury, 
on a charge of larceny of $51,558.63 belong- 
ing to members of the association, who are 
largely widows and hard-working women, 
with some men. The arrest was made by 


Inspectors O'Neil and Eagan of Head- 
quarters, on a warrant taken out in the 
Municipal Court. Bail was fixed at 
$100,000. 


A warrant for the arrest of Jacob Fish- 
man, vice-president of the association, is in 
the hands of the inspectors. The police this 
morning were unable to find him. It is be- 
lieved that he will surrender after he is 
notified that he is wanted. 

Although the amount named in the com- 
plaint is $51,558.63, it was stated before 
Judge Michael J. Creed by attorneys 
Samuel J. Witkin and Samuel Brenner, who 
have been engaged by the members to 
represent them in the court proceedings, that 
the total will reach more than $200,000. 

Since the association was organized, 12 
years ago, Gordon has been president. The 
books of the association, which attorneys 
Brenner and Witkin had in court, repre- 
sented there were 850 members, but Attorney 
Brenner says this is wrong, that the 
membership is 600 and includes many of the 
very poorest Jews of different sections of 
Boston, principally Dorchester, Roxbury and 
West End. 

Gordon was represented by counsel. A 
plea of not guilty was entered. Attorney 
Brenner told Judge Creed that he desired a 
hearing later, that two weeks’ work would 
be necessary before it would be known just 
how much money is involved, but he said 
the total surely would go above $200,000. 

The attorney declared that the scheme 
worked by Gordon was a very ingenious 
one, all the defects in the books being con- 
cealed from the association members if ever 
a member desired to look over the books. 
Attorneys Brenner and Witkin said that the 
larceny probably would not have been dis- 
covered now if it were not for the fact the 
Eagle Investment Association applied for 
incorporation under the new credit union 
law, which resulted in a discussion before 
a deputy commissioner of banking. When 
it came to a question of the books of the 
association being produced on the occasion, 
it is said, Gordon declined to permit such 
an examination, refusing to produce the 
books. 

When the attorney for Gordon consented 
to the two weeks’ continuance in court, the 
question of bail arose. Counsel for the de- 
fendant thought that only nominal bail 
should be required, but attorneys Witkin 
and Brenner thought otherwise. They said 
the bail should be very high. 

Before Judge Creed set it at $100,000 he 
said that from what he had heard from at- 
torneys Witkin and Brenner, hardworking 
women and widows have been the chief 
losers, and he said the bail of $100,000 would 
stand. If at any time later counsel desired 
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to come to court and show that the larceny 
did not reach the amount of $200,000, he 
would be willing to consider the matter 
further. 

Attorney Brenner, after the court pro- 
ceedings, said that there would be a special 
meeting of all the members of the Eagle 
Investment Association next Sunday, from 
12 to 5 p. M. in the Scenic Temple. 








HORNSTEIN EXONERATED 





Chicago Diamond Salesman Named as 
“Tipster” by Bandits, Held in Champaign, 
Ill., Is Released When Authorities Find 
He Had No Connection with 
the Crime 


CHAmpalicn, Ill, Oct. 8.—After being, 
held in jail here for 21 days while an in- 
vestigation was being made of his record 
Irving Hornstein, of 6709 Creiger -Ave., 
Chicago, diamond salesman, who was ar- 
rested in connection with the $500,000 dia- 
mond robbery, on an Illinois Central train 
at Urbana on the night of Sept. 8, was re- 
leased this week by the Urbana police. 

Absolutely nothing to his discredit was 
found and he was exonerated at his hearing 
in Urbana. The three bandits arrested for 
the crime had named Hornstein as the man 
who gave them the tip that the gems would 
be on this train, but beyond this no evidence 
could be found connecting him with the case 
and nothing unfavorable could be found in 
his business or private life in the past. Be- 
fore leaving for Chicago Mr. Hornstein 
said: “I had absolutely nothing to do with 
the case and the only reason my name was 
used by the men was an effort to throw the 
authorities off of the real trail. However, 
the publicity given me in connection with the 
case has damaged my business.” 

The three bandits, Meyer Mendolsohn, 
Hymie Dickholtz and G. A. Berg, were also 
given a hearing and are being held in jail 
here under bonds of $375,000 awaiting the 
action of the grand jury. 

Attorney F. V. Healy, of Goldman, Alls- 
house & Healy, representing the Good and 
Welfare Committee of the Chicago Jewelers’ 
Association, Chicago, has been assisting 
States Attorney Cline of this city in investi- 
gating the records of the three accused men, 
and he reports that Mendolsohn’s criminal 
record in Chicago dates from September, 
1907, when he was charged with five bur- 
glaries and sentenced under the conviction of 
one charge to serve from one to 20 years. 

So far no past records has accumulated 
against Berg, but certain leads seem to in- 
dicate that Dickholtz will be found to have 
a record, not only in Chicago, but in Butte, 
Mont., and New York. 








When the World’s Series opened on Sat- 
urday in New York, Oscar Walden, of 
North Attleboro, Mass., who in his younger 
days was rated as one of the best players 
in the Bay State, was on hand to see the 
opening game. Mr. Walden recently ob- 


served his 50th anniversary as an employe 
of the Whiting & Davis Co., Plainville, 
Mass., and in recognition of his services 
the employes of that company presented him 
with a gold piece and a purse to cover his 
expenses to the game. 
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MEYERS REFUSED BAIL 





Philadelphia Authorities Believe Man Ar- 
rested in Jersey City, N. J., Is Member 
of Organized Bandit Gang 


PHILADELPHIA, Pa., Oct. 11.—Desperate 
attempts by David Meyers, brought here 
from Jersey City after his arrest there on 
charges of being one of the bandits who 
wounded Isidore Chaiken, a jeweler at 1540 
E. Passayunk Ave., in an attempted hold-up, 
have convinced the police that he is a mem- 
ber of a well organized bandit gang which 
will use every effort to prevent his trial 
here. No sooner had Meyers been brought 
here from Jersey City on requisition papers 
than a habeas corpus application was made 
in his behalf, this move being accented 
when he was refused bail. 


The fact that Eugene Ryan, arrested with 
Meyers and held with him in $10,000 bail 
by the Jersey City police, “skipped” his bai! 
in that city has stirred District Attorney 
Fox of Philadelphia county to extra efforts 
to prevent Meyers doing the same here. 
So indignant did Mr. Fox become over the 
flight of Ryan that he has sent a letter to 
Governor Moore of New Jersey asking him 
to investigate the reasons that prompted the 
Jersey City authorities to release Ryan on 
bail. Ryan is alleged to have keen one of 
the most notorious criminals in Chicago and 
to be wanted there on charges of murder and 
of implication in a jewelry store hold-up. 
The local police say they informed the 
Jersey City police of this and of the circum- 
stances of the attempted hold-up of the 
Chaiken store in which the bandits showed 
they would not hesitate at murder if neces- 
sary. They fired three times at Chaiken and 
several times at his clerk, Alfred Price, who 
returned the fire as they fled shooting from 
the store. Several of their bullets narrow- 
ly missed persons in the crowd who at- 
tempted to prevent their flight in a stolen 
automobile, 


District Attorney Fox said it was a direct 
violation of the laws of all the States to 
release a prisoner on bail whose extradition 
has been asked by another State. He be- 
lieves some sinister influence is at work to 
prevent the trial of either of the men here, 
as Philadelphia of late has won a reputa- 
tion for stern justice and heavy sentences 
in the cases of jewelry bandits. In prac- 
tically every hold-up of this kind, the perpe- 
trators have been run down and are serving 
long terms in the Eastern Penitentiary, 

Both the district attorney and the police 
department are opposing to the limit the 
release of Meyers under habeas proceedings 
or on bail. They have told the judges of 
Ryan’s flight while under bail in Jersey City 
and of their belief that Meyers will do the 
same if he is allowed to go free awaiting 
trial. The moment the habeas corpus case 
is decided in favor of the State, it is planned 
to bring Meyers before the grand jury and 
indict him promptly. Meantime a nation- 
wide search is being made for Ryan and for 
the third bandit in the party. 

Police belief is that the gang had planned 
to hold up one or more of the larger jewelry 
stores here, but passing by Mr. Chaiken’s 
store thought it was unguarded and decided 
to hold-up and rob it just to keep themselves 
in practice. 
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SAMUEL LENKOWSKY & SONS 
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Fall Tournament of Manufacturing Jewelers’ Golf Association 











Le 


Forty-seven Players Participate in Successful Contest on Course of Agawam 
Hunt Club, East Providence, R. I.—Dinner and Entertainment 
Follow Day on the Links 














ProvipENceE, R. [., Oct. 9.—The Fall tour- 
nament of the Manufacturing Jewelers’ Golf 
Association at the Agawam Hunt Club, at 
Rumford in East Providence, on Tuesday 
was one of the most successful in every 
respect of any that the association has held. 
Forty-seven players went over the 18-hole 
course, while more than 60 sat down to the 
excellent steak dinner that followed and re- 
mained for the entertainment in the evening. 


Albert S. Vennerbeck, of the Vennerbeck 
& Clase Co., president of the Rhode Island 
State Golf Association, was the winner of 
the first net prize and the first leg on the 
new Mulford cup, making the 18 holes in 84 
with two sixes on the card. This trophy is 
a handsome solid silver pitcher offered by 
V. S. Mulford, publisher of THE JEWELERS’ 
CircuLar, for the best gross at 18 holes and 
must be won three times before it becomes 
the property of a player. It is a handsome 
specimen of the silversmith’s art and was 
designed and specially executed by the Gor- 
ham Mfg. Co., which entered heartily into 
the spirit of the occasion. This is the second 
trophy given the association by Mr. Mulford, 
the first having been permanently won last 
spring. 

State Handicapper Herbert A. Boss and 
Louis F. Rosenberg (The Rosilk Co.), each 
with a 16 handicap, went around in 85 and 
tied for the first net at 69. On the toss 
Mr. Boss won and took first prize, while 
second and the Bartley J. Doyle cup went 
to Mr. Rosenberg, as Mr. Boss, not being 
a jeweler, was not eligible to compete for 
the cup. As it is the third consecutive time 
that Mr. Rosenberg has “lifted” the flagon 
it becomes his permanent property. Mr. 
Boss started with a five and a four, but a 
birdie on the tenth brought his score down. 


Lloyd G. Balfour (L. G. Balfour Co., 
Attleboro) took third net with 73 and Harold 
D. Baker (Attleboro Refining Co.) and 
Robert O. Smith (Cook-Dunbar-Smith Co.) 
were tied for fourth with 76, Mr. Baker 
pulling the lucky string and relegating Mr. 
Smith to fifth. Howard K. Clery (JEWELERS’ 
CircuLar) with 105 gross got the Class A 
bunker prize. 


In Class B (handicaps of 19 and better) 
the limit was stretched for the benefit of 
Art Hadley, of the Hadley Co., who was 
allowed 40, and cleaned up for the bunker 
with a gross of 206, the largest number of 
strokes, according to Al Vennerbeck, when 
he handed the prize over, ever consumed by 
any golfer over 18 holes. 

Charlie Mealy, Mr. Hadley’s partner, was 
on the other end of the list in this class and 
won the first gross prize with a score of 94. 
Chris W. O’Brien and D. E. Partelow tied 
for first net with 74, Mr. O’Brien winning 
the draw, while Ellis W. MacAllister (Irons 
& Russell Co.) came third with 77 and D. A. 
Hart fourth with 78 Gus Strandberg 
(Sykes & Strandberg, Attleboro), George 
L. Shepardson (C. A. Marsh & Co., Attle- 





boro) and James Wiggmore, Jr. (H. W. K. 
Co., Attleboro), were tied for fifth net with 
82 each, and Mr. Shepardson was the lucky 
guesser. 


Weather conditions were ideal and as the 
Agawam course is one of the best in New 
England everyone who could took the after- 
noon off to enjoy the occasion. The first 
foursome teed off a few minutes after 1 
e’clock and it was dusk before the last ones 
in reported to the scorer. The vanguard 
turned in cards shortly before 5 o’clock and 
from then until dinner was announced the 
caressing room was a scene of mirth and 
jollity, as jibes and witticisms were freely 
exchanged, mingled with songs and laughter. 

Dinner was served at 7 o'clock in the club- 
house, the tables being arranged on three 
sides of the room, the speakers’ table across 
the end. These were decorated with large 
bouquets of gladioli and Regina lilies and 
fancy ferns and at the head were seated 
"President Samuel B. Levy (V. E. Black 
Co.), Vice-Presidents Ellis W. MacAllister 
(Irons & Russell Co.) and Gustave Strand- 
berg (Sykes & Strandberg of Attleboro), 
Secretary-Treasurer James O. Otis (Har- 
vey & Otis), Albert S. Vennerbeck (Ven- 
nerbeck & Clase Co.), president of the 
Rhode Island State Golf Association; State 
Handicapper Herbert A. Boss, Howard K. 
Clery and William H. Mason (THE: JEWEL- 
ERS’ CrrcuLaR), Robert B. Carr (The 
Manufacturing Jeweler) and Arthur W. 
Davis (Providence Journal and Keystone). 


At the conclusion of the excellent dinner 
the gathering was called to order by Presi- 
dent Levy, who extended a cordial greet- 
ing and thanked the large number who had 
responded to thet call which, he said, indi- 
cated that the jewelers were still retaining 
an interest in the association. He then 
called upon Mr. Vennerbeck to distribute 
the prizes, which he did in his usual 
felicitous manner. Mr. Vennerbeck pre- 
faced his presentation remarks with brief 
commendation to President Levy for the 
manner in which he has held the associa- 
tion together, saying that great credit is 
due to him in perpetuating the association 
which is the only one connected with the 
local jewelry industry that affords oppor- 
tunity for the members to enjoy their sport- 
ing inclinations. 

During the dinner there was group and 
community singing and after the presenta- 
tion of prizes an entertainment was given 
under the supervision of Tom Mulgrew 
which consisted of vocal selections by Tom 
Giblin; stories and monologues by Al 
Burns; cabaret specialties by Miss Anna 
Lubec, with Abe Steiner as accompanist at 
the piano. 


The scores: 


CLASS A 
Player Gr. Hdp. Net 
Ag | a re 85 16 69 
L. F. Rosenberg............ 85 16 69 
) ee SO 88 15 3 
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A. S. Vennerbeck.......... 84 9 75 
|: ed) | 85 9 76 
ie) - 9 14 76 
Per Oe Cites aa cet ccdiin 91 14 77 
7 | ere 96 18 78 
W. Fi Otis’ €euest).. 5.0608 93 14 79 
O. P. Richardson......... . 9 80 
he oe 97 17 80 
Wa Me) PIGWEIG cic ec cecaces 101 18 83 
le MNO ad odie wixeis. orm oracaierde 94 10 84 
Se i BUMMER a) ss ov ereiw eke 101 17 84 
Me OP. DWOW isc... ccecies 108 18 85 
FE EB. Sturdy, Jess occ cscs: 96 11 85 
2 el aC, oe 105 18 ' 87 
| Pe a 7 97 6 91 


No cards—A. H. Remington, F. B. White, 
William J. Gow, George Kollsted and 
Newton .P. Hutchison. 


CLASS RB 

Player Gr. Hap. Net 
Ae) ee 94 25 69 
Christ: O'Brien .......:.... 24 74 
D. E. Partelow............. 104 30 74 
E. W. MacAllister.. ...... 97 20 77 
R. B. Carr (guest). voce 167 30 77 
1, ae 30 73 
Gus Strandberg ........... 102 20 82 
G. L. Shepardscon... ae. 3103 21 82 
J. L. Wiggmore, Jr......... 112 30 82 
RRS MRE. oss icc iccccn WB 22 83 
kL. }. Laviies...:. ; .... 104 20 84 
Ralph Bangs ..... oe | 22 85 
CO 3 Se ee 109 24 85 
F. R. Budlong... ; . ¥02 27 85 
J. Bs Getdstetis nse sec 5s as cc 116 30 86 
U6. Garvin: 6.005 cone SES 30 88 
CS Sg a A) 22 92 
PU ISN ies rd Oe cnt 206 40 166 


No cards—Charles G. Brown, of Chicago 
(guest), Harald W. Ostby, Eugene T. 
Abbott, Amos Blackinton, Frederick A. 
Ballou, Sr., and F. J. Dunn. 








Government Seeks to Establish Rule for 
Tariff Classification of Unfinished 
Necklaces 
WasuineTon, D. C., Oct. 7—The Gov- 
ernment sought to establish today a definite 
rule for the tariff classification of so-called 
unfinished necklaces, Charles D. Lawrence, 
the Assistant Attorney General, contending 
that such merchandise should be assessed as 
unfinished jewelry. The case before the U. 
S. Customs Court of Appeals was that of 
John Wanamaker v. U. S., the Government 
appealing from a decision of the U. S. Cus- 
toms Court in New York holding that cut 
rock crystal stones graduated, temporarily 
strung, without a clasp, were properly to 
be assessed as semi-precious stones, cut, for 

jewelry. 

A. R. Brown, attorney for John Wana- 
maker, argued in support of the lower court’s 
finding, contending that the stones were 
simply material for making jewelry and were 
imported in graduated condition for con- 
venience. He argued that the stones could 
not be regarded as anything but material and 
certainly not as unfinished jewelry. He 
explained to the court that the stones were 
not sold by the importer in the form im- 
ported but were restrung in other lengths 
and individual beads used also in the manu- 
facture of other articles. The government’s 
attorney contended that merchandise is 
dutiable in the condition it arrives and that 
consequently, the exhibit is unfinished 
jewelry. 








B. F. Knop has opened a new jewelry 
store in the Grand Hotel btilding, at Broad+ 
way and 8th St., Rockford, II. 
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HARRY WINSTON Call On Us to Fill Your Calls 


| Premier Diamond Co. 
527 Fifth Avenue, N. Y. C. 


AN UNUSUAL LINE OF 
DIAMOND AND EMERALD BRACELETS 


(UP TO ONE AND A HALF INCHES IN WIDTH) 


Our exceptionally large and 


varied stock, purchased from : 
jewel estates, enables us to sell Diamonds Fancy Cuts 


below market values. Emeralds - Pearls 























THE MELEE HOUSE 
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in any size or quality 
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22 W. 48th St. New York 
EMERALDS ORIENTAL and 
SAPPHIRES noes iiaaigeenleganstee AUSTRALIAN 
RUBIES All sizes and shapes, 1 millimeter and larger SAPPHIRES 


of finest quality, 
always on hand for 
every purpose. 
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— 
of mechanical parts, as provided in Sec- 
. tion b). 
Proposed Platinum Law Not Yet Approved (IIT) Seid —_ shall state in terms the 
karat of gold and the percentage of plati- 
Mass Meeting in New York Discusses Proposed Sections Covering White Gold num, as for example: ‘18K & 1/10 
and Platinum and Decides to Have Them Rewritten—Approval to Be Given at plat.” or ‘14K & 1/20 plat.” as the 
a Later Meeting in New York, When Entire Act Will Be Discussed case may be, but m no event shall the 
platinum mark precede the karat mark 
and all the letters and numerals shall be 
The proposed draft of the National Plati- Despite the interest in the subject gener- . oe ) di ee — 
num Law, which is to be part of the amended ally and the number of firms notified, the shall a a wt shen “eaten pe ~eet 
National Stamping Law when the same has attendance was much smaller than at pre- such article.” — oe 
been completed, is yet to be approved by the vious meetings, only about 45 people taking ; 
jewelry trade. For though a mass meeting part. This attendance, however, was very And also in the proposed Par. 12, which 
was held for this purpose at the rooms of representative in character, including official reads: 
the National Jewelers Board of Trade, 22 representatives of the American National “12, Nothing in this act is to be under- 
W. 48th St., Thursday last, final action was’ Retail Jewelers’ Association, the National agai ae jorbiddine the announcement in 
not taken but was referred to a meeting to Wholesale Jewelers’ Association, the Jewelry ony iellir. cicadas ue elena: the 
be called later (probably Nov. 4.) Though Crafts’ Association, National Jewelers’ an untiee coutaien platinum provided the 
| an entire afternoon was given to the subject, Board of Trade, Jewelers’ Vigilance Com- amount, the value or the weight of such 
only those sections relating to the use of mittee, the Philadelphia manufacturers and platinum is correctly stated thevein, or the 
platinum and white gold were discussed by proportion of such platinum to other metal 


= 

















the manufacturers and others present, and 
even the final text of these was not fully 
determined on, except in principle. 

As noted in previous issues of THE JEWEL- 
ERS’ CIRCULAR, the work of preparing a Na- 
tional Platinum Act has been going on for 
many years, and representatives of various 
sections of the trade, as well as various geo- 
graphical localities have worked on the sub- 
ject unceasingly. The work was started by 
the Jewelers’ Vigilance Committee, under 
whose auspices it has been conducted, and 
some years ago a “clearing house committee” 
was appointed to receive the suggestions 
from the various elements in the trade and 
arrange to harmonize these in an act that 
would be agreeable to all. Hearings with 
members of various organizations of retail- 
ers, wholesalers and manufacturers have 
been going on for several years, and last 
year it was believed that a Platinum Act 
had been drawn that would be acceptable to 
all elements of the trade, and a mass meet- 
ing was held in New York to act on the 
proposed measure. At this meeting, held 
Sept. 9, 1925, the general sections as to 
platinum were agreed to, but differences 
again arose as to the sections which applied 
to the use of the word “platinum” on jewelry 
made of white gold in combination with 
platinum, particularly the advertising of 
such jewelry. This meeting ended in the 
appointment of a committee of manufactur- 
ers of white gold and platinum jewelry to 
meet with the “clearing house” committee 
and draw a section satisfactory to the trade 
at large. 

For a year or more this committee has 
worked, has held numerous sessions and 
hearings, and even brought in outside coun- 
sel to aid in preparations of the act. Al- 
though there was a diversity of opinion 
among the manufacturers themselves, it was 
finally believed that a proper compromise 
had been reached, and paragraphs covering 
white gold in jewelry prepared on this basis 
were approved by a large number of mem- 
bers of the trade and several organizations, 
among others, the American National Retail 
Jewelers’ Association, at its recent conven- 
tion in Philadelphia. It was to obtain the 
final approval of the trade at large that a 
Mass meeting was held at the Board’s rooms 
Thursday afternoon, notices having been sent 
out for this through the various jewelry 
Organizations of the country. 





HARRY C, LARTER, CHAIRMAN 
retailers, as well as a large number of in- 
dividual manufacturers of platinum and 
platinum and white gold, as well as the 
makers of findings in these metals. The re- 
finers and metal dealers were also promi- 
nently represented. 

Harry Larter, chairman of the Jewelers’ 
Vigilance Committee, called the meeting to 
order shortly after 2, and copies of the pro- 
posed law were distributed to all in attend- 
ance. He called attention to the fact that 
the law had been acted on favorably at a 
previous mass meeting, with the exception 
of the paragraphs relating to the combina- 
tion of white gold and platinum, and urged 
that these be taken up and settled before 
final consideration was given to the bill as a 
whole. 

The white gold and platinum section in- 
cluded three clauses in Section F, Par. 6, of 
the Act, which read as follows: 

“(e) The mark ‘platinum’ may not be 
used in connection with an article consisting 
of platinum and white gold, unless— 

“(I) The platinum in such article shall be 

at least 985/toooths parts pure platinum. 

“(II) The percentage of platinwm in such 

article shall be at least 5% in weight of 
the total weight of the article exclusive 


contained in the article, nor does it for- 
bid the statement in any letter, circular or 
advertisement that an article is rolled 
plated or electroplated with platinum if 
such statement is true.” 


The chairman told those present of the 
work done in the past year by the committee 
appointed at the last meeting, and the hear- 
ings held with the “clearing house” commit- 
tee in charge of the bill. After reading let- 
ters from Cincinnati and other cities, ex- 
pressing approval of the act, as proposed, 
the meeting was thrown open for discussion. 

The first point raised was by Waler Mc- 
Teigue, president of the Jewelry Crafts’ As- 
sociation, who suggested that the sections 
read so as to apply to all gold in combination 
with platinum instead of white gold alone. 
But this was ruled out of order by the 
chairman on the ground that this part of the 
act applied only to white gold or gold ap- 
pearing or purporting to be platinum and the 
motion was withdrawn. 


There was little or no discussion on the 
first sentence to the effect that platinum in 
the article must be at least 985/1000th part 
pure platinum. But when the second section 
was taken up, opposition was immediately 
voiced by Abe Shiman, a member of the 
committee that had worked on the bill during 
the past year, but from the beginning led a 
strong fight against the adoption of the 
clauses as proposed. Mr. Shiman told how 
the committee appointed at the last meeting 
had brought in an outside attorney (an ex- 
pert in patent law and terminology) and the 
work he had done to aid them in getting a 
measure that would cover the conditions 
sought to be remedied. He quoted this at- 
torney as being against any provision for a 
ratio of platinum to white gold and made his 
own fight on this ground. Mr. Shiman 
asked that the bill be amended to provide 
for a minimum thickness of platinum, no 
matter what the ratio might be, and to pro- 
vide for platinum that would cover the sur- 
face of the article, and that the platinum 
should be thick enough to be removed in one 
piece. 

Mr. Shiman was followed by Norman 
Levy, who agreed in great part with the con- 
tention made by the previous speaker, and 
who went into detail as to the technical 
questions involved in manufacturing. While 
he felt that the mark should be applied to 
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an article of ‘mininmum thickness, he said 
he understood the difficulties of the commit- 
tee and was willing to accept a 5 per cent. 
ratio or any other minimum, provided a 
yxoper nunimum could be established. 

G. A. Niemeyer urged that in the consid- 
eration of this subject, they realize that it 
must not be done from the stand,” *+ of the 


gold jewelers alone, but that the »latinum_ 


manufacturers had an interest in the way 
the mark might be applied. 

On behalf of the retailers, Wilson A. 
Streeter, chairman of the Legislative Com- 
mittee of the A. N. R. J. A., said that the 
bill, as proposed, is in accordance with the 
report he had made and which was adopted 
at the last annual convention. He remarked 
that the retailers appreciated the difficulties 
that the manufacturers had to meet in fram- 
ing a bill of this kind. The retailers, he 
said, would like a law a great deal more 
stringent than the one proposed, but were 
willing to accept this as probably the best 
compromise that could be arranged for. He 
felt that some minimum should be adopted 
and the proposed law would make a start. 


The section was debated at length and 
various opinions expressed as to its efficacy 
and advisability, Mr. Shiman leading the 
fight against it. Among others who par- 
ticipated were: Messrs. E. P. Kohn of 
Newark, Sigmund Cohn, of New York, 
L. W. Gibbons, of Philadelphia, J. Mehrlust, 
Walter McTeigue, H. G. Kaufman and 
others of New York, including Marcel Mira- 
beau, who, as representing the National 
Wholesale Jewelers’ Association, stressed 
the point that on his advice this body at the 
national convention did nut act on the plati- 
num law, but has taken the stand that it 
wants a law that will be clear, non-technical 
and fair to all elements in the trade. 

P. J. Coffey, chairman of the committee 
that had met with the “clearing house” com- 
mittee, called attention to the fact that the 
law was not compulsory, that no matter 
what the minimum, manufacturers could 
make what they liked, provided they did not 
stamp it with the word “platinum.” 


When it came to voting, however, a large 
number of the platinum manufacturers did 
not participate, and the vote on the ques- 
tion was small. But the second as well as 
the first section was finally carried. 

The third section of the law met with a 
snag as far as the use of the word “shall” 
in the opening sentence was concerned, it 
being suggested it be changed to “may.” 
This, according to Mr. Streeter, was in line 
with what the retailers had recommended. 
But it was pointed out that this would per- 
mit the manufacturer of gold with a mini- 
mum amount of platinum to hide the per- 
centage, and apparently give him a mark of 
better selling possibilities than that on a 
piece with more platinum than that con- 
tained in the percentage. 

It seemed to be the sense of the gathering 
that the clause should leave it optional with 
the manufacturer to stamp the percentage of 
platinum or simply stamp the gold karat 
mark if he so desired, and counsel was asked 
to redraft this clause to cover the opinions 
expressed at the meeting. It was also 
pointed out that Par. 12 on advertising 
would not be in conformity with the new 
wording of Section 3, and that this should 
be rewritten also. 
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It was decided to have this done and have 
a meeting called at the earliest possible 
moment to ratify the act which will also be 
open to discussion of the platinum law as a 
whole. Chairman Larter said that he ex- 
pected to call this Nov. 4, and the meeting 
then adjourned. 








FOUL PLAY FEARED 


Friends Ask Police to Help Find Missing 
Philadelphia Jeweler Who Disappeared 
Suddenly on Way to His Office 


PHILADELPHIA, Pa., Oct. 11.—The police 
and relatives and friends of Herbert Smith, 
31 years old, manager of a retail jewelry 
store owned by the Edward H. Burr estate 
at 2450 Frankford Ave., have combed the city 
for him without results. Mr. Smith left his 
home, at 2454 Memphis Ave., at his usual 
hour on Wednesday morning to go to the 
store, only a few squares away, but never 
reached there. 

When he did not arrive at the store as 
usual, other employes, fearing he might be 
ill, telephoned to his home and were told 
he had left as usual. After a lapse of several 
hours with no word from him, his wife be- 
came worried and notified the police. Al- 
though Mr. Smith was in his usual health 
that morning, it was at first thought he 
might have been attacked suddenly by illness 
on the street or have been the victim of an 
automobile accident, but a thorough search 
of the hospitals kept up for several days 
failed to reveal any trace of him. 

Mrs. Smith told the police the Burr estate 
had notified her husband recently that it in- 
tended to close out the business, and that 
this had worried him for a time. Only a 
few days ago, however, he had obtained a 
good position with one of the largest down 
town retail stores in the city and was to go 
with them when the Burr establishment was 
closed. 

It had been his custom to take jewelry 
needing repairs down town during the day 
and bring it to his home over night, taking 
it to the store in the morning. It now is 
feared by his family that this habit had be- 
come known to some of the criminal element 
in that section of the city, and that he met 
with foul play. When he left home Mr. 
Smith, his wife, says, carried several hun- 
dred dollars in his pocket, he having shown 
it to her just before he left, as well as sev- 
eral pieces of jewelry. His accounts at the 
store were found to be correct and the stock 
intact, according to an inventory. A de- 
scription of the missing man has been set 
out. The police say his home life was 
happy. 











Automobile parking now is becoming one 
of the difficulties of the merchants on San- 
som St., Philadelphia, and -it is understood 
that the Business Men’s -Association may 
take the situation up in a serious way and 
name a committee to formulate some plan of 
relief. With the congestion in the downtown 
business section of which Sansom St. is a 
part, possession of a car is rather a detri- 
ment than an asset to a merchant as there 
are few nearby parking places and the police 
bar its being allowed to remain for any 
length of time in front of the owner’s place 
of business. 
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Philadelphia Jewelers Optimistic Over 
Prospects for Successful Fall and 
Holiday Trade 

PHILADELPHIA, Pa., Oct.  11—Local 
jewelers are optimistic over the prospects 
for a successful Fall and holiday trade and 
this feeling is reflected in orders to whole- 
salers here and to salesmen from New York 
houses. There is a good and increasing 
demand for general jewelry and silverware 
while that for diamonds and other precious 
stones also shows a decided increase. 

Local diamond dealers report a steady call 
for the larger stones with the latter scarce. 
A feature of the demand of late is the call 
for marquise and emerald cut stones and 
customers insist on these despite the high 
prices. In fact money seems to be no 
object. 

According to J. M. J. Costello, 721 San- 
som St., whose sales of fine diamonds are 
reputed to be among the largest in the 
Philadelphia district, the fine stones most 
difficult to obtain readily now are those of 
two and three carats and higher for which 
there is a strong demand. For these cus- 
tomers are apparently willing to pay any 
price asked and in several instances as high 
as $1,000 a carat has been paid ungrudingly 
for a fine stone. 

Small diamonds are also scarce in the local 
market. The demand for platinum mount- 
ings continues strong. In the watch line 
there is a steady and increasing call for 
men’s strap watches and retailers are con- 
tinually after the jobbers to obtain more of 
them. The jobbers find the manufacturers 
unable to keep up with orders for these 
timepieces, having been caught unprepared 
for the rush. One reason ascribed for this 
is that only a short time ago wrist watches 
of any kind were considered in some circles 
as too effeminate for men’s wear but this 
sentiment was killed off by the men. 

The strap watch is now one of the most 
popular articles of men’s adornment and its 
vogue seems destined to continue if the 
steady demand is an indication. One mount- 
ing manufacturer here says his September 
business was 40 per cent over that of the 
same month last year. Other jewelers report 
a better season by from 10 to 30 per cent 
and estimate the rest of the year will more 
than make up for the July and August 
slump. 








A Syracuse, N. Y., jewelry store unwit- 
tingly figured in a diamond swindle involv- 
ing $500 recently. Two men and a 
young woman got the $500 from a work- 
man, Levi Esterson, by selling him 17 
pieces of cut glass purported to be worth 
thousands of dollars. The three accosted 
Esterson on the street, one calling him by 
name. The girl told a hard luck story and 
explained that she was in dire need for 
cash. One of them remarked that he had 
cleaned up $2,000 from a former lot of 
diamonds, and Esterson was convinced. As 
they walked toward the bank, the young 
woman offered to go into a_ reputable 
jewelry store to have the diamonds ex- 
amined. A diamond was displayed and the 
jeweler appraised it at $450. Later it 
turned out not to be one of the 17 pieces 
sold to Esterson. 
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THE WASHBURN 


SECURITY MAGIC NUT 
Automatic Holder for ear studs, scarf-ping, 
etc. 


for all sizes of scarf- 
pin wire. Guaranteed, 
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DISCUSSES CRIME INCREASE 





Representative of Insurance Company Ad- 
dresses Members of Buffalo Retail 
Jewelers’ Association on Reasons 


for High Rates in That City 


Burrato, N. Y., Oct. 7.—Inadequate street 
lighting, particularly of alleys in the rear of 
downtown stores, an undermanned police 
force and the absence of proper protective 
devices, were given as some of the reasons 
for the increase in crime in this city by A. 
P. Newton, district manager of the Metro- 
politan Casualty Insurance Co., in a talk 
before a meeting of the Buffalo Retail 
Jewelers’ Association, held at the Hotel 
Lafayette last night. 

Other factors which bear directly on the 
steadily mounting crime insurance rate, the 
speaker said, were the unbelievably high 
moral hazard and dishonesty on the part of 
jewelers’ employes. Until these obstacles 
have been surmounted. Buffalo jewelers will 
have to pay excessively steep premiums on 
policies protecting their safes and open 
stocks. 

The individual good standing of any par- 
ticular jeweler cuts no figure in these rates, 
which are based upon the insurance com- 
pany’s experiences in the locality over a 
certain period, and which must have the ap- 
proval of the State insurance department, 
Mr. Newton told his audience. He spoke 
in part as follows: 

“It would therefore seem to me that tne 
proper course for you jewelers to take to 
overcome this condition lies in conducting 
a campaign among your association members, 
enlisting their support in lessening the exist- 
ing risk and by so doing bringing the cost 
of your crime insurance to a reasonable level. 

“This can be accomplished in several 
ways. First of all an appeal should be made 
to your city council to illuminate dark lanes 
in the rear of many stores, which now af- 
ford ideal conditions for yeggmen to operate. 
Likewise the city fathers should be urged 
to increase the city’s police force and if 
possible to raise its standard of intelligence. 
Detectives are too prone to seek an alibi 
rather than the perpetrator of the crime. 
One can hardly blame patrolmen for shun- 
ning unlighted alleys, but were they lighted 
the policeman would be in no more fear of 
patrolling them than other thoroughfares. 


“Too few jewelry stores are adequately 
protected against safe burglars. That sys- 
tem of wiring stores so as they fortify 
windows and doors is incapable of warning 
police of the present-day safe cracker. He 
does not enter by door or window, but 
instead cuts his way through walls, floors 
or ceilings. Unless an alarm system protect- 
ing every part of the store is installed, your 
store is not immune from robbery. Sim- 
larly any device which does not protect 
your safe from all sides is inadequate. It 
has come to my attention that a number of 
local jewelers have equipped their safes with 
a device which releases gas when the 
spindle is knocked off the safe and at the 
same time springs two extra bolts, locking 
the safe. Such a device entitles the 
Jeweler to no reduction in his premium for 
the reason that safecrackers can burn 
through most safes from the rear with an 
acetylene torch in five minutes or less and 
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a gas mask will protect him from any fumes 
which might be released. 

“While on the subject of safes, I venture 
to say that many small jewelers equip their 
stores, when starting in business, with second 
hand safes, which in most instances are 
antiquated and fall an easy prey to yeggmen. 

“Another mistake many jewelers make is 
in buying insurance without first having an 
insurance company make a survey of their 
premises to determine the proper type of 
policy. Often these surveys save the jeweler 
money. These policies are full of techni- 
calities. They have to be to thwart the 
schemes of unscrupulous merchants. But 
when explained to the jeweler he may know 
what to do in order to fufill the requirements 
of the policy. For instance, I fancy few 
jewelers know that their open stock is cov- 
ered only to the extent of $50 an article. If 
they did know they would take greater care 
in seeing that more expensive articles were 
placed in their safes at night. 


“So called ‘crooked’ losses contribute to 
the high rates in this city. Perhaps they 
can best be averted by influencing jobbers 
and manufacturers to refuse to sell un- 
reliable dealers or to refuse to extend credit 
to undeserving customers. 

“It has been our experience that dishonest 
clerks have been responsible for a considerable 
portion of losses in the local jewelry trade. 
While they have not actually committed the 
crime themselves, it has frequently been 
found that they ‘tipped off’ someone on the 
outside. Many times these were old and 
trusted employes. Now jewelers would be 
wise to check up on their employes once a 
year or oftener. They should be bonded 
but heretofore jewelers have hesitated to do 
so because they did not wish an old employe 
to think that he was under suspicion or his 
integrity questioned. It is now possible, 
however, to take out a blanket policy on 
employes without the latter being aware of 
it. Incidentally the bloc policies carriea py 
many jewelers do not cover dishonesty by 
employes. 

“The cost of safe insurance depends en- 
tirely upon the type of safe and how it is 
protected, the premiums ranging from $44 
to $1.95 as a minimum, based upon a $20,000 
policy. Larger ones cost proportionately 
less. As to coverage on open stock, the rate 
ranges downward from $16.00 to $4.48, de- 
pending upon the protection. A discount of 
60 per cent is allowed where the store is 
completely wired. 

“As for hold-up insurance, the rate is $20 
per thousand with a reduction of ten per 
cent where the buzzer system is in operation 
and an additional ten per cent if a guard is 
employed. In conclusion I might say that 
absolute protection without insurance is to 
be preferred to inferior protection, plus 
insurance.” 

A. A. Brehm, another representative of 
the Metropolitan company, was present and 
with Mr. Newton answered questions asked 
by jewelers present. At the conclusion of 
the meeting a vote of thanks was extended 
by President Jerome A. Scherer, in behalf of 
the association, for their kindness in en- 
lightening the members on such a vitally 
important subject. 

Frank Ehrenfried, who visited Mount 
Vernon last week, informed the members 
present that he had conversed with Edward 
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H. Hufnagel, former state and national 
president and that the latter extended his 
best wishes to the Buffalo Retail Jewelers 
association in their efforts to improve the 
lot of the jewelers in this locality. 








Judgment Entered Against Jewelers’ Safety 
Fund Society in Action Brought by L. 
Lewitt & Co., Inc., New York, 
to Be Appealed 


A judgment for $6,052.22 was entered 
Thursday against the Jewelers’ Safety Fund 
Society in favor of L. Lewitt & Co., Inc., by 
Judge Bijur at Special Term of the Supreme 
Court, New York county. Litigation against 
the society followed their refusal to pay a 
loss sustained by L. Lewitt & Co., Inc., 
through robbery of goods in the custody of 
their salesman. 

The policy in force in April, 1925, of L. 
Lewitt & Co., Inc., issued by the Jewelers’ 
Safety Fund Society covered two of its 
salesmen who were named in the policy 
which was to expire on May 1, 1925. A 
renewal application form, covering the two 
salesmen, named in the expiring policy was 
filled out by L. Lewitt & Co., Inc., on April 
13, 1925, and forwarded to the Society on 
the following day. 

A new salesman was employed on April 
15 by the jewelry concern,: and a request 
was made on that date by L. Lewitt & Co., 
Inc., to register him with the Jewelers’ Pro- 
tective Union, and to transfer the policy in 
the Jewelers’ Safety Fund Society. The 
riders were issued under date of April 15, 
1925, by the Jewelers’ Protective Union and 
the Jewelers’ Safety Fund Society covering 
the three salesmen, and ‘it was attached to 
the existing policy, but it was claimed that no 
request was made by L. Lewitt.& Co., Inc., 
to amend the application already filed with 
the Society for the renewal to include three 
men instead of two, although an acknowl- 
edgment of the application for renewal or 
binder was mailed to L. Lewitt & Co., Inc., 
by the Society on April 16, 1925. 

It was on May 8, 1925, that the renewal 
policy was received by L. Lewitt & Co., Inc. 
The policy was filed, and it was not known 
until two days later, May 10, when the third 
salesman was robbed of merchandise that 
the renewed policy was issued in accordance 
with the application for renewal which cov- 
ered two men instead of three. 

The Jewelers’ Safety Fund Society re- 
fused to pay the loss incurred, and they de- 
fended the litigation which ensued on the 
ground that they had followed the directions 
of L. Lewitt & Co., Inc., in issuing the new 
policy to cover only the two salesmen in ac- 
cordance with the application dated April 
13, 1925. ' 

L. Lewitt & Co., Inc., contended that men- 
tion was made of the two salesmen at this 
date, because the third man was not then in 
their employ. It was pointed out that the 
renewal policy extended from the date of 
expiration, namely, May 1, 1925, and not 
April 13, as indicated by the Jewelers’ Safety 
Fund Society’s plea. 

An appeal of the decision is planned by 
the Jewelers’ Safety Fund Society. 








J. L. Klitsner has opened a jewelry: and 
optical store at 308 State St., Madison, “Wis. 
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W Ri TACRAT 


The Perfect Flexible Expanding Bracelet 


There are two outstanding points that have built up the popu- 
larity of Wristacrat Flexible Expanding Bracelet—they are 
mechanical excellence and perfection of design. Every link 
expands—yet presents a continuous design whether open or 
closed. Every link is separable—making it easily adjustable 
to exactly fit any size wrist. Every bracelet fully guaranteed 
bv the makers to give absolute satisfaction. 
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Patent Pending 






The new Wristacrat that opens in the middle is finding great favor—for very obvious 
reasons. It has a double action safety catch which is easily opened yet locks completely 
when closed. Ask your jobber to show you this new number—in pierced design only. 





If You Haven’t Yet Stocked 
WRISTACBDAT 
FOR MEN 


—you're losing out on plenty of profitable sales. It is exactly like Wristacrat in con- 
struction but heavier and decidedly mannish. 


Your jobber can show you them in four smart designs to retail at $3.00 and $6.00. 








The new display card that carries six will prove a 
profitable attraction on your men’s jewelry case. 


uis Stern Company 
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LATEST CUSTOMS RULINGS 





Customs Court Rules on Imported Articles 
of Interest to the Jewelry 
Trade 


GALALITH BEAD NECKLACES 


In a decision just handed down by the 
United States Customs Court, sustaining a 
protest of Wm. E. Flory & Co., of New 
York, it is held that certain necklaces com- 
posed of colored galalith beads, not imitating 
pearls, or precious or semiprecious stones, 
without clasps, the ends of the strings merely 
knotted together, are properly dutiable as 
articles in chief value of beads other than 
imitation pearl beads and beads in imitation 
of precious or semiprecious stones, at the 
rate of 60 per cent ad valorem under Par. 
1403, Act of 1922. 

Judge Sullivan, in reversing the collector's 
classification as jewelry “of whatever ma- 
terial composed” at 80 per cent under the 
provisions of Par, 1428 of the said Act, con- 
cludes his opinion as follows: 

“As heretofore stated the beads are strung 
on ordinary cotton strings without a metal 
clasp. We think this fact very significant. 
It is not according to common observation 
that necklaces are worn with the strings tied 
by a knot. In all of the cases cited by the 
Government including the Woolworth case, 
the strings were held together by a metal 
clasp. 

“We feel very well satisfied that these bead 
necklaces were not properly classified by the 
collector as jewelry, but that they should be 
held dutiable under the provision of Par. 
1403 at 60 per cent ad valorem. This is the 
judgment of the Court.” 

PERSONAL EFFECTS 

In overruling a protest of E. B. Little, of 
Buffalo, the Customs Court finds: . 

“The merchandise in question consists of 
one silver ring, assessed for duty at 80 per 
cent ad vadorem ‘under Par. 1428,. tariff act 
of 1922, as jewelry. It is claimed to be en- 
titled to the exemption permitted under Par. 
1695 of the same act, for United States resi- 
dents returning from abroad. 

“No appearance was made on behalf of the 
importer at the trial of this case, and from 
an examination of the papers we find noth- 
ing contained thereon to warrant us in dis- 
turbing the decision of the collector. The 
protest is therefore overruled.” 


BEADS 


The Customs Court is still handling de- 
cisions holding temporarily strung beads to 
be dutiable at the rate of 35 per cent ad 
valorem under Par. 1403, 1922 tariff act, 
rather than as assessed by the collector, at 
either 45 or 60 per cent ad valorem under 
other provisions in the same paragraph. Pro- 
tests of the following importers, whose 
cases have just been decided, are therefore 
sustained : 

H. Carnegie, Froman & Levy, Morris 
Hollander Co., the National Bead Co., Julian 
Roberts, Walter A. Yokel, Theo. L. Stern & 
Co., Van Oppen & Co. Inc., Veit Son & Co., 
Wing & Co., J. J. Wyle & Bro., David M. 
Miller, the Montclair Jewelry Novelty Mfg. 
Co, R. H. Macy & Co., A. I. Magid & Co., 
Louis S. Maver & Son, the H. W. Gold- 
smith Co., Halberstadt & Co. Inc., D. S. 
Hesse & Bro. Inc., F. Hoffrnann & Co., the 
Dritz Traum Co., Morris Goldberg’s Sons, 
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S. H. Pomerance Co., Jos. Rozicka & Co., 
the American Excelsior Trading Co., Leon 
Jobin, A. & H. Veith, Jacob Reich Inc., 
Kantor & Montague, H. E. Frankenberg Co., 
Deutz & Ortenberg, Inc., the Coronet Cos- 
tume Co. Inc., Brown Bros., Wm. Wilsnack 
& Son, Roth Costumes, Inc., Louis Metzger 
& Co., Lassner & Bamberger, Inc., the 
French Art Novelty Co., Fon Sing Yuen & 
Co., the Elize Costume Co., Inc., J. Dauod & 
Son, Claras, Inc., Murray Berger, Clarence 
Tobin & Co., Inc., and G. Hirsch’s Sons, 
Rosenberg & Co., all of New York. 

At the same time the Court sustains that 
part of the above named importers’ protests 
claiming duty at 20 per cent ad valorem 
under Par. 1429, 1922 act, rather than at 55 
per cent under Par. 218, or at 60 per cent 
under Par. 1403, on certain so-called roses 
montees consisting of imitation precious 
stones, cut. Other importers of roses mon- 
tees, whose protests are sustained by the 
Customs Court, include the Frankel Import- 
ing Co., Albert Lorsch & Co., Hensel Bruck- 
mann & Lorbacher, Bernard Judae & Co. 
and E, Stegemann Jr. 


CLASPS NOT JEWELRY 


A number of New York importers win be- 
fore the Customs Court in rulings involving 
the correct tariff classification of various 
kinds of clasps or buckles. All of the articles 
in question were returned for duty by the 
collector as jewelry, under Par. 1428, Act of 
1922, at 80 per cent ad valorem. Duty is 
now fixed by Judge Sullivan at only 55 per 
cent ad valorem under the provisions of Par. 
348 of the said act, as claimed in the pro- 
tests of the following concerns: 

Amson Furtsch Corp., Bass & Gross, A. F. 
Cofod & Co., Isser Singer & Co., J. Klug- 
man’s Sons, the Mignon Dress Co., Herman 
Plaut, S. H. Pomerance Co., S. Stern, 
Thompson & Bowen, C. E. Turk, Van Oppen 
& Co., Tiffany & Co., P. C. Kuyper & Co., 
H. W. Robinson & Co., L. B. Vogel, Wein- 
stein Bros., Theo. L. Stern & Co., and the 
Premier Jewelry Co. 


REMISSION GRANTED 


The Gold Seal Jewelers win before the 
Customs Court in a decision having to do 
with the remission of additional duties under 
section 489 of the act of 1922 on an importa- 
tion of certain bags. Judge Waite, in finding 
in favor of the importer, writes: 

“The importer here asks for remission of 
additional duty under section 489 of the 
tariff act of 1922 on an importation of 
certain bags which were raised in value by 
the appraiser. According to the importer’s 
testimony this was the first purchase he made 
of this class of goods. They came in in two 
shipments. They were purchased about six 
weeks before the goods involved in this 
case were entered. The first shipment came 
in and was passed upon by the appraiser as 
entered. There seems to be no question but 
what the importer paid the price at which he 
entered the goods. The second shipment, 


. which is the one here involved, came in about 


two weeks after the first, and he had prev- 
iously consulted the examiner and showed 
him samples of the bags which he brought 
with him from France. There is some con- 
tradiction with reference to what passed be- 
tween them but it is apparently the fact that 
the examiner could give him no information 
as to any change in value and the importer 
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therefore entered the goods at the price at 
which he purchased them. Subsequently the 
appraiser raised the price to correspond, as 
he says, with the price of similar goods ar- 
riving in this country about that time. 

“We do not think under the circumstances 
there was anything to put the importer upon 
inquiry further than the inquiries he made 
and we are of the opinion that no fraud was 
intended, neither does it seem possible that 
there was any intent to mislead the govern- 
ment officials. We are of the opinion that 
the importer did all that could have been 
expected of him under the circumstances.” 








GETS SEVERE SENTENCE 


Man Who Pleaded Guilty to Smashing Bal- 
timore Jewelry Store Window Sent to 
State Prison for Ten Years 

BaLtimore, Md., Oct. 9.—Judge Robert 
F. Stanton, Criminal Court, made it clear 
this week that window smashing thieves who 
attack the show windows of jewelry stores 
will be dealt with severely on conviction. 
David Beiskin, 30, a non-resident, who was 
convicted of smashing the window of the 
jewelry store of J. W. Mealy & Son Co., 
16 W. Lexington St., two months ago, was 
sentenced to 10 years in Maryland State 
Prison. 

Beiskin was arrested several blocks from 
the scene of his crime by Lieutenant Frank 
Lindung, Central district. Beiskin was about 
to enter a railroad station when he was 
seized by the local police. When searched 
several articles of jewelry subsequently 
identified as property of the Mealy Co. 
were found in his pockets. 

Beiskin, realizing that he was trapped, 
pleaded guilty when brought before Judge 
Stanton. Although questioned by detectives 
the prisoner refused to admit that he was 
implicated in other window-smashings. 

Charles H. Burns, captain of detectives, 
has requested Baltimore jewelers to be care- 
ful in their window displays during the 
approaching holidays. Many of the leading 
jewelers do not leave expensive displays in 
their windows at night. Virtually all 
jewelers here carry insurance against 
window-smashing loss. 











Wm. J. Adler, Miami, Fla., Suffered Dam- 
ages of $12,000 in Recent Storms 

Mra, Fla., Oct. 8—William J. Adler, 
233 E. Flagler St., was one of the sufferers 
from the recent storms and his establishment 
is still closed. His losses total over 
$12,000 in damages to his show windows, 
window display, stock and show cases. His 
house, which was blown over, will have to 
be rebuilt. 

His family had to leave the house at 3 
o’clock in the morning, and by daylight the 
house had been ruined. He has received the 
plate glass for the show windows, but it will 
take some time to replace the show case in 
the store. 

Mr. Adler was on his way to Miami at the 
time and first learned of the storm when he 
reached Charleston, S. C. 
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Albert Koltling has sold his jewelry store 
at 306 E. 2nd St., Muscatine, Ia., to Edward 
Hotka. 
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SALESMAN 


Experienced traveling salesman wanted by old 
established Newark gold jewelry manufacturing 
concern. One who has a thorough acquaintance 
on the southern territory. Kindly state age, exper- 
ience, references and salary desired, as all commu- 
nications will be treated confidentially. Address 





O. C., 810 Broad Street 
Newark, N. J. 
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CY restful I very new as well as 


beautiful. In the estimation of those 
who have seen the ring, it is the prettiest 
mounting created in many a year. The 
Birds and Flowers are applied on a finely 
pierced ring of 18 karat white gold. Send 
for sample. 


HENRY DAVIDSON “New vour city 
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a ee oe | dhe Eye and Refraction 
The Opportunity ve WINTER’S School of Jewelry Engraving 

Ww. n. uture 
Rests with You. Enroll Now. 343 W. North Ave. CHICAGO By Gould and Pyle. Including Treatment and Opera- 
j tions and a Section on Local Therapeutics. With For- 
mulae, Useful Tables, a Glossary and 111 illustrations, 
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CHROMIUM PLATED WARE 





Dr. Colin G. Fink Announces Commercial 
Production of Tableware and Kitchen 
Utensils Plated with New Non- 
Tarnishing Alloy 


WASHINGTON, Oct. 9.—Commmercial pro- 
duction of tableware and kitchen utensils 
plated with a non-tarnishing chromium alloy 
has commenced, the Washington correspond- 
ent of JEWELERS’ CIRCULAR learned today 
in an interview with Dr. Colin G. Fink, the 
inventor of chromium plating and professor 
of electrochemistry at Columbia University. 
Professor Fink stated that, chromium plated 
ware has the same merit artistically as silver- 
plated ware, though it will be able to 
compete with such ware only on a price 
basis. Another property of chromium plate 
that renders its use peculiarly adapted to the 
household is that it will dry instantly and 
that no grease is required in frying when 
a chromium-plated utensil is used. 


The chromium alloy may be applied to 
steel, nickel, copper, brass, nickel, silver and 
aluminum and other metals, Dr. Fink stated. 
He explained that a chromium-plated article 
has a bluish cast which can be removed by 
proper alloying and that it can be produced 
either in a bright or satin finish that posi- 
tively will not scratch. The trade name ot 
the product is Crodon and its manufacture 
and use are controlled by the Chromium 
Corporation of America, with plants in New 
York City, Jersey City, Chicago and Water- 
bury, Conn. Other manufacturers are being 
licensed to use the process and the Chromium 
Corporation also is doing job work on a 
wide variety of articles. 

Professor Fink stated that he originally 
discovered the process in 1906 but that it 
was unstable. Demonstrating successfully 
the possibilities of its use one day, he failed 
in repeating the process the next day. But 
six years ago Professor Fink discovered a 
stable process. As he explained it, he found 
the bug that was causing the trouble and 
promptly got it out of the way. The 
process, of course, has been protected by 
patents granted and pending. The raw 
material chromium is found in the earth’s 
crust in greater quantities than nickel and 
consequently, is cheaper. 


The peculiarly valuable properties of 
chromium alloy recommends its use tor 
many purposes and in a wide variety of 
articles. In jewelry, for instance, it can be 
used in giving a lustrous and enduring finish 
to a cheap base metal and also in protecting 
the surface of valuable metals. On_ this 
point Mrs. Fink gave expert testimony, ex- 
hibiting a chromium-plated vanity case and 
also a bar pin of the 5-and-10-cent store 
variety that had been plated and presented 
the same appearance as a platinum article. 
Mrs. Fink also told from experience of the 
advantages of non-tarnishing _ silverlike 
properties of her greaseless frying pan. 

Professor Fink stated that Crodon is 
suitable for use both in flatware and hollow- 
ware and that it can be obtained in several 
variations of color by the addition of nickel. 
The chromium plating process already has 
been applied in industry. It is being used 
by automobile manufacturers in place of 
nickel for bright work. Plating boilers with 
chromium prevents corrosion. It is harder 
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than nickel and is finding a variety of uses 
for that reason.. 

Professor Fink is the secretary of the 
American Electrochemical Society which 
held its 50th meeting in Washington this 
week. 








ATTEMPTED ROBBERY FAILS 





Yeggmen Make Unsuccessful Effort to Blow 
Safe of Gruen Watch Co., Cin- 


cinnati, O. 


CiIncINNATI, O., Oct. 11.—An_ unsuccess- 
ful effort was made Sunday night by yegg- 
men to blow through a wall into a safe 
containing diamonds, jewels, finished watches 
and gold used for watchmaking at the Gruen 
Watch Co. After forcing an entrance the 
men surprised Jacob Karper, a night watch- 
man, and handcuffed him to a steam pipe. 

They fled empty handed after a charge of 
explosive had torn out part of the wall and 
wrecked the washroom adjoining the safe. 
The attempted robbery occurred shortly 
after 8 o’clock, Sunday evening. 








Losses by Robberies Cause J. H. Weintraub, 
New York, to Compromise with 
Creditors. 


Jacob A. Weintraub, retail jeweler, 322 
Grand St., New York, is offering to settle 
with his creditors on the basis of 50 cents 
on the dollar. This offer is payable in three 
installments, the first being 10 per cent. cash 
and the balance in two notes of 20 cents 
each. Mr. Weintraub is said to have assets 
of about $10,000, while his liabilities are esti- 
mated at approximately $25,000. , 

Twice during the past year, Mr. Wein- 
traub suffered the misfortune of having his 
store window smashed by thieves who car- 
ried off loot worth thousands of dollars. As 
the jeweler was unable to obtain any insur- 
ance he suffered complete losses which put 
him in a financially embarrassed condition. 
Mr. Weintraub is well known in the trade 
through his activity in association work. The 
last window smashing occurred at his store 
only several weeks ago. 








Geo. A. Fuhrman, Kansas City Wholesaler, 
Goes Into Bankruptcy 


Kansas City, Mo., Oct. 7.—George 
Alexander Fuhrman, a jewelry jobber of 
this city, recently filed a petition in bank- 
ruptcy in the federal court here, listing 
secured indebtedness amounting to approxi- 
mately $540 and unsecured claims of 
$1,089.58, the total liabilities listed in his 
schedule being $1,642.08. 

Mr. Fuhrman listed assets totalling 
$5,275, of which $4,700 was said to be in 
insurance policies and $150 in household 
goods. 








The new catalog of the A. F. Smith Co., 
Omaha, Neb., has just come off the press 
and the mailing of them has commenced. 
This is a handsome catalog, as every one of 
the 300 pages contains some color work, 
some pages done in many colors, and the 
book contains an exceptional lot of brilliant 
inserts furnished by the manufacturers in the 
watch, jewelry and silver trades. 
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Voluntary Subscriptions to the Publicity 
Fund the Order of the Day 


Newark, N. J., Oct. 11.—Letters of ap- 
proval of the association advertising appear- 
ing in the Saturday Evening Post is very 
gratifying to the Officers of the National 
Jewelers’ Publicity Association, particularly 
so, the following letter from the Jabel Ring 
Mfg. Co., of this city. 


Newark, N, J., Oct. 8, 1926. 
Jobn Drake, 
The National Jewelers’ Publicity Ass’n, 
239 Springfield Ave., 
Newark, N. J. 
My dear Mr. Drake: 

I have just received the proofs or sample copies 
pertaining to the campaign, and I have made it 
my business to lock for same in the Saturday 
Evening Post. I was so impressed that I felt it 
my duty to do just a little more than the usual 
quota that we were called upon to contribute to 
the cause. 1, therefore, have called upon some of 
the men who are connected with our organization 
to do their bit, and the following is the result: 

Charles Van Ness, John E. Summers and Donald 
Steele, our sales representatives, have pledged 
themselves tc pay $50 per year each for the four- 
year campaign. Our superintendent has also pledged 
himself to pay $50 for the four-year campaign. If 
you will send us the necessary cards, I will have 
them signed. 

We hope that by the first of next year we shall 
he in a positicn to increase our share towards the 
Naticnal Jewelers’ Publicity Campaign. 

Wishing you and your co-workers success, I am, 

Sincerely yours, 
(Signed) J. J. Asetson, 
For the Jabel Ring Mfg. Co. 


This is one of a number of letters recently 
received, and indicates a recognized need on 
the part of the trade for the national adver- 
tising campaign. A newly aroused interest 
has been created and a willingness to help 
by increased subscriptions and the securing 
of others, which will go a long way toward 
realizing the Four Million Dollar Fund that 
the Association is working for, says Fred. 
G. Gruen, chairman of the advertising com- 
mittee of the Association. 








Jewelers’ Gold Bars Withdrawn and 
Exchange at New York 


Weck Ended Oct. 9, 1926 
The U. S. Assay Office reports: 
Gold bars exchanged for gold coin.. $1,349,911.33 


Gold bars paids depositors.......... 116,053.34 
OMNES bciwibaokmmpannend asec $1,465,964.67 


Of this the gold bars exchanged for gold 
coins are reported as follows: 


Date 
oe, Se ee ea eran $483,323.30 
ae doranceniudne nalem pack naeenbaes 132,184.15 
BP erage krasd we in Oe eca a Rnine 127,198.06 
OT. PP RORY SOR CK Ae ee See 406,335.22 
RT Ba ren iecrnasanasecasneonetess 154,867.07 
ae. Pe eee eee ee eee eat ee 46,003.53 
SOM oie wtasanencuenaminuda $1,349,911.33 








Market Prices for Silver Bars 


The following are the quotations for silver 
bars in London and New York as reported 
for the past week. 


Selling Price 
London U.S. Gov’t New York 

Date Official Assay Bars Oficial 
Ost Srixcess 264; 59% 56% 

a a 2542 58% 56% 

ne Sree 26 58% 56% 

- | eee 2544 58% 55% 

= Dewan . 2533 58% 56 

©. Pieces 2548 5834 56% 





80 THE JEWELERS’ CIRCULAR October 13, 1926 












SS 


FLOWERS ARE IN 
ACTUAL COLORS 


FOR OCTOBER 
THE CARNATION 





aren sera) 


ihe 
oe - 




















( 























A Sensationally Different Ring 
BIRTH FLOWERS 


IN ACTUAL COLORS 





HERE is a novelty that will stimulate your whole display—a ring so radically differ- 
ent, so clever and smart that it will be the leader of the year! It is a 14kt. white gold 
filigree box mounting, with genuine cut diamond in real onyx—ENCRUSTED WITH 
THE BIRTH FLOWERS FOR EACH MONTH OF THE YEAR IN THE NAT- 
URAL COLORS OF THE FLOWERS! Twelve different flowers for the twelve 


months. 


With the complete set of twelve rings we furnish, free, a handsome display 
tray with the month and the name of the flower appearing below each ring. 


The rings will sell, quick and easy, and the profit to you 
is big—for their price is each, net,-only................. e 


Sold separately, or in sets of 12, whichever you wish. The Display Tray is given free, 
however, only with the full set of the twelve different months. Shipped subject to your 
approval. Just write for a set of No. 2909. 


La France Jewelry Mfg. Co. 


CALUMET BUILDING BUFFALO, N. Y. 





























October 13, 1926 








Mi ibealgant 
— 


James M. Orr, jeweler at 1011 Chestnut 
St., has returned from a visit to Chicago. 

Lawrence L. Gander of 5541 Florence 
Ave. has registered as Gander Bros., 
diamond setting, at 802 Chestnut St. 

S. ‘Castle, Durham, N. C., has been in 
Philadelphia on a buying trip and also to 
visit the Sesqui-Centennial as a side issue. 

Bernard M. Shotkin of 3265 Ridge Ave., 
has registered himself as trading as the 
Maiden Lane Jewelry Co. at 12th and Chest- 
nut Sts. 

Fred T. Barry is back from a _ seven 
weeks trip through the west for the Ziruth- 
Burgess Co., Newark. While in St. Louis 
he attended the first game there of the 
Worlds Series. 

Abraham Sickles, of the firm of M. S. 
Sickles & Sons, has been elected one of the 
vice presidents of the Quaker City National 
Bank in which many jewelers keep their 
accounts. 

Mr. and Mrs. Byard F. Brogan have re- 
turned from Chicago where they attended 
the Jewelry Exposition. Mr. Brogan also 
attended the platinum stamping conference 
in New York. 

Jewelry salesmen have been here in plenty 
of late, among them being: “Nat” Hayman 
of the Shiman Mfg. Co., New York; Morris 
Sehacter, Marathon Co., and Harry Kipp, 
H. F. Barrows Co., North Attleboro. 

A. H. Landis, retailer and watch maker 
of Lansdale, Pa., has given up his business 
in that town and is selling his tools. Mr. 
Landis succeeded his late father, who has 
had been in business in that town for more 
than 30 years. 

A number of Camden retail jewelers are 
taking an active interest in the movement 
started by the Chamber of Commerce of that 
city to organize a retail merchants’ bureau. 
It is planned to have the bureau deal with 
credits and other matters that will assist its 
members, 


J. J. Cohen, diamond dealer and importer 
of 1011 Chestnut St., the Victory building, 
has returned from his annual buying trip to 
Amsterdam and Paris with a fine line of art 
goods and jewelry as well as stones. He 
found the diamond markets abnormally high, 
especially for fancy cut stones which are 
also scarce. 

Just as the members of the Jewelers’ Club 

had their appetites all set for the shore 
dinner arranged for last Tuesday, it was an- 
nounced the event was postponed to Tues- 
day, Oct. 19. It will be held at the Cafe 
Riviera on the East Drive in Fairmount 
Park and with L. P. White and Robert L. 
Coates looking after the arrangements, a 
good time is anticipated, 
; A new gem that has interested several 
Jewelers is being shown in the Palace of 
Agriculture at the Sesqui-Centennial Ex- 
Position. It is of a slate color but when 
cut takes on a resemblance to a_ black 
diamond, being of high lustre. It is said 
this stone is mined in Brazil but curiously 
enough the cut specimens are on view only 
in the Roumanian section. 

Many retailers from neighboring cities and 
towns have been visiting the wholesale trade 
here of late with an eve to stocking up for 
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the holiday business. Among them were: 
Jacob Luxemburg, Hotzdale Pa.; Mr. and 
Mrs. J. B. Jones, Trenton, N. J.; J. Wells, 
Milton, Del.; Robert Leusch, Glenside, Pa. ; 
T. B. Freeney, Delmar, Del., and R. W. 
Quicksall, Mount Holly, N. J. 

L. P. White was chairman of the enter- 
tainment committee at the reception by the 
Kelly Street Business Mens’ Association to 
officers of the Army, Navy and Marine 
Corps in the Pennsylvania building at the 
Sesqui on last Thursday evening. The oc- 
casion was a gala one and the melodious 
voices of the Kelly St. choir, embracing 
several jewelers, were heard to great ap- 


plause. 
In connection with the convention here of 
the Pennsylvania Firemens Association, 


much interest was shown in a tiny fire engine 
modelled after the first steam fire-fighting 
apparatus used in Philadelphia and made by 
the late Charles Fichel, a well known 
watchmaker and jeweler, who was a mem- 
ber of the old Southwark Hose Co., when 
the fire department was a volunteer one. It 
is the treasured possession of his son, 
Charles G. Fichtel of 529 S. 49th St. It is 
made of brass, and steel and weighs two 
pounds but is perfect in every particular and 
when “fired up” throws a 15-inch stream. 











Pittsburgh jewelers are now busily en- 
gaged in getting their holiday stocks in order 
and from present indications, there will be a 
demand for wrist watches. 

There has been a good repair business in 
Pittsburgh the last two weeks, because of 
the daylight saving time having ended two 
weeks ago. There is always more or less 
adjustment to be done at that time and the 
period is taken advantage of, to boost the 
sale of new watches. Many time pieces also 
are left for repair. 

The city has issued a permit for the 
erection of a 23-story office building and 
theater at Penn and Ouberty Aves. and 7th 
St., and it will occupy the site of many 
jewelry concerns before the places were 
razed. These have been torn down for 
sometime, there having been a hitch in the 
issuance of the permit, now overcome, 

Joseph Korsen, of the E. Bastheim Co., 
Los Angeles was in Pittsburgh last week, 
stopping off here on his way to New York. 
Mr. Korsen is related to Gustav Bastheim 
of the Henry Wilkens Co., who introduced 
Mr. Korsen to some of the members of the 
trade. Mr. Korsen expects to be in New 
York for a week or 10 days on business for 
his firm. 

The Heeren Bros. Co., has been making 
some repairs to the front of the building. 
Some of the stone work has started to 
crumble and it is being dressed up. This 
structure which has been standing for more 
than a quarter of a century, is regarded as 
one of the finest jewelry establishments in 
this country and the interior of the store 
today looks as modern in the eyes of all, as 
if it had been built only recently. The 
structure is one of the best built in 
Pittsburgh. 

Stock was last week offered to the mem- 
bers of the trade by the Pittsburgh Credit 
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Bureau which is being formed here by the 
merchants for the purpose of protecting 
their credit business. Any credit grantor 
who does a retail business, will be eligible 
to buy stock in the company and have a 
voice in the management of the concern. 
The company is capitalized at $50,000. 
Most of the stock has been subscribed and 
no trouble it is assured will be had in dis- 
posing of all of it. The merchants of the 
city will be privileged to participate in the 
credit advantages, regardless of whether 
they are stockholders in the bureau or not. 
The bureau is being organized along the 
lines of similar bureaus in other cities. 











David L. Glickstein, 1159 Broadway, has 
leased the adjacent premises and is enlarg- 
ing his jewelry store to twice its former size. 

Among the out-of-town retail jewelers 
visiting the wholesale trade here last week 
were: QO. S. Blount, Lockport, and George 
Kingan, Angola. : 

C. A. Baker, for many years a resident of 
Angola, plans to open a jewelry store on the 
Main St., of that town in the near future, 
and was in Buffalo purchasing stock for 
the new store last week. 

/Charles T. Evans of Brayton’s, Inc., re- 
ceived word last week from President Con- 
rad Brotherly of the A. N. R. J. A. that he 
had been reappointed as a member of the 
resolutions and silverware committees. 

Lawrence C. Hopp, member of the firm of 
William Hopp & Son, is a member of a 
committee of the Batavia Merchants’ Coun- 
cil, appointed to plan for decorations of 
Main St., stores for the Christmas season. 

The Twenty-Four Karat Club has altered 
its plans for the holding of its annual meet- 
ing on Oct. 19. The gathering will be held 
in the Hotel Lafayette instead of at the 
Buffalo Catering Co., as was originally in- 
tended. A dinner, to be served at 7 o’clock 
will precede the meeting. 








To place marketing research on a system- 
atic basis, select a list of fundamental mar- 
ket research projects of common benefit and 
contrive the best methods for making these 
studies is the threefold purpose of a confer- 
ence called for Oct. 29 by the Department of 
Commerce. Such projects include topics 
similar to the studies of income by the Na- 
tional Bureau of Economic Research, ac- 
cording to A. Heath Onthank, chief of the 
Domestic Commerce Division of the Com- 
merce Department. To demonstrate the ob- 
ject of the Department’s marketing research 
program, Mr. Onthank pointed out that an 
adequate study never had been made to 
establish the relationship between income 
and purchasing power. He said that an ac- 
curate analysis of the purchasing power of 
the various income gtoups, ascertaining the 
apportionment of income to necessities, lux- 
uries and savings, is fundamental in prepar- 
ing an advertising and sales campaign aimed 
at a particular group of people. The studies 
to be undertaken will be only those which 
possess a common interest and value for all 
engaged in market research. ; 











The Tukyo Gift Shoppe has been opened 
at 34 Empire St. with Japanese goods as a 
specialty. 

A mortgage for $6,000 upon realty of Louis 
Rosenberg has been discharged by Samuel 
Grossman. 

Louis F. Rosenberg was in Boston on 
Monday last, where he played in the big golf 
tournament. 

Bert Tourtellott returned last week from 
a trip to the Pacific Coast for the Waite- 
Thresher Co. 

Ellis W. MacAllister, Irons & Russell Co., 
has just returned from a two weeks’ hunting 
trip in Maine. 

Charles A. Mealy, of the Hadley Co., has 
returned from a business call at the firm’s 
Chicago office. 

Art Hadley, of the Hadley Co., returned 
from a several months’ business trip in Eng- 
land on Monday. 

Russell Grinnell has been nominated by 
the Republicans for State Senator from the 
Town of Exeter. 

Antilio R. P. Pascucci has started in busi- 
ness at 155 Atwells Ave. under the name of 
The Artwell Co. 

Mr. and Mrs. Thomas U. Catlow have re- 
turned from New York city, where they 
have been spending a few days. 

John A. Ekelund of this city is having a 
Summer cottage erected at Cedar Tree 
Point in Warwick at a cost of $2,000. 

Mr. and Mrs. Ralph G. Ostby have re- 
turned to this city after a Summer spent at 
their country home at Warwick Neck. 

Arthur T. Shoren has recently started in 
business at 128 N. Main St. under the firm 
name of the Universal Gold Process Co. 

Mr. and Mrs. George F. Sawyer left last 
week for an extended automobile tour 
through Maine and the White Mountains. 

The Inlaid Co. is erecting a one-story ad- 
dition to its plant at 1058 Broad St., and 
making extensive alterations and improve- 
ments. 

The I. & W. Mfg. Co. is the name adopted 
by a new firm that has started in business at 
101 Sabin St., of which John Isabella is the 
owner. 

Lewis S. Darling has been elected a dele- 
gate to the First Congressional Convention 
by the Republicans for the 25th District of 
this city. 

F. Goldberg, representing The Outlet Co., 
this city, was in New York last week on 
a purchasing trip for the firm’s jewelry de- 
partment. 

M. J. Ferara, representing Shartenberg & 
Robinson, of Pawtucket, was in New York 
last week purchasing goods for the firm’s 
jewelry department. 

George N. Babington et ux have given a 
mortgage for $12,000 to the Industrial Trust 
Co. on lot with buildings at the corner of 
Broad and Stanwood Sts. 

A marriage license was issued by the 
City Registrar’s office last week to William 
J. Allen of this city and Miss Monica 
Rheaume of Taunton, Mass. 

S. B. Champlin Co. of this city has an- 
nounced the resignation of Ray B. Wingert 
as its representative in the Louisville; Ky., 
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territory and his succession by E. R. Knight, 
ir. 
Mrs. Theodore B. Pierce was elected first 
vice-president at the annual meeting of the 
United League of Women Voters at the 
Narragansett Hotel Tuesday. 

Edward Wilkinson & Co. of this city has 
been awarded the contract for a store front 
and fixtures for the retail jewelry store of 
S. D. Grossman Co. at Brockton. 

Howard D. Wilcox, formerly of D. Wil- 
cox & Co., has been increasing his stock 
and facilities at Room 203 of the Woolworth 
building, corner Westminster and Dorrance 
Sts. . 

Eugene Platt, of the Inlaid Co., is in 
Europe on a business trip, and expects to 
remain abroad about two months, during 
which he will visit England, France and 
Germany. : 

The Rhode Island Wire Works, Inc., of 
this city, have received the contract from 
the J. A. Foster Co. for elevator fronts in 
their building corner of Weybosset and 
Dorrance Sts. 

Walter A. Griffith was elected a member 
of the finance committee and Earl R. Mul- 
chahey a trustee of the William H. Hall 
Free Library at the annual meeting held last 
Monday night. 

Mr. and Mrs. Jules P. Goldstein were 
among the patrons and patronesses for the 
first annual formal dance of the Epsilon 
Chapter of the Alpha Tau Phi sorority on 
Saturday evening. 

Notice has been filed with the Secretary 
of State’s office that the corporate name of 
Gartner & Skoog, Inc., manufacturing jewel- 
ers, 7 Beverly St., has been changed to Prue- 
fer & Jaeckel, Inc. 

In the inventory of the estate of the late 
Edward R. Brayton filed with the Municipal 
Court the past week, 36014 shares of Belcher 
& Loomis Hardware Co. common stock is 
appraised at $36,025. 

Charles Kelley, for the past 15 years con- 
nected with the Inlaid Co. in a confidential 
capacity, has been elected vice-president of 
that concern to fill the vacancy caused by the 
death of D. H. Butler. 

The jewelry department in Alwin’s, Provi- 
dence’s new department store which has 
taken over the building formerly occupied 
by the department store of Albert Pfeifer 
Co., has been taken by I. Lipson. 

Twenty-five shares of the Gladding Dry 
Goods Co. preferred stock is valued at 
$2,375 in the inventory of the executrix of 
the estate of the late Frederick J. White, 
filed in Municipal Court the past week. 

A one-story brick addition is being erected 
to the manufacturing building at 187 Public 
St., which will be taken over by the Elk- 
loid Co., manufacturers of novelties at the 
same address, for additional space to their 
factory. 

I. Lipsen & Co., Inc., of this city has been 
incorporated under the laws of Rhode Island 
with a capital stock of 50 shares of common 
stock of no par value. The incorporators 
are Thomas F. Fallon, Edward F. McElroy 
and A. Chmielewski. 

Louis Lapin of 311 Freeman building, At- 
lantic City, N. J., has filed statements at the 
city clerk’s ‘office, this city, that he is the 
sole owner of the Reed Mfg. Co., Lapin 
Mfg. Co. and Home Curtain Rod Co., all of 
93 Sabin St., this city. 
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P. A. Tracey & Co. has been incorporated 
under the laws of Rhode Island with an au- 
thorized capital of $15,000 to deal in ecclesj- 
astical goods. The incorporators are Peter 
A. Tracey, Frank McKinnon and M. J. Me. 
Kinnon, all of Providence. ; 

Col. H. Anthony Dyer, a director of the 
Tilden-Thurber Corp., addressed the mem- 
bers of the Providence Art Club on Tues- 
day evening at the first members’ night of 
the season on an Alpine motor trip which 
he experienced during his recent visit to 
Europe. 

Work on the one-story brick factory build- 
ing on Georgia Ave., that is being con- 
structed for the Talbot Mfg. Co., has com- 
menced. The building is 29 by 60 feet 
and when completed Talbot Mfg. Co. will re- 
move thereto from the M. S. Rodenberg 
building. 

Mr. and Mrs. Frederick Hamilton are 
members of the committee of the Providence 
Kiwanis Club for its annual Hallowe'en cos- 
tume party to be held at the club’s country 
reservation at Chepachet on Friday evening, 


~ Oct. 29. Joseph Lancour is chairman of the 


committee. 

H. Payton Co., Inc., has been granted a 
charter under the laws of Rhode Island. to 
manufacture jewelry in this city with an 
authorized capital of 100 shares of common 
stock of no par value. The incorporators 
are Maurice Robinson, Philip Brown and 
Alfred Brown. 


The Standard Novelty Co., Inc., of this 
city, incorporated under the laws of Rhode 
Island with a capital stock of 50 shares of 
common stock without par value, will manu- 
facture and deal in jewelry and novelties. 
The incorporators are Orrin E. MacCue of 
Warwick, Morris Berick of Pawtucket and 
Frank H. Bellin of this city. 

Mr. and Mrs. Archibald Silverman were 
among the speakers at the dinner at the Nar- 
ragansett Hotel last Tuesday evening which 
marked the opening in this city of the United 
Palestine Appeal for $50,000, which is the 
quota for Providence. Among the first sub- 
scribers were: Silverman Bros., $500; Mr. 
and Mrs. Samuel Magid, $2,500. Mr. Magid, 
of the Brief Mfg. Co., was toastmaster at 
the dinner. 


The P. & W. Co., 258 Benefit St., this city, 
consisting of Earl E. Whalen, formerly of 
M. J. McEvoy & Co., Inc., and Edward B. 
Palmer, formerly connected with the J. 
Briggs & Sons Co., has announced that it is 
the distributor and representative for Rhode 
Island and Massachusetts for the handling 
of the entire line of compact powder and 
rouges of the Onyx Chemical Co., 131-133 
W. 17th St., New York city. 

A final decree was entered before Pre- 
siding Justice Tanner in Superior Court on 
Tuesday on the petition of Charles E. West- 
cott against the Snow & Westcott Co. pro- 
viding for the dissolution of the respondent 
corporation. The firm of Snow & Westcott, 
one of the oldest manufacturing jewelry con- 
cerns in the local industry, discontinued 
business some three years ago, and this is 
the concluding act in the cessation of its 
business career. 

At the annual meeting of St. John’s Com- 
mandery of Knights Templar on Monday 
evening Edward I. Mulchahey was elected 
prelate emeritus; Cyrus B. Blake, drill mas- 
ter; Albert W. Claflin, captain of the 
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Guards; Earl R. Muchahey, one of the 
guards, and Robert I. Durfee, a master of 
ceremony. 

Mr. and Mrs. William G. Thurber were 
in New York the past week for several days. 

Mr. and Mrs. John S. Holbrook have re- 
turned to their home in this city, following 
a Summer abroad. 

A dividend on the capital stock of the 
Nicholson File Co. is being paid to the stock- 
holders of record. 

Mr. and Mrs. Manuel F. Williams left 
last week for an indefinite stay at New York 
and Atlantic City. 

The meeting of the directors of the Manu- 
facturing Jewelers’ Board of Trade will be 
held Oct. 15, at the Turks Head Club. 

On motion judgment for the plaintiff for 
$179.11 and costs was entered in the civil 
session of Sixth District Court the other 
day before Judge Rueckert in the case of the 
Tilden-Thurber Corp. against Denis Dodd 
on book account. 

J. Robert Sweet, of the Providence office 
of the National Jewelers’ Board of Trade, 
has returned from his vacation and was in 
Boston and vicinity the past week in the in- 
terests of the Board. 

The case of Cannon-Brown, Inc., against 
the Beverly Electro-Plating Co. was heard 
last week before Judge Rueckert in the civil 
session of Sixth District Court for promises 
broken. Decision for plaintiff for $64.20 was 
entered. 

Among the jewelry buyers reported in this 
city and vicinity the past week were the fol- 
lowing: H. M. Blumberg, of M. Arnstein & 
Co., Inc.. New York city; Mrs. Cowan 
Bailey, of Marshall Field & Co., Chicago; 
Lou Hirsch, of. L. Hirsch & Co., Los An- 
geles, Cal.; Charles G. Brown, of Stein & 
Ellbogen, Chicago; Arthur B. Caro, of Ben 
Felsenthal Co., New York city. 








On Oct. 6 the jewelry store of George W. 
Feldman, Franklin, Pa., celebrates the 55th 
annniversary of the modest beginnings of 
the business in 1871. The event is being 
signalized by an anniversary sale. It was 
55 years ago that the store was founded by 
the late B. J. Feldman, father of the present 
proprietor. He came to Franklin from New 
York city in 1871 and had his first jeweler’s 
workbench in a window of a frame building 
on the present site of the Park hotel. Later 
he removed to: rooms on the site of the 
present Franklin Trust Co. building, where 
he conducted the business for 10 years, a 
period of steady growth and development. 
The next location was farther down Liberty 
St. in the rooms for many years occupied 
by the post office. The firm of B. J. Feld- 
man & Son was formed when Harvey Feld- 
man, a son, entered the partnership in the 
early 90’s. In 1898, George W. Feldman 
became a member of the firm, whose name 
was now changed to B. J. Feldman & Sons. 
By the death of Harvey Feldman in 1905 
and of the father in 1908, George W. Feld- 
man was left the sole owner. The store was 
in 1909 removed to rooms next the G. B. 
House & Co, drug store and a number of 
years later to the present location on the 
other side of Liberty St. near 13th St. 
G. W. Feldman was one of the originators 
of the Hallmark chain of jewelry stores, 
with a large number of branches all over 
the United States, 
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Mr. and Mrs. M. N. Smith have gone to 
Atlantic City for a brief change and 
rest. 

Marriage intentions have been filed by 
Shepard Brown, 51 Ormond St., and Sara 
H. Schindler, 59 Elm Hill Ave. 

The sympathy of the trade is extended to 
J. E. Stephens of Rumford Falls, Me., on 
the death of his wife, who passed away 
last week. 

The many friends of Fred Ruston will be 
glad to know that he has returned home 
from the hospital. He had been ill for 
several months, but is on the road to re- 
covery. 

Mrs. Hazel Hicks, an assistant in the 
jewelry department of Smith, Patterson Co., 
underwent an operation for appendicitis last 
week. She is progressing as well as can be 
expected. 

J. Charles Stever, president of the Massa- 
crusetts Retail Jewelers’ Association, is 
taking an automobile tour through Massa- 
chusetts as part of his vacation. He will be 
back at his place of business in two weeks’ 
time. 

Mrs. Ella Boyd, of Calais, Me. was a 
visitor in Boston last week. She had been 
on a long tour, taking in the Sesqui and 
Washington and the White Mountains. She 
was in town buying goods for the Fall and 
Christmas trade. 

Forrest L. West, an old time jeweler, has 
passed away. He had been in trade for 
many years on Tremont St., where at one 
time he conducted one of the largest busi- 
nesses in that section. He also had an optical 
establishment to which in more recent years 
he devoted the larger part of his time. The 
sympathy of the trade is extended to the 
bereaved. 

The matches in the Jewelry Bowling 
League, Oct. 6, were close. The Shreve 
Crump & Low men were the only four- 
point winner, defeating I. Alberts & Sons. 
D. C. Percival, Ripley-Howland, J. M. 
Kirby, E. B. Horn, and Harkins and 
Murphy were all three point victors, Smith 
Patterson dividing with Lenox Jewelry. The 
Shreve, Crump & Low team tallied the high 
team total, 1,416, with Briggs of Smith 
Patterson capturing the high individual total, 
119. The scores: D. C. Percival, 1,402; 
Thomas Long Co., 1,325; Smith Patterson, 
1,354; J. Lenox Co., 1,286. 

Furnished with a clue given by an eye- 
witness, Mrs. Blanche Anderson, of Somer- 
ville, police are searching for a young, well- 
dressed man, believed to be implicated in the 
theft just outside the store of Shreve, Crump 
& Low, Inc., of a sample case containing 
jewelry valued at $30,000, the property of 
Carter, Gough & Co., Newark, N. J. As 
reported in THE JEWELERS’ CIRCULAR Sept. 
29, the jewelry, which included rings, 
brooches, pins, lockets and other valuable 
pieces, were in the care of Alfred N. Haring, 
a salesman of the company, who had hired 
William Ford to carry two sample cases for 
him. It was learned from Mrs. Anderson 
that the man who stole the case walked 
calmly away from the doorway on West 
St., went down West St. to Mason St., and 
after turning into that thoroughfare ap- 
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parently changed his mind and continued 
down West to Washington St., where he 
became lost in the crowd. Detectives say 
he must have staggered down the street 
under the load he was carrying, because the 
case weighed about 76 pounds. Ford reports 
having seen two men standing outside the 
Shreve, Crump & Low establishment who 
were not unlike a couple he had seen earlier 
outside Stowell’s on Winter St. This gives 
rise to the belief that they were confederates 
of the actual thief and that they had been 
watching Haring’s movements and were at 
hand to interfere with anyone who blocked 
the progress of the thief after he had taken 
the case. Having a fairly good description 
of these two men, detectives are trying to 
locate them as a means of getting at the 
actual thief. The stolen bag was of black 
leather 20 inches high. There were two 
brass clasps and a brass lock, no straps, and 
in red ink on the top of the case were the 
initials A. M. H. with the figure 2 under- 
neath indicating that it was the salesman’s 
second bag.. Description of the jewelry and 
the case have been broadcast. 











In the die-cutting courses at the Fawcett 


School of . Industrial Arts, taught by 
Charles J. Weyand, of the Bippart-Bennett 
Co., are two post graduate _ students. 


Classes meet three nights a week—Mondays, 
Wednesdays and Fridays. 

Conrad J. Brotherly, president of the 
American National Retail Jewelers’ Asso- 
ciation, who has been traveling throughout 
the country since the beginning of the year, 
speaking at 10 State conventions, expects 
to remain in Newark until after the 
holidays. 

Two classes in jewelry design, with an en- 
rollment of 45 pupils, are taking the course 
offered at Fawcett School this year. Most 
of the students are engaged in the jewelry 
trade, but there are a number of other 
students who are taking the course for its 
cultural value. William F. Hinkle, director 
of the department, and designer for Carter, 
Gough, & Co., finds considerable creative 
‘alent among his students, and believes “at 
least four will become designers.” He has 
proposed to the principal of the school, Miss 
Marguerite Marquart, that a course in 
general art be required as preliminary to 
the work in jewelry design. 








An unknown man smashed the heavy plate 
glass window of the Winget-Rawlings 
Jewelry Co., in the Third National bank 
building, Gastonia, N. C., at 5:30 o’clock 
Thursday morning, Oct. 7, and escaped with 
eight watches valued at $134. No diamonds 
were on display. The quarter of an inch 
plate glass was demolished with a blow prob- 
ably from a rock or black-jack, A man, 
described as about 5 feet, 11 inches tall, 
weighing around 160 pounds and wearing a 
“western” hat and overcoat, was chased by 
patrolmen down South St., and into the alley 
between the Morris Cafe and the city hall 
fire station. He was lost behind the build- 
ings. 
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After Lnner Coffee Set in the William and Mary Style 


The New Trend in Buying 


The bride of today who buys her solid silver table- 
ware is a much different type of buyer than the bride 
of a dozen years ago. 








The bride today knows far more about design. Her 
taste has been educated to a higher standard. She 
knows period styles—harmony in design as well as 
in color. She selects the things which go into the 
dining room with thought as to how it will all com- 
bine in perfect taste. 

















Many brides are choosing ‘Treasure Solid Silver for 
their dining room, for this silverware of period 
design provides the opportunity for a perfect attuned 
selection of tableware that will harmonize with the 
best designing practice in furniture and other dining 
room appointments. 


The message of Treasure Solid Silver in period 
styles is being told to prominent brides throughout 
the country with full page advertisements in leading 
national magazines. 
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New Policy of the THE new attitude 


Federal Trade .. of the _ Federal 
ae Trade Commission in 
Commission 


regard to complaints 
as to the use of unfair names or trade prac- 
tices was manifest recently in connection 
with a complaint relating to the use of the 
word “Sheffield Plate” on cheap silver 
plated ware. The Commission, instead of 
entering an order against the respondent, as 
was done in the past, accepted a stipulation 
from him under which he agreed to cease 
and desist from using the word “Sheffield” 
in the way mentioned. The proceedings were 
then dismissed on the stipulation, with the 
reservation that should the respondent re- 
sume the practice, the statement of facts 
may be used against him as evidence in the 
trial of a complaint which the Commission 
may issue. A similar course was’ followed 
in a proceeding against a man who marked 
fictitious prices on necklaces. 

While it is possible that justice may be 
done in these cases by the proceedings out- 
lined, there is doubt in many quarters in 
the business world as to the expediency of 
establishing’ a precedent of this character, 
because if complaints may be dismissed on 
a stipulation, and without publicity, in one 
case, the Commission will find it very hard 
to refuse to do it in another even where 
actual wrong has been committed and im- 
proper trade practices pursued. 

As we understand it, the original idea in 
the establishment of the Federal Trade 
Commission, was based on the thought that 
publicity and public opinion gcould here be 
used as the means of correcting trade abuses 
and improper practices more effectively than 
by resorting to criminal statutes. If the 
precedent established by the» Federal Trade 
Commission means that eventually defend- 
ants need fear no publicity as to first offenses, 
the whole purpose of the proceeding before 
the Commission seems to be thwarted and 
the usefulness of such proceedings to the 
business community may disappear. We 
may be wrong, but it seems to the layman 
that if carried to its logical: conclusion, the 
policy now followed by the Federal Trade 
Commission will simply mean punishment 
for the second offender and immunity to 
the first. 





Retailers Affected THE jewelry and 
, gem trades’ fight 
by Smuggling : 

: against the smug- 
of Tourists gler and the activity 
of our organizations in attempting to sup- 
press the clandestine importation of jewelry 
by tourists as well as the professional 
smuggler, has sometimes been the subject 
of thoughtless criticism in the daily news- 
papers and even in the jewelry trade by 
those who feel that the tourists smuggling 
was unimportant as a trade factor and the 
fight against it was a waste of time from 
a business standpoint. Of course, this view 
was expressed only by those who knew 
little of the subject, because both govern- 
ment agents and the trade officials of our 
protective association have realized for 
sometime that smuggling by tourists goes on 
to an alarming extent and in the end does 
more to undermine the business of the legit- 
imate retailer than do the operations of 

professional smugglers. 
A little thought given to the subject will 
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show clearly that the smuggling of the 
professional dealer hurts principally the im- 
porter with whom he competes, and once 
the merchandise is in the country in the 
hands of the distributors (even though sold 
at an advantage) it does not produce such 
an unfair competition or hit the retailer to 
the extent it does the importer and whole- 
saler. Smuggling of this kind also is limited 
by the fact that the smuggler often has to 
pay cash for his merchandise and those who 
buy from him must pay cash to get the 
advantage of the reduced price, whereas the 
bulk of the gems purchased from the legi- 
timate importers are purchased on credit 
and, in fact, have to be according to the 
conditions in the jewelry business. 

Smuggling by the tourists, however, di- 
rectly strikes at the business of the legiti- 
mate retail jeweler and particularly the re- 
tail jeweler of the small towns wherein these 
tourists reside. Not only does the jeweler 
lose the sale of the particular article smug- 
gled, but often the sales of similar articles 
to friends of the man or woman who 
cheated the government and who boast of 
the “bargain” obtained abroad and “brought 
in at a saving of 80 per cent.” Of course, 
the jeweler knows that no such amount. was 
saved even by the smuggler, but those who 
hear of it do not. In the first place, were 
the tourist to pay the same profit abroad 
that he would pay here, the difference would 
only be 20 per cent—that is, the duty-on the 
cut gems themselves. Asa matter of fact, 
the American tourist pays a much ‘larger 
profit to the dealer abroad and often also 
commissions to the agents, employes and 
runners of this dealer. The saving to the 
smuggler, if any, is actually very small, but 
the effect on him and his friends is very 
bad for the jewelry business, and: particu- 
larly in the vicinity wherein he resides. 

The statement has sometimes been made 
that even if this be true the amount of such 
goods imported is negligible. But that such 
statements have no foundation will be seen 
from the fact that the purchases of American 
tourists abroad have not only been increas- 
ing tremendously of late years but have 
reached a figure that is almost staggering 
in amount. In France alone our tourists 
are spending over a quarter of a billion 
dollars a year according to official French 
estimates, as will be seen from the report 
to the Department of Commerce of our 
commercial attache at Paris, Chester Lloyd 
Jones, which has just been made public. 
He says: 


“Expenditures of Americans in France 
during 1925 are officially estimated by the 
French Office National du Tourisme (na- 
tional tourist office) at 4,975,520,000 francs, 
even with the franc reckoned at an average 
rate of 22 to the dollar in 1925. The total 
arbitrated value of visible exports to the 
United States for the same year only 
reached 3,058,132,000 francs. 


“In other words, the expenditures by 
American tourists in France in that year 
were more than one and a half times as 
great as the entire value of French exports 
to the United States. The visible trade bal- 
ance, which is usually the chief factor in 
the equation, therefore, assumes minor im- 
portance.” 

Mr. Jones’ report shows that of the 318,- 
000 Americans who ‘went te Europe m 


90 THE JEWELERS’ CIRCULAR October 13, 1926 


1925, about 220,000 visited France, and are 
estimated to have spent in that country 
$226,160,000 in that year. If only 10 per cent 
of this amount was spent for jewelery, it 
would make our tourists’ purchases jn 
France over $22,000,000. But those con- 
versant with the sales of jewelry to Amerj- 
can tourists estimate the amount at even 
much more than 10 per cent of the total 
purchases. When we add to this the amount 
spent by American tourists in other coun- 
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HERSCHEDE SESSIONS tries it will be seen that the American bysj- 
ANSONIA INGRAHAM nessman is vitally interested in seeing that 
GILBERT WATERBURY the proper duty is paid on such purchases 
NEW HAVEN JUNGHANS if he is to continue in business here without 

suffering a serious handicap. Retailers in 


the jewelry trade are particularly interested 
because the major part of the articles pur- 
chased abroad, outside of the necessary cloth- 
ing brought in by the tourists, are in the 
so-called luxury class. 

It will be seen, therefore, that members 
of our industry and particularly the larger 
retail jewelers of the country should aid in 
every way the efforts of the government 
officials to prevent smuggling by returning 
American tourists and they should give their 
moral and financial support to our trade 
bodies, such as the American Jewelers Pro- 
tective Association, that are working so ef- 
fectively, co-operating with the govern- 
ment in the fight against smugglers of all 
kinds. 
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Dr. Kunz’s ANY members of 

Annual Report the jewelry and 

; gem trade throughout 
on Precious Stones the country will be 
pleased to note in the present issue the first 
installment of the report on the production of 
precious stones for the year 1925 by Dr. 
George F. Kunz, the eminent gem expert 
and mineralogist, who is also vice-presi- 
dent of Tiffany & Co. Dr. Kunz’s report 
on this subject has been an annual feature 
of THE JEWELERS’ CIRCULAR for many years; 
first, when he compiled the report for the 
United States Geological Survey and of re- 
cent years when he has prepared the same 
matter for “Mineral Industry.” The report 
this year as.in the past is reprinted from 
“Mineral Industry,’ Volume XXXIV, 
through the courtesy of the publishers, the 
McGraw-Hill Book Co. 

These reports have always been considered 
important to those interested in the subject 
of gems, whether from a trade or scientific 
standpoint, and have proved a valuable con- 
tribution to the literature on the subject. 
They are unique in many respects owing to 


Ingersoll Watches the diversity of the information contained 


much of which is obtainable from no 


Watch and Cloek Materials and Tools other course. The eminence of the author 


both as a mineralogist and gem expert and 


ALL DESCRIPTIONS his close connection with jewelers and gem 

° . producers throughout the world puts him in 
Findings Watch Glasses a position to receive information available 
to probably no one else, and most of the 


Quick Service at Factory Prices facts so gathered that are important to the 
business man, he has made public each year 


° in these reports for the benefit of the jewelry 
and mineral industries. 
Cross & Beguelin In the first installment published on pages 
61, 63 and 65 Dr. Kunz stresses some of the 
important changes and events that have oc- 
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Ceasar Fochi, of the Fochi Mfg. Co., 17 E. 
48th St., is on a business trip to the Pacific 
Coast. 

H. C. Plunkett, representing the J. J. 
Sweeney Jewelry Co., Houston, Tex., is in 
the metropolis. 

Lee Bach, 527 Fifth Ave., accompanied by 
his son, Allan, has returned from a trip 
through the west. 

H. H. May, a diamond setter, has removed 
his business from 106 Fulton St., to Room 
801 at 71 Nassau St. 

Samuel Landau, of Landau Bros., 170 
Broadway, left Saturday for Europe to visit 
the foreign diamond markets on a purchasing 
trip. 

Columbus Day (Tuesday, Oct. 12) being a 
legal holiday, in New York was observed 
by practically every concern in the local 
trade. 

The store of Geo. W. Welsh’s Sons, 213 
Broadway, was closed all day Monday for 
the purpose of making alterations in the 
establishment. 

Julius Raunheim, dealer in pearls, 527 
Fifth Ave., returned to this country Friday 
on the Berengaria. Mr. Raunheim had been 
abroad since last July. 


B. Konijn and family have returned from 
a four months’ pleasure trip abroad. Mr. 
Konijn was formerly a member of Konijn & 
Frank, but is now retired. 

Lawrence Bodenheimer, importer of dia- 
monds, 1 Maiden Lane, has signed a lease 
for space in the building at 62 W. 47th St. 
Mr. Bodenheimer will move his office to the 
new address early next year. 

Joseph D. Little, manager of the sterling 
silver galleries of the International Silver 
Co., this city, was in Putnam, Conn., Mon- 
day, where he delivered an interesting talk 
before a local club on the general subject of 
“Silver.” 

Emil W. Kohn, president of the Retail 
Jewelers’ Association of Greater New York 
and vicinity is thoroughly enjoying his 
present trip in Europe. Word from there 
last week said he was stopping at the Grand 
Hotel Splendide, Bellagio, Italy. 

Local No. 1 of the International Jewelry 
Workers Union held a meeting last Thurs- 
cay night at Bryant Hall, at which time 
an endeavor was made to organize workers 
in the jewelry trade. The novelty workers 
also held a meeting on the following evening. 

Milton Schubert, who was arrested some 
time ago, charged with holding up and rob- 
bing George Schraft, a jewelry salesman in 
the Bronx, was brought into Part I, Court 
of General Sessions, last Thursday and 


pleaded not guilty to robbery in the first 
degree. 

The fund being collected by the National 
Jewelers Board of Trade for the relief of 
the victims of the Florida hurricane was 


. game of the World Series. 
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increased last week when subscriptions re- 
ceived brought the total up to $4,350. Addi- 
tional subscriptions can be sent to the Board 


at 22 W. 48th St. 


The cases against Herbert Roth and 
Joseph Roth, pawnbrokers, this city, who 
were arrested some time ago on charges 
of receiving stolen goods, were on the 
Criminal Court’s calendar last Thursday at 
which time District Attorney Bantcu as- 
signed A. B. Unger, one of his assistants, to 
try the case. The date for the trial will be 
set shortly. 


The National Association of Manufactur- 
ers held its annual meeting at the Waldorf- 
Astoria Hotel, this city, with members from 
all over the country in attendance. At the 
Wednesday session officers were re-elected, 
including: J. E, Edgerton, president; George 
S. Boudenot, secretary; Henry Abbott, 
treasurer, and J. Lewis Benton, assistant to 
the president. 

David B. Young, said to be a retired 
jeweler of this city, died recently. Burial 
was in the family plot at Huntington Rural 
Cemetery, at Huntington, L. I. Mr. Young 
passed away at his home, 175 Madison St., 
Brooklyn, on Wednesday, Sept. 29. He was 
a native of Brooklyn and formerly made his 
home in Huntington. Mr. Young retired 
from business a few years ago. 

New York admirers of Rogers Hornsby, 
manager of the St. Louis Cardinals, base- 
ball champions of the world, presented him 
recently with a beautiful gold Bulova strap 
watch. The presentation was made in New 
York just before he went to bat in the first 
The watch is 
an exact duplicate of the one presented two 
years ago to “Bucky” Harris, manager of 
the Washington Senators. 


Edward Goldstein and Emanuel Goldstein, 
co-partners, doing business under the style 
name of Goldstein Bros., 93 Nassau St., have 
dissolved by mutual consent. The firm name 
will not be continued but each partner will 
carry on his own individual business. Ed- 
ward Goldstein will remain in the same office 
in Room 510 at 93 Nassau St., while Eman- 
uel Goldstein is located in an office on the 
seventh floor of the same building. 


The executive committee of the Jewelers 
Security Alliance held its regular monthly 
meeting last Friday at the organization’s 
headquarters, 15 Maiden Lane. Those 
present included: H. H. Butts, chairman; 
H. C. Larter, vice-president; L. Wormser, 
vice-president; Bernard Karsch, treasurer; 
james H. Noyes, Secretary, and Henry 
Abbott, C. J. Brotherly, H. H. Dillingham, 
Frank T. Sloan, Leopold Stern. At the 
meeting, nine new members were admitted 
in Class B. and two Class A. members were 
transferred to Class B. The committee voted 
to pay four rewards. 
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Hyman Yamack, who was arrested recent- 
ly by Detective Gilmore of the 8th Squad, 
on confessions said to have been made by 
George Cohen and Sol Brofman, the two 
Maiden Lane bandits, was arraigned last 
Thursday on an indictment charging him 
with robbery in the first degree. Yamack 
pleaded not guilty to taking part in the 
robbery of Hyman Goldberg, an Eldridge 
St. jeweler. The hold-up and robbery of 
Goldberg occurred some time ago and was 
one of the crimes which Cohen and Brofman 
described in their confessions to Assistant 
District Attorney Garrison, who is handling 
the prosecution. 

Last Saturday, Assistant United States 
District Attorney Webster and Louis P. 
Galenson, public accountant, left for St. 
Louis to take part in the removal proceed- 
ings instituted in that city against seven de- 
fendants in the Milton Watch Co. failure. 
The removal proceedings will come on be- 
fore the United States District Court in St. 
Louis today (Wednesday) at which time Mr. 
Webster will seek to have Morris Singer, 
Herman Rosenthal, Jack and Sol Trauss, 
Atwood Klinger, Herman Willer and Fred 
Rubenstein sent to New York to answer to 
indictments charging them with concealment 
of assets and conspiracy to conceal from the 
trustee in bankruptcy of the Milton Watch 
Co. 

Max Becker, said to be a jewelry broker, 
living on Parkside Ave., Brooklyn, was 
arrested last Saturday on a charge lodged 
against him by William Sude, dealer in dia- 
mond jewelry and pearls, 106 Fulton St. 
Becker, it is charged, received on memo- 
randum from Mr. Sude diamonds. and a 
ring worth $1,800 for which he gave as 
part payment a check for $600. This check 
was later returned by the bank marked “no 
account.” The prisoner was arraigned on 
a grand larceny charge and held in $2,500 
bail for examination on Oct. 14. On three 
different occasions, it is charged, Becker 
obtained merchandise from Mr. Sude on 
memorandum. On Aug. 28 he gave the 
jeweler a check for $600 drawn on the 
American Trust Co. as part payment for the 
diamonds and ring but this check was after- 
wards returned as worthless. Becker was 
arrested by Detective Kalbfleisch of the Old 
Slip station who states that the prisoner ad- 
mitted he had pawned the ring. Checking 
up on Becker’s statement the ring was located 
in a Park Row pawnshop where it had been 
pledged for $125 several days after Becker 
received it. The detective also determined 
that Becker formerly had an account in the 
American Trust Co., but that this account 
had been closed out several months ago. 

James McDermott, in charge of the rating 
department of the National Jewelers Board 
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of Trade, 22 W. 48th St., has returned to 
his desk after a most enjoyable sojourn. 
Fifth Ave. retailers have reported a de- 
cided improvement in business in the past 
two weeks. ‘This condition seems to be 
general throughout the trade at the present 
time. 7 
“Many members of the National Jewelers 
Board of Trade were glad to greet Secretary 
F. C. Backus at the platinum stamping law 
meeting held at the headquarters of the 
Board, 22 W. 48th St., last Thursday. Mr. 
Backus has been spending some time at 
Buckhill [alls, Pa. 
Officials of various retail jewelers organi- 
zations in Greater New York held an in- 
formal conference at the Hotel Astor last 
Friday evening. Important matters relat- 
ing to organization work were discussed, 
considerable time being given to the question 
of methods to decrease retailing by certain 
wholesalers. 








Notes from Here and There 





Rebecca Wehling, wife of A. H. Wehling, 
Wichita, Kans., jeweler, died at her home, 
357 Indiana Ave., Saturday night, Oct. 2, 
She is survived by her husband, two chil- 
dren, her mother and three brothers. 

An accurate clock mounted on a delivery 
truck of the- Charles “L. Spitzig~jewelry- 
stores organization, Dayton, O., has at- 
tracted much attention in that city. The 
opening of a new store at 1029 W. 3rd St., 
makes the third link in the chain of stores 
operated by Mr. Spitzig. The others are at 
709 Xenia Ave. and 116% E. 5th St. 

Thirty watches ranging in price from $15 
to $45 were stolen from the Alvin Jewelry 
Co., 1516 Main St., Dallas, Tex., early one 
morning recently by a window smasher who 
hurled a brick wrapped in newspaper 
through the window. A policeman passed 
the place on his rounds a few minutes after 
2 o'clock. Twenty minutes later he passed 
again and found the window smashed. 

Section 2 of Chapter 1 of the penal ordi- 
nances of the City of Elmira, N. Y., pro- 
hibiting the holding of auction sales in 
Elmira after 6 P. M. was amended by the 
Common Council recently so that such 
privilege might be granted at the discretion 
of the Mayor. Action followed a spirited 
debate lasting an hour and a half. The ac- 
tion was taken upon the petition of Louis N. 
Mathews, a jeweler of 128 W. Water St. 
who is retiring from business after a period 
of 27 years. James L. Hand, jewelry auc- 
tioneer of New York city, also spoke on 
behalf of the petition. Mr. Mathews stated 
that he believed that with night sales he 
would be able to close his business within 
two weeks, whereas if the sales were con- 
fined to the daytime, the auction might run 
until after the holidays. Former Corpora- 
tion Counsel Michael Danaher, representing 
a group of local retail jewelers, appeared in 
Opposition to the petition. He said that the 
Mathews sale, if permitted nights, would 
harm the business of his clients. 


Albert Totten has returned from Nova 
Scotia, where he spent several weeks. 

Mr. and Mrs. Lawrence P. Keeler have 
returned from an automobile trip in New 
! lampshire. 

James Wiggmore, Jr., returned the past 
week from an extended western trip for the 
H. W. K. Co. 

William G. Wemmell spent last week in 
New York and vicinity in the interests of 
the Webster Co. 

A patent on a design for a belt buckle has 
been granted to William J. Morse, of the 
Morse, Andrews Co. 

Howard Lefevre has returned from an 
extended business trip through the middle 
west for F. M. Whiting & Co. 

Mr. and Mrs. Howard Grant returned 
early in the week from Poland Springs, Me., 
where they have been spending a week. 

The engagement of Charles G. Thomae, 
son of Mr. and Mrs. Charles Thomae, to 
Miss Elsie Jepson of North Attleboro has 
recently been announced. 

Mr. and Mrs. Lawrence E. Baer have re- 
turned to their home on County St., after 
spending the Summer on North Manitou 
Island in Lake Michigan. 

Mr. and Mrs. P. J. Cummings were in 
New York recently for a farewell visit with 
the latter’s sister-in-law previous to her sail- 
ing for her home in Scotland. 

Howard Grant has been named as chair- 


_man of the coming Red Cross roll-call. Mr. 


Grant occupied this position last year, and 
the roll-call was one of the most successful 
in recent years. 

The Flagg Mfg. Co., which recently re- 
moved from North Attleboro to the old 
Bushe building on County St., is very busy 
on orders for compact cases. The firm has 
added considerably to its machinery and 
facilities in taking up its new location, and is 
practically settled. 








When the Bank Fails 





N interesting situation arises when a 
customer owes a jeweler $100, and pays 
by a check on the X Bank. 

“T owe you $100, and here’s my check 
to cover,” the customer announces. 

“T’ll take no chances,” the jeweler assures 
himself, walks down to the X Bank and has 
the check certified. 

“Want the cash?” the paying teller queries. 

“No, I’ll get the cash tomorrow morning,” 
the jeweler assures him. The bank sus- 
pends that afternoon, and the jeweler goes 
back to the customer and demands payment. 

“Nothing doing—when you had the check 
certified you ‘switched’ debtors, and agreed 
to look to the bank instead of me,” the cus- 
tomer tells him, and the Supreme Court of 
Indiana, in a case reported in 123 Indiana, 
78, rules that the customer was right. 








Electro-plate holders for cream cartons, 
put out in three sizes, and decorated with 
an open-work design, are a new utility 
article in London that the jeweler finds 
profitable to display. These holders are 


artistic in design and beautifully finished. 
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in the past year and in opening, calls partic- 
ular attention to the demand for large choice 
gems which developed so notably in 1925 
and is still continuing. During that year, 
says the author, the emerald cut and square 
cut diamonds were especially desired, stones 
up to more than 20 carats being worn. But 
the demand for the smaller stones was not 
seriously affected by this because it was 
counterbalanced by the sale of small stones 
in jeweled bracelets worn in greater profu- 
sion than ever before, 

The first and greater part of the report, 
after the general summary, is devoted speci- 
fically to diamonds, and in a later installment 
will be published the most important statis- 
tics as to the diamond mining of South 
Africa, as well as the production of each 
of the welf known mines, together with in- 
formation on the diamonds of the Congo 
and Angola, of South West Africa, of Tang- 
anyka, Australia, Brazil and British Guiana. 
In the last part of the report, the various 
precious stones are taken up specifically and 
the jeweler may be particularily interested 
in the information given in the paragraphs, 
on lazulite, from Brazil, on the pearls of 
Tahiti and on the blue zircon of Siam. 

The report will be published in install- 
ments each week until completed. In addi- 
tion to this, we hope soon to begin the report 
on the production of platinum in the year 
1925 by the same author and also prepared 


by him for “Mineral Industry.” __ 








Canada Notes 





Thomas W. Wright jeweler, is registered 
in Montreal. 

J. A. Proul is registered in Montreal as a 
dealer in jewelry. 

McCarty’s jewelry store at Lindsay, Ont., 
was damaged by fire on Sept. 30. Causing 
a loss of $5,000. 

Alexander Hoffman jewelry dealer at 
Montreal has been adjudged bankrupt. 
Joseph Ettenberg appointed custodian. 

Maurice J. Walsh Ltd., of Toronto has 
been incorporated to manufacture and deal 
in jewelry, gold, silver, and plated goods 
precious stones and with a capital of $50,000 
by Maurice J. Walsh, Bernard Allen, James 
J. Walsh and others. 








Ben Rodgers, head of the Louisville, Ky., 
retail jewelry house of Rodgers & Krull, one 
of the leading Fourth Ave. houses, is at St 
Joseph’s infirmary, where he has. been a 
patient since Sept. 25, when he was badly 
burned in the explosion of a gas furnace. A 
cool day resulted in his going down to start 
the furnace, which apparently had been leak- 
ing gas. When he lighted a match there 
was an explosion, setting his clothing on 
fire, and resulting in severe burns. William 
A. Krull, his partner, remarked that Mr. 
Rodgers’ condition had shown some im-- 
provement, but that he was still a sick man. 
and he had no idea of how soon he would 
be able to come back to the store. There 
have been several serious gas furnace acci- 
dents in Louisville over the past few years. 
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The banking service of The ice founded upon experience 
National Park Bank is a and achievement, one that 
development of many years’ is practical, comprehensive , 
usefulness tocommercial — and well adapted to the 


institutions in all parts of 


requirements of merchants 
the country. 


and manufacturers in the 
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~ 214 Broadway 
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GRACE NATIONAL BANK 
Fills a Real Need in the Trade 


Admirably equipped to advise and 
assist jewelers in all their requirements. 


We extend a courteous and sincere welcome 
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A NEW JEWELRY SAMPLE CASE 
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THE CAMOUFLAGE SAMPLE CASE FOR THE 
VALUABLE LINE 
THESE CASES HAVE 


The New “Sesamee” Keyless Lock 
THE PERFECT LOCK 











No. 2354 Kit Bag Enlarged View of Lock No, 2354 Kit Bag Open Showing Trays 
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A. L. Barr, dealer in diamonds and 
watches, spent a week in Philadelphia as a 
juror in the United States District Court. 

Edwin Rosenstein spent three days at the 


American Kennel Show, Philadelphia in 
charge of a Lancaster prize winning exhibit. 

S. E. Fegley, East Orange St., optician, 
has just had erected in front of his store 
a large electric automatic sign in the form 
of a huge, winking eye. 

Jeweler Harry Otthofer, of Northumber- 
land, Pa., died a few days ago, aged 55 
years. It is understood his widow proposes 
disposing of the business. 

The J. F. Apple Co. has just finished an 
order for Past Officers’ jewels for the Im- 
proved Order of Red Men. The design is a 
red, white and blue enamel United States 
shield on a gold plate, suspended from a 


bar. 

F, A. Wheeler, of the Non-Retailing Co., 
recently returned from Florida, was fortu- 
nate enough to get out of the district swept 
by the hurricane only a few hours before it 
occurred. Mrs. Wheeler was less fortunate, 
and was in a Pullman car that was buffeted 
by the storm. 

The Lancaster Jewelers’ Association held 
its October meeting the evening of Oct. 6 at 
the Hotel Brunswick, following a luncheon. 
A round the table talk consumed the time, 
matters of interest to the trade being dis- 
cussed. Sixteen members were present and 
President Charles E. Bowman presided. 

Edwin Fields, claiming Philadelphia as his 
home, was arrested by local police after 
leaving the home of Mrs. J. Ward, 254 E. 
Walnut St., and held for a magistrate’s hear- 
ing on a charge of felonious entry. The 
police are endeavoring to find the owner of a 
pearl necklace found in his possession. 

The annual convention of the Second Dis- 
trict of the International Advertising Asso- 
ciation was held here last week, leaders in 
the world of business and advertising from 
all parts of this section being present. A 
feature of the two days’ session was the 
stress laid by most of the speakers on the im- 
portance of advertising. 

The outstanding display at the recent 
Better Homes and Building Exposition was 
that of Skeen & Schneider, jewelers. The 
background of their booth was formed by 
blue sateen hangings, supporting an exquisite 
piece of tapestry. Their display was of 
silverware and silver articles. One of the 
prizes was a piece of jewelry offered by this 
firm. 

These trade representatives were recently 
in Lancaster: Alvin J. Lantz, Akron 
Jewelers’ Supply Co., Akron, O.; Jeweler F. 
P. Kessler, Mt. Carmel, Pa.; Laishley J. 
Brown with S. J. Levinson, Uniontown, Pa.; 
B. B. Guth, Hercules Chain Co., Long 
Island City, N. Y.; John M. Kreider, 
Ephrata, .Pa.; Kenneth May, York, Pa.; 
Walter P. Freyberger, Lititz, Pa.; W. H. 
Flinchbaugh, Manheim, Pa. 

The fraternity of the Bowman Technical 
School is preparing to hold a dance the latter 
part of October-’ Charles Gause is chair- 
man of the committee -of arrangements. C. 
L. Witmer, Lancaster, and John O. Moser, 
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Reading, Pa., have enrolled at the school as 
students. A former student, R. Stanley Gib- 
son, whose home is in Lancaster, and lately 
employed at Roanoke, Va., with Henebry & 
Son, has gone to Reading, Pa., with Frank 
Tyack. 

The evening of Oct. 4 a young colored 
woman succeeded in stealing from the store 
of E. A. Ambrose, in the postoffice building, 
Coatesville, a tray containing eight small 
diamond rings valued at nearly $300. The 
woman asked to be shown wedding rings, 
but asked for diamonds when the woman 
clerk presented a tray of plain gold rings. 
When shown the tray containing the small 
diamond rings she said she preferred larger 
stones. The clerk went to the rear of the 
store to obtain the desired stones and when 
he returned the “customer” and tray of rings 
were gone. It was learned where two small 
diamond rings were sold but no trace of the 
thief has been secured. 








Allentown, Pa. 

Mrs. Harry Rex, wife of Rex, the Lehigh- 
ton jeweler, is convalescent at the Palmer- 
ton Hospital from an operation performed 
some days ago. 

Local jewelers are already urging people 
to “Buy Now For Christmas” through the 
medium of display advertising in the local 
papers, offering to lay aside merchandise on 
payment of a small deposit. 

The store of P. A. Freeman, the jeweler, 
will soon be nestling in the shadow of a 22- 
story skyscraper shortly to be erected at the 
N. W. corner of 9th and Hamilton Sts. by 
the Pennsylvania Power & Light Co. 

Abraham Cohen, the jeweler, 393 Hamil- 
ton St., is holding a 10-day “20th annivers- 
ary” sale, and during the continuance of the 
sale is offering a discount of 20 per cent on 
purchases. Souvenirs are given to all callers. 

Frank D. Beary, a former Allentown 
jeweler, and now Adjutant General of 
Pennsylvania, delivered a very interesting 
lecture before a Community meeting in the 
chapel of St. James Reformed Church, tak- 
ing for his subject “Our Standards.” 

Large displayed space is being used in the 
local newspapers advertising the fact that 
the jewelry stcck of John MacPherson, 
bankrupt, 27 N. 6th St., is being sold at 
public auction, the sale starting Saturday, 
Oct. 9, at 2 P. M. It will continue until 
everything has been sold. 

The following were among the traveling 
men calling on the trade in this locality: 
H. F. Lanz, R. Gsell & Co.. Inc.; T. A. 
Brennan, Harry Newburg; Martin M. 


‘Stekert, Momart Jewelry Co., Inc.; Mr. 


Wilson, Du Pont Viscoloid Co., Inc.; Louis 
Bojar, Bojar Co.; Charles S. Foose, Non- 
Retailing Co., and R. J. Costigan, Seth 
Thomas Clock Co. 

Thursday night was observed as Window 
Shopping night by the merchants along 
Hamilton St. The windows of most business 
places, including jewelry stores, were pleas- 
ingly dressed with a very striking array of 
merchandise, and the main street was 
thronged all evening with interested spec- 
tators. No-stores were open and no buying 
was done.’ Window Shopping night in Allen- 
town is known as “the parade of the shop- 
pers.” 
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Atlanta, Ga. 





H. Abrams, Valdosta, Ga., was a visitor to 
Atlanta during the week on business, 

Fred Hall, W. R. Cobb & Co., Pawtucket, 
R. L, spent a day in Atlanta last week. 

Henry Muench has just returned from a 
short business trip to Chattanooga, Tenn. 

B. H. Kehl, with F. H. Noble & Co., of 
Chicago, was a visitor in Atlanta during 
the week, calling on the local trade, 

Earl Alcorn, International Silver Co., was 
in Atlanta during the week in the interest 
of his firm. He reports conditions as gen- 
erally satisfactory. 

Mrs, Frank Dietz, Carrollton, Ga., spent a 
day in Atlanta last week on a buying trip 
for her husband, Frank Dietz, who was too 
busy to leave his store. 

Mr. White, formerly of Miami, Fla., has 
secured a position as watchmaker with the 
Durham Jewelry Co., 14 Edgewood Ave. 
Mr. White was one of the first refugees 
from the Florida storm area to reach At- 
lanta, having lost many of his _ personal 
possessions in the storm, and has decided to 
remain in the city. 

Friends of C. B. Littlepage, with Maier & 


‘Berkele, will be glad to learn that he is 


convalescing nicely from an operation for 
appendicitis performed a few days ago in 
an Atlanta hospital. While Mr. Littlepage 
will be unable to return to work for a num- 
ber of weeks, the operation was a complete 
success and he is doing as well as can be 
expected, 

Word has just been received here of the 
robbery of the jewelry store of Valden & 
Valden, at Date City, Fla. A burglar forced 
an entrance into the store on the night of 
Oct. 4 and made away with more than $7,000 
worth of goods. Practically everything of 
value in the store was taken, shelves and 
cases, as well as the safe, being empty when 
the proprietors arrived upon the scene. 

May Bros., well-known retail jewelers of 
19 Peachtree St., have just announced that 
they will put all of their stock on sale at 
special prices and will retire from business 
as soon as it is disposed of. The firm of 
May Bros., which consists of Martin and 
Harry May, was organized 28 years ago, 
and now occupies a large retail store on 
Peachtree St. in the heart of the business 
section. It specializes in diamonds. 

Guy Rogers, salesman with R. C. Schnei- 
der & Son, Inc., expects to go to New York 
in January in connection with offers which 
he has received from several musical pro- 
ductions, Mr. Rogers, who possesses an ex- 
cellent tenor voice, has been a_ leading 
musical attraction in Atlanta for a number 
of years, and has recently received a num- 
ber of very flattering offers which may 
induce him to leave the jewelry field in 
favor of music. He is well-known for his 
work over the radio broadcasting station 
of the Atlanta Journal— WSB—and was 
formerly a member of the Keith Circuit 
where he sang in the “Primrose Four” quar- 
tette. Mr. Rogers seems slated for a suc- 
cessful musical career, and his friends in 
the jewelry business will watch it with 


considerable interest. 








The Crescent Jewelry Co., Fargo, N. Dak., 
has opened its store at 64 Broadway. 











M. Jacoby, 326 Washington St., Portland, 
is celebrating his 18th anniversary in the 
jewelry business. 

Store No. 2, of Zell Bros., Portland, has 
recently arranged to have Dr. Arthur F. 
Durbin, a prominent optometrist of the city, 
take charge of the optical department. 

The Monday Musical Club met for the 
opening of its Fall activities on Oct. 4, at 
the home of its president, and a_ special 
honor guest was Mrs. George L. Meyers, 
formerly Mrs. I. Aronson, one of the direc- 
tors of the club, and owner of the Aronson 
shop, at the corner of Washington St. and 
Broadway. 

Henry Birks & Sons, Inc., Vancouver, 
B. C., held a very remarkable and interesting 
exhibition of silver antiques. The exhibition 
lasted from Sept. 27 to Oct. 4, and was 
under the personal supervision of Robt. F. 
Martin, associated with Birks’ London 
office. All the antique silver exhibited was 
personally selected by Mr. Martin, who for 
many years passed upon the purchases of 
antiques made for the Victoria and Albert 
Museum. Many of the pieces shown were 
museum pieces, not to be sold. Included in 
the exhibit was the private collection of Old 
Sheffield Plate, belonging to ‘Frederick Brad- 
bury, of Sheffield, it being the first time the 
collection had left the Old Country. 











TRADE CONDITIONS 


A number of the retail jewelers report a good 
business during the Alabma State Fair here during 
the past week. The fair brought large crowds from 
various States, but the best of order prevailed. 
But few cases of shoplifting and passing bad 
checks were reported to the police. The merchants 
of the towns and cities in the rural sections of 
Alabama are very much alrmed over the prevailing 
low price of cotton this Fall. In a number of 
towns the bankers are advancing money to allow 
the farmers to hold their cotton for higher prices. 
Many farmers say this crop has cost them more 
to produce than the present market price. Mining 
and manufacturing interests in the Birmingham dis- 
trict repcrt business as prospering. 





Practically all of the retail jewelry stores 
of Birmingham are showing better and more 
extensive lines of jewelry this Fall than ever 
before. During the Alabama State Fair the 
past week many of the retail jewelers had 
especially attractive show windows. 

The Marchal Jewelry Co., has moved from 
its old location at 217 N. 20th St., to 320 N. 
20th St., where it has one of the most at- 
tractive stores in the city. The building 
which this concern has occupied for a num- 
ber of years will be torn down to make room 
for a larger and more modern building. 

A number of handsome silver trophy cups, 
which were given as prizes at the Alabama 
State Fair here, were on display for several 
days in the show windows at Jobe-Rose Jew- 
elry Co., 1918 Second Ave., N., and attracted 
a great deal of attention. These were among 
the most beautiful cups ever displayed here. 

The retail jewelers of Ensley and other 
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retail merchants of that place are preparing 
for their regular Fall and Winter co-opera- 
tive advertising campaign, which will open 
up now within the next few weeks. P. H. 
Tyler, of the Tyler Jewelry Co., at Ensley, 
is one of the leaders in this movement cf 
co-operation among the Ensley merchants. 

Robert H. Bromberg, of Bromberg & Co., 
Birmingham retail jewelers, addressed a 
meeting of the Birmingham Furniture Deal- 
ers Association on “The cost of doing busi- 
ness.” Mr. Bromberg is a graduate of the 
business school of Harvard University and 
frequently addresses business men’s organiza- 
tions on business costs. He is considered an 
expert in this line. 











buying trip to eastern factories. 

The Webb C. Ball Co. has its large street 
clock down for adjusting and to put in new 
dials. 

Ben Glasser, the Merit Co., is back trom 
a business trip to New York. The company 
are adding several new lines. 

A. T. Hubbard, president of the Cowell 
& Hubbard Co., has left for a trip to 
Gloucester, Mass., and from there will go 
to New York on business. 

John Burrie, New Philadelphia, who is 
retiring after being in the retail jewelry 
business for 40 years, will go to Florida as 
soon as the business is settled. 

Frank Adelstein who has been located on 
the fifth floor of the Scofield building is 
moving up to the sixth floor where he will 
have larger quarters. He will also begin 
the importation of watches and diamonds. 

The Superior Watch Supply Co., which 
has had quarters in the Marion building is 
moving to the eighth floor of the Union 
Mortgage building at Euclid Ave. and East 
9th St., the most central location in the city. 

Out of town jewelers in Cleveland last 
week included: J. M. White, Wellington; 
Ed Nolf, Wadsworth; I. M._ Biddle, 
Lawrenceburg, Ind., and E. W. Chamberlain, 
president of the Retail Jewelers Association 
of Ohio. 

L. J. Goetz and W. H. Kennon, Sigler 
Bros. Co., are in from their respective terri- 
tories for the purpose of replenishing their 
stocks. D. M. Sigler is now back again in the 
wholesale department of the Sigler concern 
and Marvin Aub has also been added to the 
wholesale staff. 

August Tuomi, Willoughby, was scheduled 
to appear before Judge Reynolds of Common 
Pleas Court of Lake County, Painesville, 
Oct. 9, relative to his financial affairs. The 
receiver has sold his stock at public auction 
and the business has been wound up. 

Window smashers paid a visit to the store 
of Julius Hanzay, 2790 E. 79th St. early 
Monday morning. After breaking the 
window they were carefully removing the 
broken pieces of glass when John Turcy who 
lives above the store discovered their pres- 
ence and called police who arrived before 
they could gather up very much loot. As it 
was they secured about $75 worth of mer- 
chandise. 
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A trip to Alaska is being enjoyed at 
present by Marcus Mayer. 

H. E. Rakeman, jeweler of Poulson, 
Mont., has been visiting in Seattle. 

Joseph Mayer, Seattle jeweler, has been 
to Portland and other cities of the north- 
west. 

R. G, Eichelberger, Waitesburg, Wash,, 
where he operated a jewelry store, was a 
recent visitor to Seattle. 

Green’s jewelry store is now in its new 
location at 1320 Second Ave., where it has 
been moved from Union St. 

William R. Robinson, Los Angeles, Cal., 
was in Seattle last week. Adam Zilliaux 
Enumclaw, Wash., was also recently in 
Seattle. 

Hal Eyster, Seattle, has recently returned 
from a trip to the east, during which he 
visited Boston, New York and Providence. 
and also stopped at his old home in 
Canton, O. 

Forming a reception committee the staff of 
Burnett Bros. store in their new location 
on Second Ave., welcomed thousands of 
Seattleites and passed out many valuable 
gifts, for both men and women at their 
recent housewarming. 

The Schneller Optical Co. is a new cor- 
poration in Walla, Walla, Wash. This 
corporation’s papers were filed last week, 
showing a capital stock of $25,000, the in- 
corporators being Anna M. _ Schneller, 
George Schneller, Sr., Gertrude N. Schneller 
and Edward Mattison. 

Several street clocks have recently been 
installed by the Joseph Mayer Co. Both 
four and two dial street time-pieces have 
been in demand recently for California, as 
well as in the northwest. A four dial clock 
was set up at Bakersfield, Cal., while one 
with two dials was shipped to the Erickson 
jewelry company in Fresno, Cal. 

A new jewelry corporation for Seattle is 
the McMahan Company Jewelers, Inc., with 
headquarters in that city. The corporauun 
was formed last week, papers being filed at 
Olympia, Wash., showing a capital stock v: 
$6,000. The incorporators are Eldon Mc- 
Mahan, Aubrey V. McMahan, Hazel I. 
McMahan, and Lucy N. McMahon. 

Diamonds and watches valued at $2,000 
were among the loot taken by thieves gaining 
entrance to the store of John Bomengen & 
Son, University district jewelers. The loss 
was occasioned when access was gained by 
breaking the rear door to the establishment, 
the thieves entering a garage adjoining the 
building and forcing the rear door of the 
jewelry store. Diamonds in the vault were 
not touched by the thieves. 

A feature of the new McDougall office 
building now reaching its completed stage 
on Third Ave. and Union St., is the clock 
service system. The owners of the building 
have obviated the necessity of having sep- 
arate clocks purchased by the individual oc- 
cupants of each office suite by supplying 4 
general standard time that will increase the 
efficiency of the many hundred office workers 
and business executives who will occupy the 
building. A master clock system of clock 
control, with dials in all the offices, has been 
installed. 








of 
yn 
of 
le 


ir 




















Vol. XCIII 





No. 11 











ND AY aAY ADD 


\\\} 
ya» 





Nw 














October 13, 1926 

















Chicago Notes 





Mr. Korsen, of the Bastian Co., Los 
Angeles, Cal., was a visitor in Chicago last 
week, calling on the wholesale trade and 
renewing old acquaintances. 

N. L. Cramer, of the Sterling Jewelry Co., 
Dayton, O., was a visitor in Chicago during 
the past week attending to some special busi- 
ness and calling on members in the trade. 

James Tice, manager of the Chicago office 
of Adolphe Schwob, Inc., Jewelers’ building, 
returned this week from Waukesha, Wis., 
where he and Mrs. Tice spent a week en- 
joying a rest. 

S. C. Lund and B. Merrill, Jr., of the A. 
C. Becken Co., 180 N. Wabash Ave., are 
calling on the trade in northern Illinois 
and southern Wisconsin. They will return 
to Chicago sometime this week. 

G. D. Cullis, of the Chicago office of the 
Wadsworth Watch Case Co., Jewelers’ 
building, returned last Wednesday from 
Dayton, Ky., where he spent a week at the 
home office attending to business. 

Mr. Mayo, general manager, and Henry 
Noulton, sales manager for the Gorham Co., 
Providence, R. I., spent the past week in 
Chicago visiting at the local office of this 
firm and calling on friends in the trade. 

A. C. Spitzer, manager of the Chicago 
office of the Liberty Watch Case Co., located 
on the 15th floor of the Heyworth building, 
returned recently from a six weeks’ visit to 
the trade in the west as far as the Pacific 
Coast, 


Edward Falckenhayn, watchmaker to the 
trade is now located in room 1103 Heyworth 
building. Mr. Falckenhayn, formerly was in 
the Mallers building. He specializes in 
antique watches, and does this in connection 
with his regular watch work. 

Axel E. Madsen, of the firm of Rettig, 
Hess & Madsen, wholesale watch dealers at 
7 W. Madison St., spent a few days in Chi- 
cago before returning to Minneapolis. Mr. 
Madsen, has charge of their Minneapolis of- 
fice and calls on the trade in that section. 

M. H. Briggs, auctioneer, with headquar- 
ters at 165 W. Madison St., returned to Chi- 
cago last week from Fenton, Mich., where he 
spent three weeks conducting a close-out sale 
tor the Davis Jewelry Store. The proprietor 
of this business passed away a short time 
ago, 

H. I. Robinson, Iowa representative for 
the A. C. Becken Co., E. W. Owen, Ohio 
representative, and C. K. Pauer, who has 
charge of Wisconsin section, left last week 
for their respective territories after being in 
Chicago for a few days replenishing their 


stocks and attending the trade show of the 
Wholesale Jewelers of Chicago. 

Jack Becker, of the Jack Becker Co., 
wholesale jewelers, located in the Mallers 
building, returned last week from a three 
weeks business trip through Missouri. Mr. 
Becker, calls on trade in both the large and 
smaller cities and reports business as favor- 
able. 

Charles Spears, announces that he is again 
connected with the firm of Louis A. Roos, 
wholesale and mail order house located in 
room 1308 Stevens building, 17 N. State St. 
Mr. Spears, was one of the founders of this 
business and was with them until a short 
time ago. 

Steve Leubusher, of the wholesale firm of 
Leubusher-Schumann & Co., Inc., is making 
a business trip through the north. He will 
return in about 10 days. Wm. Schumann, of 
the same firm is making his usual trip 
through Oklahoma. He expects to be gone 
for six weeks. 


S. D. McPherron, vice-president of A. C. 
Becken Co., Inc., 180 N. Wabash Ave., re- 
turned last week from Greenfield, Ill., where 
he spent a week visiting at his old home. 
Mr. MacPherron, motored to Greenfield, and 
while there was marooned on account of 
the terrible flood. 

The watch and jewelry repair department 
of The Boston Store, has had a complete 
overhauling. The department is located on 
the State St., side of the store. All new 
mahogany fixtures have been installed, that 
includes counter cases and cabinets that ac- 
commodate all finished watch work. B. 
Levine, is in charge of the department. 

Arthur R. Schiefer, retail jeweler, has 
workmen busy re-erecting his building at 
6904 Wentworth Ave., which was burned 
down a few weeks ago. Mr. Schiefer is con- 
ducting his business in a store across the 
street until the store is completed. New 
fixtures have been ordered and he expects to 
be able to move in by the holiday season. 


The large display window in the store of 
Hipp & Coburn Co., Inc., 400 N. Michigan 
Ave., has been remodeled. The window is 
more spacious and is done in American wal- 
nut, with French doors for the back ground. 
This concern operates two exclusive retail 
jewelry shop. The one on Michigan Ave., 
and one the ninth floor of the Marshall Field 
Annex building. 

After one of the most relentless fights ever 
waged in the Criminal Court of Cook Coun- 
ty, Edward Lutz was found guilty of receiv- 
ing stolen property, the property of Moore & 
Evans, Inc., 218 S. Wabash Ave. Although 
one of the accomplices testified, the State 


supplied sufficient evidence to warrant a find- 
ing of a guilty sentence. The sentence was 
stayed until Oct. 27. 

Many eastern manufacturers’ representa- 
tives spent the past week in Chicago calling 
on the large retail trade. Among them were 
Harry Bliss, of Heidell & Trow Co., Inc., F. 
H. Harrison, of the PaPierre Mfg. Co., Inc. ; 
A. E. J. Winters, Krementz & Co.; Frank P. 
Steitz, American Watch Case Co.; Wm. J. 
McQuillen, J. Mehrlust, and Lewis F. Cass, 
Emos Richardson & Co. 

F. V. Healy, of the firm of Goldman, Alls- 
house & Healy, has been receiving the sym- 
pathy of his many friends in the trade on 
account of the death of his infant daughter 
“Patsy,” who passed away at his home, 1330 
Winona Ave., on Monday evening of last 
week. Services were held from the home 
at 3 o'clock Tuesday afternoon and interment 
was at All Saints Cemetery, Des Plaines, I1I. 

Charles A. Hubbard, auctioneer, with 
headquarters in room 1604 Heyworth build- 
ing, 29 E. Madison St., opened a reduction 
sale on Saturday of last week for Vincent C. 
Gorecki, retail jeweler, located at 3012 W. 
22nd St., Chicago. Mr. Goreeki, -has - been 
established in this location for 17 years, and 
has a $100,000 stock. The sale opened with 
a great deal of enthusiasm and the store 
overflowed with crowds all of the time. 

J. Rosenberg and William Pliner, have 
formed a partnership under the name of the 
Granada Gift Shop. They have secured 
quarters on the ground floor of the Wood- 
ruff Arcade building, Sheridan Road and 
Devon. They will open very shortly with a 
complete line of jewelry novelties and gift 
wares. Miss Esther Rosenberg, sister of J. 
Rosenberg, will be in charge. She has been 
associated with gift stores in Chicago for 
some time. 

The Friske Jewelry Co., is the name of a 
new retail store that will open for business 
on or about Nov. 1. The store will be lo- 
cated in the new bank building, on the south- 
east corner of Lincoln Ave., and Irving Park 
blvd. <A. G. Friske, is the owner of the 
business. Mr. Friske, is also interested in 
the retail store of Friske-Hoppe Co., at 4112 
W. North Ave., this city. All new fixtures 
in American walnut are being made to order 
and the store will be one of the finest in that 
section of the city. 

The estate of John A. Williams, jewelry 
sample case carrier who passed away. more 
than a year ago, was settled last week. J. M. 
Braude, of Emil Braude & Sons, was admin- 
istrator with the will annexed. Several 
charities were remembered and many friends, 


(Continued on page 98) 
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members of the trade whom he carried sam- 
ples for, also Frank Batchelor, an elevator 
operator in the Heyworth building. 

Miss Ethel Palmer, in charge of the sta- 
tionery department at Shreve, Treat & 
Eacret, San Francisco, Col., is in Chicago 
spending several weeks here enjoying a rest 
and calling on old friends. 

Gus Weinfeld, of the Block-Weinfeld Co., 
returned last week from a business trip 
through Illinois. Bernard Drach, of the 
same firm, returned last week from an ex- 
tended trip through Michigan. 

Among the retail jewelers calling on the 
markets last week were: E. A. Woodward, 
Sandwich, Ill.; G. F. Geiger, of G. F. Geiger 
& Son, Louisville, Ky., and Mrs. Edward 
Bengston, of Edward Bengston, Freeport, 
Ill. 

Chas. F. Fuller, of Geo. H. Fuller & Sons 
Co., Pawtucket, R. I., accompanied by his 
wife, motored to Chicago last week. Mr. 
Fuller is spending about 10 days at their 
local office in the Heyworth building, and 
while here is calling on some of his friends. 

Arthur J. Lewin is now associated with 
the watch department of Emil Braude & 
Sons, wholesale jewelers, on the 3rd floor of 
the Heyworth building. Mr. Lewin repre- 
sents this department in Illinois, Wisconsin 
and Indiana, and specializes in their Strand 
watch. 

Fritz Sandwall, of the Fritz Sandwall 
Jewelry Co., Omaha, Neb., arrived in Chi- 
cago last Thursday to meet his wife who had 
just returned from an extended trip to 
Europe. While here Mr, Sandwall called 
on the wholesale trade and made his Fall 
selections. 

A. C. Becken Co., Inc., wholesale jewelers 
at 180 N. Wabash Ave., announced they have 
leased an additional 4,500 feet of space on 
the third floor of the building they now 
occupy. They have the entire fourth floor 
of this building, but were cramped for extra 
space for some time. The additional space 
on the third floor is to accommodate a large 
stock of imported domestic clocks. 

A second dividend of 5 per cent to the 
creditors of Ray W. Johnston, Garfield Blvd., 
has been paid by the trustee through the 
office of Goldman, Allshouse & Healy. This 
makes a total distribution of 15 per cent to 
date. Louis Goldman, the trustee, when in- 
terviewed stated that Mr. Johnston was 
making progress slowly and that he expected 
to disburse another substantial dividend fol- 
lowing the Christmas holidays. 

Daylight bandits, posing as customers, en- 
tered the Belmont Jewelry Store, 2944 Bel- 
mont Ave., on Wednesday of last week, and 
after asking to see a watch, threatened the 
jeweler with pistols and then fled with sev- 
eral hundred dollars’ worth of jewelry. The 
business is owned by David Goldstein, who 
was in the store with his wife at the time. 
The bandits shoved both Goldstein and his 
wife into a rear room and then ransacked the 
store. 

D. J. Fried, of Fried & Krasner, manu- 
facturing jewelers, located in the .Ward 
building, at Battle Creek, Mich., spent sev- 
eral days in Chicago last week visiting with 
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friends and arranging for the moving of 
his personal household furniture. Mr. Fried 
lived in Chicago until last April, when he 
entered into business with B. F. Krasner, at 
Battle Creek, Mich. He formerly was in 
the manufacturing business here, and Mr. 
Krasner was also connected with a Chicago 
house. 

Louis Goldman, of Goldman, Allshouse & 
Healy, trustee for the creditors of F. H. 
Jacobson Co., 27 E. Monroe St., sent a letter 
to the trade last Saturday stating that the 
estate would be liquidated. Machinery and 
fixtures will be sold by S. Winternitz & 
Co., auctioneers and the accounts receivable 
are being collected. He also states that Mr. 
Jacobson and his wife have turned over to 
the trustee their equity in five parcels of 
real estate in Chicago from which a sub- 
stantial amount should be realized. 

After two days in the criminal court of 
Cook County, before Judge Emanuel Eller, 
Charles Spears was acquitted of the charges 
made against him by Moore & Evans, Inc., 
218 S. Wabash Ave. The State found no 
guilt on the part of Mr. Spears. It was 
alleged that Mr. Spears was implicated with 
several others on a charge of sneak theft 
and receiving of stolen property. Through 
his attorney, Mr. Spears has entered a suit 
against James W. Clark, president of Moore 
& Evans, Inc., for $100,000 for false arrest 
and defaming of his character. Louis A. 
Roos Co., 1308 Stevens building, the firm 
Mr. Spears is connected with, filed a suit 
for $50,000 for damaging the credit of this 
firm. 











Dr. Daniel Roach, in charge of the 
optical section at the Fritz Courvoisier store, 
7109 S. Broadway, has returned from a 
hunting trip in the Ozarks. 

August F, Hoffmann, well-known South- 
side jeweler, at 3812 S. Broadway, has re- 
turned from a two weeks’ vacation which in- 
cluded a trip by boat on Lake Michigan, 
followed by several days’ visit in Chicago. 

The stock and fixtures of the S. Ruby 
Jewelry Co., located for several years at the 
northwest corner of Seventh and Olive Sts., 
were sold at trustee’s auction sale last week. 
Bids were taken in bulk and detail and the 
sale made subject to the decree of the local 
court having jurisdiction in such cases. 

The Drosten Jewelry Co., at 9th and Olive 
Sts., has plans under way for a grand jewel- 
ry style show, in the next week or two. 
W. G. Drosten returned recently from the 
east, where he made plans for it, and an 
extensive showing of diamonds and jewelry 
will be made to customers and friends of the 
firm. Will Drosten, head of the Drosten 
concern, returned last week from a business 
trip to New York city and other eastern 
points. He got home in time to attend 
the 20th annual meeting of the State associa- 
tion of jewelers, and made several addresses 
at some of the sessions of the convention. 

A new jewelry concern has been formed 
here to open a store in the retail district, at 
823 Pine St. The principals are Phil W. 
Frech, who a short time ago sold his interest 
in the retail jewelry concern of Sievers & 
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Frech. With him is associated Otto Hoerr 
also well known in the local retail trade, 
and the new store is now ready for business, 
An optical department is included also, 

Geo. G. Gambrill, president of the Eisen. 
stadt Mfg. Co., in the Louderman building 
has returned from a combination business 
and pleasure trip to New York and other 
eastern points. He was on the program to 
address the dealers’ convention here last 
week, but was delayed in arriving and his 
place was taken by J. G. Schoenthaler, secre. 
tary of the company, who welcomed the 
dealers to the city. 

The Zerweck Jewelry & Optical Co., on 
Collinsville Ave., in East St. Louis, is ex- 
pected shortly to be settled in its old home 
which was so badly damaged by fire caused 
by lightning several months The 
damage was so extensive that the firm has 
been forced to occupy other premises while 
the store is being refitted, but according to 
the head of the concern, the move “back 
home” will occur soon. 

Plans for resuming the regular meetings 
of the members of the South St. Louis Retail 
Jewelers’ Association are being considered, 
The organization usually suspends its month- 
ly activities during the Summer months, but 
now that Fall is here and vacations are over, 
the officers are planning to have some regular 
gatherings during the Winter. The usual 
social affair before Christmas will probably 
be held after Thanksgiving, and this is gen- 
erally a gala event for the trade members 
and their families. 

The World’s Series games here last week 
were prolific of more or less grief to the 
members of the local wholesale trade. The 
various firms were swamped with wires and 
letters requesting tickets for the games here. 
Inasmuch as twice as many requests from 
the public to the local baseball authorities 
were returned as were filled, tickets have 
been scarce. Even the usual professional 
ticket brokers did not have any considerable 
supply and hundreds of St, Louisans were 
disappointed in not being able to attend, not 
to mention many visitors from out of town. 

The Hess & Culbertson Jewelry Co., at 
Oth and Olive Sts., had a watch display last 
week in one of its windows which attracted 
more than passing attention. The chief at- 
traction for the public was an exact duplicate 
of a watch which was presented to “Miss 
America” of 1926, at the Atlantic City beauty 
contest last month. It was claimed for it 
that it was the smallest watch in the world 
for practical use, and was placed in a case 
in the window with a dime coin alongside 
to indicate the comparative sizes, the latter 
being somewhat the larger, and the com- 
parison drew much attention from passersby. 

Business is reported satisfactory in both 
ends of the local trade. The presence of the 
Veiled Prophet’s festivities here this week, 
has created some demand among the dealers. 
This is the premier social event of the Fall 
season and attracts many visitors to the 
city. The wholesalers are getting their sales- 
men on the road again after being in for 4 
brief spell, and the travelers will round out 
their road season about the first week i 
December. General conditions continue €X- 
cellent in the territory covered from this 
market, and the wholesale houses have re 
ported a very good business ever since the 
salesmen got into the field last July. 
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kesha, visited Milwaukee wholesale houses 
this week. 

T, H. Lampert, of M. J. Lampert & Sons, 
New York, was a recent caller among Mil- 
waukee wholesale houses. 

James Rank, son of Henry Rank of Rank 
& Motteram Co., has entered Notre Dame 
University as a freshman. 

Archie Dankert, with the Newall Mfg. 
Co. Chicago, called among Milwaukee 
wholesale houses during the past week. 

Gordon E. Warnke of the E. H. Warnke 
Co. Milwaukee, will visit among the trade 
in the southern part of Wisconsin during 
this week. 

George Rank, secretary of Rank & Mot- 
teram Co., retail jewelry firm, is at the Mil- 
waukee Hospital recovering from an opera- 
tion for appendicitis. 

W. H. Galloupe, representative of the 
Keystone Watch Case Co., New York was 
a caller among the Milwaukee wholesale 
houses during the week. 

Max Kupper, who sold his retail jewelry 
business a few months ago, after 25 years in 
the trade, will open a jewelry store at 590 
Lincoln Ave. about Oct. 15. 

Walter Spaeth, formerly connected with 
the William F. Gollberg Co., and Boszhardt 
& Possin Co. is now a member of the sales 
force of Rank & Motteram Co. 

Alfred Merwald who has had many years’ 
experience in local watch repairing depart- 
ments, has taken charge of the watch repair- 
ing department of the Rank & Motteram 
Co. 

As an inducement to merchants to decorate 
their windows for the Community Fund 
drive, Rank & Motteram Co. is furnishing a 
handsome trophy to be given the store which 
has the best display. 

C. J. Franz, retail jeweler at Darlington, 
is adding 16 feet in two stories, to his 
jewelry store building. The addition will be 
used for a workshop, and the present shop 
will be thrown into the sales department. 

Gustave Keller, jeweler at Appleton, who 
is State treasurer of the Catholic Order of 
Foresters, recently attended a meeting of the 
State Court of the order which was held in 
Milwaukee. Mr. Keller took part in the 
initiation of 118 members while he was in 
the city. 

A heavy rainfall on the morning of Oct. 1 
resulted in considerable damage to the stock 
of O. S. Swenson, jeweler at Menasha, who 
is located in the Bierman block. A defective 
roof allowed the water to enter the rooms of 
the Menasha club where it followed an open- 
ing to the lower floor damaging Mr. Swen- 
son’s stock. 

_The direct mail advertising campaign car- 
ried on by the Milwaukee Wholesale Jewel- 
ers’ Association is attracting much favorable 
comment from jewelers throughout the State, 
according to G. E. Warnke, secretary of the 
association. The retail jewelers especially 


appreciate the co-operation which the Mil- 


waukee association is extending them. 

Among the out-of-town jewelers who 
visited Milwaukee wholesale houses this 
week were Miss K. Endlich, Kewaskum; 
Mrs. R. Hille, Menomonee Falls; George 
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Zilius, Kenosha; C. F. Eckel, Port Wash- 
ington; W. E. Smith, Hartford; U. R. 
Amidon, Hartford; William Liulevich, Ra- 
cine; T. H. Storts, Menomonee Falls; M. L. 
Crane, Adams; Harry Schneider of 


Schneider Bros., Burlington; Howard Bruhy, 
West Bend; E. F. Mechler, Marshfield; 
Scott Hilton, New Glarus; George Hath- 
away and son, Spring Green; Arthur Perry, 
Waterford. 
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Irving Segal, of the Jacob Segal & Co., is 
making a tour this week through Ohio, In- 
diana and Illinois. Jacob Segal, of the Segal 
concern, is passing a few weeks in the east- 
ern States, ; 

Athol Thomson, a Grand Rapids retail 
jeweler, and Mrs. Thomson, paid Detroit a 
visit last week, buying new stock for the 
Fall trade. 

Carlton Broer, son of W. F. Broer, De- 
troit and Toledo, has recovered from his 
recent operation in Toledo for appendicitis, 
and resumed again his studies in Dartmouth 
college. 

Jack Graham, of Graham & Walker, retail 
jewelers at Bad Axe, Mich., was a Detroit 
visitor last week. He was stocking up for 
the Fall business which he anticipates will be 
unusually heavy. 

E. W. Berg, of E. H. Pudrith & Co., is 
making a trip through the eastern part of 
Michigan. He reports sales extensive and 
that the holiday retail trade in that section 
will be unusually heavy. 

Reid Berkey, of the Charles A. Berkey 
Co., has recently returned from a trip 
through the northwest. He was only home 
for a few days when he left again for an 
extended sojourn in the eastern States. 

Wright, Kay & Co., Woodward Ave., 
retail jewelers seem to be the first to intro- 
duce the Christmas spirit this season. They 
have begun featuring beautifully engraved 
cards in connection with their jewelry dis- 
plays. 

F. H. Thayer has recently come into the 
employ of H. W. Himelhoch Co., 710 Metro- 
politan building, as special outside salesman. 
R. E. Rogers, who has been with the same 
company for a long time, continues as gen- 
eral outside salesman. 

The H. W. Himelhoch Co., 710 Metropol- 
itan building, has recently installed a watch 
crystal department for the replacement of 
odd-shapes. This same company, also in 
connection with this new department, is 
handling grinding and other equipment used 
in connection with this business. 

The all-star bowlers of Hugh Connolly & 
Son, retailers, and E. H. Pudrith Co., whole- 
salers, are soon to engage in a desperate 
contest. There has been considerable rivalry 
between bowlers of both the organizations, 
and it has finally been decided to determine 
which really possesses the super all-stars. 
The battle which will take place sometime in 
the near future will attract practically every 
jeweler in the city who is interested in bowl- 
ing. 

William Devlin, 1232 Washington boule- 
vard, has recently enlarged his store, mov- 
ing the church goods department from the 
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basement to the second floor. The clocks 
and silverware are now in the basement 
salesrooms. The main floor being given over 
to diamonds, watches and jewelry. The 
Devlin store, for a long time, has been one 
of the largest and most beautiful of the retail 
jewelry establishments on Washington boule- 
vard, which is now termed the new shopping 
district of Detroit. 


Melezk Bros. had a formal opening of 
their new store on W. Warren Ave., Satur- 
day, Oct. 2. There were elaborate floral dis- 
plays, remembrances from many wholesale 
houses and friends. Everything is new and 
attractive about the place. The store is 
pronounced one of the finest neighborhood 
retail jewelry establishments in the western 
part of Detroit. The owners are John and 
Leonard Melezk. John Melezk also operates 
individually another retail jewelry establish- 
ment at 4530 W. Warren Ave., nearer the 
general business district. 

The jewelers in this city are notified to 
be on the lookout for a foreigner, possibly 
Greek, who is forging what are supposed to 
be pay checks. He makes purchases of 
smaller amounts than the check and receives 
his change, endorsing the name of “George 
Petross.” The checks have a heading of 
“Willis-Overland Motor Co., Inc., Toledo, 
O., and are drawn on the Commerce 
Guardian Trust & Savings Bank, signed by 
B. R. Roy, in red ink. The forger posed 
as an employe of said company and showed 
what purported to be a letter of identification 
from them. The check which one jeweler 
accepted was for $75.60 which was for 
salary in full until Sept. 23. 


Retatil jewelers on Woodward Ave., and 
the adjacent thoroughfares in the downtown 
shopping district, have been unusually suc- 
cessful this Summer and so far this Fall, 
with their gift department. This is at- 
tributed largely to the great number of con- 
ventions that have been held in Detroit. The 
city has been full of visitors through most 
of the Summer months. The convention sea- 
son is extending well into October and the 
gift departments of the retail jewelers are 
continuing to be centers of attraction. Sales 
are extensive and the retailers are cleaning 
up a nice profit. Ask a retail jeweler if his 
gift department pays and he will almost 
invariably reply at once he couldn’t ask for 
anything better. 











Among the _ out-of-town jewelers in 
Omaha the past week were: Mr. and Mrs. 
Joe Swanson, Genoa, Neb.; Mr. and Mrs. 
Glenn Fennel, Fremont, Neb.; J. W. Coon, 
Red Oak, Ia.; J. W. Crabill, Plattsmouth, 
Neb.; M. J. Klevjord, Logan, Ia. 

The Omaha and Council Bluffs Jewelers’ 
Guild held their annual dinner at the Elks’ 
Club rooms the evening of Oct. 7. This 
was the first annual dinner, as the Guild has 
been organized less than a year. The 
dinner was complimentary to the members 
by the Guild, as it was paid for out of 
Guild funds. More than 90 invitations were 
issued. 
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E. L. Morrison, Excelsior Springs, was a 
visitor in the local wholesale market early 
last week. 

Elmer Campbell, Ossawatomie, Kans., and 
W. W. Whiteside, Liberty, Mo., were both 
among the visiting retailers in Kansas City 
recently. 

George P. Venable, Lexington, Mo., was 
in Kansas City for two or three days of 
last week while attending the annual re- 
union of Confederate soldiers of the Civil 
War. Mr. Venable is prominent in con- 
federate circles, the roster of which has 
become exceedingly small within the last 
few years. He is said to be the oldest 
retail jeweler in point of service in the State 
of Missouri. 

P. Stephen Harris, president of Harris- 
Goar Co., operating retail jewelry stores at 
1304 Grand Ave., this city, and in several 
other mid-western cities, last week pur- 
chased a 14-room home of three stories 
from Mrs. Leon Smith. The home is lo- 
cated at the northwest corner of 53rd St. 
and Belleview Ave., and Mr. Harris, who 
paid $47,000 cash for the property, will be 
given possession on Nov. 5. The property 
is 275 feet long and 225 feet wide, with the 
longer frontage on Belleview Ave. Fred- 
erick T. Shromer, with the Fred C. Sharon 
Real Estate Company here, arranged the 
sale. 

Cornish Beck, Inc., successors to the Cady 
& Olmstead Jewelry Co., furnished the silver 
cup trophies which were presented to Jimmy 
Burns and to the Associated Chevrolet 
Dealers of Kansas City last week in con- 
nection with the endurance drive in which 
Mr. Burns broke the world’s record of 156 
hours continuous driving. Mr. Burns drove 
an automobile continuously for 190 hours, 
for which he was presented with the silver 
loving cup. A _ representative of Cornish 
Beck made the presentation at the Pantages 
Theatre. This firm, in connection with the 
old Cady & Olmstead shops now operated 
by Andrew Bukerus and Bernard P. Kuhr 
under the name of Andrew’s Jewelry Manu- 
facturing Co., is carrying out the traditions 
of its predecessor in obtaining a large por- 
tion of the local trophy business. 

The trade in this section has been showing 
a marked increase during the past two 
months, according to wholesalers and re- 
tailers. One of the largest local wholesale 
houses reports an average increase of 17 
per cent during August and September, 
over the same months of last year. One 
article which has been almost without notice- 
able demand during the past several years, 
cuff links, is again in the up grade in this 
territory, say the wholesalers. Retail busi- 
ness has also shown some increase here 
since the opening of the public schools and 
universities in this section. Although some 
of this increase was due to the purchase of 
new adornments with which to begin the 
school year, the retail business in other 
lines has been holding up well, since the 
impetus given them by the advent of a 
new school year. 

The Jaccard Jewelry Corporation here 
gained favorable newspaper publicity and en- 
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hanced its seasonable business in the silver 
service line last week when a special dis- 
play of the proper table arrangements was 
maintained in the store and advertised dur- 
ing the event. The proper table arrange- 
ments and table sérvice for all occasions, 
featuring particularly those for breakfasts, 
luncheons and dinners, were exhibited to the 
public in the Jaccard store at 1017 Walnut 
St., throughout the business hours of Oct. 
4, 5 and 6. Special displays were shown 
for Thanksgiving and Christmas dinners, 
and various color schemes and other ar- 
rangements for every meal from an informal 
affair at home to the most formal dinner 
event for a number of guests were given 
attention in the display. E. Stafford Chal- 
liner, purported to be an authority on such 
matters, delivered two talks each day, at 
10:30 o’clock in the morning and 3 o’clock 
in the afternoons, outlining the great possi- 
bilities afforded by the wide range of at- 
tractive table arrangements offered. The 
event was widely attended by Kansas City 
women throughout the three days. 

The former factory of the Cady & Olm- 
stead Jewelry Co. is still carrying on the 
traditional excellence of that firm since it 
was purchased from the court a few months 
ago by Cornish Beck. The shops were pur- 
chased intact from Mr. Beck by Andrew 
Busekrus, who was shop manager for Cady 
& Olmstead’s for more than 30 years pre- 
vious to its sale, and Bernard P. Kuhr. 
Among the first trophies to be turned out by 
the new owners of the plant, which is known 
as Andrew’s Jewelry Manufacturing Co., was 
the watch fob presented to J. Frank Smith, 
secretary of the Good Roads Association of 
Greater Kansas City. It was presented 
when that organization was disbanded after 
several years of intense activity in this ter- 
ritory. Charles P. “Tod” Woodbury, former 
president of Cady & Olmstead Jewelry Co., 
and now a leading income tax consultant 
here, who was also a director of the asso- 
ciation, was prevailed upon by the association 
officials to return to his recent profession 
long enough to design a fitting trophy to 
be given by the association to Mr. Smith 
in recognition of his services while secretary. 
Mr. Woodbury’s design took the form of a 
gold medal, one and one half inches in dia- 
meter, hung in the center of a large black 
silk ribbon watch-fob. The name of the as- 
sociation in blue enamel is shown near the 
outer edge of the circular gold piece; the 
edge is decorated with engraving; the center 
portion is filled by heart-shaped panel, of 
red enamel representing the “Heart of 
America,” Kansas City’s motto; within the 
heart panel are the letters, K. C., in blue 
enamel, through the center of which runs 
an engraved arrow carrying the word 
“greater,” also in enamel. Near the lower 
point of the panel is set a one-half carat 
cut diamond. Andrew Busekrus, executed 
the piece and later duplicated it for 
presentation to the president of the associa- 
tion. 








The Vogue Jewel Shop is the name of a 
concern incorporated at Trenton, N. J., last 
week with a capital of $25,000. The address 
of the concern was given at Asbury Park 
and William R. Kirsch, Walter P. Haight 
and William W. Reynolds are named as the 
incorporators. 
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Wholesale and retail jewelers report im- 
proved business during the past week. 

John Gerwin and George Brown, of Froh- 
man & Co., have returned from their terrj- 
tories. 

Roland Noterman, of Joseph Noterman 
& Co., started for the south Wednesday 
after a delay of several weeks. . 

A great deal of enthusiasm is being shown 
among the bowlers of the Gruen league, 
Their sessions have gotten well under way 
and Harold Haerr, familiarly known as 
“Doc,” who held the high individual record 
last year seems to be in for another good 
vear. He is in good form right now, 
There are six teams in the league includ- 
ing: Diamond, Gold, Silver, Bronze | and 
2 and the Cubs. The Gold team is on top 
at the present time with a record of 8 won 
and 1 lost. 

Edmund Wise, metallurgist of the Wads- 
worth Watch Case Co., was mainly respon- 
sible for the visit of Dr. William Guertler, 
outstanding metallurgist of Germany and 
known internationally among _— engineers, 
Dr. Guertler spoke at a joint session of the 
American Society for Steel Treating, the 
American Chemical Society and the Ameri- 
can Society of Mechanical Engineers at the 
University of Cincinnati, Wednesday night. 
His lecture was based on “The Systematic 
Procedure for Determining the Utility of 
New Metal Combinations.” Dr. Guertler 
was introduced by Mr. Wise, who is a 
personal acquaintance and whose invitation 
was responsible for the visit. 

The jewelry store of F. P. Callen at 12 
Dixie Highway, Erlanger, Ky., near Cin- 
cinnati was broken into by burglars early 
Wednesday morning and robbed of about 
$200 worth of wares. Entrance to the place 
was gained through a side window, a pane 
of which was broken by the intruder. The 
noise of breaking glass awakened Callen, 
who lives in the apartment above the store. 
The jeweler obtained a revolver and went 
to the front window from which he saw a 
man standing at the curb near an automo- 
bile, the motor of which was running. At 
that moment a second man was scen climb- 
ing out of a window. The jeweler fired at 
one of them but missed and they escaped 
in an automobile. 

A peculiar tale involving a representative 
of a down-town installment jewelry store 
is heing investigated by Detectives Daniel 
Mahan and Charles Diers. Mrs. Anna 
Stowe, 2122 Oxford: Ave., Mt. Washington, 
reported that she had been held up in her 
home. She said a man knocked at the 
door and demanded a diamond ring. He 
said he was from the jewelry firm that had 
sold the ring. Mrs. Stowe said the ring 
was not in the house. Then the man drew 
a revolver, and while he kept Mrs. Stowe 
covered he ransacked the place. The ring 
was not found and the man left, she re- 
ported. Mrs. Stowe told the police that she 
bought the rimg several days ago from a 
Cincinnati jewelry firm for $5. Later she 
had it tested and learned that it was worth 


$500. It was explained that a mistake was 
made by the salesman for the jewelry 
company. 
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Ben Sandack has closed the Rose Jewelry 
Co. which he was conducting at 216 W. 7th 











we. Lorenz, Santa Ana, has returned 
home after an absence of three weeks, which 
he spent in a trip to Chicago and St. Louis. 

E. W. Reynolds has gone, accompanied by 
his wife, for a short vacation at Del Mar, 
about 100 miles down the Coast from Los 
Angeles. 

Miss Grace Mosher, formerly with Slade, 
Tenney & Weadley, Chicago, has been added 
to the silverware department of the E. W. 
Reynolds Co. 

Reports from Jack Roth of Roth, Snow & 
Co. indicate that he is doing a nice business 
on his trip through the northwest and as 
far east as Denver. 

Walter Murray, manufacturing jeweler, 
532 Metropolitan building, has returned 
from a week’s vacation spent camping in the 
San Bernardino mountains. 

George Smith, western manager for the 
Keystone Watch Co., with headquarters in 
San Francisco, has been spending a few days 
in Los Angeles calling on the trade. 

Mary Irene Smillie, Pasadena, is moving 
into new quarters at 828 E. Colorado St. 
She formerly occupied part of a store with 
another concern. She will now have quar- 
ters by herself. 

O. A. Poulsoen, Richmond, railroad watch 
inspector, has returned from a vacation trip, 
during which he spent 12 days at the Grand 
Canyon in Arizona. He was accompanied 
by Mrs. Poulsoen. 

Herbert Gruber, H. L. O’Neil, J. C. Dun- 
away, Roy Wetmore and Frank V. Gilraine, 
all associated with the jewelry business and 
all members of the Elks’ glee club, sang over 
the radio at Venice recently. 

Joseph A. Friedman of the Friedman-Ges- 
ler Co., jewelers’ supplies in the Jewelers’ 
building, has just returned from a_ business 
trip to San Diego, and is about leaving for 
San Francisco. He reports having found 
business very good. 

Lewis W. Tucker, formerly with J. F. 
Kiser Co., Muncie, Ind., has taken a posi- 
tion in the silverware department of the 
E. W. Reynolds Co. Mrs. W. E. Ludwig 
of the clock department of the same company 
is taking a vacation at Coronado Beach. 

A. P. Klingele, traveling for the Los 
Angeles branch of A. I. Hall & Son, has 
been delayed considerably by terrific storms 
which he encountered near Phoenix, Ariz. 
It is the first time this office has sent out a 
salesman by automobile through Arizona. 

Fred J. Cannon of Koke, Slaudt & Co. 
has just returned from a trip north, includ- 
ing San Francisco and Oakland in his itin- 
erary. He reports very good business, 
especially in the two cities named, and re- 
gards the outlook in that section as very 
bright. 

F. C. Plate of the Los Angeles office of 
the International Silver Co., and Elliott 
Hine, buyer for the silver department of the 
Parmelee-Dohrmann Co., have gone on a 
fishing trip to Huntington Lake, a popular 


resort 85 miles from Fresno in the High 
Sierras, 
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All the selling force of Sunderland & 
Miller, manufacturers’ representatives in the 
Sun building, are out on the road after busi- 
ness. The local office reports that all are 
sending in big orders. The salesmen, who 
have been out since July 4, are not expected 
back until Thanksgiving. 

Norman Cost, traveling representative of 
the Seth Thomas Clock Co., with head- 
quarters in San Francisco, passed through 
Los Angeles a few days ago on his way to 
his home city. He reports business con- 
ditions very promising. He is taking his 
family back home from Los Angeles. 

Members of the Masonic fraternity among 
the forces of Brock & Co. to the number of 
about 20 were recently the guests of Thos. 
B. Buchan, superintendent of Brock & Co.’s 
manufacturing department, at the Hollywood 
Lodge, of which Mr. Buchan is the master. 
All report the evening as having been a most 
enjoyable one. 

James G. Donovan of the Donovan & Sea- 
mans Co. has returned from a week-end 
visit by automobile to San Diego. He was 
accompanied by his wife and young son. 
Mrs. James G. Donovan, Jr., is at present in 
San Francisco, where she went on account 
of the illness of her mother, who is in a hos- 
pital there. 

Among the out-of-town jewelers who have 
been in Los Angeles recently are the follow- 
ing: H. E. Wellman, Alhambra; J. Posner, 
Ocean Park; C. L. Runyon, Huntington 
Park; Howard Black, Riverside; W. C-. 
Guerth, Redlands; M. A. Stalmer, Fuller- 
ton; E. C. Kendrick, Anaheim; T. S. Lailey, 
El Monte; Henry Rodgers, Pasadena; G. 
W. Burzell, Sawtelle; J. H. Blanchard, 
Ocean Park. 

The local branch of A. I. Hall & Son are 
receiving many compliments from patrons 
throughout southern California for the new 
catalog which the firm has just issued. It is 
said to be the only catalog of its kind: pub- 
lished by a house of similar character in 
California. It is very beautifully printed in 
colors, and cuts are given showing some of 
the finest articles in each department listed 
in the book. 


R. C. Lipe of the watch repair depart- 
ment of Feagans & Co. was killed recently 
near Bakersfield. He was on a vacation tour 
by motorcycle, and collided with a truck on 
the highway. Mr. Lipe was about 35 years 
of age and came here a number of years ago 
from Hartford, Conn. Before taking a posi- 
tion with Feagans & Co. he had worked for 
about two years for the G. D. Davidson Co. 
in its Spring St. store. 

Miss E. Murray of the office force of the 
G. G. Voege Co., who was seriously injured 
in an automobile accident a few weeks ago, 
is still in the hospital at Oxnard, but is re- 
ported to he getting along nicely. Dallas L. 
Locoste has taken charge of the shipping de- 
partment of the G. G. Voege Co. He was 
formerly in business in Louisiana. Martin 
E. Smith has gone on a business trip to 
Washington and Oregon for this concern. 

E. H. Sandstrom. who has been in busi- 
ness for the last eight years at 401 S. Hill 
St., has recently returned from a trip 
throughout Sweden and Finland. His family 
accompanied him, and they report a wonder- 
ful trip. Mrs. Lela Schultz was in charge 
of the store during his absence, and reports 
very good business. Mr. Sandstrom’s lease 
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on his present location is about to expire, and 
he will soon have an announcement to make 
regarding a new location. 

Wm. H. M. Freeman, who has been for 
a number of years at 256 S. Broadway, has 
just secured a lease on quarters in the new 
Quimby building now under construction at 
7th St. and Grand Ave. This is in the heart 
of the present retail business section of Los 
Angeles, in close proximity to the large 7th 
St. stores of Feagans & Co., Brock & Co., 
and Montgomery Bros. His space will be 
adjacent to the main entrance of the build- 
ing and will have an unusually handsome 
frontage. The aggregate of the lease will be 
about $44,000. Mr. Freeman expects to take 
possession on Jan. 1, 1927. 

The Jewelers’ Golf Association of South- 
ern California will hold its semi-annual 
tournament at the Hillcrest Country Club 
near this city on Tuesday, Oct. 19. G. Frank 
Davidson of the G. G. Voege Co. is chair- 
man of the committee on arrangements. 
Cards have been issued announcing the 
event. All jewelers in the State of Cali- 
fornia are cordially invited to participate. 
Mr. Davidson and C. F. Weston, both in the 
Title Guarantee building, are in charge of 
the evening entertainment, which is expected 
to be of a high class. This will follow ‘a 
banquet and will be rendered by choice 
talent. Henry L. O’Neil and E. F. Monahan 
will constitute the committee on publicity. 








Pacific Coast Notes 





H. R. Bardwell has again gone into the 
jewelry business in San Jose. His new store 
is at 104 S. 2nd St. Mr. Bardwell sold out 
his former store some months ago. 

Otto Narum will use a new store building, 
now in process of erection at Puente, Cal. 
for a jewelry establishment. In his new lo- 
cation, Mr. Narum plans to enlarge his 
stock. 

After an expenditure of some $6,000 A. S. 
Shaddow Jewelry Co., Fresno, Cal., has 
moved from 1105 to 1107 Fulton St. The 
money was expended in improyements and 
alterations in the new store to which the 
company has moved. 

William M. Marchette, now a resident of 
Reseda, Cal., has contracted for the pur- 
chase of the jewelry business in Owens- 
mouth, owned and operated by L. J. Tindall. 
The retiring proprietor plans to move to 
Oxnard where he will engage in the jewelry 
business. 

The passage of an ordinance, regulating 
the sale of certain goods, wares and mer- 
chandise, passed by the city council of 
Marshfield, Ore. is interpreted as having 
placed a ban on jewelry auction sales in that 
city. The measure was presented by J. W. 
MclInturff, attorney for the Goos County 
Business Men’s Association. As a result of 
its passage, auctioneers cannot sell any dia- 
monds, semi-precious stones or imitations, 
watches, clocks, jewelry, gold, silverware, 
plated ware, art goods or leather goods with- 
out obtaining a license, the rate of which is 
$35 a day, or $200 a week. A violation of 
this ordinance is punishable by a fine, not 
less than $5 and not more than $100, or im- 
prisonment in the city jail, not exceeding 20 
days, or both fine and sentence. The license 
will also be forfeited. 
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HE time has arrived for the retailer to see that his displays for the holidays are as attractive 
as possible, to stimulate his sales. Our specially designed trays to exhibit the new styles in 
jewelry and watches will increase your season’s business. 
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Herschal Rittler, representing A. Eisen- 
berg & Co., Inc. is calling on the trade in 
the south. 

C. C. Gross is in Utah, calling on the trade 
in Salt Lake and other cities in that section 
and Jerome Friedman, who represents C. C. 
Gross, has left for the northwest. 

A telegram, received by Horace H. Allen, 
Coast manager for the Oneida Community, 
Ltd. early in October informed him that 
G. Wayland-Smith, vice-president of the 
Oneida, would arrive in San Francisco on 
the following Tuesday. 

Mrs. J. W. Goldstein of Wailuku, Island 
of Maui (T. H.) is buying for her hus- 
band’s store. Indications point to a pros- 
perous period in the Islands, for the sugar 
market is especially strong just now and 
pineapple crops are heavy. 

Much interest has been taken locally in the 
decision of H. Morton to re-enter the jewel- 
ry field in the Trans-Bay section. He has 
purchased the store of C. J. Branstead, 
Berkley, and will operate under the name of 
H. Morton & Son. He was formerly prom- 
inently identified with the H. Morton Co., 
now doing business at 1712 Oakland, Cal. 

S. J. Hammond & Co. of the Jewelers’ 
building are publishing their first catalog, 
after being in business for 15 years. The 
catalog will probably be issued about the 
middle of October. Arthur Rude, with this 
company has just returned from the Pacific 
northwest and T. E. O’Neil is expected back 
from the Sacramento Valley and the north, 
to the Oregon line. 

Among retail out-of-town jewelers visiting 
the trade are: Mrs. Jepson, wife of H. A. 
Jepson, Petaluma jeweler; W. L. Goldberg, 
Sebastopol; Mrs. F. L. Roseborough, Mar- 
tinez; Earle Bothwell, San Jose; C. Mantele, 
Stockton; Thos. Wachhorst of the H. 
Wachhorst Co., Sacramento; A. Benoit, San 
Mateo; J. D. Bennett, San Rafael; and Wil- 
liam Lorenz, Santa Ana. 


A wise football fan is Harry Jones, Coast 
representative for the Wadsworth Watch 
Case Co. He is all set for the Inter-Uni- 
versity Thanksgiving football game and was 
one of the very first to buy seats. Most 
people wait till late October and then give 
wails of anguish because neither love nor 
money can get them inside the Stadium. 
About Thanksgiving it looks as if the whole 
population wants to see the game. 

“Miss Silva Ware,” the display piece pro- 
motion effort of Factory “C,” International 
Silver Co., has “vamped” several visitors to 
the company’s headquarters in the Jewelers’ 
building here, who have walked up to the life 
size panel, with the intent of stating their 
business, only to find that she is an adver- 
tisement. The tray she holds out contains an 
inscription extolling the Holmes & Edwards 
line. “Miss Silva Ware” is making a hit 
with dealers. 

Lance Smith of the Portland Branch of 
A. I. Hall & Son has returned home, after 
spending a week at the home office in the 
Jewelers’ building here. Like the rest of the 
force, he was keenly interested in the suc- 
cessful use the Seattle branch is making of 
the new air mail service. Orders taken in 
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Seattle are received at the home office the 
following day, which brings the northern 
city almost as close to San Francisco as is 
Portland, Ore. 

W. H. Lowe of the Bliss Bros. Co., Attle- 
boro, is calling on the trade here and stated 
that business with him is ahead of last year. 
Among the other manufacturers’ representa- 
tives visiting the San Francisco trade are: 
J. J. Sommer of the J. J. Sommer & Co., 
North Attleboro; D. R. Child of Payton & 
Kelley Co., Bates & Bacon and B. F. Hirsch, 
Inc.; Michael Peyser of the Shiman Mfg. 
Co., Newark, N. J.; W. Weidig of Jos. 
Fahys & Co., Sag Harbor, N. Y.; Bert 
Murphy, representing the Evans Case Co. 
and other lines and Jack L. Miller of 
Kalisher Mfg. Co., New York. 
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The jewelry department of the Pettis store 
in Indianapolis recently participated in the 
73rd anniversary of the store. More than 
20,000 persons attended the reception. No 
merchandise was sold at the celebration. 

Charles S. Scott has announced his resig- 
nation at the Murray Bros. jewelry store at 
Bluffton, and has stated that he will open a 
new store of his own on W. Market St., 
Bluffton, Ind. 

At a banquet meeting recently of 75 
members of the Credit Association of Fort 
Wayne, Ind., plans for the State convention 
of the organization were discussed. The con- 
vention will be held in Fort Wayne late in 
October. W. N. Ballou explained the pur- 
pose of the commercial law course now being 
conducted by the extension division of In- 
diana University. He said that plans are 
under way to organize a course in commer- 
cial law for special credit managers in Fort 
Wayne. 

Judge Robert C. Baltzell of the Federal 
Court in Indianapolis, has indicated that he 
will ask some other judge to hear the case 
against Walter M. Smith, Princeton, Ind., 
charged with using the mails to defraud. 
Smith is accused of obtaining jewelry worth 
$4,725 from the Julius C. Walk & Son 
jewelry store in Indianapolis. The judge said 
he had known Smith previously to coming to 
the federal bench in Indianapolis. Bond of 
$10,000 offered in behalf of Smith, who is 
in jail, was rejected by the court as unsatis- 
factory. 

After 65 years of continuous business, the 
Louis F, Kiefer jewelry store, 243 Massa- 
chusetts Ave., was sold recently by Louis A. 
Kiefer and Charles J. Kiefer to John V. 
Rollins. The business, established by the 
father, who learned the watchmaker’s trade 
in Germany, has been conducted by the two 
sons for a number of years. The store has 
held considerable attraction for those passing 
it because of a display in the windows of 
Indian relics and curios collected by Louis 
A. Kiefer. The exhibit includes uncut dia- 
monds, sapphires, turquois, gold and silver 
quartz, Indian arrow heads, stone axes, 
poison-tipped arrows, Elk horns and other 
interesting objects. The collection will be 
catalogued and given to the Indiana State 
museum. The Kiefer brothers will go to 
Florida to make their future home. 





TRADE CONDITIONS 

Local retail jewelers report that since the first 
of October trade has been fairly good, and that 
they have no complaint to make. Indications point 
to a good volume of business the balance of the 
present year. Farmers are in a better frame of 
mind, and many of the large coal mines in southern 
Indiana, southern Illinois and western and northern 
Kentucky that have been closed down for the past 
several menths are starting up, and there has been 
an improvement in trade in many lines. Christmas 
savings funds will be turned loose in many towns 
in this section along about the first week in De- 
cember, and a great deal of this money will be 
spent for Christmas shopping, it is announced. 


Mr. and Mrs. Floyd Nester, Booneville, 
Ind., have returned from Chicago, where 
they placed their daughter, Miss Elizabeth 
Heinzle, in the Art Institute. 

Reports from Jasper, Ind., Huntingburg, 
Ind., Tell City, Ind., Princeton, Ind., and 
other towns in this end of the State report 
that trade conditions are getting much bet- 
ter. 

Several of the local jewelers had special 
window displays for Columbus Day, Tues- 
day, Oct. 12, that attracted a lot of favor- 
able comment. Main street jewelers had 
especially fine displays. 

Mose Gans, formerly vice president and 
general manager of I. Gans & Co., wholesale 
and retail jewelers of this city, since sold 
to Raphael Bros., has returned from a busi- 
ness trip to Cincinnati. 

Dealers in glassware and chinaware in 
Evansville and other towns in southern In- 
diana report that their trade has shown 
some improvement during the past few 
weeks and they are looking for a very good 
holiday trade this year. Some of the deal- 
ers say they are expecting a larger volume 
of trade than last year during the holidays. 

A good many retail jewelers from south- 
ern Indiana towns attended the big celebra- 
tion at Lynnville, Ind., on Tuesday, Oct. 12. 
in honor of the taking over of the Winslow- 
Lynnville highway by the Indiana State 
Highway Commission. A barbecue was one 
of the features of the day. The principal 
address was made by Ed. Jackson, governor 
of Indiana. 

Harry Raphael, of Raphael Bros., whole- 
sale and retail jewelers of Evansville was 
elected to the board of directors of the In- 
diana Association of the Independent Order 
of B’Nai B’Rith, the world’s largest Jewish 
fraternity, at the sixth annual convention 
of the organization, held at Lafayette, Ind., 
on Sunday, Oct. 3. Mr. Raphael has been 
a member of this well known organization 
for a number of years past and takes a 
leading part in its activities in Evansville 
and southern Indiana. 

A few mussel shell camps along the rivers 
in southern Indiana still are being operated, 
but in a few weeks all of the camps will 
have ceased operations for the Winter. 
Many of the pearl button factories in south- 
ern Indiana and southern [Illinois report 
that they have fairly liberal supplies of 
shells on hand and that they will be able 
to operate for several months to come. 
Mussel shells have not been as _ plentiful 
in southern Indiana rivers this year as 
formerly, although a number of men have 
found employment in the work. 
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OUR 1926 SPECIALS 
Leather Novelties to Retail from 50c to $1.50 Each 
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October 13, 1926 








to ypecial line. 
“a a i ys 


‘ Pe ‘W) 
ee. iS ae i 


THE JEWELERS’ CIRCULAR 


7=GIFT SECTIO 


An which are Grouped Juggestions as 
other than J Bae 








—————— ae 


ewelery Sto 


105 






= a 
YY 
j 


: 















— 


a7 








Keep the Gift Department Stock Moving 








Up-to-Date Methods to Promote Turnover Necessary to Insure 
Success 








HE most up-to-date business methods 

must be employed in the gift department 
if the jeweler wishes to make a success of 
it. No matter what his methods in the 
jewelry store, he must conduct his gift de- 
partment in the most modern style. This 
will not affect the atmosphere of the store, 
or the jewelry or the gift departments but 
it will affect the financial results. There 
are not enough jewelers who realize the 
necessity of quick turnover of stock in the 
gift department. 

The jeweler criticizes the clothing mer- 
chant on the side street who makes money 
quickly and buys a house in the best part 
of town and rides in a better car than he 
can afford to. It is not that the clothing 
merchant has a better money making busi- 
ness than the jeweler—it is that this mer- 
chant knows the word turnover in every 
language and the full meaning of each letter 
of the word. He has watched his stock so 
carefully that he knows just how quickly 
he can sell such and such a manufacturer’s 
goods, and therefore just how fast to order 
so that the goods will not stay on his 
shelves. He gets his goods in the store, 
makes a small profit and gets rid of the 
goods and has the original money invested 
back in his business plus a profit and ready 
to re-invest in newer and more merchandise. 
He will even sacrifice profit if he finds that 
he has used poor judgment in buying. He 
will get the merchandise off his shelves at 
a loss to get cash in his hands and discount 
his bills. The clothing merchant discounts 
his bills more often than does the jeweler 
who has a gift department. To the cloth- 
ing merchant every penny counts whether 
made in profit or in the discounting of a 
bill and every penny lost in a sale at below 
the cost price or at cost price sacrificing the 
Profit, is cash invested in the business in- 
stead of dead or slow moving merchandise 
on the shelves. 

Those are the methods which the jeweler 
with the successful gift department must 


emulate. These methods do not show to 
the customers, they have no effect upon the 
standing of the jewelry store in the com- 
munity, no standard is lowered, no mer- 
chandise is cheapened but behind the scenes 
the gift department is conducted like a 
modern up-to-date business department. 

In the department store there is a profit 
and loss system which shows the percentage 
and actual figures in dollars and cents 
of the profit and loss in each department of 
the whole store. The department store is a 
great success. Some departments which 
are almost dead losses are carried by the 
other departments which pay a heavy per- 
centage of profit. The dead or almost total 
loss departments are necessary for the com- 
pleteness of the store. With the jewelry 
store there is no dead department to be 
carried by the jewelry or the gift depart- 
ment. The gift department can be mentally 
divided into the leather, pottery and china, 
glassware, lamps, interior decorating items, 
small novelties, card supplies, stationery 
and gift cards, brass and copper items, book 
ends and statuettes, pewter, mirrors and 
pictures and placques, and parchment goods 
and lamp shades and the turnover, profit 
and loss estimated. This is done through 
stock taking and learning how quickly items 
are selling and replenishing the depleted 
stock in a systematic and_ businesslike 
manner, 

lf leather goods sell very quickly and the 
money is promptly turned over into new 
leather stock, then that department is pay- 
ing for itself promptly most likely, and 
some of its profit can be used to stock the 
small novelties which do not sell as quickly 
in some jewelry stores but must be carried 
because of the demand for these items for 
bridge prizes and gifts at irregular inter- 
vals. On the other hand leather and novel- 
ties may be the best items, while china 
demands a great outlay of money to carry 
a good stock on hand for prompt delivery. 
If the jeweler realizes what the profit is in 


the leather and novelty departments he is 
able to reinvest in the stock of those two 
departments and put the profit into the china 
department to help carry that department 
along. 

The jeweler may stock some item—let us 
say mirrors because they involve a goodly 
sum of money to make a good display—or 
lamps—it makes no difference. The mirrors 
or lamps might go very well in a jewelry 
store in Buffalo and be a very unsatisfactory 
line of merchandise in Troy. The jeweler 
who realizes this will have to put into prac- 
tice the clothing merchant’s methods. He 
will have to sell his slow moving stock at 
the cost price, taking no profit on the mer- 
chandise but disposing of it and thereby get- 
ting money back to reinvest in more profit- 
able and quicker selling items. Or he will 
have to decide, as the department store 
does, whether that department is necessary, 
whether the few calls he has for that class 
of merchandise really warrant the carrying 
of slow moving merchandise, and whether 
there is a department in the gift department, 


maybe the glassware or the brass and copper ° 


goods which can stand taking some of its 
profit to offset the heavy carrying charges 
of the mirror or lamps or whatever you wish 
to call this slow moving merchandise. If 
the jeweler knows what is happening in the 
buying and selling of each class of merchan- 
dise in his gift department he will be able 
to say “Such and such a department will 
have to go, it isn’t worth carrying—or—That 
department is really necessary though its 
turnover is slow and this department makes 
enough profit to carry it.” 

That is the attitude that the jeweler has 
to get behind the scenes. He can afford to 
use a bookkeeper to handle this detail and 
show him his monthly profit and loss on each 
class of merchandise. The services of a 
bookkeeper will not compare with the results 
he will have when he buys and sells and 
prices his merchandise from a_ thorough 
knowledge of how each piece is going in 
his store. 

From the profit and loss system in control 
behind the scenes of the gift department, the 
jeweler can see what pieces have been in the 
store 30 days, without showing any sign of 
being wrapped and carried out. Thirty days 
can show whether an item is going to take 
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The Pairpoint Corporation 


Manufacturers 


of 


Silver Plated Ware, 
Metal Electroliers, 
Decorated Glass Shades, 
Cut and Engraved 
Crystal Glass, 

Fancy Colored 

Blown Glass 














Showing-a-New 
TABLE ENSEMBLE 
of Hand Wrought-Crystal 


The Pairpoint Corporation 


Factories: New Bedford, Mass. 


BRANCHES: 


NEW YORK MONTREAL SAN FRANCISCO 
4347 W. 23d St. Coristine Bldg., St. Nicholas St. Hammond Bldg., 278 Post St. 
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Silver Deposit on China and Glassware 


Combining of China or Crystal with Silver an Interesting Process That Requires Skilled 





Workmanship. 


By Norman Hawthorn 
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AMONG the many 

present day efforts 
to produce beautiful 
and artistic creations, 
one which assembles a 
combination of  ele- 
ments, none new in 
themselves, that ranks 
high in commercial 
artistic wares is the 
combining of china 











NORMAN HAWTHORN Or crystal and silver. 
Commonly referred to 
as silver deposit ware, a product has been 
made that is lovely and exquisite and in 
which skilled workmanship is a_ primary 
requisite. Without getting too technical a 
brief outline of how this exquisite ware is 
made seems of timely interest and will no 
doubt be interesting to those who are 
familiar with it but who are not con- 
versant with the process of manufacture. 

To start somewhere let us follow a glass 
bowl through the various operations that 
will happen to it. The most simple embel- 
lishment that can be put on is a plain silver 
band and this we will discuss first. 

A perfectly clean glass bowl is taken by a 
decorator and centered on a potters wheel. 
Not the clumsy affair mentioned in the 
Bible but in principle the same. A highly 
perfected movable round table top that is so 
fitted into a stand that it can be easily re- 
volved by hand. The stand clamps onto 
the worker’s bench and is about a foot in 
diameter. When centered there is applied by 
hand and brush a metallic paint that flows 
rather freely. This paint comes prepared 
for use and is a chemical combination that 
has dissolved silver in it. The decorator 
holds the brush against the bowl and spins 
the table slowly continuing until an even 
band of desired width is applied. 

The bowl is then set aside to partially 
dry. Let us leave it drying and move over 
to where the first steps of the “hammered 
silver” process is being done. This is really 
a glass cutting operation as the hammered 
effect is obtained by pressing the piece 
against a rapidly revolving wheel and 
grinding out indentations from the glass. 
Glass being brittle water is kept constantly 
running onto the wheel to keep down the 
heat caused by friction and also to keep as 
much glass dust out of the air as possible. 
The grinding finished the piece goes to the 
decorator’s bench where it receives the same 
treatment as the banded piece. 

The most intricate operation of all is the 
Preparation of the etched or encrusted de- 
signs. Even before the glass bowl is 
thought about some very delicate work has 
to be done. The design itself must first be 
engraved free hand on either a steel or cop- 
per plate or for small monograms or crests 





a piece o1 plate glass is used. As this de- 
sign is made so will the finished piece look 
so it is easily seen that engraving skill of 
the highest order is employed. Then starts 
a series of operations that must be done 
quickly and accurately. When the design 
is in the copper or steel plate a filler is 
squeezed into it with a pallette knife or 
similar devise smearing it in well and re- 
moving the surplus with the same instru- 
ment. A specially prepared strip of tissue 
paper is then laid over the design and 
rubbed down tight with a rubber roller so 
zs to have the preparation in the design 
stick to the tissue which as soon as rubbed 
sufficiently is stripped off the plate bringing 
with it the preparation that had been rubbed 
in. This preparation is an acid resisting 
substance and the strip of tissue with the 
design now transferred to it is ready to 
apply to the piece being decorated. Girls 
usually do this work and they must work 
fast as the preparation dries quickly and is 
of no use if it does before application. In 
the meantime the piece has been having a 
heavy coat of acid resisting wax applied to 
all parts except where the design is to be 
applied and comes to the printing table in 
this condition. The design on the tissue is 
then transferred ‘to the piece; the tissue 
moistened and stripped off leaving the design 
on the object. Any breaks in the design 
are touched up by hand and being looked 
over to make sure that all parts not to be 
etched are covered with wax the piece goes 
to the etching room. It is here that the 
design is permanently fixed into the piece. 
The acid does not affect the parts covered 
by the wax but eats into all uncovered 
places. Examine an etched piece closely 
and you will find that the design itself is 
not eaten away but sufficient surface around 
it has been so as to make the design stand 
out clearly. It is in the etching room that 
the danger sign is in its proper place. The 
acid used will eat almost anything but lead 
or rubber. The tank holding it and into 
which the piece will be placed is made of 
lead and everything that the acid comes in 
contact with is lead covered. The workman 
doing the etching is clothed in heavy rubber 
and wears shoulder length rubber gloves. 
He uses a mask as the fumes are very strong 
and affect the lungs if inhaled very much. 
The acid bath varies in time according to 
the hardness of the surface being etched and 
has to be watched very closely for if left 
too long the fine edges are lost. Being re- 
moved from the tank it is placed in run- 
ning water to step the eating and remove 
all traces of the acid. A good soaking in 
hot water takes off most of the wax; a 
good old fashioned dishwashing removes the 
rest and a thorough drying in hard wood 
sawdust finishes the etching process and has 





the piece ready for the decorator who ap- 
plies the paint as has been done to the other 
pieces and in turn sets it aside to dry. These 
and other pieces next find their way to the 
kilns where they are fired. 

The temperature of the kilns and the time 
required for proper firing used to be a mat- 
ter of chance but of more recent years it is 
measured and much more easily controlled. 
The heat must be increased slowly and the 
kilns cooled off slowly or there is trouble. 
While in the kilns all the liquid matter that 
was in the paint is fired away and the silver 
fused with the surface of the piece. When 
cooled enough the pieces are removed and 
taken to the plating room where an entirely 
new set of operations is started. Up to the 
point of firing several entirely different 
processes are used as described before but 
trom the kiln on all go the same route. In 
the plating room every piece is scratch 
brushed to insure a smooth surface and then 
wired for hanging in the plating tanks. 

[t is in the tanks that they get the silver 
deposit. The tanks are of wood lined with 
pitch and filled with an acid that dissolves 
silver. The silver is introduced onto the 
tanks by hanging slabs of pure silver down 
the sides and the center. All pieces being 
wired and hung on metal rods electric cur- 
rent is turned on which draws the dissolved 
silver particles suspended in the acid toward 
the article and deposits them upon the parts 
that have been painted. Glass and china 
being non-conductors of electricity the cur- 
rent is only in the places that have been 
covered with the metallic paint and there- 
fore this is the only part that receives the 
deposit. Hours are required for this to be 
completed varying in relation to the amount 
of silver deposit wanted. 

After removal from the tanks the pieccs 
are washed and dried and polished on a 
buffing wheel. An engraver then takes each 
piece and by hand does any touching up 
that may be needed. If a design is to be 
cut into the glass it goes to the cutting 
room again or if not it is a finished piece 
and gets wrapped up in tissue paper ready 
for shipment. About a week to 10 days has 
been needed to make it and if well made it 
is beautiful enough to be cared for for a 
lifetime. The silver will tarnish the same 
as any other kind of silver and should be 
cleaned the same way. 








Different shapes of Chinese baskets 
are much in demand. They are beautifully 
decorated with modeled fruit, attractively 
tinted to match the shades of the baskets 
which are rose, blue, orchid, and gold. They 
are especially suitable for serving fruit, for 
holding a bit of sewing, or simply for 
decorative purposes. 
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8018-8 Relish Dish, Empireware 


Our Large and Varied Lines Will 
Appeal to Those Looking for 
the Unusual 
Empireware—- 
Useful articles of colored glass with filigree metal 
mountings in Antique gold or silver finish. 


Cellini Enamel— 
Hard enamel Smoker’s articles, novelties, etc. 


Intaglio Glass Novelties— 
Ash trays and Ash Tray sets mounted in fancy 
metal frames, Silver or Gold antique finish. 


Galleon Silverware— 
The most popular Silverware novelty line shown this 
season. 


Hammered Silverware— 
The fancy border greatly adds to the attractiveness 
of this design. 
Holland Silverware— 
The continued call we have for the Holland design 
induced us to carry certain popular items. 
Jeweled Gift Novelties— 
Boudoir novelties in antique gold finish, mounted 
with various colored stones. 
Silhouette Trays— 
This new and novel. idea of mounting silhouettes 
has proven to be one of our leading lines. 
Normandy Lace Trays— 
These useful and dainty trays still continue in 
popularity. 


8045 Cologne Set 
Empireware 




















8000-18-8040 
Jelly Dish and Spoon 
Empireware 














8013-11 Beverage Set 
Empireware 


4054 Relish Dish 





8042 Cologne Set 
Empireware 





8001-2 Flower Holder 
Empireware 
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4328 Bird Ornament 


Where Novelties Originate 


Manufacturers Since 1869 


Pacific Coast Representatives Chicago Representatives 
SUNDERLAND & MILLER, Inc. ALVIN ROSENTHAL & BRO. 





2000 Fan 


M. W. CarrR & Co,, Inc. 


West Somerville Massachusetts 


New York Representative 
PHILLIP EBB 
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Vase 


607 Sun Bldg., 7th & Hill Streets, Los Angeles, Cal. 36 South State St., Chicago, II. Room 516, Fifth Ave. Bldg., 200 Fifth Ave. 
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MALL pottery items, excellent for the 
gift shop, are shown in Group No. 742. 


young woman perched on top of the book. 
These items are in metal bronze finish. The 




















Group No. 742—poTTERY NOVELTIES FOR THE GIFT STOCK 


The candlestick is Roman antique in an 
assortment of designs and the jardiniere is 
10 by four and a half inches, with a tan 
background and natural colored designs. The 
three cigarette boxes are of different sizes 
and styles with decorations in bold relief in 
natural colors. The figures on plaque and 
window box lend a greater interest to these 
items. The jeweler will need merchandise 
of this character in his holiday stock. 
ok * * 

Unusual art objects which may be put to 
a very useful purpose are shown in Group 
No. 743. The figures are beautifully molded 
and possess grace and charm. The first 
object to the left is a box-centerpiece which 
may be used for holding artificial flowers. 
It is suitable for a library table decoration 
or console. The book ends, a new subject, 
consist of a volume with the figure of a 


new wrought iron flower holder at the right 
has a unique hand made glass container 
in colors. This is removable. The figure 
has the appearance of looking into a pool 
of water or sitting on the edge in frank 
enjoyment of her surroundings. The bronze 
pheasant at the top, Damascene work, is an 
attractive importation from Japan. 


* * * 


Lustre glass contains a line of inumerable 
items of all sizes and shapes and for all 
kinds of use. The colors run in amber, 
amethyst, blue and rainbow. This glass has 
a decorated lustre which is _ irridescent. 
Some of these articles shown in Group No. 
744 are blown and some are pressed. One 
candlestick at the right. is pressed glass. 
It is three and one-half inches high with 
a base of four and a half inches. The vases 
are from about five to seven inches in height 
while the dresser tray is 10 inches long. 

















Group No. 743—uUNUSUAL ART OBJECTS SURE TO ATTRACT ATTENTION 

















Group No. 744—coLorED LUSTER GLASS IN VARIOUS SIZES AND SHAPES 





The perfume bottle has the long stopper so 
much used. The line contains a number of 
items for the table in the form of bowls, 
goblets, candy boxes, smoking articles, com- 
potes, ice tea glasses, night sets and many 
others. 

kK 


A selection of small items suitable for 
the holidays as gifts or prizes are pictured 
in Group No. 745. In the center is an item 
named “T 4 2” (tea for two). It is made 
up of five parts, each part having a practical 
use. They are sugar, creamer, butter 
server, salt and pepper. This novelty item 
comes in all shades and is hand decorated. 


2 pats Sermons 
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Terri’s newest success! Popular 
from coast to coast. Everywhere 
women are buying this trig V anit» 
Fair compact in record breaking 
numbers. No», is the time to: gel 
your order in. Cash in on early 
holiday buying. 


This latest Terri creation will 
produce new sales records for you. 
Department and Drug _ Stores 
everywhere are displaying the 
Vanity Fair compact with gratify- 
ing results. Makes an ideal Holli- 
day number. Get your share of 
this new business—send us your 
order—today! 


Terri Face Powder 


A soft, clinging powder of 
fascinating fragrance. 
Shades: Blanche, Natu- 
relle, Rachel and Spanish 
Rachel. List $18 per dozen. 
Retail $1.50 per box. Dainty 
trial box 25c. 





TERRI INCORPORATED 
4. West 40th Street, New York City 
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Retail price $2.50 each 
List price $30 per doz. 


Vanity Fair 


The compact deluxe: Sien- 
der case of polished black 
bakelite with inlaid gold 
crest and cleverly concealed 
gold tipped pencil in_ the 
hinge. Perfectly fitted 
with full face mirror—lip- 
stick, powder 4nd’) face 
rouge. Refills re remcov- 
able thereby quickly con- 
verting the compact into a 
smart cigarette case. 
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The gong to the left is of antique finish 
brass with a clear sounding Burma gong. 
This is always an acceptable gift for the 
housewife. To the extreme right is shown 
, quaint replica of 17th century toddy glasses 
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distinctive gift suggestion for a man. This 
class of merchandise has great sales possi- 
bilities for the holiday trade. 

* * x 


The jeweler carrying a wide range of 
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of very worthy objects d’art is illustrated. 


The central group consisting of three female 
figures ornament the upright and form the 
artistic base for the lamp which has the 
appearance of a torch. The modeling of 





Greup No. 745- 


and flint bottle decorated in hard enamel. 
This item is sure to win favor with those 
appreciating a touch of the old world de- 


SUITABLE 
109) 


ATTRACTIVE GLASSWARE FOR THE ¢ 


(See text on page 


eift merchandise of high grade quality is 
sure to be interested in statuary. It is an 
appropriate item for the jewelers’ stock even 

















Group No. 746—BITS OF BRASS 
sign. The fan shape vases are also among 
the new items for Fall trade and bid fair 
to be popular. They have metal mountings 
in old gold finish surrounding colored glass- 
ware. The mountings are of filigree metal 
with festoon effects in Empire design and 
comprise a variety of articles such as vases, 


cigarette boxes, flower holders, cologne 
hottles, veranda sets and candy dishes. 
* ke 


Brassware and copperware entirely unique 
in shape and different from the usual 
variety are illustrated in Group No. 746. At 
the bottom of this group is an East Indian 
brass tray which is very durable and heavy 
enough to be chiseled with attractive pat- 
terns, having a peacock or an elephant as 
the center figure. The brass bears colors— 
green, red and black. The line consists of 
cobra candlesticks, different sizes of trays, 
dowls, vases of all sizes, ash trays, boxes 
and plates. The trays range in size from 
five and a half to 13 inches in diameter. At 
the top a hammered copper tray with turned 
edges and upright handles is appealing in 
its simplicity. The copper basket to the 
left is the receptacle or nest for the four 
Copper ash trays at the right and is a most 


AND COPPERW ARE 


MAKE ACCEPTABLE GIFTS 

if he does not maintain a gift department. 
Because of its high artistic value it may be 
classed with the regulation stock of the 
jeweler. In Group No. 747 an assortment 


HRISTMAS 


TRADE 


the figures and other decorations are ex- 
quisitely done, the result being a piece of 
work of decided nerit. ‘the youthful figures 
at either side are attractive in their delight- 
iul The facial expressions on the 
two female figures at the extreme ends are 
one oi the chief attractions, though the 
entire contour and pose of both is most 
realistic and the draperies falling in grace- 
ful folds about the figures add materially 
to their charm. 


poses. 


* ok x 
Dainty “lace figures” of extreme grace 
and interesting subjects are shown in 


Group No. 748. These are imported items 
and are hand-made and hand-painted. They 
may be utilized for lamp bases or used for 
purely ornamental purposes as they are. The 
trio of ballet dancers is especially charming 
with their full crisp skirts standing out like 
the petals of a full blown rose. The bowl 
in the center with figure gracefully poised 
against a floral background of lilies of the 
valley and fern is an example of sheer 
lovliness. The swing of the dancer in her 
pose of utter abandon is most realistic. 
This example of pottery is indicative of the 
beauty of this most interesting and artistic 





Group No. 747—LAMP BASE AND STATUETTES OF DECIDED MERIT 
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In conjunction with Jewelry—the “Super Gift Line’—there are many 
gift lines that might be added and increase the prestige of the store—high 
class Leather and Bead Bags, a choice Rug or two, Candlesticks and the 
many Novelties in Metal, China and Celluloid. 


Shown Are Some Items in Imported Italian Pottery in Rich Colors 





Height from 3% to 8 inches 


Our Line of Gift Wares Is Large 


and contains novelties of every description at popular prices. 





A Cordial Welcome to Your Inquiries 





IMMEDIATE SHIPMENT 
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jine. It is made in different types of glazes, 
colors and textures. 
x * * 

Merchandise of real artistic worth yet of 
practical use are shown in the items in Group 
No. 749. These are works of art and 
modeled from life and are made entirely of 
metal and finished in verde, which is a 
mottled green; French, a light brown with 
green in the crevices and Jap, a very dark 
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Advertising the Gift Depart- 
ment in College and High 
School Publications 


ae question of advertising is one which 
is very difficult to answer except in 
individual cases. Some towns offer advan- 
tages to the jeweler who takes up all the 
opportunities which are offered for adver- 




















Grouep No. 748—pDAINTY POTTERY FIGURES FOR HOME DECORATION 
(See text on page 111) 


brown—almost black—with green in the 
crevices. The dinner candle holder at the 
left consists of a seated figure on base 
holding a cup. This is adapted for a long 
candle. Next the statuette ashtray and 
lighter consists of a dainty figure on an 
ash tray with heavy ruby liner. The figure 
may be lifted from tray exposing unit for 
lighting cigars and cigarettes. The unit 
automatically lights when tipped upward. 
It is equipped complete with six feet of 
cord and two-piece plug for any house 
current. The silhouette book-end with a 
dancing figure in bas-relief holds magazines 
or large books. The height is nine inches 
The torch lighting appurtenance of bronze 
consisting of a draped female figure holding 
the torch is a dignified and charming fixture. 

x * x 

In Groups Nos. 450 and 451 cut crystal is 
shown and illustrates the superior kind of 
ware that a jeweler can safely handle, not 
only to his own credit but to the utmost 
satisfaction of his customers. Group No. 
450 contains several novelties with excellent 
engravings in the motifs now in vogue and 
distinctly up-to-the-minute shapes, and there 
are three pieces, reproductions of an old 
English cutting. Group 451 shows a very 
attractive apergne with delicate copper wheel 
rock crystal engraving. The conserve jar 
and sweet meat dish are very useful and 
saleable articles, while the large fruit or 
flower bowl is impressive enough to lend 
grace and dignity to any mansion. The two 
vases have quite original, yet withal artistic 
decorations. They may be had in either 
green or canary. The cigarette boxes also 
are made in amber, or green. 


tising, while others do not offer much in 
the way of advantages. In the smaller 
town surrounded by many still smaller 
towns the jeweler with a gift department 
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tent in ‘advertising in magazines and pro- 
grams published by the colleges and high 
schools. Programs for other benefits where 
the jeweler ‘will have an opportunity of 
bringing his name before the public are of 
some benefit but less valuable. 

In a program the jeweler should «call 
attention to the-merchandise which is ap- 
pealing at the moment. 


In the, monthly magazine of the college 
or the high school he should cater more to 
the young people than to the parents. Such 
advertisements must be written in a manner 
to appeal to young people. It might be 
wise to see if the youthful advertising man- 
ager of the paper in which the jeweler will 
advertise can write copy which will be more 
appealing to his readers than that prepared 
by the jeweler. The reason many advertise- 
ments in magazines and programs of schools. 
and colleges fail is that they are ‘‘over the 
heads” of the majority of the readers or 
they are not listing and describing items. 
which are of interest to the readers, or be- 
cause there is no illustration to catch the 
reader’s eye. 


The jeweler who is out to get the trade 
of the high schools and colleges does not 
have to be “highbrow” in his advertisements. 
He wants to catch attention. Something 
snappy without being smart, something 
unique without being glaring and gaudy, 
something quick to read without being too 
brief should be the kind of copy used. The 
youthful advertising manager will be just 
the one to help word that advertisement if 
there is not a young salesman in the jewelry 
store who can still appreciate the under- 
graduate’s point of view and speak his 
language. 

These magazines and programs are read 
by the parents because they give the parents 
an insight into the school life and thoughts 























Group No. 749—GIFT OFFERINGS MODELED FROM LIFE 


may do well to advertise by mail in prefer- 
ence to newspaper advertising, but both 
methods used jointly will give the best 
results. This is also true to a certain ex- 


of the young people. Therefore, the adver- 
tisement written to appeal to the youthful 
readers of the publication will also be read 
by the adult. 
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At The 


PALMER HOUSE, CHICAGO 
January 31st to February 12th, 1927 


Three years of unfailing service to the 
Gift and Art Furnishing Buyers 


Measuring success by merit and achievement. Perpetu- 
ally planning to perfect its service to a continually 
increasing patronage of buyers. Always striving to excel 
in the latest creations by the leading Houses, who are its 
members, is the established history of the 


Eastern Manufacturers and Importers Exhibit 


Ask the Buyer Who Has Been There 


A. STANLEY BRUSSEL, President Geo. I. Lirrte, Managing Director 
FRANK W. JENKINS, Vice President 225 Sth Ave., New York City 
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Help Them Prepare for Thanksgiving 


Timely Window Displays of Articles Needed to Serve the Dinner Will Invite Visitors to 





Your Gift Department. 
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gp tringgertenie es DAY coming such a 
short time before Christmas is not so 
much a gift season as a supply season, a 
preparation for the big family Thanksgiving 
Day dinner. The jeweler who takes this 


pieces, butter dish, bread dish, bon bon dish, 
relish dishes, individual and the large salted 
nut dishes, favors, fruit dish, nut dish and 
crackers, service plates, some novelty glass 
dishes which can be used for jelly and cran- 





Group No. 750—CuT CRYSTAL IN DAINTY DESIGNS 


(See tert on page 113) 


attitude with his gift department merchan- 
dise is the one who will draw Thanksgiving 
trade into his store. Of course Christmas 
shopping is just beginning in the last of 
November, and November 25 past the 
jeweler will rush his Christmas presents 
suggestions into the window and into the 
foreground of his store, but until Thanks- 
giving Day is past he will do well to remind 
the housewife of the many things which she 
can use for her table and house decorations 
to make a more attractive showing on the 
day of the family gathering and big dinner. 

In this the jeweler will find it to his best 
advantage to mix some hollow and flat silver 
ware with his gift merchandise displays. The 
setting of a table with silver, glassware and 
china is a very good method of suggesting 
all three items—silver, glass and china— 
which the woman will need for her dinner 
table. 


If the jeweler does not have the space to 
set a table, he can set one place, so that the 
person standing before the window feels that 
she is about to sit down to the place, with 
all the silver, the glassware, the china, and 
several dishes such as relish dish or bread 
dish. Even a turkey on a platter with the 
carving knife and fork can be before the 
Place. The individual salted nut dishes, the 
large nut dish and crackers, the nut picks, 
bon bon dishes, and celery dish should be 
shown if it does not make the window too 
crowded. Favors can be shown if the 
Jeweler carries them. 

Then the jeweler can take all the odd 


berry sauce, a pudding dish, some glass pie 
dishes in their silver holders, a mayonnaise 
dish and ladle, and a dish for hard sauce 
and work them into his display. There will 


Another window suggestion is to take 
staple items such as a dinner set, goblets, 
glasses, sherbets, salad dishes of glass, a 
silver coffee set, and others and make a neat 
display of them. 

The jewelry window can be dressed in 
accord with silverware and _ silver plates, 
trays, dishes and other items which the 
server of a large dinner can always use. Of 
course odd pieces of--stlver such as pie 
server, and salad and pie forks, salad fork 
and spoon, sauce spoon, gravy ladle, nut 
crackers and nut picks, additional teaspoons, 
and relish fork can be shown. These will 
remind the woman of the pieces she does not 
have and needs to complete her table. 


Another window display can show sev- , 


eral attractive vases which are filled with 
Autumn leaves and chrysanthemums _ to- 
gether with some pottery suggestions of 
plates and nut cr fruit bowls. 

In other words, the jeweler can comb his 
gift department for anything good for the 
dinner table, and work it into a window 
display. 

The jeweler while dressing his window 
ior Thanksgiving can devote one counter 
or table in his store to suggestions of items 
for the dinner table, in accord with the 
window merchandise, but the rest of the 
store should be getting the Christmas idea. 
This table or counter can take on the 
aspects of the dinner table, particularly if 
the jeweler cannot put such a display in the 
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Group No. 751—OTHER CRYSTAL PIECES WITH COPPER WHEEL ENGRAVING 
(See text on page 113) 


be other odd pieces which the jeweler can 
think of. These can be placed in the win- 
dow with a neat card stating their use and 
if he desires the price also. 


window. And all his merchandise displayed 
should just continue the thoughts funda- 
mental in the window display. 

The bringing to the foreground of the 
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Latest Novelty Hit of the Season! 


MUSICAL POTTERY 


with Sterling Silver Decorations 








Plays Music When Touched! 


ERE is the newest novelty of the 
season! Beautifully designed Pinch 
Bottles, Wine Jugs, Little Brown 
Jugs, and Tobacco Jars, with con- 
cealed musical mechanism that plays a 
charming melody when the article is touched 
or lifted from the table. 





Made of best glazed pottery, with cork 
lined stoppers. Handsomely enriched in ex- 
quisite decorations of STERLING 
SILVER. Choice of assorted colors. A 
very unusual number that will arouse wide- 
spread interest and create profitable sales 











@ Get on our mailing list for among your trade. 

Monthly bulletins of the newest crea- Complete catalog and 
tions in Glassware “Gifts that Last” price list gladly sent. 
NATIONAL SILVER DEPOSIT WARE COMPANY, INC. 

179-181-183 Wooster Street — | MANUFACTURERS - Near Bleecker St., New York 
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We Carry the Kind of .wterchandise That High-Class Jewelers 
Show With Pride and Sell With Profit 
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Specialists in Gift Goods 


Unusual items from all over the 
world, moderately priced, yet pos- 
sessing all the dignity and charm 
that should be associated with a 
Gift purchased at a Jewelry Shop 
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FERDINAND BIN G &Q CO. ’S, Successors, Inc. 


Pacific Coast Rep., Mr. Henry C. Hubley, : ° 
Teaeenaion Bldg, Los Angeles, Cal. 67 -69 Irving Pp lace, New York City 
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first of Christmas suggestions can be done 
by greeting cards and tags and _ seals. 
Jewelers have to stock these items now. 
They are a part of the gift season’s equip- 
ment for both the jeweler and the customer. 
The customer would much rather buy high 
grade cards, tags and seals at the same time 
as she or he buys gifts than to go to another 
store ‘>? get them. And the jeweler should 
keep ..5 gift department as complete as 
possible so that the customer does not have 
to go elsewhere to complete the entire 
purchase. 

Greeting cards can therefore be used as a 
display to start the Christmas spirit in the 
jewelry store during November. They take 
up less space than a number of other items 
which the jeweler would most likely think 
of as first items for display, and they have 


the Christmas message “written all over 
them” which other merchandise does not 
have. Thanksgiving cards should also be 


on display in the store, and the jeweler can 
place some in his window displays so that 
customers know that he carries them, if he 
wishes and it works out with the display. 
The Thanksgiving cards can also be used on 
the tables or counter displays of Thanks- 
giving merchandise suggestions which are in 
the store. A card asking the question: 
“What do you need for your Thanksgiving 
Day table?” wili bring the idea home to the 
customers. 

In addition to greeting cards, as soon as 
Thanksgiving Day is past the jeweler can 
place small items reasonably priced on dis- 
play as Christmas suggestions, labled such, 
and then he will be ready for his Christmas 
drive the first of December. 





Cashing in on Games 





ROSS WORD puzzles have not had their 

day because the newspapers are still run- 
ning them and that is sufficient proof as 
valuable space is not given over to anything 
which is in the discard. Mah Jongg, though, 
is seldom spoken of. You do not hear of 
Mah Jongg parties any more, and the jewel- 
ers are eliminating cross word puzzle books, 
and also the Mah Jongg sets from their stock 
lists. But bridge, poker and pinochle are 
being played more than ever before. There 
are new rules for bridge, and many excellent 
books published on how to play this difficult 
game properly. 

For a while the jeweler cashed in on the 
Mah Jongg craze. He can now go on cash- 
ing in on card games. He will do well to 
have a card window quite often—a bridge 
table window, a poker table window and a 
window in which just the general line of 
card accessories are shown. 

In the bridge window he should have a 
pair of book ends and between them several 
books for the beginner at bridge. He will 
have little difficulty in disposing of these 
books and they will enhance the attractive- 
ness of the window display, and also the 
interior display. 

A card table can be used for interior dis- 
play and one of the rule books can be placed 
on the table beside the score pad. There 
are numerous items which can be shown on 
this card table. The metal table number 
with its attractive decoration and attached 
pencil, the score cards, the leather score pad 
case and pad, the two packs of cards, the 
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ash trays, cigarette boxes, match holders, 
and_even three attractive items marked with 
a dainty card, “First prize,” “Second prize,” 
“Third prize,” can all be used in the display. 

In other words bridge is here to stay and 
come what may the games which are at the 


“height cf craze for a few months, or a year, 


will go and the jeweler will still find his 
bridge mérchandise as popular as before. 

So the wise jeweler will meet the demand 
of the different game crazes as they come 
along, and keep right along meeting the 
steady demand of the bridge players who 
have not and will not stop playing bridge 
no matter what is the style. 





Keeping in Touch with People 
and Events 





D° you know about the activities in your 

town? Do you read the papers and 
keep in mind when the different organiza- 
tions are holding bridge parties and other 
affairs for which you may be able to sell 
the prizes? Do you read the personals and 
keep track of weddings, anniversaries, birth- 
days, showers, and the private bridge clubs 
and parties? 

A card index started now will be very 
complete for next year’s anniversaries and 
birthdays. This card index has proven very 
successful to many jewelers and has been 
written up in detail before. A letter of re- 
minder to the head of the family at the time 
of his wedding anniversary, or the birthday 
of any other member of his family will be 
useful to send out. Those who are going 
to hold bridge parties and members of 
organizations who purchase the prizes for 
various events should also be on the list. 
The letter need only ke changed a little to 
meet all the circumstances which come to 
the attention of the really alert jeweler. 

If an organization, such as the Auxiliary 
to the Orphans’ Home is holding a large 
benefit bridge it would be worth the while 
of a jeweler to interview the ladies in charge 
of the purchase of the prizes. It will be 
worth his while to offer a slightly cheaper 
price as his offering to the organization and 
put through the rush order for 50 or 100 
of the particular item which is selected. Just 
look at the advertising he will get. Every 
woman at that bridge will eventually find 
out where the prizes were obtained. What 
a boost! One prize for each table of four 
women who talk their heads off about things 
they like—and don’t like. Just look at the 
publicity! And it is not beneath the dignity 
of the jeweler to either telephone, or write 
to the woman in charge of the purchasing 
of the prizes suggesting that the prizes might 
be obtained in his store at a very fair price 
due to the type of work of the organization 
and also in as large a number as is desired. 
This, of course, will have to be done in 
advance to allow the ordering and receiving 
and delivering of the prizes after they have 
been selected. But this would be the case 
with any other store and so the jeweler has 
no disadvantage at the outset. Other shops, 
the gift shop, the high grade stationery store 
and the department store will be only too 
glad of the business. The stationery and 
the gift shop will, without a doubt, solicit 
the business, and the department store has 
heen known to solicit business of this type. 
But the jeweler does not seem as alert. He 
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is more backward. -.We -will say..that he is 
shy, or more retiring, and this is the con- 
dition which the jeweler has got to: over- 
come. 

Several types of form letters can be com- 
posed at the jeweler’s convenience and be 
kept in-a file to be referred to when the 
occasion arises for one of these letters to be 
sent out. The letters should not be printed, 
but be individually typed letters and mailed 
in sealed envelopes. The letter will re- 
ceive little attention if sent as second class 
matter and in printed form. 

Souvenirs at banquets should be solicited 
by jewelers. In this the jeweler will find 


. it handy to be a member of many organiza- 


tions and then his mere presence will ad- 
vertise his store and solicitation will be un- 
necessary. But the jeweler who is not a 
member can solicit by mail the opportunity 
of showing the organization such items as 
he feels will interest them for souvenirs. 

It is in this manner, by keeping a tight 
rein upon the events in the town and en- 
deavoring to obtain the business of clubs, 
and organizations, and acting as the re- 
minder to “Dad” of events pending and 
offering to help him select his gift, that 
jewelers are building up a larger gift de- 
partment business and also a larger jewelry 
business for a gift department customer is a 
jewelry department customer and the other 
way around, in almost every instance. 














Keep the Gift Department 
Stock Moving 
(Continued from page 105) 
or not. Then comes the problem of “where’s 


my turnover on that merchandise?” and 
the jeweler will decide whether to cut 
the price a little and get a smaller profit 
or whether to make a greater cut in price 
and sell it at what it cost him. If such 
articles do not sell within a reasonable time 
he will have to resort to the methods of 
the clothing merchant and take a loss to get 
rid of the merchandise and get newer mer- 
chandise into his store. The profit on that 
newer merchandise will in some instances 
make up the loss on the other. 

That is where the clothing merchant wins 
in the long run. The jeweler would rather 
hold his merchandise and get the price he 
paid for it plus a profit than sell at no 
profit or a loss and reinvest that money in 
stock which will sell within a reasonable 
time at a profit. That profit offsets the 
original loss, and gives newer merchandise 
to the store, and lets the original invest- 
ment, even though depleted a little, be 
active instead of dead in the business. 

So, the jeweler must give great thought 
to turnover in his gift department if he 
wishes it to become a réal money making 
part of his business, and the more up-to- 
date his business methods in that depart- 
ment the more money he will make, be- 
cause gift department merchandise should be 
popular merchandise always in demand, and 
is a proper part of the jewelry store 
stock. 








Watch the Gift Department for Sugges- 
tions on New Merchandise. 
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A Real Profit Maker 


Length 28 inches, Height 25 inches, 
Richly Colored, Width 10 inches over all 


The demand for ship models is great and 
the Santa Maria, Columbus’s flag- 
ship, here illustrated, is one of the 
outstanding values of the year. 








———_—___—— 


For size, workmanship and fine 
appearance it cannot be equalled. 


Packed one to a strong carton Sten ee KS » 
ready for shipping and the price is on Oe TE ay 3 : 
$15.00 New York City, no package 
charge. Send us your orders at 
once. 


Send for new catalog illustrating our complete = 
line of Imported Ship Models eZ 


LAZARUS & ROSENFELD, INC. 
93-100 Fifth Ave. “Importers of Unique Gifts” New York 





























Good Merchandising for Jewelers 
demands a class of goods which can 
sell all year around. That is why 
far-seeing jewelers everywhere are 
turning to 


BRISTOL ART OBJECTS AND GIFTWARES 


—new and beautiful home decorations, ideal for your stock and a 
tonic for your window displays. These giftwares sell retail for $20.00 
and up, and there are no dull seasons. Come to our Showroom in 


New York and see the wonderful display. 


THE BRISTOL COMPANY 
eieaiebins Classic cturniture.) IMPORTERS 


319 EAST 62nd STREET - NEWYORK © ~—4z; Immenses Treasures Houses! 
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A Unique Gift Shop 


PACE is not everything when the jewelry 

store caters to the seeker for gifts which 
are different. The jeweler with a very 
small shop can carry a certain class of gift 
merchandise. A jeweler, if he has a very 
high grade of merchandise and an exclusive 
clientele, will find among the articles which 
will fit into his stock are antiques, porce- 
lains, ivory figures of all types and sizes, 
imported vases, tapestries, jeweled combs, 
wedgwood atomizers and powder jars, glass 
atomizers, statuary, imported leather goods 
such as leather stationery cases and port- 
folio to match with sterling silver decora- 
tions on the covers, all types of smoking 
novelties for the man and woman, leather 
novelties for the man and woman, draperies, 
Chinese vases, teakwood stands, plaques, 
and odd pieces of attractive merchandise. 
Such articles can be blended with the 
jewelry stock without any trouble. 

The Connoisseur Shop, Hotel Talf build- 
ing, New: Haven, Conn., is this type of 
shop. It is what many jewelers would call 
small, but because of the manner in which 
it is laid out it is not small in display 
surface. The shop in the main is in the 
Louis XVIth style of decoration. Cabinets 
of this style are very appropriate for the 
display of the novelties and antiques which 
the shop carries. There are a few water 
colors on the walls. Lamps are about the 
shop on cases and tables. The balcony at 
the back of the store holds many more 
antiques and imported novelties which the 
shop itself cannot hold. Everything in the 
shop, except the show cases and cabinets are 
for sale. 

The specializing in unique and unusual 
gift wares has made this shop known over 
most of the United States. Chicago cus- 
tomers stop over there when in the east and 
look for something novel. Connoisseurs 
visit the shop to pick up something else to 
add to their growing list of novelties and 
antiques. New Haven is a good town for 
transient trade once a shop is known. 
Being right there in the hotel this shop is 
visited by people from all over the country. 

The windows are small, but the displays 
are changed nearly every day. Something 
new goes into the windows every day if the 
entire display is not changed. This means 
that customers and passersby will always 
look into the window, having learned that 
there is always something different to see. 

There are shops which specialize in 
antiques and in novelties, and in unique and 
very high grade jewelry, but the shop which 
combines these three virtues (for they are 
virtues when a purchaser goes out to shop 
and can purchase in one shop after viewing 
the three named types of gifts) certainly 
does appeal to a_ prospective cus- 
tomer. 








Optical Goods and Cameras 





THE jeweler who wishes to utilize more 
space than his jewelry and gift depart- 
ments require can stock two classes of mer- 
chandise—cameras and optical merchandise. 
Cameras, in a corner of the gift depart- 
ment, or in a separate department of their 
own go very well with gift merchandise. 
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There are leather photograph boxes, leather 
photograph books, and small frames for 
photographs or enlargements. The sale of 
cameras also will stimulate the sale of these 
other gift department items. Because the 
camera works in so closely with the mer- 
chandise of the gift department, and assists 
in the sale of some gift department mer- 
chandise, and because a camera is a good 
gift itself, it can be stocked by the jeweler 
who wishes to add still another item to the 
numerous ones of the gift section. 

But, with the display of cameras, either 
in the store or in the window the jeweler 
should remember to show photograph 
albums and photograph boxes. And these 
photograph albums brings him right along 
to the co-display of diaries and “My 
Trips—’ 

Now the question of optical merchandise 
is as closely allied with .the jewelry stock 
as the cameras are with gift stock. The 
sale of lorgnettes, opera glasses, and magni- 
fying glasses and gold, silver and platinum 
oxfords is a part of the jewelry store busi- 
ness. 

The addition of the optical department is 
but a better service to customers. Women 
are always more pleased with the lorgnettes 
or oxfords purchased in the jewelry store 
than in the best of optical stores. They 
just are—there is no reason except that 
women reason so entirely unreasonably that 
this is the result. 

The jeweler who wishes to please these 
customers can establish an optical depart- 
ment in his store. It should be located in 
the rear of the store and should be equipped 
in the most up-to-date manner. The best 
method of conducting this optical de- 
partment is to have the best optician the 
jeweler can obtain be at his department at 
only certain hours during the week, or cer- 
tain hours on certain days in the week. 
One of the salespeople can take the broken 
glasses which are brought in for repair 
and turn them over to the optician when 
he arrives, and make an appointment with 
the customer to see the optician if she so 
desires. Customers will go to this little 
inconvenience of coming back again during 
the optician’s hours because they know that 
the jeweler is giving them the best service 
and the best merchandise, and they like the 
atmosphere of the store itself. 


Birthday Gift Table 


GOME jewelers have tried out the idea of 
tables in their gift departments and have 
found them very successful. The idea can 
be carried out in many forms of tables. 
There are at least 10 tables which can be 
used from time to time in the jeweler’s gift 
department. 

The first is one which has been used by 
jewelers who do not believe in the steady 
use of table displays. It is the table dis- 
play of suggestions of Christmas merchan- 
dise. 

The idea of price tables is also one which 
has proven very successful to many jewelers. 
There will always be a controversy over the 
success of these tables. Some jewelers 
claim that they are not successful because 
the woman comes into the store to spend 
money on a gift upon which she has not 
decided and she does not question the price 
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until something has caught her eye. That 
may be so, but other jewelers find that men 
buy regardless of the price, and women will 
go straight to the point. She will say: “I 
can’t spend so much, what can I get in the 
way of a gift for such and such an oc- 
casion?” Except in the minority of in- 
stances, a woman is a price buyer. A 
woman decides, mentally, just how much 
her friendship with a certain person is worth 
and decides what priced gift she wishes to 
give. The men may say: “But all women 
are not that way.” Maybe all are not, but 
the general feminine buying public reasons 
that way though they would not admit it. 

Next to price tables bridge prize sug- 
gestions have been utilized more than any 
other idea. It needs no comment. Neither 
do the suggestions for men’s presents, for 
women’s presents, for young girl’s presents, 
and for brides’ presents. Placing anniversary 
presents on a table is an idea which has 
been used and found successful. 

The placing of new merchandise on a 
table for initial display before it is put on 
shelves in the gift department shows a 
better return than many other table ideas. 
From time to time as shipments of new gift 
merchandise come in the jeweler can dress 
a table with this merchandise and it is bound 
to draw customers because women are 
eternally looking for something new. 

In addition to the tables of gift suggestions 
for the man and woman there is an excuse 
for almost a duplication of these tables in 
showing birthday gifts for man and for 
woman. The idea of just gifts for the man 
or woman meets a need of customers, but 
the driving in of “Birthday Gift Sug- 
gestions” is of even greater value. 





Composition of Glass 





GLASS consists, generally speaking, of a 
mixture (rather than a compound, as 
there is difficulty in determining the molecu- 
lar composition of the constituent silicates), 
of two or more silicates united by ‘fusion 
into a homogeneous, hard, brittle mass. The 
nature and molecular composition of these 
silicates determines the variety or nature of 
the glass, according to the proportion of the 
base or bases associated with the silica. 
Silica (termed the dioxide of silicon, SiO) 
predominates as the essential element of vir- 
tually all manufactured glass. Combined 
with the silica are such bases as potash, 
soda, lime and lead. The bases may be 
termed alkalimetallic oxides, and with the 
silica comprise the fundamental constituents 
of manufactured glass. Oxides and materials 
other than these are used as auxiliaries for 
special purposes, as de-oxidizing and de- 
colorizing agents, and for imparting specia? 
colors, and properties of manipulation to 
the product of the combination of the re- 
sultant silicates of potash, soda, lime, ete. 
As an example: Flint glass is composed of 
silica, potash and lead; or silica, lime and 
soda; a double silicate in either case. Win- 
dow glass is a ter-silicate of potash, lime and 
soda. These silicates are not separately 
formed and then fused, but are simulta- 
neously fused together by a double though 
continuous process without any break in its 
continuity, by being mixed and charged, and 
then fused to completion in the pot or fur- 
nace of the glassmaker. 
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An Added Source~ 









The addition of Selden Selections to a jewelry line is a logical step in progress. 
Being beautifully made in a wide variety of shapes and articles at exceedingly 
low prices, these items are eminently fitted to grace the shelves of any jewelry 


store. 


ew 


Nor will they remain long on the shelves! 


Literature sent on request 





SPICER STUDIO 
Individual Shapes in Blown Glassware 


BYBEE POTTERY CO. 
Hand made in the foothills of the 
Cumberlands. 


THOMAS-SCHEDLER CO. 
The Gift Line of Distinction 


COWAN POTTERY 
Graceful Pottery in Exceptional Shapes 


GEORGE R. WEST & SONS. 
Decorated and Gold Encrusted 
Glassware. 


CRAFTSMAN STUDIO 
Specialties in Hand Wrought Copper 


PETER PERAZZO 
Alabaster, Italian Majolica and 
Peasant Ware 
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TALAVERA IMPORTING CO. 
Mexican Glass 


TREITNER & FROELICH 
Hand Tooled Leather Objects 


EAST INDIA ART CO. 
Hand Chiseled Brass from the 
Mystic East 


POILLON POTTERY 
Reproductions of Old Shapes and 
Original Designs 
CALIFORNIA FAIENCE 
Distinctive Pottery and Tiles 


BRADLEY STUDIO 
Daintily Decorated Novelties of a 
Thousand Uses 


ELSIE PRINCE STUDIO 
California Poppies, Cosmos and Asters 


COOPERSMITH & CO. 
Quill Pens 

CORICE WOODRUFF STUDIO 
Hand Colored Plaques 


BARRELL & CO. 
Morocco Pottery and Leather 


EUROPEAN SPECIALTY CO. 
Exceptional Italian Importations 


EARL W. NEWTON ASSOCIATES 
Mirrors of Merit 


ROGER WILLIAMS STUDIO 
Early Italian Reproductions 
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HOWARD -G - SELDEN 
ART WARES 
NEW YORK 








Sn / 

YER 

Mao Gat 
S Vl he > 




















stock rooms. 
season. 


is here and with it the realization that serious considera- 
tion must be given to the ordering of holiday stocks. 


I. Shainin & Co., carrying a most complete stock the year round, have added greatly to their Pre- 
Holiday Stocks, enabling them to give their usual prompt service to all holiday orders, from any of their 
An order placed now is insurance against disappointment due to short stocks later in the 


OCTOBER 








Illustrated catalog mailed upon request 


I. SHAININ & COMPANY 


Direct Importers of Chinese Artwares 


SAN FRANCISCO CHICAGO NEW YORK 
268 Market St. 920 North American Bldg. 139—5th Ave. 
Cor. Davis St. 36 South State St. Bet. 20th and 21st Sts. 
Show Rooms 
LOS ANGELES BOSTON 
Albert B. Hess Purchasing Offices in China at SHANGHAI and PEKING The H. P. & H. F. Hunt Co. 
7th Floor, Sun Bldg. 19 Years of Successful. Merchandising 41 Pearl St. 
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|| Gift Buyers Information Bureau | _ 

= THE JEWELERS’ CIRCULAR Announces a Buyers re 
= Information Bureau for All Jewelers = 
Bi Interested in Gift Wares. is 
= HIS department now offers a reliable source of information = 
= and unbiased advice to all jewelers on all gift merchandise = 
a that is suitable for a jewelry store. = ; 
= Perhaps you are one of the hundreds of jewelers already interested = 
= in the really great opportunities in gift wares, but hesitant about = 
Di purchasing through lack of absolutely responsible, reliable informa- = | 
|= tion—information on the different classes of merchandise, on exactly = 

= what to buy and where to buy it. = 

SI Or you may already have a gift department in your store and would as | 
py like to know how the chain store in your town can under-sell you =| | 
Di on certain merchandise, or where they purchase such goods. S 
> BA 


For a long time the need has been felt for a reliable information | 
bureau. Not to promote any particular class of merchandise but to 
furnish a broad merchandise view of all classes of goods that may 
be of interest to the retail jeweler. An organization of unquestioned 
integrity and reliability, with but one single thought in mind, that 
of finding such merchandise as is requested and getting the lowest 


SST? STD NSS 2S SA 


i a SEE SAREE 


possible prices. c 

It is not the purpose of this Gift Information Bureau to place any 

orders with any manufacturer, but simply to get you information 

about any goods you may be interested in. cS 
RK 


THE JEWELERS’ CIRCULAR has opened this department that you may 
secure, without obligation, not merely data on any merchandise you 
may be interested in, but to keep you posted on the market conditions, ne 
and to be of such service to you as only an experienced merchandising 
department can be. 





The Jewelers’ Circular Pub. Co. 
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BORGHESE 


The Borghese line comprises a great variety of interest- 
ing items that lend charm and character to the home at 
moderate prices: 


LAMPS ... PANELS ... MIRRORS 
BOOK ENDS... CANDLESTICKS 
JEWEL BOXES 











Gifts that have the highly prized quality of Old \World 
wares in soft mellowed colorings. 


The New Borghese Catalog 
Giving you an excellent idea of this beautiful line will 
be sent you on request. 
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5 
Charles Gall 
‘New York City 














Musical Novelties 
LADOR INCORPORATED 


58 West 45th Street, New York City 


The only distributors of musical novelties on earth with 
its own factory of music boxes, at Ste-Croix, Switzerland. 


Factory established 1820 by Francis LADOR. 








Our Prices Are the Lowest 
on the Market 





Hammered Silver Musical 
Cocktail Shaker 
No. 346HS 





We are in a position to guarantee prompt delivery of any 
orders placed with us between October and Christmas. 


We Stand Behind All Our Goods 
Send for Illustrated Price Lists NOW 


No. 102 





Enameled Powder Box 
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2513—Novelty Lamp. Height 7'% Inches. Base 9x4% 
Inches. Basket Top of Colored Flower Beads. Marble 
Base. French Bronze Finish. Wired. 





Send for New Illustrated Circular 





J. B. Hirsch Company 


IMPORTERS and MANUFACTURERS 
432 East 17th Street New York 














The Masterlite de luxe 
Pocket Cigar Lighter. 


( si to Smokers) 











FLINT 
NO Friction 


Trouble 


Works on a 
New Scientific 
Principle 


Guaranteed 


forever 


Greatest Gift Seller in Years 


In handsome Red Leather Case 





Gold plated jeweled with Birthstones................ $1.50 
Heavily nickel plated, jeweled with Birthstones....... $1.25 
Gold plated without jewels........2cccccccscccccece’s $1.25 


Can of fuel with each lighter FREE 
Retails $3.00 to $5.00 each 


$ Write on your letter head for a sample 
of each style (3 in all) 


110A E. 23rd St., New York 








12-14 West 21st Street 


Seat 
ct Ss Masterlite Mfg. Co. 
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MONDETTI 


€)1M PORTATIONS«& 


HE vogue for An- 
tique style Italian 
Pottery—and its conse- 





due to the beautiful color 
blendings and the unusual 
range of pieces and shapes 
to be had in this ware. 


Nowhere in the country 
can one find a more 
widely varied assortment 
of this pottery than in: 
our Show Rooms. | 


If you can’t call and 
see the line, write for. 
descriptions and prices.’ 





All styles of Italian 
Ceramics, Potteries and 
Hand - tooled Leather 


zoods. 


Simondetti & Company, Inc. 
STOCK AND SHOWROOMS 
New York City 


Pacific Coast: H. J. Payne, Furniture Exchange Bldg. 
180 New Montgomery St., San Francisco 
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- A SPECIAL OFFERING : 
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¢ In order to introduce these old maps to the Jewelry 
ig gaa y 
: trade, we will give the set of four maps at the special 5 
% price of $16 net. ‘These maps sell for $10 each, retail, | 
rs ‘ : Ri 
@ and are so popular in the gift trade that we have had s 
se = a | 
bs to publish a new edition. E 
i If you need pictures (and you do) write us, we can i 
‘ ie 
rs Las eet Re meee help you. | 
» : ~( 
% One of a set of four old maps of 17th Century Ki 
KY ¥ Ni 
KJ] America. Each one is crowded with the romance R U D O L F L E S C H Ki 
KJ] of America’s early years. 225 Fifth Avenue FINE ARTS New York ff 
3 Size 15" #20" Publishers of Finer Pictures ‘ 
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Just such Glassware as illustrated above, beau- y 
tifully designed and cut to perfection, priced \\ 
remarkably low for the quality, means that you 8 )) 
can make new customers and real sales. Colors, Manufacturers and Importers CJ 


Tooled Illuminated Leathers. 
Made in Our Own Studios. 
Also Desk Sets — Humidors — Boxes— 
Book Ends—Trays—Portfolios—Photo 
Books, Etc. 


Write for Catalogue and Prices 


Amber, Blue and Green. 

We Defy Competition 
on this merchandise as to price and quality. 
Can’t we make you another one of our friends 
by sending you a trial order? 


The Saul Manufacturing Co. 


24 West 23rd Street New York 








Ie} 
| 159 EAST 51% STREET NY EY 


Assortment No. 6 | J. R. KITTLER 
A $25.00 Special! | 23st Fitz Rat 





























Why Not Now? 
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JUBE 0 of Gold and Platinum China teats Se 

pLAt! CHINA 5 Pair Salt & Peppers 2116 Hudson Ave. 
2 Sets Sugar & Creamers CHICAGO 








2 large size Bonbon Dishes 
1 4-piece Condiment Set 
1 6” Vase 


Reg. U. S. Pat. Office 


The Latest 





i . Ask for Representation. 
Try It! You Will Call Again. Voor tartans ang Oe 
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An Up-to-date Gift Department | 


Arrangement of Carefully Selected Stock to Produce Home Like Effect One Secret of the 
Success of the Kirby Shop of Gift Wares 


























—— 


UST what constitutes a good gift de- 

partment in a jewelry store may be a 
question which can be argued over in- 
definitely. Merchandise is one question 
which will ever be in the balance, business 
methods another. A third is location and 
display methods in the gift department. 
These three can be made to cover all the 
important points in the jewelry store’s gift 
department. 

The jewelry store in question was estab- 
lished in New Haven, Conn., in May, 1837, 
by the grandfather of the two brothers who 
are now handling the business. In 1917 
this jewelry house felt that the trend of 
gift business was going strongly in the line 
of novelties such as china, glassware, pot- 
tery, leather goods, brasses and bronzes, etc. 
They had a brown stone building in a good 
location in the same town and as this was 
unoccupied they opened a gift shop there. 
Two years ago the business section moved 
in this town and this jewelry store moved 
with it to its present location. The store 
had a back room about the same size as 
the jewelry store which could house the 
gift shop and so the gift shop was also 
moved to the new location. Over the few 
steps up from the floor of the jewelry 
store to the gift department there hangs 
the sign “Kirby Shop of Gift Wares.” The 
original shop was stocked with $50,000 worth 
of gifts. The present gift department is 
stocked to the approximate amount ot 
$35,000. 

This store does business with a capital 
B. The two brothers have their special 
buying scope, and the gift department is in 
charge of a man who knows the gift and 
china and glass business. 

They keep books in this store, and an 
auditor goes over them and sends in a 
statement the first of every month. The 
Kirby brothers know just what is happen- 
ing in their store—just what bills have been 
paid during the month, what remain to be 
paid, what money has come in, and what 
money is still outstanding, and whether 
the departments are taking care of them- 
selves or not. The business is divided into 
five departments—Jewelry, Gift Department, 
Repair Department, Manufacturing Depart- 
ment and Special Order Department. They 
can state that the jewelry department does 
anywhere from three to five times the 
amount of business that the gift department 
does, and say what this means in sales and 
in money amounts. Of course a ring can 
be sold for $1,000 while a set of dishes 
will sell for several hundreds. This gift 
department carries itself. It is not a dead 
weight or money sieve. 

A few more words about the jewelry 
store before we go into the gift store. A 
while ago novelty jewelry, of the type which 
the gift shop stocks among its gift mer- 
chandise, was stocked in a show case near 





the back of the jewelry store and near the 
stairway which leads to the gift department. 
That novelty jewelry case has more than 
paid for itself. That is how well these men 
conduct their business. They can tell you 
that that type of merchandise pays for the 
space it occupies. They have carried it only 
since moving to this new location. There 
are not many jewelers who can tell you 
these details about their business. Many 
jewelers do not know what their percentage 
of profit is each year. They get a living 
out of the business and that is about all 
they know. Then comes a year when busi- 
ness is poor and they have to cut down on 
luxuries at home until business picks up, 
but they cannot tell you the reason for the 
needed cut, what part of the business needed 
a little more attention, and where in the 
business itself the cutting down should have 
taken place in many instances instead of in 
the home. But this is aside from the Kirby 
jewelry store with its successful jewelry 
business and successful gift department. 

The question of price tags and labels was 
brought up and it was interesting to note 
that they have the problem that all large 
jewelers with a reputation have. Some 
customers have been known to remark that 
they thought it cheapened the store to have 
prices in the window when merchandise of 
either the jewelry or gift departments was 
on display. But sometimes prices are put 
in the window. It depends upon the mer- 
chandise to be displayed, and the method 
of displaying the merchandise whether 
prices fit in or not. Labels are pasted on 
such merchandise as will take labels and on 
those which will not the small price tag is 
used. All merchandise in the store is priced. 

The jewelry store had for a time a Satur- 
day sale of one item of nickel silver. They 
bought a special number of these pieces and 
when the assortment was covered the sale 
was allowed to drop. In other words one 
week a gravy bowl was on sale, and the 
next week a nickel silver dish and so on. 
People bought the pieces separately and 
made up sets. It appealed to the woman 
who could buy a piece weekly but could not 
buy several pieces at one time even if there 
was a sale. This method was used only 
in the jewelry store. Sales are not con- 
ducted and advertised in the paper for gift 
department merchandise. Sales were never 
held at the other location. 

Gift department merchandise is on sale 
though twice a year. The sale is advertised 
and is sort of a clean house sale to make 
room for the new merchandise which is de- 
manding space on the tables which fill the 
gift department. 

The jewelry buying and the gift depart- 
ment buying are done through traveling 
salesmen and on trips to New York. The 
traveling salesmen buying in the gift de- 
partment will be dealt with in detail later on. 


This jewelry store advertises in magazines 
and in the Yale papers. 

Now we will go toward the rear of the 
jewelry store, past the novelty jewelry case 
and through a goodly display of clocks, 
some of which «re on a table in the wide 
center aisle. The jewelry store is very im- 
pressive and very high class in appearance. 
It is a typically dignified confidence-giving 
store. You just know that what you buy 
there is bound to be right. And then those 
few steps up and a platform or landing on 
either side of which are a few tiny offices 
and you step into the gift department which 
for all the world is the most attractive gift 
shop you have ever seen, and you tur1 
around and look back over your shoulder 
to be sure you are still under the roof of 
the jewelry store. That is the way to get 
your customers—those few steps and the 
entirely different atmosphere and entirely 
different merchandise and entirely different 
feeling in the customer as she goes forward 
to look. One thing which strikes the cus- 
tomer is the fact that there are no show 
cases. Show cases belong to the jewelry 
store these people feel. Tables, card tables, 
tea wagons, tea tables, gateleg tables, 
library tables, console tables, and even 
wicker tables are used to display merchan- 
dise in the gift department. There are two 
glass show cases, one on either side of the 
front of the gift department which have 
leather, bronze and brass displayed in them. 
One tea wagon with drop leaf sides dis- 
plays a glass tea set, metal ‘vases and ash 
trays and below on the tray a china tea 
set. Lamps, floor lamps and bridge lamps 
are about the whole store. <A large table 
with sockets run around the front and sides 
enables all the lamps that are displayed on 
that table and nearby to be lighted. A couple 
of ship models are on top of the show cases 
in the jewelry store. 

Crepe paper table cloths are the covering 
for most of the tables. Some retain the hard 
polished wood while others have paper 
doilies and a few have cloth scarfs. There 
are price tables in this gift department— 
three of them—a $5 one, a $7.50 one and a 
$10 one. 

Candles are a large item in the gift de- 
‘partment. This gift department sells them 
cheaper than the five- and ten-cent store. 
They have learned that one cannot handle 
candles and sell them in pairs. Their busi- 
ness methods have shown that to handle 
candles satisfactorily they can sell them in 
lots of six in a box for 50 cents. They 
must ask a good price for them when selling 
them by the pair and experience has proven 
that the half dozen boxes of one color are 
satisfactory to both customer and the gift 
department itself. Taper candles are sold 
in pairs. 

China and glassware are the most difficult 
items in the gift department for the jeweler 
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Special Gift Package of Highest Grade Leather Ware 
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Packages made up in | ae es 
l The Hall ee AS 
many styles. Me et ee 
ark of | %: 


May be had containing ad 
Bill Fold and Key Case, 
or Bill Foldand Cigarette 
Case, Bill Fold alone, or 


Cigarette Case alone. 


TRADE MARK 
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Samples sent on approval 





H.'E. Kaser Modeled Leather Corp. 


1870 & 72 Genesee St., Buffalo, N. Y. 























STANDARDIZE on R 
Day-Craft Gifts B 


Jewelers find it more profitable O 

every year to handle DAY-CRAFT N 7 
GIFTS. Fall buying is well under E 
way at our salesrooms and by mail. 


We can give prompt service on Christmas 


reorders up to the last minute. Individuality 


4 OUR BRONZES are made by crafts- 

4 tt I r men, not machines. Each artisan puts 
ay = ra 9 pat a his whole heart—his sense of beauty— 

. . into what he produces. Thus, the artistic 

sensitiveness of skilled hands guiding 


fine tools, results in art subjects which 
are as individual as a great painting— 


Springfield Announcing 


our new Catalog 


Massachusetts nt ra so individual, in fact, that, though such 


on request. 


bronzes may be imitated, they can never 
actually be duplicated, as our modeis 
New York Office prove. And our prices are no more 
than the imitators, so why not have 
the originals? 


New York Office 
E. H. COLES, Sales Manager 


225 Fifth Avenue 


Send for Beautifully Illustrated Catalogue 
Pompeian Bronze Co. 


Los Angeles—M. J. Lattie 


209 Transportation Bldg. 
INCORPORATED 


Manufacturers of Artistic Bronzes 


225 Fifth Avenue Room se New York City 
























































October 13, 1926 


to visualize in the proper proportion. They 
are the hardest pieces for the salesman to 
sell to the jeweler. The sample pieces 
should be on the table in the gift department 
and the duplicate pieces and duplicate sets 
should be in the dirt and straw of the barrels 
in the store room. When a sale is made one 
of the duplicates should be taken to be 
shipped to the customer’s home or to fill 
the place on the table if the customer has 
taken the display piece. Jewelers cannot 
see the value, in the dirt and dust of the 
straw barrel, of china and glassware. He 
feels that they are a dead loss because they 
are not on display—which is just the oppo- 
site for as long as they are not on display 
in quantity their value is enhanced in the 
eyes of the customer who is looking at 
them in the gift department of the jewelry 
store. 


The windows, there are two, one on each 
side of the center entrance door, are 
changed every Monday. One window has 
been built higher in the front than the other. 
This is the smaller of the two windows. 
The smaller window is for the jewelry dis- 
play, and the raising of the floor level of 
the front about a foot to a foot and a half 
above the ordinary window level brings 
these small items to the proper level for 
the window looker to see them at their best. 
The side and back of the window as it goes 
up to the entrance door is at the regular 
floor level. The larger window is for gift 
merchandise and is so spacious in appear- 
ance that a console table or a tea wagon 
can be placed in the back without giving 
even a suggestion of crowding. It just 
happens that the right-hand window as you 
stand in front of the store is the gift de- 
partment merchandise window. 


When the manager of the gift department 
was asked why he used so many tables of 
all types to display his merchandise he re- 
plied that show cases are not as appro- 
priate nor are open cases and shelves. 

China is a very good item in this gift de- 
partment. They buy 15 barrels at a time. 
They can supply from stock 10 sets of each 
of the open stock china sets which are dis- 
played, giving a dozen of each of the items. 
Their display of service plates are varied 
and will appeal to all types of women. Their 
crystal pieces can be supplied on the same 
scale. Only two card tables and two large 
tables are devoted to the display of china. 
Crystal has two special glass cases forming 
a “V” in the back of the gift department and 
there are several card tables with crystal 
plates and goblets, while there are numerous 
tables and tea wagons and tea tables of 
glass ice tea sets, and colored glass. 


Pottery is a large item. Two sets of 
wooden shelves on the rear wall of the gift 
department on either side of the door into 
the small storage room in the rear bear 
pottery pieces in console sets, candlesticks, 
Pitchers, vases of all sizes and flower re- 
ceptacles. Ramikins, those -attractive little 
individual baking dishes, have a_ small 
wicker table all to themselves in the large 
aisle of the gift department. Over the 
radiators are a shelf built on to the wall and 
pottery is displayed here as a rule. 

There is a card.table of bronze book-cnds, 
and a gateleg table on which brasses are 
displayed. A long table in the right hand 
rear of the department has a large assort- 
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ment of lamp shades. Two grandfather 
clocks are against the wall among the 
tables. A rectangular acquarium stands near 
one of these clocks and there are several 
bridge and reading lamps in the same group 
in addition to a small table on which are 
the popular-sized photograph frames. A 
screen, a floor’ lamp and a smoking stand 
are grouped at the end of one of the aisle 
tables on which is displayed glass ware. 
Atomizers and the silk shades for bed lamps 
are in a small cabinet at the left of the 
entrance while at the right is a small cabinet 
of gold glassware. There is a small table 
at the left front of the department for sales- 
people or customers to write conveniently 
and the manager has a desk of his own 
about the middle of the left-hand side. 
Gold salt and pepper sets fill a small round 
top table. 


The use of so many small and large tables, 
placed about the room and scattered through 
the wide aisle separates the displays and 
also gives them a homelike atmosphere. 

The gift window has a crepe paper table 
clotn ground which is put down in a very 
graceful way and with an uneven surface. 
A pair of silver pheasants and pieces of 
glassware are in the front of the window, 
with a boudoir lamp and a picture frame. 
Then comes a raised platform (continuing 
backward) on which are six glasses and a 
glass pitcher, Viking book-ends, and 
elephant book-ends. Over the elephant 
book-ends on the side wall hang two ship 
clocks. 

There is now a higher platform with door 
stops displayed on each end and a large 
lamp with a pleated shade in the center. 
There are leather boxes on either side of 
the lamp. Behind this is a table with a 
large vase upon it, and in the corner is a 
tilt top table. There are several wall mir- 
rors, in the back and on the same side with 
the ship clocks. 

This store is conducting its business by 
careful buying, with experienced  sales- 
people, good store location, well dressed 
windows changed weekly, well laid-out 
store, and a bookkeeping system which 
keeps exact check on each department 
monthly. How many jewelers can say the 
same? 





Typical Offerings Appeal to 
Tourist Gift Department Trade 





[- is the typical gift that is replete with 

individual interest. The type of souve- 
nir native to one section of the country 
allures the tourist or visitor in cities or 
towns of that section. Practically everyone 
at certain times of the year has now been 
turned into a tourist, as the increasing vogue 
of travel, and availability of cheap trans- 
portation encourages many persons to be 
perpetually “on the go,” visiting distant 
cities, and places on the other side of the 
continent. 

Gifts that will connote a memory of a 
certain place and cause a distinct recollec- 
tion of that place to be conjured up are 
frequently sought by discriminating gift 
huvers among merchandise which is not dis- 
tinctive, which is general or in the ordinary 
run of trinkets, and which can be purchased 
as readily in a Hoboken jewelry or gift 
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store as one to be found in Los Angeles. 

There is available in nearly every section 
certain material from which there can be 
fashioned gifts and articles of jewelry that 
will be unique. In one section of the coun- 
try a special class of material may pre- 
dominate, like gifts made of alligator skin 
in the south, among the low lands, while 
in other sections, there may be material 
mined or used so extensively as to be thor- 
oughly identified with the place, that will 
be outstanding. This raw material may fur- 
nish many characteristic presents in the 
hands of a skilled stone cutter, or jewelry 
craftsman. 

Theulite, and some of the various types 
of chalcedony mined in the State of Wash- 
ington and other parts of the northwest, 
moss agates of Montana, and stones for- 
merly classed as_ semi-precious, have a dis- 
tinct appeal in these sections of the country, 
where tourists gather in Summer. There 
is interest created in these, on account of 
their type being produced there, and because 
such material is of a different type from 
the usual run of jewelry or gift merchandise. 

In like token, as Seattle is the Gateway 
to Alaska, there is a fossil ivory imported 
from Alaska to that metropolis of the north- 
west, which is being utilized to a great 
extent in making many craftsmanlike gifts, 
such as fossil ivory beads, cigarette holders, 
salt and pepper shakers, totem poles, pen 
holders, brooches, napkin rings, vases, and 
many other unique gifts. 

This fossil ivory which is used for these 
unique gifts is available in rich brown and 
blue, in different shades of cream and old 
ivory tones, the shades being produced by 
the reaction of this ivory to its environment, 
and the deposits of rock and earth and min- 
eral substance in which it has been em- 
bedded. The ivory is taken from the tusks 
of mammoths and sometimes walrus which 
flourished in the historic days that antedated 
the Glacier Age, and which pieces of tusks 
have long been buried, frozen deep in the 
ground. 

Interest for the visitor exists in the way 
in which this fossil ivory is found, and in its 
colors, no less than in the many articles 
which have been made from it. Visitors, 
therefore, are usually welcomed. to such 
jewelry and gift. stores, where gifts of this 
category have been gathered together. 

Attention is called to these gifts through 
folders that are made available to tourists 
and visitors to the city. Printed literature 
that describes the gift or jewelry store are 
placed in banks where the tourist may be 
likely to cash checks, in hotels where he 
may stop, in restaurants where he may dine, 
in tourist bureaux and Chambers of Com- 
merce, where he may ask for information, in 
railroad stations, or auto camps. Through 
such material tourists are directed to the 
store, where they may view the typical 
gifts of the locality. Adherents of the plan 
of thus merchandising these native articles 
are satisfied with the results being secured 
from this phase of the gift store, or the gift 


department’s activities—C. M. L. 








Jewelry valued at $1,600 was stolen from 
a showcase in the S. & S. Jewelry Co., Wor- 
cester, Mass., one night recently according 
to the report of the proprietor, Harry Small. 
No attempt had been made to open the safe. 
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THE BALTIC AMBER CO. 


Finest Genuine Amber 


Necklaces 
and 
Chokers 


Largest Line 


of 


Cigarette Holders 


Handsomely Boxed 
Finest Faceted Amberlite 


105 WEST 40th STREET 





NEW YORK 





Rock Crystal 
Cutting 


can now be had on 


“Theresienthal’” 


(FAMOUS) 


Fine Crystal Stemware 





This is, without exception, the 
Best Crystal and Colored Glass 
line in the world for jewelers. 


Write us inquiring when our repre- 
sentative will be im your vicinity 





Fred. C. Reimer Co., Inc. 


49 W. 23rd St. New York, N. Y. 





A Very Appropriate 
Gift Item 


Black Lacquer 
Automatic 
Cigarette Box 
on Stand, of 
latest invention. 
Bird and foliage 
decoration in 
gold and color. 
Key border in 
gold on edge of 
cover. Nicely 
adjusted hinged 
panel on lower 
front of box, 
worked with 
spring lever, that selects and drops one cigar- 
ette at a time out on stand grooved to receive 
it. It is very practical as well as ornamental. 





Send for new Christmas Catalog 


Taiyo Tiading Gp» Inc;, 


IMPORTERS OF 
101 FIFTH AVENUE . 327 W MADISON STREET 
ven von, Wapanese Geodss, sseene 


New England Rep.—N. Masuda Co., 99 Bedford S8t., Boston. 




















The Finest 
Hand Tooled 
and Hand 
Colored 
Leather 
Desk Set 


$16.00 














Many other designs at lower prices 


J. LEQ GROGAN 


225 Fifth Avenue New York 











Superior Quality Photo-Frames 


Richly gold-tooled. Calf and 
Kerasé. Moiré, sliding back. 
All colors, all sizes. Send for 
prices. ($3.00 to $6.75 ea.). 
Number illus., size 5 x 7. Not 
less than 2 pes. $4.25 EACH. 


THE GIFTS-BAZAAR 


Miss E. D. Sanford Anne C. Wilmerding 


225 Fifth Avenue, New York 
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A Mark of Distinction 


HE BALTIMORE CLIPPER 

is an accepted mark of distinc- 
tion in gifts. Chinese importations 
—cloisonne, brass, jade, lacquer— 
especially appropriate for jewelry 
shops because of their high quality. 
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Jonquills and Ragged Sailors 


“REALART” FLOWERS 


are made to fill the present day demands for washable cut flowers. 
For merit and beauty none can compare with “REALART.” 
They are the only flowers on the market that can be washed when 
soiled. A close study of natural specimens has enabled us to 
imitate nature in all her beautiful colors and detail. “CREALART” 
copies are indeed hard to tell from the natural flowers. 


Write for information about our large variety 
of “‘REALART’’ Washable Cut Flowers. 


R. C. HAM & COM 
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Send for illustrated price list. 
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FACTORY AT 42 HIGH ST. 
NEW HAVEN CONN. 
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The Pottery Metallique 


Boudoir and Table Lamps Jagd 
Vases, Bowls 


Novelties and One Dollar Sellers | 


ART INDUSTRIES, Inc. 


Exclusive Manufacturers for U. 8. A. 


225 Fifth Ave. New York 
Chicago Representative: . 
W. C. Owen, Inc., 17 No. Wabash Ave. 
Los Angeles Representative: 
Shaw-Newell Co., 228 Stack Bldg. 
San Francisco Representative: 
F. C. Tuska, 150 Post St. 





The New French Vogue 

































These smart French Dolls are the latest thing 
on Paris boulevards used as motor mascots or 
general decoration. Six designs No. 17/1091 at 
$15.00 dozen or $1.50 each. 


The Chicago Importers 


The Importing Division of 








The Jewelers’ Circular Buyers’ Directory 
of the Manufacturers, Importers and Jobbers in the 


Jewelry and Kindred Trades W. C. OWEN, INC. 


Pri 1.00 
nei _ 17 North Wabash Ave. Chicago, Illinois 


Direct Factory Representatives 





Copyright, 1925, by 


The Jewelers’ Circular Publishing Company “The most complete showing of Gifts, Art Wares and 
11 John Street New York Novelties in the Middle West—Imported and Domestic.” 


Send for Our Portfolio of Gifts 























130 THE JEWELERS’ CIRCULAR October 13, 1926 

















SS SS 


TORI, ecechede Clocks TAMAR RR nity 


Se 


Order Holiday Clocks Now! 


Plan to have your Holiday Clock business reach its peak early in December. 


Here is an array of “quick-sellers” bearing the Herschede quality mark. Beautiful patterns. 
Well built. Reliable timekeepers. Cases of finest Mahogany; exquisitely finished. Wonderful values! 























Place order EARLY with Accredited Herschede Jobbers or direct with the factory. We guar- 
antee prompt delivery of all orders placed this month. 





No. 2021. Westminster and Canterbury 
Chimes. DeLuxe Model 10 Pendulum move- 


No. 2019. Westminster and Canterbury 
Chimes. DeLuxe Model 10 Pendulum 





movement. 3-Rod_ chord hour _ strike. No. 2017. Westmin- 

Raised Bronze numerals. Finest mahogany ster and Canterbury “eet 3-Rod gg od 50 Raised 
. Height 1034”, L I i" ial Chimes. DeLuxe ronze numerals. ines ahogany case, 

oe Sag ip a Eee _— Model 10 Pendulum Redwood Burl panels. Height 1034”, 


7”. Retails at $73. Length 21%”, Dial 7”. Retails at $83. 


movement. 3-Rod 
chord hour - strike. 
Raised Bronze nu- 
merals. Finest Ma- 
hogany case. Height 
13%”, Width 11” 
Depth 7”. Retails 
at $73. 





No. 6010. Westminster Chime. Model 20 
Pendulum movement. Strikes the hour on 
rods. Raised Bronze numerals. Finest Ma- 
hogany case, Redwood Burl panels. Height 
9”, Length 2034”, Dial 5”. Retails at $60. 


No. 6004. Westminster Chime. Model 20 
Pendulum movement. Strikes the hour on 
rods. Raised Bronze numerals. Finest Ma- 
hogany case, two-tone finish. Height 9”, 
Length 2034”, Dial 5”. Retails at $53. 





No. 3004. Hour and 
half-hour strike on 
gong. Model 40 Pen- 
dulum movement. ae 
— oa No. 3010. Hour and half-hour strike on 








No. 3006. Hour and half-hour strike -on merals. Mahogany “Symphony” chimetone rod. Model 40 Pen- 
“Symphony” chimetone rod. Model 40 Pen- case. Height 11/4’, dulum movement. Raised Bronze numerals. 
dulum movement. Raised Bronze numerals. Width 8", Dial 5”. Mahogany case, Redwood Burl panels. 
Mahogany case. Height 914", Length 20%”, Retails at $27. Height 914”, Length 2014”, Dial 5”. Retails 
Dial 5”. Retails at $28. at $34. 


Advance Copies 1927 Catalog Upon Request 


Prices on the Pacific Coast A pproximately 10% Higher 


The HERSCHEDE HALL CLOCK CO. 


New York Salesroom: 586 Fifth Ave. CINCINN ATI OHIO Pacific Coast Representatives: 
Robt. E, Wilkes, Mer. 5 A. I. Hall & Son, Inc., San Francisco, Calif. 




















That this department shall prove mutually bene- 
ficial to our readers, it is desirable that the mem- 
bers of the trade generally communicate with THE 
JEweELers’ Circutar regarding any advantageous 
device or plan which they are utilizing in con- 





nection with their business. 

















Letters to Boost the Sale of Jewelry 





Practical Holiday Suggestions for the Progressive Jeweler 


Written Expressly for The Jewelers’ Circular 














+ gong of sustained prosperity 
for some time to come are quite pro- 
nounced, and there is every reason, there- 
fore, for the retail jeweler to be optimistic 
and spurred on by a stimulating spirit of 
optimism. He will be all the more anxious 
to begin his holiday advertising early. Ad- 
vertising must now have behind it more 
thought than hitherto, for modern advertis- 
ing is the product of much brain power and 
experience. It must give suggestions—sug- 
gestion and thought being the basis of all 
successful advertising. ‘Too many retailers 
give their advertising insufficient thought or 
preparation, and when results are not what 
they anticipated they condemn the adver- 
tising. 

Advertising properly prepared and backed 
by good merchandising, thought and creative 
ability is bound to produce some activity. 
The most successful advertising of all is that 
which is done after the advertiser first does 
enough research work to allow him to know 
just how to proceed. This requires study 
and observation and the home town jeweler 
is fairly familiar with conditions both indus-. 
trial, economic and social, so the job should 
not be so arduous. One large newspaper 
has a staff of 40 men to do absolutely noth- 
ing but study merchandising conditions for 
advertisers and the great mass of data se- 
cured—variegated and diversified in its 
nature—is astounding indeed. A little re- 
search, thought and knowledge of what to 
sell and how to sell it will help the adver- 
tising more than many realize. 


THE day of the old card, “John Smith, 
Watchmaker and Jeweler,” or the form 
of monosyllabic advertising without any sug- 
gestion or any creative thought or human 
interest, is passed, unless, of course, the ad- 
vertiser already enjoys so much prestige that 
he simply need mention his name and _ his 
merchandise in order to inform the world he 
is still on this planet earth. 
Every retail dealer including the jeweler, 
should procure some of the latest books on 


retail advertising and devote 15 minutes or 
longer per day to them. He will find this a 
profitable investment and will learn much 
about type, layout, the economics of retailing 
and merchandising as well as the fundamental 
principles of advertising. Any dealer too 
busy to devote ample time to advertising 
himself should not attempt it at all in a hap- 
hazard manner, but ougkt to pay someone 
to do the work for him. 

In conjunction with the newspaper adver- 
tising at this season, the jeweler may profit- 
ably send out circular letters. Circular let- 
ters should be sent out regularly by every 
progressive jeweler once a month, which is 
none too often, even though the jewelry 
business has been considered a seasonal busi- 
ness. It is not a seasonal business unless 
we consider it so and hypnotize ourselves into 
the belief that it is such. 


HILDREN are born every day, men and 

women are married every day, anniver- 
saries take place every day, and lovers 
pledge their troth every day—in fact, mani- 
festations of friendship and expressions of 
love and affection are made every day, giv- 
ing the jeweler, with his vast store of ap- 
pealing merchandise—the most wanted and 
the most lasting of ail—the greatest oppor- 
tunity in the world to do gripping, interest- 
arousing advertising. As stated before, it is 
better to hire a man with imagination to co- 
operate with you if you are too pressed for 
time to do the work yourself. 

Letters should not be the stereotyped kind 
that look as though they were run off the 
printing press at the rate of 1,000 a minute, 
but should have an individual appeal and 
appearance. No recipient will feel hurt if 
he feels that you thought enough about him 
to write him an individual letter. The let- 
ters may be sent to fathers, mothers, sons 
and daughters, to the girl friend and to the 
bov friend. They may be sent to married 
folks and unmarried folks, engaged people 
ard unengaged people. A form of letter 
which may offer a sutgestion as one to be 











sent out to unmarried men is the following: 


Dear Mr. Brown: 

Christmas is only —— days away, 
and we are writing you this little 
reminder with the hope that we may 
be of real help to you in selecting an 
appreciated gift for your friend. This 
gift need not necessarily be expensive. 
We have spent much time in selecting 
appropriate gifts for the girl as well 
as for every member of the family 
that will be cherished for many years 
to come. 

We sell at a moderate profit because 
we want to keep our stock moving. 
We are always making room for the 
newest creations in useful gifts for 
men and women at prices that make 
their purchase an investment as well 
as a great satisfaction to the recipient. 
Therefore, when you think of giving, 
think of your jeweler. At any rate, 
drop in and see us first, as we feel 
sure we can give you suggestions 
which will prove very satisfactory. 


ERE is a form of letter which might.:be 

sent out to an organization about to make 
a presentation to someone. The letter might 
be sent to the chairman of the committee in 
charge or to some individual who has the 
power to influence the others. 


Dear Mr. Blank: 

We are glad to know that your‘ 
worthy organization is about to re- 
member the excellent work of Mr. 
———.,, and it occurred to us that per- 
haps you would like to consider the 
presentation of a high grade watch to 
this honored member of your associa- 
tion. A watch, as you know, makes 
a very suitable, satisfying gift and, 
with an appropriate inscription, will 
be carried and displayed by the re- 
cipient with much happiness for many 
years. 

We have in stock some of the finest 
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NEW HAVEN CLOCKS 
Colonial Design 


HERE is a_ restful friendliness 

about a fine clock that lends an 
atmosphere of charm to whatever 
room it graces. 


These Colonial Clocks have hand- 
































Oo aaaier rubbed Mahogany Finished Cases, VIRGINIA 
saber Atk, ddelhés Attractive Dials, Decorated Panels HEIGHT, 13 inches 
WV aa Oitackiee = WIDTH, 9 inches 
FE seis gg one and are fitted with a dependable 8 gic Slee a 
5% inch Gothic Antique P 5% inch Gold Square Dial 
- Dial Day Pendulum, Rod Strike Movement. — Movement, 8 Day Pendulum 
Movement, 8 Day Pendulum ” od Strike. 
Rod Strike : , Case, Mahogany Finish 
Cone, Matecany Plath Ask your jobber to show you these Skeleton Hands, Decorated 
Skeleton Hands, Decorated ; . Panel 
Panel popular designs. Jewelers’ Circular List, $18.20 
Jewelers’ Circular List, $18.90 : 
=f = 
i 2 VERNON 
" . HEIGHT, 13% inches 
“ WIDTH, 9 inches 
4 , : 5Y% inch Octagon Gold 
_ Ro “ . Dial 
se ne a Movement, 8 Day Pendu- 
1) y 9 ; lum Rod Strike. 
“9 , 3 Case, Mahogany Finish 
| : a . a8 Glass Panel, Skeleton 
: be - a ' a ands 
26 ae i. a sl Jewelers’ Circular List, 
—e ; : ; $18.20 
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Storekeeping Department 
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watches made, guaranteed as to ac- 
curacy, and we respectfully extend to 
you an invitation to look them over at 
your convenience. It means some- 
thing, of course, to know that the re- 
sponsibility of this concern, backed by 
—— years’ of prestige, goes with 
every purchase. 
Sincerely yours, 


NOTHER form of letter which may of- 


fer a suggestion is this: 


(CHRIST RAS again! and in a few 
weeks! Hence, ye olde custom of 
gift-giving—gladdening and delight- 
ful—yet affording some anxiety at 
times. 

We can relieve you of that anxiety 
if you will drop in at our store today 
or tomorrow and let us help you in 
selecting something which will make 
you favorably remembered—and _ that 
is the main thing. 

An appropriate gift always does 
this. Our Mr. has spent a long 
time visiting the various markets and 
selecting what we feel you will agree 
are most desirable, appropriate, ap- 
preciated gifts, at very moderate 
prices. 

Let us show you the latest designs 
in diamond jewelry, watches for men 
and wrist watches for women, bar 
pins, necklaces, lustrous silver for the 
home. 

Visit our gift department also and 
see the array of dainty little remem- 
brances as low as $——. 

Yours sincerely, 





Christmas is not far off, and it is 
advisable to make the gift selection 
early. In this way, one’s mind is re- 
lieved and moreover you have ample 
time to make a satisfactory choice. 

Nothing is more appreciated than a 
well chosen gift of reliable jewelry 
from a responsible jeweler. In the 
modern jeweler’s establishment today 
exclusive gifts for all occasions may 
be found from $—— up. Painstaking 
merchandising has made this possible. 

Our line of diamond jewelry, 
watches and silver is more gorgeous 
than ever, for the designers seem to 
have put forth special creative effort. 
For the convenience of many of our 
patrons we will lay aside for future 
delivery any article selected, upon 
payment of a small deposit. The bal- 
ance may be paid weekly, thus sim- 
plifying matters and at the same time 
getting the gift problem off our mind. 
The public has learned that when it 
buys from a jeweler it secures not 
only merchandise but the responsi- 
bility of a specialist, always ready to 
make good. Come in today and let us 


assist you in making your Christmas 
selections. 


OW suppose you want to encourage early 

buying and want people to come in and 
pay a deposit to hold the article. 
one: 


Try this 
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Making the Public Jewelry Conscious for 
Every Gift-Giving and Festive Occasion” 








Winning Good Will at Hallowe’en Time 


Written Expressly for The Jewelers’ Circular 

















ALLOWE'EN, otherwise known as “All 

Saints Day,” has been capitalized by 
many jewelers. A little bit of original ad- 
vertising not only sells many novelties for 
‘this occasion but starts people thinking early 
for the Christmas season. Put the spirit of 
Hallowe’en in your show window as well as 
in your newspaper advertising. Use some of 
the decorative paper material so available. 
Hallowe’en is largely an occasion for young 
folks. Therefore, have some items as prizes 
for the Hallowe’en party. Here’s a sugges- 
tion for copy for letter or advertisement: 


Hallowe'en Time 


Is Fun Time 


Then liven up the party—make it 
worth while by using an appropriate 
little piece of jewelry—the real gift 
remembered when other gifts are for- 
gotten, as a prize for some of the 
contests which take place. A little 
wrist watch for the girl, a strap watch 
for the boy, or perhaps a bracelet for 
the girl, and a scarf pin for the young 
chap (and scarf pins, by the way, are 
becoming very popular), would be 
suitable. We have hundreds of cute 
little novelties that are suitable for 
prizes, some of which you might put 
in the cake for the party. And all 
at prices that will make you come back 
again and buy more. 

Yours for the Hallowe’en party, 

Joun Biank & Co. 


One jeweler secured for himself a great 
deal of favorable publicity by displaying in 
his window en a card for several days before 
Hallowe'en, little suggestions for Hallowe’en 
games. He put only one suggestion on a 
card each day, so that every day the window 
attracted quite a number of onlookers, 
anxious to get as many ideas as possible for 
the coming fun fest. 

Among games which might be suggested 
is the one known as the “Candle and the 
Apple.” 

An apple is fastened at one end of a stick 
about 18 inches long and a piece of lighted 
candle is fastened to the other end of the 
stick. The stick is suspended from the 
ceiling by a strong cord fastened to the 
center of the stick so that it will balance 
horizontally. A prize goes to the player who 
catches the apple with the teeth while the 
stick is revolving. 

Game No. 2 might be the blowing race. 
Cord or twine is stretched from one end of 
the room to the other, and on this rigid line 
of string is placed a disc-shaped piece of 
paper, the string passing through a hole in 
the center of the paper. The various con- 
testants blow the paper and try to make it 
reach the other end of the string. The 
winner of the prize is the one who first gets 


the paper disk to the end of the string. 

Another game is known as “the raisin 
race.” In the middle of a thread about a 
vard long a raisin is strung. A person at 
each end of the string takes the string in 
the mouth and starts to chew the string 
towards the raisin. The one who reaches 
the raisin first is the winner. 

Another popular old game is “bobbing for 
apples.” The hands of the contestants are 
tied behind the back. The apples with 
stems removed, are placed in a tub of water. 
Sometimes a name is placed in the heart of 
each apple or a ring might be so inserted. 
To get the apple out of the water with the 
mouth is of course no easy task. 

A popular Hallowe’en trick is to hide 
peanuts in every conceivable place in the 
rooms in which the party is held. The finder 
of the greatest number gets a prize. 

The potato trick has always proved 
popular. <A ring, a thimble, or some other 
novelty is placed in a dish of mashed 
potatoes. A spoon with which to eat the 
potatoes is given to each guest. The finder 
of the ring, according to the legend, will be 
married within a year, single blessedness is 
supposed to be the lot of the recipient of the 
thimble, according to the tradition, and to 
the finder of some other novelty, which 
might be selected at will, great wealth would 
accrue. 

Still another game is this: 

Apples or nuts are hidden in various parts 
of the room or house and some of the 
guests are blindfolded and requested to 
find them. The finder of the greatest num- 
ber of nuts and apples is awarded a prize. 

The progressive jeweler will suggest 
suitable little prizes for all these merry- 
making contests and will find himself well 
rewarded, because he will be favorably re- 
membered. 





Boosting Belt Buckles in the Fall 





ITH this season having demonstrated 

that belt buckles for men have devel- 
open into a sales article of real importance 
to jewelers, it encourages the continuance 
of pushing their further sales possibilities. 
Although considerable attempt has been 
made to offer them as an all year round 
proposition, their greatest sales have been 
seasonal during the Summer months. Fol- 
lowing is a display advertisement suited for 
a newspaper or any other ways which can 
carry along the further sales of this now 
popular article by means of practical sug- 
gestion. ‘ 


Whether it is in a poker game, on a 
sleeper, at a business men’s setting up 
exercises, at a bowling game—or any 
place where you take off your coat—it 
pays for impression’s sake to show a 
modern and good looking belt buckle. 
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_JUNGHANS CHIME 


MANTEL CLOCKS—WALL CLOCKS—HALL CLOCKS 
WITH FULL 4/4 WESTMINSTER CHIMES 


The SIGN of THIS STAR on CLOCKS is an assurance of the HIGHEST QUALITY 






Genuine Mahogany Case 
TAMBOUR SHAPE 


Height, 10% inches 
Width, 22%4 inches 


Silver-Plated .Dial, 6% inches 
With Raised Bronze Numerals 
Gilt Bezel 
Bevel Convex Glass 


No. 17201. WASHINGTON 


CONCORDIA 
No. 25198 
Wall Chime Clock 
Genuine Mahogany Case 

Height, 2414 inches 
Width, 11% inches 
Silver-Plated Dial 

834 x 6% inches 
With Raised Bronze 





Numerals 
The Purity of Tone in No. 1775. WOOLWORTH 
Junghans Chime Clocks Genuine Mahogany Case 
Is U ail Height, 15 inches. Width, 10% inches 
Ss Unsurpassed. Silver-Plated Dial, 834 x 7 inches 


With Raised Bronze Numerals 
3ronze Finish Door with Bevel Glass. 
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Thanksgiving a Silver Selling Occasion 








In the Gift Shop Feature Prizes for the Party 
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ge -orecerceeagy tema comes pretty close to 
Christmas but nevertheless it is an oc- 
casion for selling certain kinds of merchan- 
dise. For example, cutlery and silver for 
the table. Department stores play up this 
season quite vigorously, and thus increase 
their turnover. The department stores 
feature for Thanksgiving linen, silver and 
carving sets. In the advertising the jeweler 
might emphasize the pleasure that comes 
from making the setting of the Thanksgiv- 
ing dinner table just right, which means that 
the host should have an ample supply of 
silver and other dining room requisites. A 
suggestion for an advertisement for the oc- 
casion is the following: 


For That Dinner— 
On Thanksgiving 


OU will want everything to look 
“just right.” Nothing brightens up 
the table more cheerfully than lustrous 
gleaming silver. If you are short just 
a piece or two drop in and see us and 
we will do our best to help you com- 
plete your set and, by the way, we 
have a special sale on now of a very 
attractive pattern in silver which will 
be a delightful feast to the eyes of 
every guest. 
We are selling pieces of this pattern 
this week, at these prices: 


1 dozen knives ............. ica 
1 dozen spoons ............. ass 
1 dozen table spoons ....... sas 
Be SN gk buaceescees wi. 


These prices are made possible by 
an opportune purchase which we made 
sometime ago and we are passing 
along this opportunity to our patrons. 


Thanksgiving is an occasion for many 
parties, like Hallowe’en, and the alert 
jeweler will not forget this in his advertis- 
ing, where he may use a bit of copy some- 
thing like this: 


For the Party 
on Thanksgiving 


WE have many little novelties which you 

may offer as bridge prizes or prizes for 
other little contests, and they may be pur- 
chased at very modest prices. A little prize 
at the Thanksgiving party increases that 
feeling of good fellowship and worth-while 


friendship. 
Drop in today 
See our many attractive favors consisting 
of very unusual little silver novelties, book 
marks, trays, paper cutters, leather novelties, 
plaques, pottery, brassware, glassware, per- 
fume sprays, etc. 


For Thanksgiving Party Prizes Visit 
Our Gift Shop Today 


One jeweler finds it very satisfactory to 
distribute a little booklet, 234 inches by 3% 
inches, on the second page of which is 
pasted a package of needles with gold-plated 
heads. The first, third and fourth pages are 
reserved for advertising. On the first page 
might be mentioned of course, “Compliments 
of John Brown, Jeweler.” Joe Pieper, the 
well known jeweler of Covington, Ky., is 
among those who use this and his slogan on 
the inside page is, “The store with thousands 
of friends.” 

x * * 

Autumn and Winter bring the public out 
evenings, not only to parties of all kinds, but 
to various kinds of expositions, and thus 
gives the jeweler an opportunity to adver- 
tise his high class jewelry. An appeal to the 
aesthetic sense of men and women is in 
order. One jeweler in an advertisement 
which occupied about 20 inches, four col- 
umns wide, showed at the top of the an- 
nouncement a large building, with  illu- 
minated sign bearing the inscription, “Auto 
Show.” The artist depicted a large number 
of automobiles outside the building. Then 
the caption read, “Diamonds as well as auto- 
mobiles and evening apparel will be flashed 
by society women in all their radiance at the 
automobile show. . . . . Your evening gown 
at the auto show and for the many social 
functions which will be held during the 
week will be incomplete without a beautiful 
diamond bar pin.” There is a thought here 
for other jewelers to develop. At the top of 
the announcement, in the left hand corner, 
the jeweler had these words: “Our diamonds 
are loud speakers.” 1n the right hand corner 
of the ad were the words: “Diamonds Tell 
the World of Your Prosperity.” 


*x* * * 


Don’t forget that with the sale of an inex- 
pensive article you can often build up much 
good will and get credit for up-to-date mer- 
chandising. Such a simple sale gives you an 
opportunity to emphasize the kind of service 
you have to offer. It is an entree to the 
public which will remember the seller either 
favorably or unfavorably. If that small sale 
pleased a fastidious woman, she will tell her 
husband and her friends and thus you will 
have an endless chain of oral advertisers 
broadcasting your courteous treatment. 
Hence, you can readily understand the fool- 
hardiness of indifference towards any in- 
dividual who enters the store for an inex- 
pensive article. Some jewelers have made 
the mistake of paying little attention to the 
man or woman who comes in to spend only 
a small sum, thinking that it was not worth 
while, and forgetting that here was potential 
profit, that perhaps at some near future time 
these very individuals would want a diamond 
or other valuable piece of jewelry and, un- 
less favorably impressed at the time the in- 
expensive article was bought, would never 
return. 
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Letter Featuring Greeting Cards 





ERE is an impressive letter sent out to 
stimulate interest in personal greeting 
cards, by Bunde & Upmeyer Co., Milwaukee, 
Wis. : 
‘Peace on earth, good will toward 
men” 

When the glad tidings again pro- 
claim that Christmas has arrived, may 
you be happy in the realization that 
your personal greetings to your 
friends are fulfilling their mission— 
adding a bit of cheer at this season. 

Approach the season without trepi- 
dation. Be prepared with adequate 
greeting cards. We have them—all 
new in design, radiating a cordial 
atmosphere of individuality with the 
Christmas spirit and colors—just the 
kind you'll like to send to those whom 
you like to remember with special 
sentiments. 

Our facilities for imprinting ‘“Per- 
sonal Cards” with your name are 
excellent but we urge you to order 
early thus insuring best selections and 
fine workmanship. Visit our Station- 
ery Section now and avail yourself of 
a selection from complete stocks or, 
if inconvenient, fill in and mail the 
enclosed postal and samples will be 
submitted without delay. 

Delivery of Christmas cards can 
be made on any date prior to 
Christmas that you snecify. 

Very truly, 
Bunve & UPMEYER Co., 
Stationery Dept. 
With the letter went a stamped postcard 
bearing the statement “We are interested 
in your line. Without cost send samples of 
Personal Greeting cards to ——_——.” 





Getting the Most Out of “Diamonds” 





(THAT window display ideas are inex- 

haustible is again demonstrated in an 
arrangement adopted by a Rhode Island 
jeweler of a very simple nature, but yet 
effective in its appearance. Across the cen- 
ter of the window was the word— 
“D-I-A-M-O-N-D-S.” These letters were 
stood upright with a small silver ribbon laid 
flat on the window floor extending from 
each letter individually to a diamond—the 
diamond being in the forefront. In other 
words each letter making up the word dia- 
monds had a line in the way of a silver 
ribbon running towards a display of dia- 
monds set in front of the word, with these 
ribbons all pointing towards one focal point 
in the center and not extending right 
straight out. Although the “ribbon idea” 
has been used many time with signs and in 
other ways, this was a new application and 
with one glance the onlooker could take in 
the whole window display and its idea with- 
out having to stop and _ investigate — 
CT. 3% 








Getting married is like learning to play 
golf—the way to do it is to do it. 





“I never thought that anyone could stoop 
so low,” mourned the cow to the enter- 
prising milkmaid—Green Goat. 
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FIXTURES THAT “SELL” THE DISPLAY 


pee ec 





Wall Case No. 123A 


A plate glass wall case suit- 
able for the finest store. May 
be built continuous or with 
mirror sections. 





F.C.JORGESON GO. 
MARUFACT URER® 
HIGH GRADE 


JEWELERS FIXTURES 


— 


¥ 
No. 104 Case and Table 

All plate glass with cemented construction, both 
durable and attractive. 


Equipped with slanting platform or shelf, also drawers 
in table if desired. 





Write for our catalog and descriptive price list for these and other 
fixtures and place your order early. 


F. C. JORGESON & CO., 159-167 Ann St. Chicago 


Over 40 Years’ Experience Building High Grade Fixtures 
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How a Jeweler Collects Accounts 





THE following shows the steps taken by 
a successful Indianapolis jeweler in the 
collection of bad accounts. Sometimes some 
change is made in the sequence, but seldom. 
And this jeweler only checks off for bad 
debts about one-fourth of one per cent. an- 
nually. 

Fifteen days after the account is due he 
sends a letter to the customer and encloses 
a duplicate bill. 

At the end of the next 15 days, sends an- 
other and stronger letter with another bill. 

If the account is not paid then within five 
days he sends a special delivery letter and 
mails it, if possible, so the customer will have 
to get out of bed to sign the receipt. 

He follows this with two more special de- 
livery letters at five-day intervals. 

About half way between every letter he 
calls the customer over the telephone, if he 
can be reached. 

Two days after the last letter has gone 
out, he has someone in the credit depart- 
ment call his next door neighbor and get 
him to the neighbor’s telephone. 

If this does not work, he sends the col- 
lector. If the customer works at a factory 
or business institution, he sends the collector 
there, if he can be interviewed at his place 
of work or business. 

The collector calls every five days regard- 
less of promise to pay, for his promises by 
this time don’t amount to much. 

He varies this somewhat with calls at the 
home, and makes these calls at the dinner 
hour or shortly after. 

This jeweler says: 

“Don’t forget that after this length of 
time you want your money and you must 
not be greatly concerned about future trade 
from such a customer. 

“Don’t bring worthless suits. If the man 
is financially situated so judgment can be 
executed, sue him, but don’t attempt to put 
over a bluff you know he can call.” 








Blonde: An obsolete word for a light- 


headed brunette.—Blue O-. 
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Attractive Front and Rich Furnish- 
ings Mark This Store 
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JERE is the very attractive establishment 
of Rogers & Co., Columbus, O., The 
store is located at 15 S. High St., and is 77 
feet long and 18 feet wide. The fixtures 
are of American walnut inlaid in gold and 
black. On top of each wall case is a natural 
green hedge with a box wood tree in front 
of each pillar in the room. There are three 
show cases, each nine feet long, 27 inches 
wide and 15 inches deep. Four of these are 
arranged on each side of the room. There 
is also a horse-shoe shaped case joining the 
north side, all well illuminated by electricity 
and well placed reflectors. 

There is a private diamond room located 
in the front part of the store. This is 
panelled with walnut and has an egg shell 
blue wall and ceiling. The room is daintily 
arranged with a basket of flowers in one 
corner. It has a table and two chairs and 
the ordinary diamond scale. The diamond 
room 1s illuminated by a beautiful crystal 
fixture. Another room contains a safe in 
which is kept the extra stock of watches 
and in this room also the merchandise is 
checked up. 

The firm uses newspaper advertising 
liberally and wisely, publishing advertise- 
ments in two newspapers. Circulars, 
special letters and folders are sent out about 
four times a year. The mailing list is gone 
over carefully at regular intervals in order 
to avoid waste. This mailing list consists of 
regular customers and out of town prospects. 

The show windows of this store are eight 
feet long, ten feet high and three and a 
half feet wide. They are built of American 
walnut with panelled mirrors. In back of 
the window is a double deck display showing 
silverware and ivory at the bottom and the 
regular display is on the top. The forms in 
the window are covered with pistache color 


rayon plush and the valances are of a heavy 
pongee corded madras trimmed in gold and 
blue bands with a six-inch gold and blue 
fringe. The diamond window fixtures are 
of grey ornamented polychrome with pink 
plush pads and the jewelry window display 
consists of the same color, the bottom hav- 
ing red and gold polychrome fixtures and 
burnt orange pads. Both windows are 
illuminated with 150 watt lamps and strong 
reflectors, giving a daylight effect. 

The watch repair department is located in 
the rear of the store, opposite the cashier's 
office. The jewelry repair and bookkeeping 
departments are located on the mezzanine 
floor. This is made attractive by boxes of 
flowers which overhang the railing. The 
latter is made of American walnut and has 
a Western Union clock in the center. Below 
the mezzanine is a large built in vault con- 
taining two large burglar-proof safes in 
which the valuable stocks are placed every 
night. The entire stock from the show 
cases are stacked on a white enamel rubber 
tire truck and placed in the vault. 

In the organization in this store there are 
22 men and women, including three watch 
repairers, two jewelers and an engraver. 
The concern has on its letterhead the in- 
scription, “Largest Jewelry Store in 
Columbus Extending Credit.” 








The taxicab company in our town found 
that it had an honest driver. They had to 
fire him on the grounds that he was corrupt- 
ing his fellow workmen.—Pomona Sagehen. 





Nurse: Have you ever run a temperature? 
Worse: No, but I’ve driven most every 


other kind of car. 
—Okla. Whirlwind. 








THE ATTRACTIVE FRONT AND BEAUTIFUL INTERIOR OF THE STORE OF ROGERS & CO., COLUMBUS, 0. 
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Even Heirlooms Must 
Have Modern Settings 


The young lady of today is a very 
particular little person, especially 
when it comes to selecting jewelry. 


Beautiful settings, intricate in their 
very construction, demand skilled 
workmanship. 


NICHOLSON 














TRADE 
S es 
>| A. Fis 
- MARK 


Swiss Pattern 
Files 


are well known to jewelry crafts- 
men everywhere for their uni- 
formity—their fine filing qualities. 
They’re specially tempered, sharp- 
ened and tested to give long life. 


NICHOLSON FILE CO. 


PROVIDENCE, R.1., U.S.A. 
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Attention Watchmakers 


Save Money on Material 


Note carefully the special cut prices for October only— 
Cash to accompany order. 


A limited quantity of 18, 16 and 12 size mainsprings (no 
ends) to close out at the low price of $3.00 per gross 
(gross lots only). 

Fine quality bracelet watch hands, regular $1.00 value, 
50c per dozen pair. 

Bracelet watch balance staffs, asst., 75c per dozen (3 
dozen lots only). 

Swiss bracelet stems, regular $2.00 per dozen quality, 
cut to 75c per dozen. 

Sapphire crowns for bracelet watches, very special, $1.25 
per dozen. 

Gold filled Jump rings, regular $1.25 value, 60c per dozen. 

Assorted gold filled watch bows, $2.00 quality, cut to 
$1.00 per dozen. 

Large nickel swivels, 75c per dozen. 

Close-out of American staffs and jewels, $9.00 per gross 
or 90c per dozen. 
We cannot enumerate 
offer—write us for prices. 

terial catalogue. 

We carry the most complete stock of genuine factory 
material and are one of the largest material houses in 
the country. 

Our Fall stock of the newest creations in Jewelry is most 
complete at this time. 

Write for one of our birthstone cards and fine aluminum 
material tray which we will be pleased to send to you, 
gratis. 

We are distributors of the well known Hafis watches in 
this territory. 


J.H. MEDNIKOW & COMPANY 
83 South 2nd Street, Memphis, Tenn. 


here all items included in this 
Orders filled from any ma- 


















The 
the same 


top is 


front and 


LEIMAN BROS. rear, so that 






Reversible the bench is 
Work Bench really two 
PATENTED benches in 






The bench that evolution 
has produced—the ultimate 
improvement—the comfort- 
able, convenient work 
bench that is truly the 
jewelers’ companion. 





The 
transforma- 


one. 





tion is com- 







plete when- 


ever you 





It took years of experience with 
practical working jewelers 
to evolve this bench—no 

other makers can offer it to you—it’s pat- 
ented. _It contains time-tried features, the 
convenient arm rest, the rigid file pin, the 
full width drawer and the non-rustable 
lower pan. 

Every worthwhile shop, large or small in the land uses 

them. The material is especially selected with its close- 

grain hard maple for the top—and then heavily shel- 
lacked to allow for washing and cleaning. Altogether 

a most desirable bench for the factory, workroom, 


store or home. Get the catalog telling all about them. 


LEIMAN WORK BENCH 2° Walker St. 88 


NEW YORK 
Makers of good machinery for 35 years. 


want a new 





one for the 
old working front 
of your bench. 
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That Repair Department 








Written Expressly for THE JEWELERS’ CIRCULAR by P. K. Loup, Treasurer, 
Wright, Kay & Co., Detroit, Mich. 

















The Jeweler’s Side of the Problem 


THE Philadelphia jeweler who countered 
the famous declaration of John Wana- 
maker, “The customer is always right,” 
with the statement, “The customer is always 
right on your neck,” doubtless had in mind 
the watch repair department. It is there 
that the genius of “something for nothing” 
flowers at its best. 

The cartoon reproduced (page 141) was 
drawn, some might say “overdrawn,” by our 
friend, Sol Hess, who is as good at judging 
jewelry and human nature as he is clever in 
drawing cartoons. But with the class of cus- 
tomers who deliberately misrepresents or dis- 
regards the obvious facts, this discussion does 
not pretend to deal. 

The up-to-date jeweler makes good on 
every complaint where he believes his cus- 
tomer honestly feels entitled to a “free ride.” 
In the customer’s behalf, let us at once con- 
cede that he honestly feels entitled to. the 
credit issued on 75 per cent. of his com- 
plaints. Is that customer wrong? Abso- 
lutely not; he just does not know. The first 
problem, then, is to educate the customer 
when he is entitled to free service, and when 
he is not, leaving the rest for the present 
to the American spirit of fair play. 

Mr, John Doe recently purchased an auto- 
mobile—a good automobile, of ravishing 
splendor and soothing disposition. He was 
proud of it, and justly, for it was of a 
make of whose virtues thousands have 
borne testimony. It ran—the lights lit—and 
the engine ate the gas—like a well-trained 
auto should. Now, Mr. Doe comes out 
this morning to find Mr. Auto staggering 
against the curb with a broken wheel and 
a damaged fender. He leads it tenderly 
toward the neighboring garage, Jones & Co., 
from whom he had purchased the car. 

Says he: “I bought this car here two 
weeks ago because I thought Jones & Co. 
ran a reliable concern! My father has 


traded here 40 years, and his father before 
that. Now, I get this car and after two 
weeks it won’t run. What are you going 
to do about it?” 

The garageman, being an average garage- 
man, looks at the car out of a fishy eye 


and asks: “What did you run into?” 

“Now listen here,” says Mr. Doe, sur- 
prised and hurt, “I didn’t run into anything.” 

“Well, then,” says the garageman, “what 
ran into you?” 

Now, Mr. Doe, who owned the automo- 
bile, also owns a wrist watch. It has ticked 
away right on the dot for four months, and 
then one morning stops with “no excuse.” 
Mr. Doe shakes it—no result. Mr. Doe 
swears softly—same answer. He walks into 
the jewelers —!x?x!—xxx?!xzxz! Now, 
does it ever occur to Mr. Doe that when 
he struck his wrist on the furnace door 
last evening, his watch might have felt 
abused or damaged in any way? That per- 
haps the jar had bent the balance staff, or 
loosened one of those tiny screws? (some 
so small that 100,000 will just fill an ordi- 
nary thimble). Does Mr. Doe, an average 
man, understand that when a watch has had 
a bad jar, it is just as plain to the jeweler 
as a broken axle or bent fender is to the 
garageman. Most assuredly, he does not. 
Because Mr. Average Jeweler has never 
taken the trouble to explain to Mr. John 
Doe that :a watch has small screws to 
loosen, and balance staffs to break, and hair- 
springs to get all tangled up. He knows 
nothing—except that a watch perpetually 
keeps time or the works are no good. 

Nor does Mrs. John Doe understand that 
when a jeweler replaces her broken crystal 
he must do so with the certain knowledge 
that in one case out of five there may be 
further damage caused by the same jar 
which she may think should be repaired 
free of charge. He takes the chance that 
instead of “the watch ran alright before the 
accident.” She is apt to feel and honestly 
feel “the watch ran alright until I brought 
it in here.” 

The average small Detroit boy of 12 to 
15 years can listen to the engine of a Packard 
automobile and say, “I believe the compres- 
sion of No. 3 cylinder is weak” or “there 
is a cracked plug in No. 5” or “T’ll have to 
lean up the mixture in that carburetor.” 
If the steering wheel wabbles, he probably 
gets a new king pin. Does he say that the 
automobile is “no good” because it has a 
flat tire? He does not. 


But for a watch—that mysterious, in- 
tricate and delicate piece of mechanism that 
ticks 18,000 times every hour, 432,000 times 
per day, 157,680,000 times per year—there is 
no “in-between,” no trifling loss of adjust- 
ment, no ameliorating circumstances which 
may enable it to escape the full wrath of 
customer disapproval. All he knows is that 
a on perpetually keeps time, or it is no 
good. 


The Customer’s Idea of Watch Care 


PROBABLY no one hits closer to the 
ideas of Mr. Average Man than the 
well-beloved Poet Laureate of Michigan— 
Mr. Edgar Guest. Eddie may sometimes be 
wrong but there is no one whose ideas com- 
mand a more universal or a more respectful 
hearing. 
The poem reprinted below together with 
the reply illustrates exactly the attitude of 
mind of the average customer. 


My Watch 
By Epcar A. Guest 


I HAVE a watch, a faithful watch which keeps 
the time for me. : 

a it has lived a goodly life, from all..corruption 
ree, 

It has not ticked in evil ways, and I am puzzled 
sore 

Why they should sadly shake their heads in every 
jeweler’s. store. 

Why do they, one and all, declare when o’er my 
watch they’ve leaned, 

“Good sir, this is a dirty watch, and you should 
have it cleaned.” ; 


I had it cleaned a month ago, and then the main- 
spring broke, 

I took it to another man, who peered before he 
spoke, 

And squinting at its tender works, and poking here 
and there, . . : 

He took the glass from out his eye and whispered, 
“T declare, 

This is indeed a splendid watch, but sir, from 
what I’ve gleaned, 

It’s heen full twenty years or more since you have 
had it cleaned!” 


He gave my watch a bath, I think—at least for 
that I paid: 

Ther something else went wrong with it and to a 
store I strayed. 

The watch man there was most polite, he hummed 
and hawed a bit, 

He jiggled this and jiggled that while diagnesing it 

He called his first assistant in, I saw them both 
confer, 

And then the two of them exclaimed, “Your watch 
needs cleaning, sir!” 


Think not I doubt the jeweler. His feelings I’d 
not hurt. 

I merely wonder where it is my watch gets all the 
dirt. 

I wear it on my breast all day, and when I go to 

bed 

place it with solicitude beneath my drowsy head. 

guard it with parental care from all that may 

eccur, 

But still the experts say to me: 


needs cleaning, sir!” 


a] 


“Your watch 


Srna a acre eet 


a 
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Telephone, Whitehall 7240 Cable Address, Matthey, New York 


Johnson Matthey 
& Company, Inc. 


BULLION MERCHANTS 
CHEMISTS AND METALLURGISTS 








DEALERS IN 


PLATINUM 


AND THE PRECIOUS METALS 








JOHNSON MATTHEY & CO., LTD. 
Hatton Garden, London, E. C., Eng. 
Official Assayers and Refiners to the Bank of England 


36th Floor 
Woolworth Building 
New York 
































Platinum 


and 


Leadership 


N the silver field, high standards of 

quality and service have contrib- 
uted to the position of leadership which 
Handy & Harman enjoy. The same 
factors are fast creating for Handy & 
Harman a comparable position in the 
field of platinum. 


A reputation of 59 years building is 
assurance of integrity and expert serv- 
ice in your dealings with Handy & 
Harman. With special reference to 
platinum you will find high quality, 
reasonable prices and _ satisfactory 
terms. 


HANDY & HARMAN 


57 WILLIAM STREET 
NEW YORK CITY 


Dealers in and Refiners of Precious Metals. 


























If You Make White Gold Jewelry 
You Need The Hoke-Phoenix White Finish 


White gold jewelry without the Hoke- 
Phoenix White Finish, is like a peacock 
without feathers. 

The Hoke-Phoenix White Finish will give 
your white gold the beautiful platinum color. 
Directions and anode accompany each pack- 
age. Easily stripped if article is to be re- 
paired or soldered—and then easily refin- 
ished. 

1 Qt—$5.00 will finish several hundred 
small articles. Try it—it pays. 
Ask for free Circular C. W. F. 
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ALLOYS 


FOR 


ENAMELING 
CASTING — STAMPING 


WHITE and GREEN GOLD 


ALL KARATS 
(a special grade eae” special purpose) 


SOLDERS TO MATCH 


National Smelting & Refining Corp. 











SAM W HOKE, Mor. gp HERS TECHNICAL ADVICE cet 
e 9 ° uP 22 ALBANY St NEWYORK CITY 








Gold, Silver 


Platinum 
Refiners and Assayers 


T. B. HAGSTOZ @ SON 
| 709 Sansom St., Philadelphia | 





























MESH BAGS 


AND 


SILVERWARE 


Repaired — Replated 
And Completely Restored Like New 


by experts whose skill and experience aided by the 
newest equipment assures satisfaction. 


SWARTZ & CO. 


Successors to Swartz & Ciske 
“Plating That Lasts’ 


10 S. Wabash Ave. 





Chicago 
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The Answer to Edgar A. Guest 


I AM your dirty little watch, 
So cheerful, tair or rainy weather, 
I tick beneath your pillowed head 
And gather lint and dust and feathers. 


Dear Master, you’re an honest lad, 

I’d trust you with my hard earned dough, 
3ut when a Jeweler asks ‘‘How come?” 
You always say—‘‘Gee, J don’t know!” 


You give the Packard oil and gas, 

And wash her paint up bright and blue; 
Yet cuss when I am slow or fast— 

I may want oil or cleaning too! 


But Eddie, I get sick and sore 

When my insides are rent or rusted; 
One drop upen the locker floor— 

And Comrade that you trusted’s busted. 


Think not, I doubt your feeling true 
For poor, lone, friendly little watch, 
You think of me as tenderly 

As for a pre-war case of Scotch. 


For you I'd give my gold and jewels, 
Break a spring or balance staffi— 
But take me off your arm, old dear, 
When you go in to take a bath! 


The average man does not know that a 
watch can come as close to suicide in one 
act as an aviator. Neither does the average 
man know that a watch needs cleaning and 
oiling. 

But the jeweler knows. When a watch 
has had a jar and needs a repair, nine times 
out of 10 it should be thoroughly cleaned 
before it is put together again. The cus- 
tomer cannot know this, Why not?  Be- 
cause he has never been told. 

The average man does knew that an auto- 
mobile needs oil. He knows that a washing 
machine needs oil. He knows that the elec- 
tric fan and the vacuum cleaner and the 
kiddie’s go-cart need oil. Why? Because 
it says so on the tag and the tag is wired 
onto every electric “what not” and the 
salesman is drilled to focus the customer’s 
attention on the tag and explain in words of 
one syllable the meaning of the word O-I-L. 

Oil! Clean and Oil! Clean and Oil! 
Clean and Oil! If Irving Berlin would set 
those words to music, the jeweler would be 
relieved of at least half of his difficulties. 
For at least half of watch trouble is caused 
by moisture and lack of oil, and these are 
the causes of which the customer knows 
least. 

A man’s 12-size watch needs cleaning and 
oiling every year and a half, and a ladies 
wrist watch every year. A small 3-0 size 
will run six months and then needs “change 
of oil.” 

But the owner who says that he has let 
his watch or his auto or his vacuum cleaner 
run without oil for five or eight, or yes—15 
years without oil, has an article that is 
only held together by the dirt in the bear- 
ings. When it stops, throw it in the waste 
basket. 

Every jeweler should put this sign on his 
repair counter. “A small drop of oil will 
keep your watch running for at least six 
months but—it needs that drop.” 


* ok x 


Service 


Nothing ever takes the place of service. 
All attempts to educate the customer into 
Proper methods of watch care and use be- 
come boomerangs when his damaged move- 
ment is improperly repaired. Nothing earns 
“customer ill-will” quicker than for a watch 


THE JEWELERS’ CIRCULAR 


to stop on the way out of the store. Sup- 
pose a little excess oil on one of the jewels 
in the escapement works onto the hair 
spring. Immediately two coils of the hair 
spring become stuck together and the watch 
gains an hour and a half the first day. Does 
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all watches to out-of-town patrons. Every 
precaution to properly repair and _ test 
watches is wasted, unless they are carefully 
handled when they are to be delivered. 
Mark all out-of-town shipments Glass— 
Handle With Care. ‘Then, when you feel 


By Sol Hess 












QUIVERING SELLY § THERE 
GOES MY WATCH! I'LL BET 
THAT DIDN'T DO IT ANY GOOD 
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YOu MUST HAVE DROPPED 
THIS WATCH THE BALANCE 
STAFF AND “THREE JEWELS 
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NO—HE DIDN'T DRoP IT! AS 
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LOOK LIKE GEORGE WASHING- 
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For THREE YEARS AND 
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THIS 1S AHELUVA BUSINESS $ 
STARVE FoR 1;\MONTHS AND 
IN DECEMGER You DONT GET 
TIME TO EAT ! I'D GET OUT 
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WATCHES AND DIAMONDS 
FROM PALL GRVEN OF 
RETTIG, HESS AND MADSEN 
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YE GRAND SPORT OF WATCH REPAIRING ELUCIDATED BY SOL HESS 


that customer want an explanation? No— 
he wants his watch. Like charity, education 
begins at home, and the solution of watch 
repair trouble begins with the watch repair 
department. 

Use large heavy mailing boxes to return 


that your repair department is doing an 
average good job—then go to the customer. 
And in so doing, never hesitate to accept 
the customer’s point of view regardless of 
the fact that it is often, very often, wrong. 


(To be continued) 








THE JEWELERS’ CIRCULAR October 13, 1926 


LEES & SANDERS, 


LTB 


Chicago customer writes: “We are highly gratified with the result 
of this shipment and you will assuredly receive more of our business 


in the future! 
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SWEEP SMELTERS, 


BIRMINGHAMI,ENG. 
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AMERICAN 


PRECIOUS METALS CORPORATION 


DEALERS AND REFINERS 
GOLD, SILVER AND PLATINUM METALS 


Announce the Removal 


of their New York Offices to 
62-72 West 47th Street, New York 


Works: 
NEWARK, N. J. 


Phone: Bryant 6532-3 
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Is Represented in 





Refining Plant 
317-319 E. Ontario St. 


WW EvelbbeWaathasast 
Le) > ¢ Coy. Vere) 


Sales Office 
5 So. Wabash Ave. 


We Reclaim Every 
Grain of Value 

C 

Ask Any Old Time 

Jeweler 
O 
THOMAS J. 
) 0) Op OR <a Of 0 


Refiners - 
















SCHOOL - COLLEGE & FRATERNITY PINS 
INTERBORO MEDAL & BADGE CO., 32 E. 22d St., New York 


the Protection Ring Guard 


For thin rings get our num- 
ber 0. It is a new addition 
to our regular sizes. 


The Lion Safety Pin Clutch Co. 


Pat. Feb. 20, 1917 20 W. 22nd St., New York pat May 25, 199 
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[Patents Granted by the United States and 
the Registered Trade-Marks.] 





UNITED STATES PATENTS 











Issue of September 28, 1926 


1,601,368. WATCHMAN’S TIME-RECORDING 
CLOCK. Franx A. Missman, Los Angeles, 
Cal., assignor of one-half to Merchants Fire 
Dispatch, Inc., Los Angeles, Cal. Filed Nov. 
13, 1924. Serial 749,682. 3 Claims. 

A time recording clock comprising a casing, a 
dial movable. in the casing, a perforating instrument 
movahle in the casing to perforate the dial, a shaft 
operatively connected to the instrument and movable 








iy 


uy 


© 





career 









25" 






to actuate the latter means for yieldably urging the 
shaft to a pcsition in which the instrument occupies 
non-perfcrating position, an angularly disposed arm 
on the shaft, and a sleeve extending thrceugh the 
casing to permit the insertion of a key into the 
casing and intc engagement with said arm in a 
manner to actuate the shaft for operating the in- 
strument and perforating the dial. 


1,601,613. TEASPOON. /Josern. Fenyves, New 
York. Filed Merch 19, 1926. Serial 96,017. 
I Claim. 


A teaspeon including a bowl, a handle connected 
thereto -and formed with a reduced straight inter- 
mediate portion, a sliding cover for the bowl, a 





handle extension on the cover including flanges 

embracing the straight portion of the handle, and 

shoulders on the handle at the end of the reduced 
portion engageable with the flanges to limit the 
sliding movement of the cover. 

1,601,689. SEPARABLE BUTTON.  FRreperick 
Ray Matteson, Taunton, Mass., assignor to 
Freermman-Daughaday Co., Nerton, Mass. — Filed 
Sept. 1, 1925. Serial 53,915. 3 Claims. 

In 2 separable button the combination of two 








hollow button elements provided with opposed flanges 
at their adjacent ends and: having tubular shanks 
connecting the respective flanges with outer enlarged 
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heads, a pair of seperate semi-tubular jaws fulcrumed 
in the enlarged head cf the male member to prevent 
axial play and extend through-the shank of said 
male member into the interior of the shank of the 
receiving member, said jaws being provided with 
external lips at their inner ends located to pass 
beyond and interlockingly engage an interior ledge 
of the receiving member when the two buttons are 
assembled, and a -spring-actuated jaw-expanding 
plunger mounted axially in said male member and 
normally retracted to expand said jaws into locking 
engagement with ledge, while permitting the jaws 
te contract inside such ledge when the plunger is 
pressed inwardly. 


DESIGNS 
71,147, VANITY CASE. Max Kune, New York. 





















Tati 
ill Mies 14 


Filed Aug. 16, 1926. 
patent 3% vears. 
71,149. BELT BUCKLE. Merri, Mason, 

Rochester, N. Y., assignor to Hickok Mfg. Co., 





Serial 18,754. Term of 





Inc., Rochester, N. Y. Filed Jan. 30, 1926. 
Serial 16,347. Term of patent 3% years. 
71,150. BELT BUCKLE. MERRIL Mason, 

Rochester, N. Y., assignor to Hickok Mfg. Co., 


JS 


Inc., Rochester, N. Y. Filed Jan. 30, 1926. 
Serial 16,348. Term of patent 3% years. 
71,156. BELT BUCKLE. Lowett W. SHIELDs, 

Rochester, N. Y., assignor to Hickok Mfg. Co., 





Inc., Rochester, N. Y. Filed Jan. 30, 1926. 
Serial 16,341. Term of patent 3% years. © 
‘71,157. BELT BUCKLE. Lowert W. SuHIetps, 
Rochester, N. Y., assignor to Hickok Mfg. Co., 





Inc., Rochester, N. Y. Filed Jan. 30, 1926. 
Serial 16,342. Term of patent 3% years. 
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71,159. BELT BUCKLE. Lowett W. Sxrexps, 
Kechester, N. Y., assignor to Hickok Mfg. Co., 


———— 


— 
Inc., Rochester, N. Y. Filed Jan. 30, 1926 
Serial 16,344. Term of patent 34 years. 


71,160. BELT BUCKLE. Lowert W. Sniezps, 
Rochester, N. Y., assignor to Hickok Mfg. Co., 





Inc., Rochester, N. Y. Filed Jan. 30, 1926. 
Serial 16,345. Term of patent 3% years. 
71,161. BELT BUCKLE. Lower, W. Suite xps, 

Rochester, N. Y., assignor to Hickok Mfg. Co., 


t 





Inc., Rochester, N. Y. Filed Jan. 30, 1926. 
Serial 16,346. Term of patent 3%4 years. 





UNITED STATES TRADE MARKS 


The foilowing trade-marks are published in com- 
pliance with Section 6 of the Act of Feb. 20, 1905, 
as amended March 2, 1907. Notice of opposition 
must be nled within 30 days of this publication. 

Marks applied for “under the ten-year proviso” 
are registrable under the provision in clause (b) 
of Section 5 of said Act as amended Feb. 18, 1911, 

As vrovided ny Sccticen 14 of said Act, a fee 
ef $10 must accompany each notice of opposition. 
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Ser. 235,578. (CLASS 28. JEWELRY AND PRE- 
CIOUS-METAL WARE.) E. & J. Bass, Inc., 
New York. Filed Aug. 5, 1926. 

**Aladdin.”’ 


cAladdin 


Particular description of goods.—Loving Cups, 
Water Pitchers, Chalices, Vases, Beverage Shakers, 
Fruit-Juice Extractors, and Containers Like the 
Aforesaid Which May he Convertible into Beverage 
Shakers, All of Which are Silver Plated. 

Claims use since June 1, 1926. 

Ser. 235,614. (CLASS:28. JEWELRY AND FRE- 
CIOUS-METAL WARE.) Put Sicma Kappa 
FRATERNITY, Appleton, Wis. Filed Aug. 
5, 1926. 


¢ XK 


Particular description of goods.—Fraternity 
Badges, Lapel Buttons; Scarf, Lapel, and Breast 
Pins; Cuff Links, Tie Clasps, Charms, Finger 
Rings, Belt Buckles, and Ornamental Shields, All 
of Frecious Metal. ; ; 

Claims use since on or about 1914. ; 
Ser. 235,847. (CLASS 28. JEWELRY AND PRE- 

CIOUS-METAL WARE.) Putte Prost & 


nocnnnieen 


Bk 





144 


Sons, Hollis, Long Island, N. Y. 
ll, 1926. 


gu EbES 


description of goods.—Finger-Ring 


Filed Aug. 


Particular 

Springs. 

Claims use since Apr. 2, 1924. 

Ser. 235,986. (CILASS 28. JEWELRY AND PRE- 
CIOUS-METAL WARE.) WacHENHEIMER 
Bros., Inc., Providence, R. I. Filed Aug. 
14, 1926. 


The 
Rerlum ed 


Particular description of goods.—Breastpins, 
Shoulder Pins, Brooches, Barrettes, Which are Made 
of or Plated with Precious Metals, Bracelets, 
Tendants, Sautcirs, Finger Rings, Charms, and 
Fobks. 

Claims use since Aug. 12, 1926. 

Ser. 236,136. (CLASS 28. JEWELRY AND PRE- 
CIOUS-METAL WARE.) D. Lisner & Co., 
Inc., New York. Filed Aug. 18, 1926. 


Particular description of goods.—Jewelry for 
Personal Adotnment, Not Including Watches. 
Claims use since July 1, 1926. 


TRADE MARK REGISTRATIONS 
GRANTED SEPT. 28, 1926 


218,461. WATCHES. Levy-Wanper, Inc., 
York. 

Filed March 15, 1926. 
LISHED JULY 6, 1926. 
218,481. WATCHES. Atex. Sasin & Sons, New 

York. 

Filed April 9. 1926. PUB- 
LISHED JULY 6, 1926. 

218,560. BEAD-STRINGING THREAD. Jacx J. 
FELSENFELD, New York. 

Filed Jan. 13, 1926. Serial 225,877. PUB- 
LISHED JULY 13, 1926. 

218,607. FOUNTAIN PENS. L. 
Ce. New York. 

Filed April 20, 1926. 

LISHED JUNE 29, 1926. 


New 


Serial 228,657. PUB- 


Serial 229,933. 


E. WatTERMAN 


Serial 230,463. PUB- 








Oscar Hauk, a jewelry salesman, living 
in the Dolan block, Kane, Pa., was held up 
and robbed of $60.70 while in the woods of 
the Bear Creek section early one morning 
recently. Hauk had been selling jewelry to 
the woodsmen in the camps in the Bear 
Creek district and was walking the tracks of 
the lumber railroad owned by the C. P. L. 
Co., when a man sprang out from behind a 
clump of underbrush and flashing a pistol, 
held him up. A case of jewelry and some 
checks were returned to Hauk, the bandit 
taking only his cash. The jewelry salesman 
reported his loss to the men in the camps 
and hastened to Kane where he notified Chief 
of Police Tipton. 
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Trade Gossip 


J. F. Sturdy’s Sons Co., Attleboro Falls, 
Mass., has sent out to wholesalers, a folder 
which, in turn, is being distributed to re- 
tailers on Nov. 1. The folder is also being 
mailed direct to retailers just previous to 
that date. The folder breathes the spirit of 
“Gifts That Last” for Christmas. It is so 
arranged that the jeweler can put his own 
name upon the front page. It advertises the 
Sturdy line of watch bracelets, cuff links, 
Waldemar chains and knives. 

x * x 


A new idea in marketing silverware is 
illustrated in a folder just issued by Reed 
& Barton, Taunton, Mass., which is called 
the “Library of Silver.” It consists of 
seven volumes, each volume being a 
container for a complete set of table- 
ware for various occasions such as social 
tea, buffet supper, social visitor, din- 
ner party, breakfast, dining hour. The 
volumes, however, can be fitted to suit any 
special requirements and each contains be- 
sides a group of tableware, photographs 
and authentic descriptions of the particular 
service in each volume, written by Louis 
Sherry. The books are supplied free of 
charge with Reed & Barton’s silver plated 
ware. 

x * x 

Boston men are rapidly becoming con- 
verted to the idea that the storekeeper or 
manufacturer who sets out to please men 
and keeps that idea foremost in his mind 
until the objective is attained is the firm 
on which to depend in all cases. Specializa- 
tion has entered into commerce so completely 
that this tendency is becoming more marked 
every year, says a writer in the Commerce 
Reporter. “In the recent announcements 
of A. Stowell & Co., Inc., of Boston, this 
movement is more marked than it has here- 
tofore appeared. Without neglecting the 
trade that comes to the store from the 
women of Boston, Stowell & Co. has suc- 
ceeded in creating and designing an 
excellent line of jewelry for men that has 
won and is winning hearty approval all 
over the city. * * * In particular, the 
Stowell jewelry for men is above the ordi- 
nary in its attention to the little details 
that may be noticed but once in the course 
of an evening in society but which, in that 
one revelation, may shape an opinion of the 
wearer that will mean much to him in 
future contacts. The old saying about pol- 
ished shoes offsetting an old hat has its 
peculiar application in the matter of the 
jewelry that is worn or not worn, accord- 
ing to the occasion.” 

. x * * 

An interesting and attractive brochure 
just sent to the jewelry trade is the illus- 
trated pamphlet on Tavannes watches now 
being forwarded by the distributors of these 
watches in this country, Adolphe Schwob, 
Inc., 45 Maiden Lane, New York. In addi- 
tion to beautiful illustrations of about 100 
different styles of ladies’ wrist watches and 
men’s strap watches, as well as pocket 
watches of the concern, the booklet contains 
a vast amount of interesting information 
about the product in general, and the fac- 
tory that makes it, with half-tone cuts of 
the factory buildings and interior views of 
its various departments. There are en- 


October 13, 1926 


larged views of the 634 Ligne and 10% 
Ligne movements as well as of varioys 
parts of the watches, and the book ends 
with illustrations and descriptions of the 
New York service plant, the house of 
Adolphe Schwob, Inc., with some interior 
views of the concern’s building, a brief’ 
description of the advertising helps offered 
the dealer and the various magazines in 
which the Tavannes advertisement appears 
with a word or two on the sales helps 
offered by the company, a description of 
the material catalog, and a list of the vari- 
ous houses throughout the country from 
which the Tavannes material may be pur- 
chased. Altogether the book is one that 
the jeweler will wish to keep in his business 
library. 








STATEMENT OF THE OWNERSHIP, MAN. 
AGEMENT, CIRCULATION, ETC., RE- 
QUIRED BY THE ACT OF CON- 
GRESS OF AUGUST 24, 1912, 


Of THE JEWELERS’ CIRCULAR, published 
weekly at New York, N. Y., for Oct. 1, 1926. 


State of New yor} ss 
County of New York jf" 

Before me, a Notary Public in and for the State 
and county aforesaid, personally appeared V. S. 
Mulford, who, having been duly sworn according 
to law, deposes and says that he is the vice-president 
of The Jewelers’ Circular Publishing Co., publishers 
of THe JEweELeRS’ Circurar and that the follow- 
ing is, to the best of his knowledge and belief, 
a true statement of the ownership, management 
(and if a daily paper, the circulation), etc., of the 
aforesaid publication for the date shown in the 
above caption, required by the Act of August 24, 
1912, embodied in section 411, Postal Laws and 
Regulations, printed on the reverse of this form, 
to wit: ° 

1. That the names and addresses of the publisher, 
editor, managing editor, and business managers are: 

Publisher, The Jewelers’ Circular Publishing Co., 
11 John St., New York. 

Editor, T. Edgar Willson, 11 John St., New York. 

Managing Editor, None. 

Business Manager, H. A. Robertson, 11 John St., 
New York. 

2. That the owner is: (If owned by a corporation, 
its mame and address must be stated and also 
immediately thereunder the names and addresses of 
stockholders owning or holding one per cent or more 
of total amount of stock. If not owned by a 
corporation, the names and addresses of the in- 
dividual owners must be given. If owned by a 
firm, company, or other unincorporated concern, its 
name and address, as well as those of each individual 
member, must be given.) 

The Jewelers’ Circular Publishing Co., 11 John 
St., New York; V. S. Mulford, 11 John St., New 
York; Estate of M. D. Mulford, Montclair, N. J.; 
L. J. Mulford, 11 John St., New York; Mulford 
Realty Co., West Palm Beach, Florida; John A. 
Philbrick, Foot of 97th St., New York; H. A. 
Robertson, 11 John St., New York. 

3. That the known bondholders, mortgagees, and 
other security holders owning or holding 1 per 
cent or more of total amount of bonds, mortgages, 
or other securities are: (If there are none, so 
state.) None. eal 

4. That the two paragraphs next above, giving 
the names of the owners, stockholders, and security 
holders, if any, contain not only the list of stock- 
holders and security holders as they appear upon 
the books of the company but also, in cases where 
the stockholder or security holder appears upon the 
books of the company as trustee or in any other 
fiduciary relation, the name of the person or. cor- 
poration for whom such trustee is acting, is given; 
also that the said two paragraphs contain state- 
ments embracing affiant’s full knowledge and belief 
as to the circumstances and conditions under which 
stockholders and security holders who do not appear 
upon the books of the company as trustees, hold 
stock and securities in a capacity other than that 
of a bona fide owner; and this affiant has no reason 
to believe that any other person, association, oF 
corporation has any interest direct or indirect in 
the said stock, bonds, or other securities than as 
so, stated by him. 

5. That the average number of copies of each 
issue of this publication sold or distributed, through 
the mails or otherwise, to paid subscribers during 
the six months preceding the date shown above 1s 

ea a ern (This informa- 
tion is required from daily publications only.) 
The Jewelers’ Circular Publishing Co. 
V. S. Mulford, Vice-Pres. 

Sworn to and subscribed before me this 21st day 
of Sept., 1926. : 
[SEAL] J. E. Muniz, Jr., Notary Public. | 

Queens Co. Registrv No. 4402. N. Y. Co. Clerk’s 
No. 613—Reg. No. 7464. Kings Co. Clerk’s No. 69 
—Reg. No. 7350. 

(My ccmmission expires March 30, 1927.) 
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